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MORE  ROP  COLOR 

THAN  ALL  OTHER  CHICAGO 
NEWSPAPERS  COMBINED! 

■  ROP  COLOR  ADVERTISING 
PLACED  IN  CHICAGO 
NEWSPAPERS 

First  10  months,  1959 


CHICAGO  TRIBUNE  PAPER  B  PAPER  C  PAPER  D 

1,989,659  956,737  613,470  339,608 

LINES  LINES  LINES  LINES 


During  the  first  ten  months  of  1959,  advertisers  used 
3,899,000  lines  of  ROP  color  in  Chicago  newspapers 
— a  44*^7  increase  over  last  year. 

Over  half  of  this  total  was  placed  in  the  Tribune 
— Chicago’s  most  colorful  newspaper.  Color  linage 
in  the  Tribune  is  up  61%  over  last  year. 

No  doubt  about  it,  color  sells.  And  nothing  sells 
Chicago  like  Tribune  color.  Make  a  place  for  it  in 
your  marketing  plans. 

More  Readers . . .  More  Advertising  — 

THE  TRIBUNE  GETS ’EM  IN  CHICAGO! 


The  prowing  demand  for  ROP  and 
SPOT  color  with  Flexibility  for  page 
positioning  .  .  .  steadily  increasing  cir¬ 
culation  . . .  the  need  for  more  economi¬ 
cal  operation  . . .  These  are  vital  factors 
which  concern  every  profit-minded  pub¬ 
lisher  whose  plant  or  ecpiipment  has 
become  obsolete. 

If  your  plant  needs  modernizing,  by 
all  means  let  SCOTT  engineers  show 
you  how  our  modern,  high-speed 
presses  meet  today’s  recpiirements  for 
color,  capacity  and  profitable  operation. 
We  will  submit  plans  and  proposals  to 
meet  your  needs. 


•  Now  available  in  industrial  colors  of 
your  choice 

•  New  tensionplate  lockup 

•  Individual  color  plate  tension  lockup 

•  Waist-high  ink  adjustment 

•  Reversible  color  couples 

•  Variable,  vibrating  cylinder,  adjust¬ 
able  to  V4"  if  required  when  adapt¬ 
ing  color 

•  Motor-driven  compensator  rolls 

•  Single  and  double  portable  ink  foun¬ 
tains 


•  Aluminum  guards  for  reduced  weight 
and  added  strength 

•  Speeds,  up  to  60,000  papers  per  hour 

•  Single  or  double,  3-2  Ratio  Folder 
with  Cut  or  Folded  edge  forward 

•  Safety  coupling  and  automatic  “Kick- 
out”  clutch 

•  Geared  to  cut  and  fold  up  to  60,000 
80-page  papers  per  hour— straight 
run  or,  128  pages— collect  run 

•  Upper  former  and  bay  window 


This  could  be  a  Preview 
of  YOUR  New  Pressroom 


SCOTT 


mim  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant;  Plainfield,  N. ). 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  N.  Y. 

BUILDERS  OF  PRESSROOM  AND  REELROOM  MACHINERY  AND  EQUIPMENT  SINCE  1  'S 


U.  S.  Navy  Sidewinder,  Air  to  Air 
Guided  Missiie.  Range:  7  miles. 


With  buying  power... 
INDIANAPOLIS  AREA 


•  Here's  a  rich  sales  target  of  primary  importance  to  any  national  selling  cam¬ 
paign.  In  this  one  compact  45-county  area,  retail  sales  are  15.9*  percent  higher 
than  the  national  average.  It’s  a  concentrated  target  of  more  than  2  million  people 
with  almost  4  billion  spendable  income! 

In  Indianapolis,  the  nerve  center  of  this  trading  area.  The  Star  and  The  News 
provide  the  biggest  single-package  45-county  coverage  of  any  available  adver¬ 
tising  media.  54.9%  coverage  of  all  households— qualified,  selective  coverage  of 
the  most  able-to-buy,  highest  income  families! 

Use  this  business  getting  combination  to  guide  your  ads  straight  to  the  people 
who  provide  your  best  sales  potentials. 

’Sales  Management,  Survey  of  Buying  Power,  1959 


GET  THE  FACTS  I  Write  for  your 
free  copy  of  "FACTS,"  a  condensed 
report  of  the  booming  economic 
picture  of  Metropolitan  Indianapolis 


STAR 
NEWS 


Morning  4  Sunday 


Evening 
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EDITOR  &  PUBLISHER  CALENDAR 


hoic  to  build  a  mountain 


Start  with  a  single  mole  hill.  Add  an¬ 
other  and  another  and  another.  Then 
you’ll  have  a  mountain  ...  a  continuity 
of  hills.  You  need  eontinuity  for 
successful  advertising,  too.  It’s  particularly 
effective  wdth'  newspapers.  Newspapers 
go  into  the  same  homes  day  after  day, 
week  after  week.  To  tell,  to  sell,  to  keep 
sold.  Because  we  believe  so  strongly  in 
the  value  of  continuity  in  advertising,  we 
have  pioneered  a  new  frequency-volume 
discount  plan  to  encourage  advertisers  to 
take  advantage  of  the  impact  of  continuity. 
It  offers  discounts  with  no  increase  in 
existing  rates.  The  Continuity-Impaot- 
Diseount  plan  makes  possible  the  most 
effective  use  of  newspapers. 

Let  your  Branham  representative  show'  you 
how  C-I-I)  will  get  increased  advertising 
impact  for  you  in  the  Louisville  me»'ket. 

(Courier -?0ttrttal 
The  Louisville  Times 
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NOVEMBER 

29-3(V— Wisconsin  Daily  Newspaper  League,  Milwaukee  Inn,  Milwaukee. 
DECEMBER 

4- 5— California  Press  Association,  Hotel  Clift,  San  Francisco. 

5—  Wisconsin  Associated  Press  Association,  Milwaukee. 

5-6— North  Carolina  AP  News  Council.  Wilson. 

7-18 — American  Press  Institute,  City  Editors.  Columbia  University. 

JANUARY— 1960 

10- 12 — Northeastern  Classified  Advertising  Managers  Association,  Sheraton. 
Plaza,  Boston. 

1 1- 22— American  Press  Institute,  Circulation  Managers  seminar,  Columbia 
University,  New  York. 

14-15— Allied  Daily  Newspapers  of  Washington,  Washington  Athletic  Club, 
Seattle. 

14- 1^— Arizona  Newspapers  Association,  Ramada  Inn,  Phoenix 

17-19 — Groat  Lakes  Newspaper  Mechanical  Conference,  Hotel  Schroadr 
Milwaukee,  Wis. 

17- 20— Newspaper  Advertising  Executives  Association,  Edgewater  Bear 
Hotel,  Chicago. 

19-21 — New  England  Association  of  Circulation  Managers,  Hotel  Kenmore 
Boston. 

21- 23 — North  Carolina  Press  Institute,  Chapel  Hill. 

22- 23 — New  Mexico  Press  Association,  Alvarado  Hotel.  Albuquorqua. 

23- 25— Texas  Associated  Press  Managing  Editors  Association,  Caproci 
Hotel,  Lubbock.  Texas. 

24- 27— Southern  Classified  Advertising  Managers,  White  Plaza  Ho(» 
Corpus  Chrlsti.  Texas. 

27— Association  of  National  Advertisers,  Advertising  Research  Workshop 
Hotel  Sheraton  East,  New  York. 

29- 3(^Newspaper  Purchasing  Executives  Conference.  Netherland-Hilton 
Cincinnati,  Ohio. 

30 -  Hudson  County  (N.J.)  Press  Club  Awards  Night,  Union  Club,  Hoboke" 

31- Feb.  2 — Now  York  State  Society  of  Newspaper  Editors,  Hotel  Syracuu 
Syracuse.  N.  Y. 

FEBRUARY 

4-6 — Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus,  Ohio, 
j  4-7 — California  Newspaper  Publishers  Association,  Hotel  Statler,  Lot 
Angelos. 

8-19 — American  Press  Institute,  Advertising  Executives  seminar  (newspap*'! 
under  75,000). 

15- 17 — New  York  State  Publishers  Association.  Buffalo. 

18- 20 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hota 
Harrisburg,  Pa. 

19- 21 — College  Editors'  Conference,  Overseas  Press  Club,  New  York  Oh 

I9.2I_M  IssissIppI  Valley  Classified  Advertising  Managers  Assoclatior  I 

I  Hotel  LaSalle,  Chicago,  III. 

21-23 — Inland  Daily  Press  Association,  Diamond  Jubilee  meeting,  Draka 
Hotel,  Chicago. 

27-29 — Northwest  Mechanical  Conference.  Hotel  Leamington,  Minn. 

27-29 — Midwest  Newspaper  Advertising  Executives  Association.  LIh« 
Rock,  Ark. 


MARCH 

6-8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  Manc' 
Little  Rock,  Ark. 

10-12 — Southwestern  Journallim  Congress,  Bellemont  Motor  Hotel,  Bate" 
Rouge,  La. 

17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue-Strattcre 
Hotel,  Philadelphia,  Pa. 

21-AprII  I— American  Press  Institute  seminar  for  city  editors,  Columo! 
University,  New  York. 

24-26— lr>teri>atIonal  Press  Institute  assembly,  Tokyo. 

28-30— Science  Writers  Institute,  University  of  North  Carolina.  Chapel  Hi" 
N.  C. 

3 1 -April  2 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  Nltts"' 
Lion  Inn,  University  Park,  Pa. 


APRIL 

4-15— Urban  and  Suburban  Problems  seminar,  Columbia  University.  ^ 

7-9 — Illinois  Editor  and  Publisher  Safety  Seminar,  Leland  Hotel.  Spring™'^ 
III. 

21-23 — North  Dakota  Press  Association,  Bismarck. 
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Business  in  Kansas  City  continues  its  spectacular  forward  march.  Here 
is  a  statistical  breakdown  of  Kansas  City's  nine-month  record  of  progress, 
this  year  against  last,  in  established  categories  for  such  measurements. 


NINE  MONTH  1959 

Bank  Clearings 

$18,940,691,015. 

Checks  Cashed 

$16,887,187,805. 

Real  Estate  Sold 

$94,026,000. 

Postal  Receipts 

$22,125,795. 

Electric  Current 

2,227,936,608. 

Kilowatt  Hours 

Building  Permits 

$58,607,000. 


Housing  Completions 

6,328.. 

Star's  Adv.  Lineage 

35,804,447.. 

lines 


INCREASE  OVER  1958 


UP 

$1,997,782,455 

UP 

$1,721,803,583 

UP 

_  $216,000 

UP 

_ $2,411,184 

UP 

_ _ 177.129.324 

Kilowatt  Hours 

UP 

_ $1,425,000 

UP 

_ 2.035 

UP 

_ 1.835.070 

lines 

THE  KANSAS  CITY  STAR 

Average  Net  Paid  Circulation  6  Months  Ended  Sept.  30,  1959,  and  Gain  Over  1958 


MORNING  EVENING 

333,393  338.237 

Gain  4,255  Gain  3,719 
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SUNDAY 

360,361 

Gain  6.315 
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YOU  CAN 

INCREASE 

PRODUCTIVE 


TIME 


in  Your  Composing  Room 


with  MA  TRIX  CONTRAST  SERVICE 


Time  lost  in  correcting  composi¬ 
tion  errors,  transpositions  and 
wrong  font  mistakes  can  be  re¬ 
duced  at  least  SSV3%  !  Treat  your 
matrices  with  Matrix  Contrast 
brilliant  black  and  white  and  other 
contrasting  colors  and  make  it 
easy  for  linecasters  “to  see  what 
they  set”  without  loss  of  produc¬ 
tive  time  ...  in  fact  a  gain. 

Almost  900  newspapers,  trade 
typographers  and  commercial 
printers  use  this  system  to  gain 
additional  working  time  in  their 
composing  rooms.  The  Matrix 
Contrast  Service  more  than  pays 
for  itself  in  time  saving  alone. 

Regardless  of  the  number  of  ma¬ 
chines  you  operate.  Matrix  Con¬ 
trast  will  guarantee  a  reduction 
of  not  less  than  25%  of  all  com¬ 
posing  errors  or  our  contract  be¬ 
comes  inoperative.  Get  the  facts 
on  this  means  of  increasing  ef¬ 
ficiency  in  your  plant. 


Arrange  to  see  our  presentation  of  the  Matrix  Contrast 
Story.  No  cost . . .  No  obligation.  Just  write  for  details. 


MATRIX 


SERVICE 


MATRIX  CONTRAST  CORPORATION 
154  W.  14th  Street,  New  York  11,  N.  Y. 
326  West  Madison  St.,  Chicago  6,  Ill. 
1105  Trenton  St.,  Los  Angeles  15,  Calif. 
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Newspapermen  who  have  grandstand  seats  to  see  world  his¬ 
tory  made  have  the  obligation  later  to  write  seriously  and 
objectively  about  these  events.  Emmet  Crozier,  author  of  “Ameri¬ 
can  Reporters  on  the  Western  Front,  1914-18”  (Oxford  Univer¬ 
sity  Press),  told  a  group  of  us  at  the  Overseas  Press  Club  Nov. 
11,  the  41st  anniversary  of  the  ending  of  WWI.  He  said  that 
one-fourth  of  the  two-and-one-half  years  of  research  lime  he 
spent  on  the  book  was  in  plodding  through  newspaper  files  of 
the  period.  Among  WWI  correspondents  taking  part  in  a 
discussion  of  the  book  were  Roy  W.  Howard,  George  H.  Seldes, 
Paul  Scott  Mowrer,  Harry  Hansen  and  others.  (See  E&P,  Nov. 
14,  page  72,  for  Hudson  R.  Hawley’s  review  of  the  book).  Mr. 
Crozier,  a  former  Kansas  City  Slar^  New  York  Eveninp  World 
and  New  York  Sun  man,  earlier  wrote  “Yankee  Reporters,  1861- 
65,”  an  account  of  Civil  War  correspondents. 

^How  many  bylineii  of  the  same  writer  have  you  seen  in  a 
single  issue  of  a  newspaper?  The  Bamboo  (Wis.)  NeKs-Rerord, 
published  at  the  birthplai-e  of  the  Kindling  Brothers  cirrus,  in  a 
special  edition  in  connection  with  the  opening  of  the  Qrcus  World 
Museum  there  reprinted  10  stories  on  “Wisconsin,  Mother  of 
Circuses,”  from  the  Miliraukee  Journal  with  J.  Gordon  Hecker's 
byline  on  each.  .  .  .  Dialogue  in  Chicago  AP  bureau:  Russ  l.ane: 
“This  .seal  story  is  cute  but  it  would  he  better  if  the  .seal  had  a 
name.”  Carroll  .Arimond:  “The  seal  has  no  name.”  Lane:  “Maybr 
we  could  give  it  a  name.  Is  it  a  boy  or  a  girl  seal?”  Arimond:  “We 
don't  know.  Why  not  give  it  a  neuter  name,  like  Withheld?”  l.ane; 
“Withheld?  I  don't  get  it.”  Arimond:  “Sure  you  do.  A  hungrj-  seal 
from  Newfoundland  whose  name  was  Withheld.”  .  .  .  There  are 
111  newspapers  and  a  printing  and  publishing  indu.stry  that  em¬ 
ploys  125,000  workers  in  New  York  City,  it  is  revealed  by  the 
“1959  Statistical  Guide  for  New  York  City,”  released  last  week  by 
the  city's  Department  of  Commerce  and  Public  Events. 

— When  local  editois  were  invited  to  a  civic  dinner  in 
Columbia,  S.  C.,  one  regretfully  declined  because  of  being 
“unavoidably  detained  by  a  previous  commitment.”  He  was 
editor  of  About  Face,  weekly  newspaper  published  by  convicts 
in  the  state  penitentiary.  .  .  .  Robert  B.  Martin.  Patchope 
(Long  Island,  N.  Y.)  Advance,  since  1955  has  published  a  tinv 
paper  for  friends  as  a  hobby — The  Penny  Press — “acorn  of 
journalism.”  ...  By  coincidence,  the  Nashville  Tennessean. 
in  the  same  issue,  reported  the  death  of  actor  Errol  Flynn  and 
carried  this  quote  from  him  in  its  “So  They  Say”  column  on 
another  page:  “I  have  no  complaints  about  my  life.  I've  paid 
^  for  my  wicked,  wicked  ways.  And  apart  from  the  financial  pay¬ 
ments,  I’ve  enjoyed  every  moment  of  it.  I  wouldn’t  change 
anything.” 

— Bu.siness  Editor  Ken  Hand,  Dallas  News,  in  a  column  headed 
“Select  Your  PR  As  You  ^'ould  MD,”  reports:  “The  growing  public 
relations  profession  is  changing  the  face  of  journalism  b^au^ 
a  reporter  can  only  be  in  one  place  at  one  time.  The  good  PR  b 
an  asset  to  bu.siness  and  industry  and,  generally  sp<‘aking,  • 
superior  legman  for  a  news-gathering  department.  The  armed 
forces  of  all  nations  use  PR  people,  found  them  indi.spensablc 
during  the  war.”  .  .  .  Arthur  Pegler,  retired  newsman  father  of 
W'^estbook  and  Jack,  is  97  today.  NEA  Service  columnist  Bmcc 
Biossat  recently  wrote:  “Undoubtedly  he's  the  oldest  living  news¬ 
paperman.”  Then  he  heard  from  friends  of  Brit  Roth,  .Ulentoien 
(Pa.)  Call-Chronicle,  who  will  be  98  tomorrow.  They  are  almos* 
old  enough  to  remember  news  republished  from  newspapers  of  100 
j  years  ago  in  the  first  issue  of  the  Century  Gazette,  called  “tb* 
world's  most  unique  newspaper,”  which  will  be  publi.shed  bi-weekfi 
by  R.  W.  and  M.  F.  Plumbley  in  Morrison,  Ill.  News  of  Januar- 
1860,  reprinted  in  Century  (Gazette,  Heritage  of  the  Nation,  indi¬ 
cated  Seward  then  had  a  much  better  chance  for  the  Republic*® 
nomination  for  President  than  Lincoln. 

I  — Both  information  and  nostalgia  may  be  obtained  from 

j  “They  Laughed  When  I  Sat  Down”  (McGraw-Hill),  an  in¬ 
formal  history  of  advertising  in  words  and  pictures,  by  Frank 
u  Rowsome  Jr.,  editor  of  Popular  Science  Magazine.  .  .  -  ^ 
contaminated  cranberries  story  in  the  Norwalk  (Conn.)  Hou’^ 
was  headed  by  John  Reilly:  “Bury  Berries;  Ass’n  Cries  'Fowl. 
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Circulation  is  good 
. . .and  is  growing  daily! 


Daily  average  net  paid  circulation  for  the 
month  of  September,  1959.  Sunday  370,578. 
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Represented  nationally  by  Moloney,  Regan  and  Schmitt 
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editorial 


Broadcasters  Plan  Attack 

JUDGING  from  the  snide  remarks  coming  from  the  broadcasting  in¬ 
dustry  there  is  a  concerted  effort  in  the  television  field  to  attack 
newspapers  and  newspa|jermen  in  retaliation  for  what  the  TV  people 
are  labelling  a  “smear”  as  the  result  of  the  quiz  scandals. 

The  current  issue  of  Variety,  the  weekly  newspaper  of  show  business, 
confirms  this  with  a  front  page  article:  “Broadcasters  Strike  Back — 
Map  Retaliation  vs  Publishers.”  It  says: 

“A  number  of  television  broadcasters  throughout  the  country  arc 
mobilizing  forces  to  strike  back  and  once  and  for  all  wage  a 
concerted  campaign  to  stem  the  smear  on  the  medium.  It  will  not 
be  directed  at  Congress.  To  these  broadcasters  the  real  culprits  are 
the  ‘holier-than-thou  publishers’  who,  they  feel,  are  taking  keen 
delight  in  downgrading  TV  for  selfish  competitive  reasons  .  .  . 

“Creation  of  a  National  Television  Authority,  comprised  of  broad¬ 
casters  representing  stations  having  no  auxiliary  publishing  axes  to 
grind,  and  designed  to  meet  every  newspaper-mag  onslaught  w'ith 
retaliatory  exposes  of  tlie  phoniness  and  malpractices  within  the 
publishing  fraternity,  is  now  in  the  process  of  being  incepted.” 

If  there  is  any  “smear”  of  television  going  on  it  is  not  the  result 
of  any  planned  attack  by  newspapers  but  is  the  result  of  TV’s  own 
shortcomings  as  revealed  in  the  Congressional  hearings.  It  is  only 
natural  for  the  television  to  want  to  get  off  the  hot  seat.  But  a  counter¬ 
attack  on  some  other  medium — trying  to  focus  attention  elsewhere 
than  on  its  own  failures — may  create  a  diversion  but  will  not  help  to 
rebuild  the  public  acceptance  television  has  lost  in  the  last  few 
weeks. 

The  television  industry  would  do  better  to  exert  the  same  time 
and  energy  towards  cleaning  its  own  house,  improving  its  product, 
demonstrating  its  res|x)nsibility,  and  trying  to  win  back  public  con¬ 
fidence. 

An  attack  on  newspapers  at  this  time  will  be  met  with  an  expression 
of  sour  grajjes  from  the  public.  Let  television  develop  the  same  degree 
of  responsibility,  integrity,  believability,  and  public  acceptance  as 
newspapers  before  it  starts  pointing  the  finger  of  scorn. 


Seminars  for  Newsmen 

A  PROGRAM  of  seminars  for  newspapermen  of  similar  interests  to 
be  held  at  journalis’ii  schools  has  been  suggested  to  Sigma  Delta 
Chi  and  is  under  study  by  that  organization.  It  is  a  proposal  that 
merits  serious  consideration. 

The  value  of  the  seminar  apj>roach  to  specialized  training  for  news- 
pafjermen  has  been  demonstrated  forcefully  by  the  American  Press 
Institute.  The  strongest  testimonials  are  provided  by  those  newspapers 
w’hich  continue  to  send  their  departmental  heads  and  executives  at 
considerable  cost. 

We  doubt  that  SDX  has  the  resources  to  duplicate  in  frequency  and 
size  the  outsanding  jolj  l>eing  done  by  API  let  alone  to  do  it  in 
several  places  across  the  country.  But  much  could  be  done  on  a 
smaller,  less  expensive  scale  with  the  help  of  journalism  schools  and 
nearljy  professional  chapters  of  SDX. 

It  sounds  to  us  like  an  opportunity  for  Sigma  Delta  Chi  to  pro¬ 
mote  talent,  energy  and  truth,  in  line  with  its  motto,  as  well  as  to 
foster  an  educational  process  that  will  tend  to  improve  newspaj>er 
standards  and  performance. 
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O  give  thanks  unto  the  Lord  for  He  it 
gtntd;  for  His  mercy  endureth  foreter^ 
Psalm  evil;  1. 


Editor  &  Publisher 

©THE  FOURTH  ESTATI 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdot" 
established  March,  1892;  The  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  W 
1901;  Advertising,  January  22,  1925. 


James  Wright  Brown 

Publisher,  Chairman  of  Board  1912-1959 


Publisher  and  Editor 
Robert  U.  Brown 


General  Manager 

James  W.  Brown,  Jr. 


Executive  Editor,  Jerome  H.  Walker;  Features, 
James  L.  Collings,  Ray  Erwin,  Richard  Fried¬ 
man,  Philip  N.  Schuyler:  Advertising  News 
Robert  B.  McIntyre,  Marketing  and  Researtk 
Manager,  Albert  E.  Weis;  Marketing  Coe 
sultant,  Ray  B.  Prescott;  Librarian,  Jane* 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Leach  Laney;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man¬ 
ager,  George  Wilt;  Circulation  Director, 
George  S.  McBride;  Circulation  Manager 
George  H.  Strate;  Classified  Advertising 
Manager,  J.  C.  H.  Bollinger. 

General  Offices — Suite  1700,  Times  Towe* 
1475  Broadway,  New  York  36,  N.  Y.  - 
BRyant  9-3052. 


BUREAUS 

National 


Press 


Washington:  1140 

ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-Wes* 
Editor;  Harry  B.  Mullinix,  Western  Adverfs- 
ing  Manager;  Grant  Biddle,  Representative 
360  North  Michigan  Ave.  State  2-4898, 
Boston:  Guy  Livingston,  344  Little  Bldg..  ^ 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Faof- 
Coast  Editor:  Duncan  A.  Scott  Advertiser 
Representative:  85  Post  St.  Garfield 
Los  Angeles:  Frederic  C.  Coonradt,  Corre¬ 
spondent,  School  of  Journalism  Unlversi 
of  Southern  California,  3518  Un'versity  Ave. 
Duncan  A.  Scott,  Advertising  Represan 
tive,  1901  West  8th  St.,  Dunkirk  8-4151. 
London,  England:  Alan  Delafons,  Manager.  2- 
Ethelbert  Road,  Birchington,  Kent,  Eng™"* 
Peter  Bostock,  correspondent,  14  Albemse*' 
Street,  London,  Wl. 

Paris,  France:  G.  Langelaan,  C  rrespor^ 
48  Avenue  de  Paris.  Vincennes  (Seine). 
Oiarter  Member  Audit  Bureau  of  Circoja^^ 
Member  AsaociaUwl  Business 
I  mo.  averapre  net  paid  June  30.  1959—*  ' 

Renewals  to  Oct.  31,  1958 — 76.'69t. 
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letters 


WOMEN’S  PLACE 

Women  are  not  anxious  to  have  the 
dubious  hospitality  of  a  National  Press 
Club  luncheon  opened  to  them,  but  they 
do  ask  to  be  allowed  to  attend  the  sole 
press  conference  of  a  visiting  VIP  and 
urge  that  such  affairs,  whether  luncheons 
or  dinners,  be  held  in  some  neutral  meet¬ 
ing  place. 

With  straws  in  the  wind  that  Poland's 
Gomulka  and  Yugoslavia’s  Tito  may  visit 
these  shores  next  year,  the  women  of  the 
working  press  are  asking  consideration 
only  of  their  professional  rights.  And  on 
this  basis,  neither  Antarctica  nor  a  press 
affair  for  a  VIP  should  be  barred  them 
on  the  basis  of  sex. 

Navy  Antarctic  experts  currently  are 
undertaking  a  “feasibility  study”  to  deter¬ 
mine  under  what  circumstances  it  may  be 
feasible  to  include  women  in  United  States 
Antarctic  expeditions.  Antarctica,  like  the 
National  Press  Club,  bears  the  label  “For 
Men  Only.” 

No  matter  how  qualified  or  capable, 
women  applicants,  whether  scientists  or 
journalists,  are  frozen  out  of  the  Frozen 
Continent.  Scientists  and  journalists  of 
the  opposite  sex  find  no  such  artificial 
barriers  in  the  way  of  doing  their  jobs. 

Petitions  of  newspaperwomen  and 
women  scientists  have  reached  the  atten¬ 
tion  of  Admiral  David  M.  Tyree.  Com¬ 
mander  of  the  U.S.  Navy’s  Antarctic  pro¬ 
gram.  “Operation  Deep-Freeze.”  The  Ad¬ 
miral  has  decided  that  these  requests, 
bolstered  by  the  support  of  male  col¬ 
leagues,  warrant  serious  consideration  and 
so  has  ordered  the  feasibility  study  be 
made. 

If  women  journalists  finally  do  crack 
the  ice  in  the  way  of  their  getting  to 
Antarctica,  it  will  be  another  step  for¬ 
ward  in  their  half-century  battle  for  equal 
professional  opportunities  and  emancipa¬ 
tion  from  discrimination  on  the  basis 
of  sex.  Admission  to  the  Antarctic  will 


then  be  chalked  up  with  such  achieve¬ 
ments  as  the  granting  of  equal  but  sepa¬ 
rate  rest-room  facilities  for  the  women 
who  cover  Congress,  two  equal  but  sepa¬ 
rate  professional  organizations,  and  a  sub¬ 
stantial  increase  in  numbers  in  the  work¬ 
ing  press. 

Lillian  Levy 

Chevy  Chase,  Md. 

REPORTER  LICENSE 

It  was  probably  a  rough  day  on  the 
floor  of  Pennsylvania’s  House  of  Repre¬ 
sentatives  when  legislator  Willard  F.  Ag- 
new  proposed  that  reporters  should  be 
licensed.  (E&P,  Oct.  31,  page  14). 

Although  he  concluded  his  remarks  in 
debate  about  a  Philadelphia  Inquirer  col¬ 
umnist  with  a  qualifying,  .  a  lot  of 
what  I  have  said  has  been  in  good  clean 
fun,  but  a  lot  of  it  is  in  dead  earnest, 
also  .  .  .”,  the  learned  representative  from 
Allegheny  expressed  in  positive  terms  his 
low  opinion  of  the  intelligence  level  of  the 
working  press,  and  I  question  his  qualifi¬ 
cations  to  do  so.  Unfortunately,  there  are 
many  more  just  like  him.  People  who  just 
love  to  have  a  columnist  come  right  out 
and  write  what  he  thinks — providing  he 
agrees  with  them. 

Now,  sir.  I’ve  heard  of  poetic  license, 
but  this  the  poet  issues  himself.  Reporters 
aren’t  permitted  a  license  of  this  sort  and 
they  certainly  would  resent  being  issued 
licenses  by  any  state  government  body. 
For  a  legislator  to  even  suggest  it  is 
ludicrous. 

What  criteria  would  the  legislator  estab¬ 
lish?  Ability  in  writing  techniques  can 
be  measured,  vocabulary  can  be  tested, 
but  who  in  hell — or  the  Pennsylvania  Leg¬ 
islature — can  measure  a  nose  for  news, 
the  knack  of  ferreting  out  significant  facts, 
and  verifying  the  information  before  send¬ 
ing  copy  to  the  desk. 

Charles  Schnee 

Beverly  Hills.  Calif. 


Headlines: 

She  Likes  Babies  But  Doesn’t  Car 
About  The  Details.  —  Saginaw  (Mich. 
News. 


Let  Him  Choose  Between  You,  Dog 
for  Bedroom  Companion.  —  Jackson 
(Mich.)  Citizen-Patriot. 


Humphrey,  Freeman  Raped  at  GOP 
eet. —  Willmar  (Minn.)  Daily  Tribune. 


Slugs  His  Wife  In  Wrong  Place. 
Grand  Rapids  (Mich.)  Press. 


Belcher’s  Still  Mum,  Won’t  Talk.  — 
Dallas  (Tex.)  Morning  Xews. 

■niiiiiiiiiiiiiiiiiiiiiiiiiiiiuii^^ 

CARTOON  IDEA  OF  THE  WEEK 


Top  Stories  in  This  W  eek'^s  Issue 

Combined  Portland  Papers  Near  Pre-Strike  Circulation . 

Carr  and  RuthraufT  Chosen  to  Head  Million-Market  Newspapers  .  .  . 

Ottaway  Buys  Middletown  Paper;  Ingersoll  to  Elizabeth . 

ROP  Newspaper  Color  .Advantages  .Attested  at  Chicago  Parley . 

Sigma  Delta  Chi  (iets  Plan  for  Newsmen’s  .Seminars . 

Academicians  .Seeking  to  Spur  Press  Uplift . 

Never  Run  for  Officel^Adviee  of  a  Small-Town  Editor . 

Proposed  Non-Deductible  Rule  on  .Ads  Is  Protested . 

Tourist  .Advertising  Budgets  Run  into  Millions . 

Gallery  of  1959  .Ads  That  Won  *Cash  Register  .Awards’ . . 

Part  of  Price  Increase  Goes  to  Carrier  .Scholarship  Program . 

Junkets  .Are  Out,  .Associated  Press  Warns  Its  Staff . . 

Success  of  Novel  Cjiuses  Allen  Drury  to  Change  His  Job . 

Raring  Prize  Honoring  Bill  Corum  Goes  to  His  Colleague . 


TELETYPESETTER  FINANCIA 


EVEN  IN  THESE  DAYS  of  revolutionary  changes  in 
the  electronics  field,  this  exclusive  AP  development  is 
startling  in  its  range  of  accomplishments.  Through  the 
use  of  tape  transmitted  over  four  separate  wires,  it  pro¬ 
vides  newspapers  with  complete  accurate  stock  tables  of 
major  markets  at  FIVE  TIMES  the  speed  of  normal  tele¬ 
type  operation.  It  insures  its  users  earlier  edition  times 
from  the  first  table  transmitted  to  the  stock  market’s  com¬ 
plete  closing  list.  It  eliminates  manual  composition  in 
stock  listings,  since  it  is  automatic  from  tape  to  tape.  In 


short,  it  INCREASES  efficiency  and  DECREASES  costs. 

The  stock  tables  are  transmitted  at  the  rate  of  .^4  agate 
lines  (equivalent  to  265  words)  per  minute  .  .  .  there  are 
five  daily  transmissions,  with  a  complete  list  of  issues 
traded  from  the  beginning  of  each  transmission  .  .  .  any 
desired  column  measure,  from  11  to  12  picas,  inclusive, 
can  be  set  through  appropriate  unit  fonts  .  .  .  and,  since 
service  began  on  July  (rth  of  this  year,  the  number  of  news¬ 
papers  enjoying  its  convenience  and  economy  has  grown 
steadily. 
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SERVICE 

for  AFTERNOON 
newspapers 


Other  Wire  Services  Available 
to  Member  Newspapers  from  AP: 

•  Coast-to-coast  "A"  in  Teletypesetter 

•  Coast-to-coast  Sports  Wire  in  Teletypesetter 

•  Coast-to-coast  Major  League  Baseball  Box  scores 
in  Teletypesetter 

•  Baseball  Statistics  Wire  in  Teletypesetter 

•  AND  complete  Stock  Market  table  services  in  Tele¬ 
typesetter  for  morning  newspapers  delivered  at 
speeds  from  53  to  400  words  a  minute. 


FIRST  WITH  ALL  THESE  SERVICES, 
AP  REMAINS  EXCLUSIVE  WITH  MOST. 
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the  Ad  Men  Except  for  Busine»n\ 


with  your  advertising  in  this  important 
special  issue  of  The  New  York  Times 


Th 

HCILM.b  IKUILCK 


Your  advertising  message  in  the  National 
Economic  Review  of  The  New  York  Times 
adds  impetus  and  extra  impact  to  your  entire 
1960  advertising  program.  It  gets  your  sales 
story  across  to  key  advertising  decision¬ 
makers  right  at  the  time  they  are  most  alert 
and  responsive  to  what  you  want  to  tell  them. 


The  National  Economic  Review  of  The  New 
York  Times  appears  Monday,  January  11. 
It  covers  all  facets  of  business,  industry  and 
finance.  It  is  thoroughly  read  and  referred 
to  by  marketing,  merchandising  and  adver¬ 
tising  executives  —  in  New  York  and  adver¬ 
tising  centers  throughout  the  nation. 


©be  Neto  JJork  Sime$ 

National  Economic  Review 
Monday,  January  11,  1960 


It  offers  your  publication  a  unique  and 
timely  opportunity  to  tell  the  story  of  your 
market  and  your  ability  to  sell  that  market 
to  a  national  audience  of  advertising 
executives. 


Promotion-minded  newspapers  across  the 
country  know  the  power  The  New  York  Times 
exerts  in  influencing  these  advertising  execu¬ 
tives.  Why  not  use  the  selling-power  of  The 
New  York  Times  to  bring  more  advertising 
to  your  newspaper? 
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THE  SPOT  NEWS  PAPER 

OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Combined  Paper  in  Portland 
Near  Pre-Strike  Circulation 


•  I  •••  iri  i~v»i  Week  magazine  and  Sunday 

Advertising  Volume  throws  Llaily^  Oregonian  homes  were  covered 

with  both  American  Weekly  and 

Joint  Oregonian-Journal  Masthead  the  curreei 

issues  will  be  billed  by  both 
Portland,  Ore.  The  last  regular  editions  of  newspapers  at  each  advertiser’s 
Portland’s  two  daily  news-  the  separate  papers  were  those  contract  rate.  An  advertiser 
papers,  the  Oregonian  and  Ore-  for  the  Monday  evening  Jounial  with  a  contract  at  only  one  of 
gon  Journal,  publishing  a  com-  and  Tuesday  morning  Oregon-  the  papers  will  be  billed  by  both 
bined  edition  under  strike  condi-  ian.  The  first  combined  edition,  at  that  contract  bracket, 
tions,  began  their  second  week  prepared  and  printed  by  super-  A  rotating  schedule  for  ad- 
under  a  joint  masthead  with  a  visory  pei*sonnel  along  with  vertising  salespeople  was  ar- 
press  run  sufficient  to  match  largely  advertising  and  circula-  ranged  at  the  close  of  the  first 
pre-strike  circulations  of  the  tion  employees,  began  i^olling  on  week  allowing  staff  members  to 
papers.  the  Oregonian  presses  at  5  P.M.,  call  on  advertising  accounts  as 

Management  of  the  two  Tuesday.  Pre.ss  nm  of  this  edi-  well  as  handle  the  various  phases 
dailies,  utilizing  the  services  of  tion  was  sufficient  to  cover  ap-  of  pi-oduction  in  which  they  were 
executive,  supeiwisory  and  other  proximately  70  percent  of  both  involved. 

personnel  to  produce  the  news-  new.spapers’  city  zone  home-  Cla.ssified  advertising  copy  is 
paper  in  the  Oregonian  plant,  delivered  circulations.  set  on  electric  typewriters,  and 

continued  to  increase  the  circu-  Advertising  for  this  first  24-  pasteups  are  reduced  to  agate 
lation  and  size  of  the  i.ssues  and  page  issue  was  drawn  from  that  size  for  9-column  pages.  Classi- 
to  improve  them.  previously  prepared  along  with  fied  ads  are  being  accepted  on 

Portland  Stereotypers  Union  a  small  amount  drawn  from  a  a  3-time  non-cancellable  basis, 
called  its  members  out  on  strike  quickly  organized  “cold  type” 

at  5  A.M.,  Tuesday,  Nov.  10,  at  department.  Kqual  .Space  r>pportiinitieM 

both  the  Oregonian  and  Oregon  ’  Advertising  managers  of  the 

Journal.  Other  union  members.  Over  .>00,000  for  .Sunday  , 


IttBi 


Cla.ssified  advertising  copy  is 
set  on  electric  typewriters,  and 


Equal  .Spare  f>pportunitieM 


Service  to  C.onlinue 


I  y  ^Konian  a.ui  wiegon  -on  rwm  f  e  i  Advertising  managers  of  the 

Journal.  Other  union  members.  Over  .>00,000  for  .Sunday  newspapers  .said  the  first 

ewep  engiaveis,  lespwted  the  Wedne.sday-Thur.sday  is-  week’s  advertising  load  was 

Mi.*^^***'f  picket  line.  All  pj-ess  time  had  advanced  to  limited  only  by  production  cap- 
1.1'  reported  for  1.45  j,  ^  abilities.  Some  equitable  ar- 

lishers  ^  copies  produced  covered  all  sub-  rangement  would  be  devised, 

.scribers  in  the  city,  the  sub-  they  reported,  to  give  adver- 
Ser>ice  to  ('.oniinur  some  in  the  retail  tisers  equal,  but  probably  limit¬ 

trading  zone.  The  Thursday-  ed,  .space  opportunities. 

Fi'cy  of  Friday  paper  moved  up  to  32  News  activities  were  being 
e  Oregonian,  a  Newhouse  pages  and  almost  400,000  copies,  handled  by  executive  and  super- 
nws]^p»>r,  and  W.  W.  Knight  of  Press  time  for  the  Monday-  visoi-y  personnel  along  with  edi- 
e  Oregon  Jounial,  issued  the  Tuesday  issue  moved  ahead  to  torial  page  writers  and  some 
0  owing  statement  for  publica-  9;30  A.M.,  only  30  minutes  be-  non-guild  news  room  employees 
ion  in  the  Tuesday-Wednesday  hind  the  usual  starting  time  for  who  remained  at  work.  Main 
issue,  the  first  to  carry  the  the  regular  first  Journal  edi-  news  sections  of  the  40-page 
niasthead :  tion.  This  40-page  issue  con-  Sunday  is.sue  included  98  col- 

IS  the  intention  of  the  tained  eight  advertising  pages  umns  of  news, 
regonian  and  Oregon  Journal  for  a  new  super  market  opening.  Content  of  the  daily  news 
nagenn  nts  to  continue  to  ^-Jth  all  pages  produced  since  the  pages  included  selected  features 
»n'e  their  subscriliers  and  ad-  strike  began.  previously  appearing  in  each  of 

e  iseis  To  the  extent  that  The  Friday-Saturday  issue  the  newspapers,  both  comic  sec- 
is  and  liiture  issues  of  the  and  the  Sunday  edition  reacheil  tions  and  two  editorial  pages. 

f  Trom  regular  all  .subscribers,  except  mail,  and  The  decision  to  use  the  Ore- 

thp  editors  of  ^ere  available  on  news  stands,  gonian  plant  was  made  on  the 

for  readers’  The  Sunday  total  topped  the  basis  of  its  being  equipped  with 

“U  *  •  •  .500,000  mark.  Subscribers  of  the  Teletyjjesetter  facilities. 

imsition  of  the  man-  Sunday  Joumal  received  Thin  “The  mechanical  abilities  un- 
agement  tl  it  the  strike  of  the 
tereotyj.i  Union  is  unwar- 

he  strike  »  .  arbitrate  all  issues  smoAr  comon  _  _  _  tomArmM 

nSiaUnL-’*'"'^"”-''^  Run 

W  h,  P  sessions.  Ster^  Ai  Strike  Continues  I^S-ow 
ypere  m  p  .  tland  receive  $3.61  ,~i5r.=  .r.v=.r.=rHa«WH«i» 

week”*^'  f  I'  a  35-hour  work 

Togetherness  results  from  stereotypers  strike. 
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Two  voices  on  one  page. 

covered  in  our  non-mechanical 
personnel  proved  to  be  the  big 
item  in  producing  papers  the 
first  few  days  of  the  strike,” 
declared  Arden  X.  Pangborn, 
editor  of  the  Journal. 

•StrlesI  for  Abilities 

“The  non-mechanical  people 
were  .sorterl  out  according  to 
their  abilities  after  the  first 
hectic  day  and  organized  under 
the  direction  of  Ed  Roth,  Jour¬ 
nal  mechanical  superintendent, 
and  Don  Newhouse,  Oregonian 
production  manager,”  M  r.  Pang- 
bom  said.  “The  results  were 
amazingly  goo<l.” 

There  w'as  a  mad  scramble, 
principally  in  the  composing 
room,  on  the  strike’s  first  day, 
with  remnants  of  the  two  paper’s 
editorial  staffs,  advertising 
.salesmen,  promotion  personnel 
and  even  .some  circulation  work¬ 
ers  getting  into  the  act. 

The  stereotyping  department, 
manned  principally  by  adver¬ 
tising  sale.smen,  had  a  breathless 
moment  when  the  hastily-drafted 
crew  crumpled  the  first  mat 
rollefl.  They  tried  again,  with 
better  results.  That  was  the 
only  bad  mat  of  the  first  week’s 
operation. 

With  the  start  of  the  second 
week  of  the  .strike,  the  super¬ 
visory  personnel  and  non-strik¬ 
ing  workers  of  the  two  papers 
had  been  set  up  in  regular  shifts 
for  continuation  of  operations. 

Impoi*ted  mechanical  help  had 
built  up  composing  room  and 
pressroom  crews  by  the  end  of 
the  first  week. 

“We’re  recruiting  mechanical 
personnel  from  whatever  source 
(Continued  on  page  65) 


Carr  and  Ruthrauff  to  Head 
New  ‘Million  Market’  Group 


Former  Magazine  and  Ad  Agency 
Men  Chosen;  Podvev  on  Promotion 


maiTied  at  Gracie  Mansion,  New 
York,  Mayor  Wagner’'  resi¬ 
dence,  to  Estelle  Lane  Brent, 
former  fashion  editor  of  Mc¬ 
Call’s.  Both  had  been  married 
before. 

Mr.  Ruthrauff  is  the  son  of 
the  founder  of  Ruthrauff  4 

selling  newspapers  in  depth  as 
they  have  never  been  sold  be¬ 


fore.” 

Despite  his  magazine  back¬ 
ground,  Mr.  Carr  professed  firm 

Directors  of  Million  Market  New  York,  the  Bankers  Trust  personal  belief  in  newspapers  as 
Newspapers,  Inc.  this  week  Building.  Office  space  has  been  the  “basic  medium.” 
elected  the  two  principal  officers  acquired  at  333  N.  Michigan  “Magazines  seiwe  their  own 
to  operate  the  new  advertising  Ave.,  Chicago;  and  branches  specific  interests,”  he  said.  “TV 
sales  organization:  will  be  opened  in  Detroit,  San  is  devoted  primarily  to  enter- 

WiLiJAM  B.  Carr,  54,  presi-  Francisco,  and  Los  Angeles.  Mr.  tainment.  Newspapers  are  a  con- 
dent.  He  is  a  former  vicepresi-  Carr  and  Mr.  Ruthrauff  are  op-  stantly  recurring  necessity  to 
dent  of  the  N.  W.  Ayer  &  Son  ei’ating  from  temporary  quar-  people  as  a  source  of  informa¬ 
advertising  agency,  Chicago  of-  Sulgrave  Hotel,  Park  tioj^  Our  task  is  to  point  out 

fice,  and  before  that  he  was  Avenue  and  67th  Street,  New  the  clearest  possible  manner 
with  McCall’s  Magazine  and 
Time  Magazine. 


school  to  that  agency,  specializ¬ 
ing  in  copy  and  creative  plan¬ 
ning. 

Mr.  Ruthrauff  left  the  agency 
in  .lanuaiy  1958  and  set  up  his 
own  office  as  a  consultant.  Last 
summer  he  was  named  president 
of  Newspai>er  Color  Advertis¬ 
ing,  Inc.,  which  he  resigned  to 
accept  his  present  iwsitioii. 
Rufus  Doig,  of  O’Mara  &  Orms- 
bee,  chainnan  of  NCA,  said  a 
new  president  would  be  named 
soon. 

Besides  the  newly  elected  offi- 


F.  Bourne  Ruthrauff,  vice- 
president.  He  w’as  most  recently 
president  of  Newspaper  Color 
Advertising,  Inc.  and  is  a  long- 


this  vital  importance  of  news- 

cers,  other  directors  of  MMN 
papers  to  advertisers  and  their  L,,  ,  m  ^  -i 

I  ‘  i  ,.  are  Charles  T.  Detweiler,  vlc^ 

^  ‘  president  and  director  of  ad- 


IX'ord  for  Kepre^enlalives 


vertising,  Philadelphia  Bulletin; 
^  .  ,  ,  .  ,  .  ,  Irwin  Maiei-,  executive  vicepresi- 

<ient  and  publisher,  Milwaukee 
Journal;  John  Reid,  advertisin? 


York. 

Mr.  Carr  .said  the  MM  news¬ 
papers,  with  a  combined  circu¬ 
lation  of  2,090,956  daily  and 
2,490,481  Sunday,  sei*ve  mar¬ 
kets  with  an  aggregate  popula- 

time  advertising  agency  princi-  of  13,000,000,  or  almost  that  he  was  casting  no  asper- 

pal  (Ei'win,  Wasey,  Ruthrauff  oight  percent  of  the  population  sions  on  newspaper  representa- 
-  of  the  U.  S.  It  is  possible  other  tion.  Representatives  will  al- 

papers  will  be  added  in  other  ^avs  be  a  vital  arm  for  news- 
cities  of  a  million  population  or 
over,  he  said.  All  now  have  full 
ROP  color  facilities. 

He  reiterated  what  was  said 

ager  of  Hearst  Newspapers,  when  the  new  group  was  first  jjfjg  were  placed  this  week  by  r)  i.  •  »•<» 
was  named  promotion  manager,  announced  last  August;  namely  \V  Ayer  &  Son.  eawa  . 

Mr.  Podvey  is  a  former  promo-  that  it  was  not  the  nucleus  of  lur,.  _  _ _ x: _j.  tt search  foi  its  presi- 

tion  manager  of  the  Philadel-  a  network,  would  not  necessarily 
Tphia  (Pa.)  Inquirer  and  gen-  sold  as  a  group,  and  that  no 

discounting  of  advertising  rates 
was  involved. 


&  Ryan,  Inc.). 

Promotion  Manager 


The  first  staff  appointment 
was  announced.  David  Podvey, 
assistant  to  the  general  man- 


director,  Boston  Globe;  Fred¬ 
erick  F.  Rowden,  vicepresident 
and  advertising  director,  St. 
Louis  Post-Dispatch;  and  Cros- 
The  group  will  have  an  an-  by  N.  Boyd,  vicepresident  and 
nual  advertising  budget  of  about  treasurer,  Wa.shington  Star. 


paper  selling,  he  .said. 


.$100,000,  Mr.  Carr  said.  First 


MMN  was  incorporated  in 


eral  manager  of  the  Philadel 
phia  Daily  News. 

The  new  group  consists  of  the 
Boston  Globe,  Milwaukee  Jour¬ 
nal,  St.  Louis  Post-Dispatch, 
Washington  Star,  and  Philadel¬ 
phia  Bulletin. 

Robert  L.  Taylor,  president 
and  general  manager  of  the 
Philadelphia  Bulletin,  was 
elected  chairman  of  the  board; 


Mr.  Carr  is  a  native  of  Hou.s-  corporation  was  a«- 

ton,  -Tex.  He  was  graduated  ^  ^ 

from  the  University  of  Texas  management  con.sultants. 

and  studied  a  year  at  Haiward 


AP  Assessments 


Law  School.  His  first  position 
“W  hile  newspapers’  dollar  vol-  was  as  salesman  for  the  Mentor 
ume  of  advertising  has  grown.  Magazine,  of  the  Crowell  Pub- 

the  medium’s  share  of  the  total  lishing  Company.  Then  he  spent  Inoreaseil  Dee.  IS 
market  has  shrunk,”  he  said,  fi-om  1929  to  1934  with  the  Cen- 
“\Ve  hope  to  be  helpful  in  chang-  tral  Hanover  Bank,  New  York, 
ing  this  present  trend.”  becoming  assistant  secretary  in 

Optional  Package 

In  1934  he  liecame  western 
“MMN  is  designed  to  put  manager  for  Time.  He  was 

Robert  K.  Drew,  vicepresident  skilled  research  for  intelligent  brought  to  New  York  in  1943  ,  ov  a  ni-e-misu- 

and  business  manager  of  the  comprehensive  market  in-  as  Time’s  advertising  manager,  ..m,  The 

Milwaukee  Journal,  vice-chair-  terpretation  into  the  selling  of  in  1950,  he  became  vicepresident  ^  *'^*^*'  •  o^'scssment' 

man;  John  1.  Taylor,  vicepresi-  our  five  newspapers^^ individually  and  advertising  director  of  Me-  u to^^about  7  i)eixent 


Directors  of  the  A.ssociatfii 
Press  have  ordered  a  I’cvision  of 
members’  assessments,  effective 
Dec.  13,  to  compensate  for  rising 
costs  of  the  service.  The  last 
general  increase  was  eight  years 
ago,  followed  by  a  j) re-census 


Some  of  the  .supplemental 
ices  also  are  being  rai.sed. 


.Stair  of  .50 


dent  and  treasurer  of  the  Boston  o*’  a  package.  It  is  an  ap-  Call’s.  When  Norton  Simon  of 
Globe,  treasurer;  William  Davis  proach  to  selling  newspapers  on  the  Hunt  Foods  and  Ohio  Match 
Taylor,  president  of  the  Globe,  ^  national  scale  in  the  manner  Corporation  bought  control  of 
assistant  treasurer;  and  God-  followed  by  magazines  and  other  McCall’s  stock,  a  difference  of 
frey  W.  Kauffman,  vicepresident  media.  opinion  on  policy  arose.  On  Nov. 

and  advei'tising  director  of  the  “We  will  make  it  easier  than  5, 1958  Mr.  Carr  and  Otis  Wiese, 

Washington  Star,  seci’etary.  it  has  been  for  advertisers  to  editor  and  publisher,  resigned 

know  and  reach  the  markets  with  other  top  executives.  Mr. 
represented  by  the  five  newspa-  Carr  became  associated  vvith 
pers.  We  will  be  in  a  position  to  Ayer, 
gather  and  present  more  com- 
Newspapers  will  have  a  staff  prehensive  factual  information 
of  50,  including  30  advertising  o”  all  five  markets,  thus  en- 
salesmen,  and  a  research  direc-  abling  advertisers  and  agencies 
tor,  Mr.  Carr  said.  It  will  take  to  make  sound  decisions. 

over  selling  national  advertising  “We  intend  to  do  a  thorough  lishers  Association  and  the  Pub-  For  the  past  nine  years, 

for  the  group,  now  handled  by  job  selling  our  newspapers,  and  lishers  Information  Bureau.  In  Blade  has  refused  to  take  co-®? 

special  representatives  or  direct  we  will  do  it  in  such  a  way  1957  and  1958  he  served  on  the  ads  from  merchants  and  theatre 

sales  staffs,  Jan.  1.  that  we  believe  it  will  help  all  board  of  the  Advertising  Re-  unless  the  store  paid  the  thea^ 

Headquarters  offices  will  be  newspapers.  search  Foundation.  rical  rate,  which  was  almo- 

established  at  529  Fifth  Avenue,  “It  will  be  a  new-  concept,  Last  December,  Mr,  Carr  was  twice  the  regular  rate. 

EDITOR  &  PUBLISHER  for  November  21, 


With  an  operating  budget 
near  $1,000,000,  Million  Market 


Toletlo  Blade  Revises 
Co-op  A<1  Poliey 

TOLEB'' 

The  Toledo  Blade,  working 
with  the  Toledo  Theatre  Man¬ 
agers’  Association,  has  agiw 


Headed  Magazine  Bureau  _  _  _  _ 

Mr.  Carr  has  seiwed  as  chair-  ^  ^'ve  retail  stores  the 
man  of  the  Magazine  Advertis-  co-op  ads  for  any  i 

ing  Bureau,  the  Periodical  Pub-  negotiated  with  film  houses. 
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Ottaway  Goes  to  Middletown, 
Ingersoll  to  Elizabeth,  N.J. 


Local  Independent  Newspapering 
Announced  As  Aim  of  Both  Groups 


Ottaway  Newspapers  -  Radio, 
Inc.  purchased  the  Middletown 
(N.  Y.)  Times  Herald  and  Port 
Jervis  Union-Gazette  last  week 
from  Ralph  McA.  Ingersoll’s  R. 
J.  Company,  Inc. 

A  few  days  later,  a  group  of 
investors  headed  by  Mr.  Inger¬ 
soll  acquired  more  than  90% 
of  the  stock  interest  in  the  Eliza¬ 
beth  (N.  J.)  Daily  Journal  from 
the  Crane  family. 

In  taking  over  owner.ship  on 
Friday,  Nov.  13,  of  the  Golden- 
area  newspapers  in  Middletown 
and  Port  .leiwis  in  fast-growing 
Orange  County,  the  organiza¬ 
tion  led  hy  .James  H.  Ottaway 
embarked  on  its  first  venture 


James  H.  Ottaway 


Ralph  McA.  Ingersoll 


Robert  C.  Crane 


as  a  “cold-type”  publishing  op¬ 
eration.  The  man  behind  the 
project  is  .1.  M.  Kaplan,  retired 
president  of  the  Welch  Grape 
Juice  Co.  The  Middletown  Rec¬ 
ord,  in  tabloid  format,  has 
achieved  a  morning  circulation 
in  excess  of  11,000,  Monday-Fri- 
day. 

Mr.  Ottaway  became  inter¬ 
ested  in  the  Middletown  market 
several  months  ago  but  before 
he  openeti  negotiations  with  Mr. 
Ingersoll,  he  had  two  surveys 
made  by  independent  research¬ 
ers.  They  both  showed  that  the 
Times  Herald  was  strong. 

I.unil<|iie<‘l  Kuys  Home 

One  of  Mr.  Ottaway’s  first 


} 
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ROP  Color’s  Selling  Power 
Told  at  Mid-Ameriea  Parley 


Over  600  Attend  One-Day  Meeting 
On  Latest  Color  Techniques 


Chicago 

More  than  600  color-minded 
production  and  advertising  sales 
executives  met  here  Nov.  17  for 
a  refresher  course  on  ROP  news¬ 
paper  color  technical  advances 
and  the  power  of  ROP  color  to 
move  goods. 

Arranged  by  J.  H.  Sawyer, 
executive  vicepresident  of  Saw- 
yer-Ferguson-Walker  Co.,  and 
Frank  Reilly,  president  of  Lake 
Shore  Electrotype  Division,  the 
Mid- America  ROP  Color  Con¬ 
ference  had  the  added  sponsor¬ 
ship  of  the  Advertising  Agency 
Production  Men’s  Club  of  Chi¬ 
cago  and  the  Art  Directors  Club 
of  Chicago.  Goss  Printing  Press 
Co.,  was  host  at  a  hospitality 
party. 

Prominent  on  display  were 
winning  ads  from  Editor  &  Pub¬ 
lisher’s  19.')9  ROP  color  com¬ 
petition,  and  color  displays  by 
all  four  Chicago  dailies. 

John  P.  Carmichael,  Chicago 
Daily  News  sports  editor  who 
was  the  luncheon  speaker,  de¬ 
clared:  “Just  as  is  the  case  in 
ROP  color,  in  order  to  be  color¬ 
ful  in  sports  writing,  you  have 
to  be  good.” 

Some  Laggards  in  the  Business 

Laurence  T.  Knott,  vicepresi¬ 
dent,  Newspaper  Division,  Field 
Enterprises,  Inc.,  said  too  many 
publishers  and  newspaper  ex¬ 
ecutives  still  think  that  ROP 
color  is  not  a  necessary  part  of 
their  daily  operations  just  be¬ 
cause  black  and  white  was  good 
enough  for  their  fathers  and 
grandfathers. 

“They  look  at  the  additional 
costs  involved  with  color  print¬ 
ing  and  come  up  with  the  quick 
decision  that  it  isn’t  worth  the 
trouble  and  expense,”  he  said. 
“What  they  fail  to  realize  is  that 
there  are  many  advertisers  who 
no  longer  want  to  buy  black 
and  white  newspaper  advertise¬ 
ments.  By  not  keeping  up  with 
the  modem  trend,  they  lose  all 
of  the  revenue  from  this  type 
of  advertiser  and  force  him  to 
spend  his  advertising  dollars  in 
other  media.” 

Walter  Kurz,  Chicago  Trib¬ 
une  advertising  manager,  pre¬ 
sided  at  the  session  devoted  to 
the  selling  power  of  ROP  color. 

“Color  makes  the  advertise¬ 


ment  in  this  already  powerful 
medium  stand  out  in  bold  re¬ 
lief,”  he  asserted.  “It  does  get 
attention  beyond  anything  else 
in  the  paper.” 

Pepsi-(x>la  Hits  llie  Spot 

Mr.  Kurz  displayed  a  number 
of  attention-getting  ROP  color 
ads,  both  retail  and  national.  He 
held  up  the  110th  full  page 
Pepsi-Cola  ad  which  had  just 
appeared  in  the  Tribune,  point¬ 
ing  out  how  Pepsi-Cola  has 
moved  from  a  second-mnning 
“will  give  you  more  for  your 
money”  soft  drink  to  a  front¬ 
line,  highly  respected,  sophisti¬ 
cated  beverage  with  a  rich  and 
enviable  image  all  its  own. 

The  panel  provided  case  his¬ 
tory  material  to  show  the  worth 
of  ROP  color  at  a  premium  over 
black  and  white  to  work  for 
national  and  retail  advertisers. 

It  remained  for  Kenneth 
Browning,  Quaker  Oats  Com¬ 
pany,  to  be  critical  of  newspaper 
selling  of  ROP  color  in  the  na¬ 
tional  field.  He  held  up  tw'o  ads, 
representing  the  only  ROP  color 
campaigns  attempted  by  Quaker 
Oats  in  the  last  five  years. 

“We  like  newspapers,”  he 
said,  “and  we  don’t  spend  all 
of  our  money  in  TV,  but  color 
hasn’t  been  properly  sold  to  us.” 

Asks  Better  Sales  Approved 

Mr.  Browning  criticized  the 
newspaper  sales  approach  and 
implied  that  there  had  been  no 
concerted  effort  by  individual 
newspapers,  or  through  the  Bu¬ 
reau  of  Advertising,  to  provide 
him  with  “one  completely  in¬ 
formed  individual”  who  could 
tell  Quaker  Oats  all  they  want 
to  know  about  ROP  color. 

Mr.  Browning  said  advertis¬ 
ers’  faith  in  television  has  been 
shaken  because  of  rigged  quiz 
shows.  He  said  there  should  also 
be  an  investigation  of  program 
ratings,  adding  he  wouldn’t  be 
surpi  ised  if  more  money  is  spent 
in  print  media  in  the  coming 
year. 

“Color  newspaper  advertising 
has  a  tremendous  opportunity,” 
he  added  and  sat  down. 

Wesley  I.  Nunn,  advertising 
manager  of  Standard  Oil  Com¬ 
pany  (Indiana)  told  how  ROP 
color  works  hard  for  Standard 


Oil,  announcing  that  in  1960 
the  company  plans  to  spend  $1,- 
200,000  for  ROP  color  ads  in 
newspapers. 

“To  mn  those  same  ads  in 
black  and  white  would  cost  us 
$900,000,”  said  Mr.  Nunn.  “We 
are  paying  a  premium  of  $300,- 
000  to  get  the  added  impact  of 
color. 

Twofold  Conditions 

“Color  is  expensive  in  the  best 
of  circumstances,  so  we  use  it 
only  when  two  conditions  — 
equally  important  —  are  ful¬ 
filled:  (1)  when  the  newspaper 
involved  is  one  in  which  a  spe¬ 
cial  attention-getting  device  is 
really  desirable;  (2)  when  the 
premium  for  ROP  color  is  rea¬ 
sonable,  or  at  least  acceptable, 
not  exorbitant. 


ing  along  through  a  ast  sea 
of  dull,  black  and  gray  adver¬ 
tising.”  He  showed  eight  conse¬ 
cutive  pages  of  retail  food  ad¬ 
vertising  in  one  New  York  news¬ 
paper  to  illustrate  his  isoint. 

Color  advertising  has  helped 
Kroger  food  stores  stand  for 
distinctive  and  exclusive  prod 
uct  and  service  advantage; 
which  are  hard  to  match,  he 
said. 

Ted  M.  Gomolak,  advertising 
director,  American  Sheep  Pro¬ 
ducers  Council,  re-told  the  color 
success  story  being  achieved  bj 
that  group  in  a  national  cam¬ 
paign.  He  suggested  that  news¬ 
papers  work  out  a  way  to  use 
less  -  than  -  full  -  pages  for  M 
color. 

Glenn  Arthur,  .-1  ]>  pie  tot 
(Wis.)  Post-Crescent  advertis¬ 
ing  manager,  told  how  a  Color 
Forum  for  retail  advertisers 
created  a  greater  interest  in  the 
use  of  ROP  color  and  developed 
a  keener  appreciation  of  the 
sales  potential  of  newspaper 
color  advertising. 


“There  are  still  some  papei^  jjj  Circulalioil  Price 
—  only  a  few,  now,  but  still  rrti  .  ■«/ 

some  —  on  which  the  premium  Increases  This  Year 
demanded  is  ridiculous.”  In  fij.st  10  months  of  this 

Mr.  Nunn  said  Standard  of  year.  Ill  U.  S.  daily  ne*wspapers 
Indiana  has  ruled  out  color  ads  have  increased  circulation  prices 
in  only  one  area  —  institutional  in  one  or  more  categories  ac- 
ads  because  they  are,  deliber-  cording  to  reports  to  the  Amer- 
ately,  low  key,  in  news-style  for-  lean  Newspaper  Publishers  As- 
mat.  sociation. 

“Beyond  that,”  he  said,  “we’ve  Forty-five  dailies  increased 
only  one  reservation  of  sub-  their  single  copy  street  sale 
stance  about  ROP  color,  and  prices.  Of  these,  28  increased 
that’s  actually  a  reservation  from  5c  to  7c;  3  from  5c  to  10c: 
about  occasional  newspaper  fum-  2  from  6c  to  7c;  1  from  6c  to 
bling  in  the  use  of  it.  We  don’t  10c;  3  from  7c  to  8c,  and  8  from 
like  —  no,  that’s  too  mild  —  we  7c  to  10c. 
strongly  object  to  inconsistent  Number  of  newspapers  now 
and  off-register  reproduction,  selling  for  7c  per  copy  have  in- 
Yet  we’re  frequently  running  creased  to  502.  Newspapers  sell- 
into  it  even  at  this  late  date.”  ing  for  10c  have  increased  to 


sociation. 

Forty-five  dailies  increased 


Number  of  newspapers  now 


„  f  f  1  •  174,  and  those  selling  for  8c  have 

Factors  for  Lnthus.asm  increased  to  eight.  FivMcnt 

William  Lyddan,  Campbell-  newspapers  have  drop)>ed  to  969. 
Mithun,  Inc.,  gave  as  the  three  and  6c  papers  to  48. 
basic  factors  for  newspaper 
ROP  color:  (1)  flexibility;  (2) 

increased  readership  -  from  50  p  ,  Platlshlirgh 

to  60%  at  only  30  to  35%  m-  i 

crease  in  cost  over  black  and  As  General  Maiiagrr 
white;  (3)  merchandising  im-  Stephen  W.  Ryder,  assistar! 
pact.  “Color  ads  help  to  enthuse  jq  general  manager, 
salesmen  and  the  retailer,”  he  (Conn.)  News-Times,  l»-‘ 

declared.  been  named  general  manager  of 

He  showed  how  the  American  the  Plattsburgh  (N.  Y.) 
Dairy  Association  has  stepped  Republican. 
up  its  use  of  full  color  and  also  Both  dailies  are  members  w 
cited  Pillsbui’y’s  successful  use  the  Ottaway  gi'oup. 
of  ROP  color  for  the  introduc-  Ryder  went  to  Danbury 

tion  of  new  products.  in  April,  1958,  after  nearly  12 

Robert  Blegen,  also  of  Camp-  years  on  the  Ottaway  stw 
bell-Mithun,  told  how  color  helps  mostly  as  g.m.  of  Ra  lu>  Stal^ 
the  Kroger  food  stores  to  stand  WENE,  Endicott,  N.  Y. 
out  in  a  crowd.  He  succeeds  William  C. 

Mr.  Blegen  said  retail  food  quest,  who  has  been  iransfen® 
stores  generally  have  been  plow-  to  Middletown. 
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Ryder  to  Plattsburgh 


Both  dailies  are  members 


SDX  Council  Studies  Plan 
For  Newsmen’s  Seminars 


V.  M.  Newton  Elected  President 
At  Golden  Jubilee  Convention 


By  Georjie  A.  BrainlenBurfj  charged  that  he  had  been  barred  At  DePauw,  it  was  announced 

from  a  meeting  of  the  commit-  the  Poynter  Fund,  in  memory 

Indianapolis  to  the  DePauw  University  cam-  tee.  The  News  carried  such  a  of  the  late  Paul  Poynter,  was 

A  Sigma  Delta  Chi  system  of  pus  50  years  ago  where  10  story  over  the  headline:  “Open  offering  a  $1,000  merit  scholar- 

seminars  for  newspapermen  was  voung  men  organized  a  frater-  Door  Group  Closes  Like  Clam.”  ship  to  a  junior  at  DePauw  for 


•  I’ence  Scott,  managing  director 

I  I— ^  I  O  of  the  Guardian,  Manchester, 

A  XCU-X  England,  compare  English  and 
American  newspapers,  with  the 
•  comment  that  the  latter  have  a 

1  “sameness”  about  them,  aside 

LXXXXXCXX  O  from  the  fact  that  they  are  “fat” 

with  advertising  in  comparison 
pressed  an  interest  in  journal-  to  their  English  brethren.  Mr. 
ism.  Scott  was  initiated  into  SDX  at 

The  resolutions  committee,  due  the  model  initiation  conducted 
to  a  misunderstanding,  found  it-  by  the  DePauw  Chapter  before 
self  in  a  defensive  position  when  TV  cameras,  another  “first”  for 
an  Indianapolis  Neivs  reporter  SDX. 

charged  that  he  had  been  barred  At  DePauw,  it  was  announced 


submitted  to  the  Executive  nity  which  today  is  one  of  the  Max  J*  riedersdorf,  News  re- 
Council  and  referred  to  the  leading  professional  societies  in  porter,  said  he  and  a  photogra- 
Ways  and  Means  Committee  for  American  journalism.  pher  wei*e  evicted  from  a  meet- 


further  study  at  the  50th  anni-  Resolutions  adopted  at  the  1"^  commit- 


jor  Group  Closes  Like  Clam.  ship  to  a  junior  at  DePauw  for 
Max  Friedersdorf,  News  re-  further  study  in  journalism,  this 
rter,  said  he  and  a  photogra-  scholarship  offering  summer  em- 
ler  wei-e  evicted  from  a  meet-  ployment  at  the  St.  Petersburg 
g  of  the  resolutions  commit-  (Fla.)  Times  by  Nelson  Poyn- 


versary  convention  of  the  jour-  convention  included  the  follow-  tee.  “This  is  veir  embarrassing  ter,  son  of  the  late  Paul  Poyn 
nalistic  fraternity  here  last  ine:  Just  didn  t  happen,  ex-  ter,  who  died  in  1950  and  waL 

yggjj  plained  Warren  K.  Agee,  head  a  graduate  of  DePauw  in  1897. 

“Sigma  Delta  Chi  is  the  ideal  Cuba  (k»ndemned  of  the  journalism  school  at  West  While  at  DePauw,  delegate: 

organization  for  this  operation,”  Condemned  the  Cuban  govern-  P"  ^^t^lresi 


While  at  DePauw,  delegates 
were  inspired  by  an  address 


“Sigma  Delta  Chi  is  the  ideal  Cuba  (k»ndemned  of  the  journalism  school  at  West  While  at  DePauw,  delegates 

organization  for  this  operation,”  Condemned  the  Cuban  govern-  maTorthe"coTmftLe'''’“I 

said  R.  K.  T.  Larson,  associate  other  goveim-  ^verv  mer^b^r  oT  mr'comSte^  I’ 

editor  of  the  xVor/o/fc  (Va.)  Fir-  ^lent  similarlv  restricting  free-  ♦  i^^  ^  committee  Detroit  (Mich.)  News,  and 

ginian-Pilot  and  Ledger-Star,  in  j™  infoiLation  ”  and  notody  told  any  rei^rter  to  the  oldest  living  past  president 


editor  Of  the  iVor/o/Ac  (Va.)  Vir-  nient  similarly  restricting  free 
ginian-Pilot  and  Ledger-Star,  in  qj  information.” 


submitting  the  proposal.  “It 


m  Of  information.  leave.  So  far  as  I  can  find  out  gpx,  in  attendance. 

Gave  commendation  to  the  no  reporter  or  photographer 


even  tried  to  come  in.”  Nixon  I»  Speaker 

The  convention  admitted  three  .  ^  t  i-i 

new  undergraduate  chap-  Golden  Jimil^  ban- 

tei-s  and  the  same  number  of  Quet,  Vice  President  Richard  M. 
npw  Tjrofpssinnfll  rbantprs.  Npw  Nixon  saiCi  the  only  JUStlfica- 


would  help  schcmls  and  depart-  University  of  Missouri  for  es-  even  tried  to  come  in.”  Nixon  U  Speaker 

ments  of  journalism  and  the  un-  t^bn^hing^  and  maintaining  a  The  convention  admitted  three  u 

dergraduates  as  well  as  working  p^.^g^om  of  Information  Center  new  u  n  d  e  r  g  r  a  d  u  a  t  e  chap-  At  the  Golden  Jubilee  ban- 

newspapermen  an  women.  recommended  the  fraternity  tere  and  the  same  number  of  Vice  President  Richard  M. 

Opportunilv  For  Manv  give  full  support  to  it.  new  professional  chapters.  New  Nixon  said  the  only  justifica- 

w  ,  i  ij  #  XU  Expressed  the  fraternity’s  ap-  undergraduate  c  h  a  p  t  e  r  s  are  yon  for  withholding  information 

Mr.  Larson  told  of  the  sue-  predation  to  the  widow  of  Ward  Brigham  University,  Texas  from  the  public  is  the  s^unty 

Z  ^  ill  TT  ^  A.  Neff,  past  president  and  for-  Christian  University  and  West  of  the  nation  and  not  the  st^ 

nar  at  the  University  of  Vii-  uuhlisher  of  farm  market  Virginia  University.  New  pro-  curity  of  the  administration, 

gmia  School  of  Business  Ad-  publisher  of  fa  fessional  chapters  are  Des  Sometimes,  he  added,  adminis- 

ministration  for  business  news  newspapers,  who  provided  funds  ^^jj^gg  Central  Florida  and  trations  tend  to  blur  the  distinc- 

writers  and  editors.  The  same  to  help  the  fraternity  attain  jej-gey.  tion  between  these  two  kinds  of 

could  be  done  for  religious,  medi-  financial  security.  security. 


cal,  agricultural,  sports,  science  Urged  development  of  jour-  Visit  DePauw  r.anipus  As  president,  “Red”  Newton 

and  education  writers,  he  said.  nalistic  talent  through  continu-  -phe  delegates  went  to  nearby  succeeds  James  A.  Byron,  news 

“The  size,  length  and  scope  ing  vigilance  of  professional  and  DePauw  University  to  pay  their  director  of  WBAP  AM-TV,  Fort 

of  a  seminar  could  be  deter-  undergraduate  chapters  in  coun-  respects  to  Alpha  Chapter  on  Worth,  Texas,  who  becomes 

mined  by  surv’eying  the  needs  selling  young  people  who  ex-  Friday.  There  they  heard  Lau-  chairman  of  the  executive  coun- 

and  desires  among  our  news-  cil.  Other  officers  are: 

papers,”  he  continued.  “Then  r  w  tt 

the  seminars  could  be  set  geo- 
frraphically,  assuring  adequate 
attendance,  hut  not  too  large 
to  be  effective.” 

With  nearly  .500  SDX  mem- 
in  attendance,  the  Golden 
Jubilee  convention  surveyed  the 
past  and  looked  ahead.  The  fra¬ 
ternity’s  theme  for  1960  was 
aimed  at  the  area  of  freedom 
^^ci^atioO’  a  field  in  which 
SDX  has  played  a  leading  role 
under  the  chairmanship  of  its 
incoming  jiresident,  V.  M.  New- 
”n  Jr.,  managing  editor  of  the 
[“’"Pa  (Fla.)  Tribune.  The 
960  professional  chapter  theme 
!*•  “Let  the  people  know  that 
is  ‘heir  fight,  too.” 

SD\  undergraduate  1960 
.  dea’’  with  the  problem  of 
joumalistir  recnaitment:  “Let’s 
our  bli  crest  story  —  jour- 

Jobincr  XU  j  new  president  of  Sigma  Delta  Chi,  V.  M.  Newton  Jr.,  left,  of  Journal'.^"* 

were  tL^  dele^tes  jampa  (Fla.)  Tribune,  confers  with  a  past  president  (1927-28),  James  University;  Th^ore  F.  Koop 

J  of  the  four  livinpr  A.  Stuart,  Indianapolis  Star,  at  the  fraternity's  50th  Anniversary  news  director,  Columbia  Broad- 

unaers  of  SDX,  dating  back  Convention.  (Continued  on  page  56) 


Urged  development  of  jour¬ 
nalistic  talent  through  continu- 


tion  between  these  two  kinds  of 
security. 

As  president,  “Red”  Newton 
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cil.  Other  officers  are: 

E.  W,  Scripps  II,  Scripps- 
Howard  Newspapers,  Washing¬ 
ton,  vicepresident  in  charge  of 
professional  chapter  affairs ; 
Maynard  Hicks,  assistant  pro¬ 
fessor  of  journalism,  Washing¬ 
ton  State  University,  vicepresi¬ 
dent  in  charge  of  undergraduate 
chapters;  Buren  McCormack, 
Wall  Street  Journal  editorial  di¬ 
rector,  vicepresident  in  charge 
of  expansion;  Edward  Lindsay, 
editor,  Lindsay-Shaub  Newspa¬ 
pers,  Decatur,  Ill.,  treasurer; 
and  Walter  Burroughs,  pub- 
li.sher,  Costa  Mesa  (Calif.) 
Globe,  secretary. 

.Starzel  Honorary  Prcaidetil 

Elected  as  executive  council¬ 
lors  were:  Robert  M.  White  II, 
president  and  editor,  New  York 
Herald  Tribune;  H.  Eugene 
Goodwin,  director,  School  of 

NEW  PRESIDENT  of  Sigma  Delta  Chi,  V.  M.  Newton  Jr.,  left,  of  Journal'^"!. 

Tampa  (Fla.)  Tribune,  confers  with  a  past  president  (1927-28),  James  University;  Th^ore  F.  Koop, 
A.  Stuart,  Indianapolis  Star,  at  the  fraternity's  50th  Anniversary  news  director,  Columbia  Broad- 
Convention.  (Continued  on  page  56) 


Academicians  Seeking  To  Spur  Press  Uplift 


COMMUNICATIONS  FORUM — Prof.  Eugene  Goodwin,  seated  at 
left,  talks  with  some  of  the  participants  in  the  seminar  on  press  free¬ 
dom  at  Pennsylvania  State  University:  Left  to  right — Forrest  Seymour, 
Worcester  (Mass.)  Telegram  and  Gazette;  Dean  Theodore  Peterson, 
University  of  Illinois;  and  Sevellon  Brown,  Providence  (R.  I.)  Journal 
and  Bulletin. 


University  Park,  Pa. 

Pragmatic  policies  of  newspa- 
pering — good  because  they  work 
— clashed  in  stimulating  manner 
with  scholastic  theory  last  week 
at  the  Pennsylvania  State  Uni¬ 
versity  here. 

Prof.  Eugene  Goodwin,  direc¬ 
tor  of  the  University’s  School  of 
Journalism,  brought  the  two 
thought  streams  together.  Com¬ 
prehensive  material  had  been 
prepared  in  advance.  Partici¬ 
pants  were  provided  with  the 
book  “Responsibility  in  Mass 
Communications”  by  Wilbur 
Schramm  and  a  170-page  tightly 
mimeographed  loose-leaf  selec¬ 
tion  of  recent  journalistic  opin¬ 
ion  and  action  assembled  by 
Prof.  Charles  Browm  and  other 
members  of  the  school’s  staff. 

Then  24  editors,  mostly  from 
Pennsylvania,  and  12  educators, 
after  listening  to  stimulating 
lectures,  discussed  a  variety  of 
issues  at  two-hour  morning  and 
afternoon  sessions.  (E  &  P,  Nov. 
14,  page  13). 

fiiiprovement  Seen 

“Our  sole  object  is  to  help  you 
make  the  press  realize  its  high¬ 
est  ideals,”  Prof.  Goodwin  told 
the  newspapermen. 

There  was  general  agreement 
that  the  press  had  improved 
greatly  during  the  past  decade 
in  the  sense  of  more  widespread 
assumption  of  “social  responsi¬ 
bilities”  than  ever  before.  It  was 
also  agreed  there  w’as  room  for 
further  improvement. 

“Costs”  was  declared  to  be  the 
main  obstacle  preventing  immed¬ 
iate  further  progress. 

“We  are  fighting  our  way  out 
of  an  economic  booby-trap”. 
Forrest  W.  Seymour,  editor  of 
the  Worcester  (Mass.)  Telegram 
and  Gazette,  declared. 


.4.S  closing  speaker  he  was 
echoing  the  words  of  Herbert 
Brucker,  editor  of  the  Hartford 
(Conn.)  Courant,  who  opened 
the  proceedings  by  blaming  the 
“cost  squeeze”  for  generally 
criticised  press  frailties. 

A  tendency  still  to  play  sensa¬ 
tion  and  entertainment  ahead  of 
information  with  the  knowledge 
of  which  citizens  could  work  for 
advancement  of  the  common  wel¬ 
fare  was  what  the  academicians 


THE  NEWSPAPER'S  SIDE  in 


considered  a  chief  continuing 
failure  of  the  press. 

Some  editors  responded  with 
the  age-old  cry  that  you  must 
“first  get  readers  into  the  tent 
before  you  can  inform  them.” 
Others  admitted  new  guideposts 
to  evaluate  what  is  news  were 
needed.  Among  the  latter  was 
Sevellon  Brown,  editor.  Provi¬ 
dence  (R.  I.)  Bulletin  and  Jour¬ 
nal.  He  said  better  methods  for 
evaluating  and  handling  science 


and  suburban  news  were  needed 

“Too  many  newspapers  reflect 
a  tacit  defeatism  in  the  face  of 
the  enormously  difficult  job  of 
making  sense  out  of  the  news 
today,  and  a  tendency  instead 
to  offer  just  as  little  in  the  way 
of  genuine  reader  seiwice  as  they 
can  get  away  with”,  Mr.  Brown 
said.  “The  substitute  for  real 
reporting  and  editing  and  the 
solution  for  economic  pressures 
is  to  rely  more  and  more  heavily 
on  raw  copy  from  a  single  wire 
sen  ice  and  on  canned  entertain¬ 
ment  features. 

Suicidal  Trend 

“Any  such  trend  is  bound  to 
be  self-defeating  in  the  end,  if 
not  downright  suicidal.  Over¬ 
emphasis  on  a  combination  of 
undigested  wire  copy  with  great 
wads  of  entertainment  copy  will 
drive  readers  in  one  of  two  di¬ 
rections  —  both  of  them  away 
from  newspapers. 

“The  less  enlightened  portion 
of  our  readership  will  find  itself 
spending  less  and  less  time  on 
the  paper,  and  more  and  more 
in  front  of  the  television  set— be¬ 
cause  we  cannot  possibly  com¬ 
pete  on  even  terms  with  TV,  or 
even  with  radio,  purely  as  a 
medium  of  entertainment.  The 
more  intelligent  will  turn  in¬ 
creasingly  to  media  which  seem 
—  or  at  least  claim  —  to  make 
some  kind  of  intelligible  whole 
out  of  the  baffling  complexities 
of  the  modem  world — notably 
the  news  weeklies.” 

Mr.  Brown,  as  also  had  Mr. 
Brucker,  suggested  that  a  better 
use  of  available  editorial  man¬ 
power  was  demanded.  He  was 
convinced  that  newspapers 
should  cater  “to  the  least  extent 
possible”  to  mass  taste,  but 

{Continued  on  page  60) 


discussion  of  press  responsibilities  is 
handled  by:  Left  to  right — George  G.  Gray,  editor  of  the  Levittown 
(Pa.)  Courier-Times;  Jack  Smythe,  in  background,  publisher  of  the 
Dover  Delaware  State  News;  Fred  R.  Hamlen,  assistant  to  the  president 
of  Easton  (Pa.)  Express;  G.  A.  Harshman,  editor  of  the  Sharon  (Pa.) 
Herald;  and  Robert  Molyneaux,  assistant  managing  editor  of  the 
Pittsburgh  (Pa.)  Press. 
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SMALLTOWN  EDITOR  SAYS; 


NEVER  RUN  FOR  OFFICE! 


By  H.  V.  vSoninier 

Man<i(:ine  Editor,  ('.rt»okston  (Minn,)  Daily  Times 


I  am  the  managing  editor  of 
Minnesota’s  smallest  daily  news¬ 
paper  —  4,600  circulation  in  a 
toTO  of  perhaps  9,500. 

I  was  a  candidate  for  Mayor 
of  Crookston  in  the  city  election 
November  3. 

I  lost.  My  opponent  had  1,043 
votes;  I  had  949. 

Since  then  I’ve  been  trying  to 
analyze  the  reasons  for  my  de¬ 
feat.  Before  I  go  into  the  con¬ 
clusions  I  have  a  little  advice 
for  any  newspaperman  who 
might  be  tempted,  as  I  was,  to 
run  for  any  political  office,  no 
matter  how  minor. 

Just  don’t  do  it.  If  you  do, 
you’re  afflicted  with  rocks  in  the 
head.  I’m  planning  to  remember 
that  myself. 

Hok  It  Happened 

Let’s  see  how’  it  all  happened. 
A  few  of  Crookston’s  conserva¬ 
tive  citizens  came  to  me  with  a 
proposal.  Mind  you,  these  per¬ 
sons  didn’t  represent  a  machine. 
They  are  men  appalled  at  the 
rising  rate  of  government  spend¬ 
ing,  at  the  wage-price  spiral,  at 
the  vote-getting  tactics  of  the 
Democratic-Farmer  Labor 
Party,  dominant  today  in  Minne¬ 
sota. 

These  men  wanted  to  do  what 
they  could,  from  the  local  level 
up,  to  counteract  the  spend-tax- 
raise  wages-raise  prices  infla¬ 
tionary  trend.  I  felt  that  Avay 
myself. 

So  it  was  with  practically  no 
hesitation  that  I  agreed  to  run 
for  alderman  of  my  ward,  when 
they  asked  me. 

Only  two  days  later,  my 
friends  returned  with  a  new 
proposition.  The  man  they  had 
intended  to  back  for  the  mayor¬ 
alty  had  turned  them  down  — 
business  rea.sons,  he  said.  So, 
^ould  I  run  for  mayor? 

Again,  it  didn’t  take  me  long 
w  make  up  my  mind.  In  the 
mayor’s  post,  it  seemed  to  me, 
^ould  be  even  greater  oppor- 
unity  for  doing  something  for 
the  town. 

Once  in,  I  decided  to  make  a 
fight.  First,  though,  I  had 
evaluate  my  position  as  an 
'tor  m  relation  to  politics. 

Journidl^oi  and  Politics? 

For  nearly  25  years  as  a  news¬ 
paperman,  I  had  been  keenly  in- 
“rested  in  i)olitics.  From  the 
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outside,  that  is,  looking  in.  But 
as  an  active  politician,  how’ 
could  I  rationalize  my  journal¬ 
istic  objectives  wdth  the  needs 
of  practical  politics? 

How'  could  I  report  the  cam¬ 
paign  news,  and  still  avoid  the 
possible  accusations  of  bias  to- 
w’ard  my  ow’n  candidacy?  How 
would  the  editorials  be  w’ritten  ? 

I  decided  on  a  drastic  course. 
My  new’spaper  has  always  found 
political  comment  the  meat  and 
the  bread  of  the  editorial  page. 
For  this  one  campaign,  though, 
I  decided  there  would  be  no 
partisan  material  in  the  editor¬ 
ials.  So  for  a  dreary  couple  of 
weeks,  the  editorial  page  had  a 
Pollyanna  aspect,  going  no 
farther  out  on  the  limb  than 
plugging  fearlessly  the  get-out- 
the-vote  theme. 

As  for  the  news  content,  it 
was  so  completely  factual  and 
uncolored  that  no  criticism  could 
possibly  arise.  I  bent  so  far 
backward  I  sustained  permanent 
bi-uises  to  my  intellectual  rear. 

I  went  to  the  extreme  length 
of  decreeing  that  names  of  can¬ 
didates  for  various  offices  would 
be  rotated  systematically  in  the 
news  stories,  much  as  in  the 
printing  of  election  ballots. 

Moreover  I  violated  our  policy 
by  accepting  an  advertisement 
on  behalf  of  my  opponent  on  the 
day  prior  to  the  election,  many 
hours  after  our  ad  deadline. 

Impartial  was  the  watchword. 
But  it  didn’t  stop  the  criticism. 
And  it  didn’t  stop  me  from  los- 
ing. 

.\  Real  Platform 

After  years  of  w’atching  the 
tactics  of  politicians,  I  deter¬ 
mined  to  avoid  their  mistakes  as 
I  saw’  them.  No  maudlin  appeals 
to  sentiment.  No  raising  of  false 
issues.  Not  for  me. 

I  was  going  to  have  a  real 
platform,  one  expressing  my 
ideas  accurately;  one  designed 
w’ith  the  goal  of  civic  improve¬ 
ment.  The  platform  wras  wTitten, 
and  although  I  am  a  conserva¬ 
tive  and  a  Republican  most  of 
the  time,  it  w’as  no  Tory  affair. 

One  of  its  principal  planks,  to 
illustrate,  w’as  a  proposal  to  in¬ 
stitute  a  review  of  a  recent  rate 
increase  granted  by  the  city 
council  to  the  local  electric 
pow’er  company.  The  increase,  I 
felt,  had  been  railroaded 
for  November  21,  1030 


through  the  council  and  evidence 
that  it  W’as  justified  w’as  com¬ 
pletely  lacking. 

The  council,  1  should  add, 
.sw’allow’ed  unquestioningly  the 
rate  schedule  data  submitted  by 
the  pow’er  company  itself.  To 
the  suggestion  that  it  hire  its 
own  rate  expert,  the  council  said 
it  would  cost  too  much. 

The  rate  increase  to  date  has 
cost  the  citizens  of  Crookston 
hundreds  of  times  the  cost  of 
hiring  an  expert  w’hose  testi¬ 
mony  might  w’ell  have  balked 
the  boost. 

Other  portions  of  my  rather 
lengthy  platform  w’ere  also  con¬ 
sidered  carefully  before  they 
W’ere  included.  My  honest  opin¬ 
ion  is  that  I  W’as  advocating  a 
true  and  realistic  blueprint  for 
local  progress. 

'^’bal  Licked  Him 

My  opponent’s  campaign  w’as 
based  on  the  fact  that  he  is  the 
father  of  five  children  and  has  a 
mortgage  on  his  home  and  that 
he  vow’ed  to  “encourage  the  po¬ 
lice  department  to  enforce  the 
law’  without  fear  or  favor.’’  Be¬ 
lieve  me,  that  sums  up  his  pro¬ 
posals.  So  w’hy  did  I  lose  ? 

What  licked  me  w’as  my  job. 

Just  about  everyone,  it  soon 
appeared,  hated  my  new’spaper. 
They  screamed  like  the  devil 
w’hen  the  paper  boy  missed  them 
on  his  route,  but  they  hated  us. 

Labor  disliked  us  because  we 
don’t  like  the  likes  of  Dave  Beck 
and  Jimmy  Hoff  a.  The  Demo¬ 
cratic-Farmer  Laborites  didn’t 
like  us  because  we  couldn’t 
agree  w’ith  w’hat  we  consider 
their  treasury-raiding  practices. 

Every  driver  w’ho  got  himself 
convicted  of  drunk  or  reckless 
or  careless  driving  resented  us 
because  w’e  print  the  facts  of 
court  appearances.  Every  pub¬ 
licity-seeking  club  president  w’as 
Iwiling  mad  at  us  because  now 
and  then  their  alleged  new’s  w’as 
consigned  to  the  round  file. 

The  drys  w’ere  righteously  in¬ 
dignant  because  we  accept  liq¬ 
uor  advertising.  The  w’ets  w’ere 
unhappy  because  we  w’ouldn’t 
countenance  an  effort  to  permit 
issuance  of  beer  licenses  to 
bow’ling  alleys  and  other  recrea¬ 
tion  centers  frequented  by  many 
juveniles. 

To  the  Catholics,  w’e  w’erc 
anti-Catholic.  To  the  Protes- 


FO«  A  CITY  AOMINISTtATIOM  THAT  IS 
(FfICIiNT  HONIST  CONSIkVATIVt  MOMSSSIVC 
AirtESINTATIVI  WITH  MATUtS  JUMMtNT 


FOR  MAYOR _ 

;h.v.(hi)soaamer 


tants,  W’e  were  pro-Catholic. 
That’s  only  a  .sample  of  the  an¬ 
tipathy  that  arose. 

And  every  bit  of  that  an¬ 
tipathy  —  almost  hatred  —  w’as 
transferred  to  me  because  I  am 
a  new'spaperman. 

Opponent's  Appeal 

My  opponent’s  real  platform, 
although  I  never  heard  him  put 
it  into  words  and  maybe  he 
didn’t  even  know’  it  w’as  his  plat¬ 
form,  was: 

“You  want  to  elect  that  guy, 
and  let  the  Crookston  Times  run 
Crookston  ?’’ 

I  lost,  and  that’s  about  the 
w’hole  story.  My  opponent  w’as 
virtually  unknown.  He  w’anted 
to  be  elected,  he  said,  because 
he  has  five  kids  and  a  mortgage. 

One  of  these  days  I  must  ask 
him  if  he  has  managed  to  lift 
that  mortgage  with  the  aid  of 
his  $400  annual  salary  as  mayor. 

I  had  the  small  satisfaction  of 
carrying  the  w’ard  in  w’hich  both 
my  opponent  and  I  live.  I  have 
the  greater  satisfaction  of  being 
able  to  sleep  well  once  more, 
W’ith  no  w’orries  of  how  I  can 
reconcile  my  profession  and  a 
personal  role  in  politics. 

My  greatest  satisfaction  is  in 
having  made,  I  think,  no  more 
than  tw’o  new  enemies,  and  in 
having  found  a  lot  of  new’ 
friends  for  my  new’.spaper  and 
myself. 

But  from  now  on.  I’ll  be  w’here 
I  belong,  in  the  grandstand 
W’atching  the  political  circus.  I 
can  accomplish  more  as  a  spec¬ 
tator  than  as  a  performer,  and 
I  w’on’t  have  to  match  the 
clow’ns  in  prat-falls. 


1  1*11  judged  for  deducti- 

Proposed  IN  on-Deductible  xris 

inflation  ads  “could  bo  inter- 

1  *  -■  g  g  1  preted  as  being  against  new 

Rule  on  Ads  Protested  fluencing  legislation.  Ads  on 

racial  tolerance  could  be  con- 

^  TO  Twi  tional  right  to  defend  itself  with  sidered  as  being  in  favor  of  pas- 

pg  Fiffllt  IRS  Plfl-Il  whatever  means  is  available  to  sage  of  a  civil  rights  bill.” 

r  O  it,  without  being  obliged  to  pay  He  continued: 

,  4T  VkVv  *  ’  f  double  for  the  privilege.”  “Ads  should  be  permitted  to 

to  Lobbying  Losts  Bert  Goss,  speaking  for  the  give  the  facts  of  economic  life 

Public  Relations  Society  of  to  the  people  no  matter  how 
Washington  Red  Cross,  Savings  Bonds,  etc.  America,  Inc.,  spoke  out  against  distasteful  this  might  be  to  per- 

g  on  a  pro-  are  in  this  class).  any  “proscription  on  indirect  ap-  sons  of  some  political  view- 

up”  on  ta.\  proaches  (such  as  advertising)  point.” 

iobbvins:  ex-  Hvpoiheiical  Question  to  the  legislature.”  He  said  the  Joel  Barlow,  speaking  for  the 

advertising.  At  one  point  in  the  hearing,  reflation  should  be  limited  to  U.  S.  Chamber  of  Commerce,  de- 
otesting  audi-  James  W.  Foristel,  attorney  for  direct  communications  .  dared: 

2-13.  the  AmemVan  ATpdieai  Associa-  J^mes  K.  Polk,  speaking  for  “(the  proposed  _re{^latiom 


All  Groups  Fight  IRS  Plan 
Applied  to  ‘Lobbying’  Costs 


A  public  hearing  on  a  pro-  are  in  this  class), 
posal  to  “tighten  up”  on  tax  ..  ■  .  i 

exemptions  for  lobbying  ex-  Hvpoiheiical  Question 

penses,  including  advertising.  At  one  point  in  the  hearing, 
drew  a  full  and  protesting  audi-  James  W.  Foristel,  attorney  for 
ence  here,  Nov.  12-13.  the  American  Medical  Associa- 


The  hearing  on  proposed  tion,  rose  from  his  chair  in  the  the  Magazine  Publishers  Associ-  might  be  us^  to  disallow  ex¬ 
changes  in  the  Internal  Reve-  audience  to  challenge  the  pre-  ation,  attacked  the  new  proposal  penditures  by  publishers  of 
nue  Code  was  held  at  the  re-  siding  officer  to  answer  this  sentence  by  sentence.  Then  he  newspapers,  periodicals,  or  other 
quest  of  some  50  organizations,  hypothetical  question:  ^  l^^^h  by  saying:  publications,  or  for  radio  or  tele¬ 

half  of  which  sent  spokesmen  to  “If  you  held  a  hearing  on  a  “^^11,  I’m  really  in  favor  of  vision  programs  held  to  be 
the  session.  Most  of  the  others  proposed  change  and  everybody  striking  it  all.’  la^d  to  po  itica  purposes  ore - 

filed  written  protests.  opposed  it  would  you  then  go  Subject  for  Congress  the  ^  conTepr"  tLt  ^'nf 

The  sessions  preceded  hearings  ahead  with  the  new  regulation  ,  P  ... 

by  the  House  Ways  and  Means  and,  if  so,  would  this  not  then  The  President  of  the  Adver-  Amendment  protections  are 
Committee,  beginning  on  Nov.  be  a  violation  of  the  Adminis-  tising  Federation  of  America,  forded  to  anyone  under  the  u 
16,  looking  into  a  thorough  over-  trative  Act  of  Congress?”  C.  James  Proud,  strongly  in-  laws  is  given  full  rein,  sen 
haul  of  the  tax  structure.  B.  L.  Payne,  Chief  of  IRS’s  sisted  that  “this  is  a  subject  for  Questions  can  arise. 

Regulation  Program,  smiled  Congressional  determination  “For  instance,  a  rural  weekly 
Delay  Is  Urged  wryly  and  responded:  rather  than  for  disposition  by  newspaper  might  devote  sub- 

Several  witnesses  noted  that  “We  do  not  announce  until  regulatory  technique.”  stantial  space  in  a  number  of 

the  Committee  will  get  around  luter  what  our  action  will  be.”  Mr.  Proud  also  objected  to  in-  issues  to  advocating  action  ou 
to  the  subject  of  lobbving  ex-  made  some  proposed  elusion  of  the  word  “propa-  legislative  matters  of  special 

penses  in  early  December  and  changes  of  this  same  type  back  ganda”  in  the  regulation,  say-  conceni  to  its  readers,  and  also 
urged  that  IRS  delay  putting  in  1^56  but  did  not  put  them  ing:  outright  support  of  caa- 

the  new  regulations  into  effect  *uto  effect  following  a  heated  “This  word  has  come  to  be  didates  for  public  office  or  the 
“until  Congress  has  acted.”  public  hearing.  Mr.  Payne  de-  one  of  those  modem  ‘dirty’  platform  and  principals  of  a 
Opposition  to  the  proposal  was  clined  to  classify  the  new  pro-  words  with  emotional  over-  particular  political  purty.  Would 
unanimous.  Trade  association  Pu^ul  as  a  “tightening  up”  or  tones.  ‘Propaganda’  has  been  de-  that  newspaper  be  disallowed  a 
spokesmen  said  it  would  put  “relaxation”  of  the  1956  pro-  fined  as  something  the  other  deduction  for  all  expens^  o 
them  “out  of  business.”  Union  Posed  changes,  saying  merely  felloxv  says,  but  with  which  you  some  part  thereof,  incurred^m 
spokesmen  denounced  it  as  “har-  f^ut  it  is  “more  specific”  than  do  not  agree.  Again,  it’s  been  connection  with  such  issues, 
assment.”  the  old  one.  said  that  if  the  other  man  takes  Barlow  continued. 

The  proposed  rule  would  make  Witnesses  agreed  in  calling  a  stand,  that’s  propaganda;  but,  “President  Eisenhoxver  has 
non-deductible  from  gross  in-  proposal  a  “censorship  tax”,  if  you  take  the  same  stand,  urged  the  people  to  write  tneir 
come:  Stripped  of  all  its  legal  verbi-  that’s  education.”  Congressmen  to  cut  down  on 

“Expenditures  for  lobbying  the  new  regulations  simply  Mr.  Proud  protested  that  the  Rovemment  spending.  These  ex¬ 
purposes,  for  the  promotion  or  "^ould  cancel  deductibility  for  new  definition  of  “institutional”  Pauses  would  not  be  «ie<lucbb 
defeat  of  legislation,  for  political  virtually  all  lobbying  expenses,  advertising  is  so  strict  it  would  rej^lation.  It  deni  ■ 

campaign  purposes  (including  ]\pMsnm«»r«  include  “only  those  ads  that  are  Peop  e  °  ” 

the  support  of  or  opposition  to  Newspapers  Tlireatened  views  to  their  Congressmen. 

any  candidate  for  public  office),  Bernard  E.  Esters,  chairman  jjjg  refused  to  allow  any  Wide  Application 

or  tor  carrying  on  propaganda  of  the  Legislative  Committee  of  tax  deductions  for  the  Electric 

(including  advertising)  related  the  National  Editorial  Associa-  Companies’  Advertising  Pro-  Lambert  H.  Miller,  speaking 
to  any  of  the  foregoing  pur-  tion  and  publisher  of  the  weekly  jrram.  National  Association  of 

poses.”  Pioneer  Times  in  Houlton,  p  r"i  •  v  -  a  Manufacturers,  said: 

The  cost  of  advertising  to  pro-  Maine,  told  the  IRS  aides:  ,  '  ^  “Every  expression  of  editorial 

mote  or  defeat  legislation  or  to  “From  small  town  newspapers  u  ®  4^'  opinion  or  judgment  relating  to 

influence  the  public  with  respect  there  is  developing  a  steadily  in-  icipa  ing  in  .  ,  pf  government  conceiv- 

to  the  desirability  or  undesir-  creasing  concern  at  the  threats  '  ably  could  bring  every  newspa- 

ability  of  proposed  legislation  to  advertising  that  are  arising  “Because  power  firms  are  per,  magazine  or  other  media 
would  not  be  deductible  as  a  with  alarming  frequency  from  so  regulat^,  a  constant  stream  of  within  the  purview  of  the  prO" 
business  expense,  even  though  many  governmental  sources,  regulations  are  being  put  out  posed  regulations  and  its  tax 
the  legislation  may  directly  af-  They  believe  .  .  .  these  threats  affecting  them.  They  are  in  con-  consequences.” 
feet  the  taxpayer’s  business.  will  undermine  the  economic  se-  stant  touch  with  government  Another  section  of  the  pi^ 

But  expenditures  for  institu-  curity  of  the  entire  newspaper  agencies.  They  have  no  choice  posed  rules  changes  limits 
tional  or  “good  will”  advertising  industry.  ^xid  should  not  be  penalized  for  deductability  of  dues  and^  other 

w'hich  keeps  the  taxpayer’s  name  “It  is  conceivable  that  a  trend  legitimate  and  necessary  ex-  payments  to  a  labor  union  or 

before  the  public  would  be  gen-  against  advertising  might  well  perises  incuired^^  in  connection  trade  association, 

erally  deductible  as  ordinary  and  be  started  by  a  government  ml-  "'ith  legislation.”  The  spokesman  for  the  NS' 

necessary  business  expenses  pro-  ing  (not  a  law  but  a  mling)  Each  Ad  on  Its  Own  tional  Small  Business  Men’s  As- 

vided  the  expenditures  were  re-  which  countermands  the  simple  sociation,  John  A.  Gosnell,  co^ 

lated  to  the  patronage  the  tax-  fundamental  American  principle  Mr.  Gilpin  argued  that  many  tended  that  Congress  in  the  p^ 

payer  might  reasonably  expect  that  any  person  or  any  business  of  the  ECAP  ads  are  “clearly  has  been  concerned  only 

in  the  future.  (Ads  promoting  or  any  industry  has  a  constitu-  institutional”  and  urged  that  (Continued  on  page  56) 

18  EDITOR  &  PUBLISHER  for  November  21,  195^ 


Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


Tourist  Advertising 
Budgets  in  Millions 


Philadelphia 
The  vacationer’s  dollar  is  be¬ 
coming  of  increased  importance 
;  to  the  economic  life  of  every 
community. 

To  attract  the  free-spending 
tourist,  most  communities  are 
advertising  to  an  ever  increas¬ 
ing  extent,  according  to  a  sur¬ 
vey  of  the  Research  Department 
of  Curtis  Publishing  Co.,  pub¬ 
lishers  of  the  Saturday  Evening 
Post,  American  Home,  Ladies’ 
Home  Journal  and  Holiday. 

The  information  was  obtained 
by  mail  to  452  agencies  of  state, 
city  and  community  groups 
across  the  nation  and  in  several 
neighboring  countries. 

A  covering  letter  from  Clifton 
W.  Houseley,  manager  of  Travel 
and  Recreation  Research  for 
Curtis,  explained  the  uses  to 
which  the  data  would  be  put 
in  determining  and  evaluating 
travel  promotional  campaigns. 

The  suiwey  consisted  of  a  let¬ 
ter  of  inquiry  into  promotional 
expenditures,  broken  down  into 
six  divisions;  advertising;  pub¬ 
licity;  literature  (printed  mat¬ 
ter  used  to  answer  inquiries  and 
supply  infonnation  centers) ; 
Dwn  periodical  (cost  of  news¬ 
paper  or  magazine  published  for 
promotional  purposes  principally 
for  out-of-avea  consumption)  ; 
information  services  (offices, 
tourist  booths,  full-time  person¬ 
nel  to  answer  inquiries) ;  and 
other  expenditures  (all  expenses, 
including  administrative  and 
overhead  costs  not  included  in 
the  above) . 

More  than  50%  of  those 
queried  reported  on  their  ex¬ 
penditures  for  the  period  cov¬ 
ered,  either  the  calendar  year 
of  1959  or  the  fiscal  year  1959- 
1960. 

More  Competitive 

The  report  states  that  re¬ 
mits  show  that  the  tourist  busi¬ 
ness  is  becoming  increasingly 
niore  competitive  as  travel  in- 
various  segments 
nf  the  indust  )  y  not  only  compet- 
jng  with  one  another  for  a 
arger  share  of  the  dollars  spent 
y  the  millions  of  tourists  but 
pth  other  industries  for  the 
(felhr  consumer 

Because  of  this,  it  becomes  in¬ 
creasingly  iniiKortant  to  keep 
editor  &;  PUBLISHER 


the  name  of  one’s  community 
and  one’s  state  and  country  be¬ 
fore  the  able-to-spend  and  able- 
to-travel  families  of  the  nation. 

The  domestic  organizations 
which  cooperated  in  the  survey 
are  spending  an  annual  total  of 
$21,642,108  in  their  efforts  to 
attract  tourists  and  vacationers. 
This  is  more  than  four  times 
the  amount  that  the  same  or¬ 
ganizations  are  spending  to  pio- 
mote  industry.  This  figure  in¬ 
cludes  not  only  advertising  and 
promotional  expenditures  but 
also  the  cost  of  overhead  and 
administration. 

Neighboring  countries  which 
reported  are  allocating  the  ma¬ 
jor  share  of  their  advertising 
and  promotional  budgets  to  at¬ 
tract  the  tourist  from  the  United 
States.  The  Canadian  Govern¬ 
ment  Travel  Bureau,  for  ex¬ 
ample,  will  allocate  $2,319,342 
for  this  purpose  and  the  Ber¬ 
muda  Trade  Development  Board 
will  allow  $1,540,000.  The  Nas¬ 
sau,  Bahamas  Development 
Board  will  spend  $1,995,980  to 
attract  vacationei’S. 

Although  the  survey  requested 
the  answering  agency  to  check 
off  the  media  in  which  the  money 
would  be  spent,  the  tabulated 
results  were  not  broken  down 
as  to  proportion  or  media. 

Florida  Leads 

Figures  for  advertising  and 
publicity,  exclusive  of  all  other 
expenditures,  find  the  State  of 
Florida  leading  with  33  bureaus 
and  agencies  reporting  travel 
advertising  allocations  of  $1,- 
777,134  plus  $324,037  for  pub¬ 
licity.  The  largest  single  spender 
is  the  Florida  Redevelopment 
Commission  which  allowed  $800,- 
000  for  advertising  and  $140,- 
000  for  publicity. 

Of  four  reporting  agencies 
from  Alabama,  the  State  Bureau 
of  Publicity  spent  $75,000  for 
advertising  and  $2,000  for  pub¬ 
licity  and  the  Bellingrath  Gar¬ 
dens  allowed  $30,670  for  adver¬ 
tising  and  $21,350  for  publicity. 

Alaska  reported  $50,000  to 
attract  vacationers. 

The  Tuscon  Sunshine  Climate 
Club,  one  of  six  agencies  re¬ 
porting  from  Arizona,  spent  by 
far  the  major  share  with  $80,- 
000  for  advertising  and  $31,600 
for  publicity. 


Only  one  agency,  the  Arkan¬ 
sas  Publicity  and  Parks  Com¬ 
mission,  reported  from  that 
state,  with  an  allotment  of  $180,- 
000  for  advertising  plus  $15,000 
for  publicity. 

Sixteen  agencies  reporting 
from  California  showed  the  San 
Diego  Convention  and  Tourist 
Bureau  to  lead  in  expenditures 
with  $190,118  for  advertising 
alone.  Although  the  Redwood 
Empire  Association  of  San 
Francisco  spent  $155,000  for 
promotion  and  the  Convention 
and  Visitors  Bureau  of  that  city 
spent  $141,000,  the  figures  were 
not  broken  down  as  to  manner 
of  spending. 

Five  Colorado  agencies  re¬ 
ported  a  total  of  over  $125,000 
spent  with  the  State  Advertis¬ 
ing  and  Publicity  Department 
leading  with  allotments  of  $57,- 
500  and  $8,000. 

The  Connecticut  Development 
Commission  reported  $18,000 
spent  for  advertising  and  an 
additional  $8,000  for  publicity, 
while  Delaware  spent  only  $1,- 
539  plus  $643,  the  State  Devel¬ 
opment  Department  at  Dover  re¬ 
ported. 

Sun  ValleyV  Ads 

Sun  Valley,  Idaho,  reported 
an  expenditure  of  $145,000  for 
advertising  with  nothing  for 
publicity. 

The  Illinois  Departmental  In¬ 
formation  Service  reported 
$191,000  allotted  for  travel  pro¬ 
motion.  The  Northern  Great 
Lakes  Council  reported  only  $8,- 
000  plus  $1,000  spent  by  that 
city. 

Iowa  split  $1,000,  the  Cham¬ 
ber  of  Commerce  at  Council 
Bluffs  reported,  while  the  Kan¬ 
sas  Industrial  Development  Com¬ 
mission  at  Topeka  reported 
nothing  alloted  for  advertising 
and  $1,325  going  for  publicity. 

The  Department  of  Public  Re¬ 
lations  at  Kentucky  spent  $125,- 
000  for  advertising  plus  $25,000 
for  publicity  while  the  largest 
spender  in  Louisiana  was  the 
Department  of  Commerce  and 
Industry  at  Baton  Rouge  with 
a  total  expenditure  of  $5,080. 

Maine  spent  about  $125,000 
to  attract  the  touri.st  dollar.  Of 
this  the  Department  of  Eco¬ 
nomic  Development  at  Augusta 
allowed  $75,000  for  advertising 
and  $6,000  for  publicity. 

The  Maryland  Division  of  In¬ 
formation  spent  $14,000  plus 
$1,500.  In  Massachusetts,  the 
Cape  Cod  Chamber  of  Commerce 
spent  $12,000  plus  $10,000,  the 
Berkshire  Hills  Conference,  Inc., 
spent  $25,000  for  advertising 


N.  C.  Plans  1960 
Advertising  Push 

Raleigh,  N.  C. 

A  $97,000  advertising  schedule 
will  present  North  Carolina  to 
the  nation  this  winter,  accord¬ 
ing  to  the  state  advertising  di¬ 
vision  of  the  Department  of  Con¬ 
servation  &  Development  here. 

The  Januai'y-February-March 
program  (via  Ayer  &  Gillett 
Agency),  featuring  ads  on  both 
travel  and  industrial  develop¬ 
ment,  are  designed  to  project 
the  image  of  North  Carolina  as 
the  ideal  location  for  new  and 
expanding  industry  and  for  va¬ 
cationing  and  living  in  retire¬ 
ment. 


and  10%  of  that  for  publicity 
and  the  Massachusetts  Dept,  of 
Commerce  at  Boston  reported 
expenditures  of  $150,000  for  ad¬ 
vertising  and  $6,000  for  pub¬ 
licity. 

Mii-higiin  Towns 

Agencies  of  11  towns  in  Michi¬ 
gan  reported  spending  almost 
a  quarter  of  a  million  to  attract 
the  tourist,  with  the  Michigan 
Tourist  Council  at  Lansing  lead¬ 
ing  the  others  with  $129,750  for 
advertising  and  $50,000  for  pub¬ 
licity. 

The  Minnesota  Department  of 
Business  Development  reported 
$70,000  plus  $19,000,  the  lion’s 
share  of  the  spending  by  seven 
agencies  reporting. 

The  Division  of  Nebraska  Re¬ 
sources  reported  nothing  spent 
for  advertising  or  publicity,  the 
budget  being  devoted  to  promo¬ 
tional  literature,  their  own  peri¬ 
odical  and  tourist  information 
services. 

The  Mississippi  Agricultural 
and  Industrial  Board  at  Jack- 
son  spent  $60,000  plus  $15,500 
and  the  Missouri  Division  of  Re¬ 
sources  and  Development  at  Jef¬ 
ferson  City  spent  $110,000  for 
advertising  and  $13,000  for  pub¬ 
licity  to  attract  the  tourist  to 
their  borders. 

The  State  Advertising  De¬ 
partment  at  Helena,  Montana, 
spent  $33,000  for  advertising 
and  $9,500  for  publicity.  In  Ne¬ 
vada,  Carson  City  spent  $10,000 
for  advertising  (part  of  which 
went  for  industrial  promotion) 
and  nothing  for  publicity,  while 
in  Las  Vegas  it  was  the  reverse. 
There  nothing  was  allotted  for 
advertising  but  $80,000  went  for 
publicity. 

(Continued  on  page  26) 
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1959  Cash  Register  Awards’ 

Pf^Aidc^.1 . 


sneer 
is  here 


>y#youfsetf! 


BAND-AID  AD  IN  SATEVEPOST  WITH  PRODUCT  SAMPLE  AHACHED 
— This  was  a  stunt — but  the  outstanding  stunt  of  the  past  year.  The 
actual  sample  was  affixed  only  to  newsstand  copies  of  the  Post,  but  it 
was  possibly  the  lowest-cost  sample  campaign  yet.  Amazing  fact:  it  was 
produced  as  part  of  the  regular  press  run  on  Curtis  presses.  Because 
it  was  confined  to  part  of  the  circulation,  there  was  no  discernable 
ground  swell  of  results.  .  .  .  Actually,  Band-Aid  has  done  the  best  job 
of  any  advertiser  to  date,  of  making  use  of  the  new  magazine  formats 
and  special  layouts  available. 


JOHNSTON  &  MURPHY  AD— This  ad,  like  the  one  for  Band-Aid, '« 
a  stunt.  It  was  also  probably  the  most  brilliant  single  ad  of  the  year. 
But  maybe  transparently  so.  At  any  rate,  the  ad  scored  high  on  appliuM 
from  the  trade.  But  I  have  been  unable  to  get  much  information  on 
consumer  recognition.  Of  course,  people  don't  knock  one  another  do*' 
in  an  effort  to  buy  $50  shoes.  Copy  describes  the  77  loving  itepi 

’’You're  at  the  halfwij 


such  a  shoe.  Ends 
shoe  for  your  other  foot.  Repeat  steps  I  to  7? 
Once  more  with  feeling." 


This  V'ick’s  cold  tablet  cam¬ 
paign  may  have  been  faulty  in 
that  it  failed  to  yell,  "New!”  as 
strongly  as  some  of  us  might 
have  liked,  based  on  the  fact 
that  there  are  already  so  many 
cold  prejiarations  available  un¬ 
der  the  Vick  name.  It  did,  how¬ 
ever,  have  one  line  that  made 


The  10  ndvertisemeritu  reproduced  herewith  were  recently 
selected  by  Williniu  I).  Tyler,  executive  ricepresidetit  in  charge  of 
creative  services,  Benton  &  Bowles,  Inc.,  New  Y'ork,  as  being 
worthy  of  his  fictitious  “1959  Cash  Register  Awards." 

“Tin  rather  proud  of  this  selection,"  Mr.  Tylor  said,  “.ill  the 
ads  exhibit  an  inordinately  high  degree  of  creative  ingenuity  and 
brains.  They  make  me  feel  proud  of  the  business  Tm  in. 

“Most,  but  not  all,  have  the  additional  factor  of  a  specific  suc¬ 
cess  story.  That’s  why  I  call  this  the  '1959  Cash  Register  Awards’. 
Those  for  which  I  don’t  have  .sales  results  hardly  need  such  justi¬ 
fication  because  they  are  obviously  .such  triumphs  of  craftsman¬ 
ship  that  I  didn’t  try  to  dig  too  hard  for  specific  results." 

Mr.  Tyler’s  comments  on  each  ad  follow: 


specific  figures  are  hard  to  come 
by,  a  principal  competitor  rue¬ 
fully  confessed  that  the  new 
Vick  entry  had  caught  on  en¬ 


tirely  too  well  —  too  fast. 

This  full-page  newspaper  ad 
for  U.  S.  Lines  is  one  of  the  few 
travel  ads  that  really  give  the 
prospect  information,  not  just 
dreamy  adjectives  and  glowing 
imagery.  Even  tells  you  how 
much  martinis  cost  on  ship¬ 
board  (40c).  And  the  astound¬ 
ing  headline  promise  is  spelled 
out  in  the  copy  with  meticulous 
thoroughness.  Result;  over  600 
coupons  from  one  insertion  in 
two  New'  York  papers  alone. 

And  those  coupons  promised  the 
sender  in  return  for  his  time 
and  postage  no  more  than,  “Full 
information  including  rates  and 
sailing  dates.”  Not  much  bait. 

Those  respondents  must  have 
meant  business! 

This  McGraw’-Hill  ad  showed 
a  gimlet-eyed  buyer  in  a  swivel 
chair  presumably  looking  over 
his  salesman  callei-.  It  is  an  in¬ 
dustry  ad.  It  doesn’t  mention 
McGraw-Hill  in  the  main  text 
nor  do  the  names  of  any  of  its 
publications  appear  in  the  ad. 
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McGraw-Hill 


law  Vktit  C4d  VilitM  Ml  to 

cold*,  sinus  pain  53%  fastsr 


Even  though  the  ad  does  what 
is  probably  the  strongest  sell¬ 
ing  job  ever  done  for  the  valof 
of  business-paper  advertising 


k— xn  To  EUROPE  on  th*  •.«.  Unitad  States 

history.  This  reads,  “Would  you  -for  the  cost  of  eB-dey  motor  trip! 
believe  it,  1  have  a  cold.”  Be- 
lievable,  convincing,  unforced,  it 

broke  the  stereotype  of,  “Get  ^ 

relief  fast,”  “Fight  cold  miser-  _ 

ies,”  and  the  other  tried-and-  »  ’'■jav 

ti-uisms  that  characterize  such  yiiy 

copy.  -wHI 

The  line  caught  on,  got  free 
plugs  on  evei’y  leading  TV  vari- 

ety  show,  was  even  selected  as  - 

the  title  of  a  juke-box  record-  — =1==^ — 

ing.  A  composition  applauded 
by  music  lovers  everywhere,  be¬ 
yond  a  shadow'  of  a  doubt.  And  uarmo  statbs  linss 
oh,  yes,  the  results.  Though  i. 


Requests  for  reprints  total  120 
000,  to  date.  Eight  magazine^ 


have  rejirinted  the  ad,  free 
nothing,  on  their  editorial  pagf^ 
Several  hundred  congratulator; 
letters  have  been  rect  i ved.  Sales¬ 
men  testify  that  the  ad  alone 
kept  shaky  accounts  from 
celling  schedules.  It  was  reprin' 
ed  in  about  100  com) 'any 
organs.  Selected  as  the  top  ® 
dustrial  ad  of  the  year, 


Some  markets  are  just  naturally  loaded 


Take  Cleveland,  for  instance.  A  combination 
of  a  compact,  easy  to  reach  area  plus  a  high 
family  income  ($7,381)  and  you  get  a  market  with 

Retail  Sales  larger  than  any  one  of  35  entire  States. 


RETAIL  SALES 

IN  CLEVELAND  AND  ADJACENT 

COUNTIES 

COMMODITY 

CLEVELAND 

CUYAHOGA  COUNTY 
(000) 

76  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,183,389 

$1,816,558 

$3,999,947 

Retail  Food  Soles 

580,592 

479,486 

1 ,060,078 

Retail  Drug  Sales 

85,464 

51,380 

136,844 

Automotive 

353,778 

337,921 

691,699 

_  Gas  Stations 

145,825 

1 65,980 

311,805 

Furniture,  Household  Appliances  113,896 

91,658 

205,554 

(Source.  Sales 

Management  »Siirr<*y  0/  liuytng 

nu’er.  May  Id. 

Akron,  Canton  and  Youngstown  Countios  aro  not  inciudod  in  abovo  taiot 


Whatever 
you  sell  in  Greater 
Cleveland  you'll 
sell  more  of  it 
in  The  Plain  Dealer 


And  you  really  sell  this  market  in 

The  Cleveland  PLAIN  DEALER 

by  CrtsmtrO  \Yoodward,  Inc.,  Xtw  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magazine  Aetuork. 
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worth  $1  each  when  returned  to  news  as  well  as  serious  mat; 
Dumas  Milner  Corp.,  Jackson, 

Miss.,  together  with  cardboard  Other  Campaigns  . 
liner  in  the  Yarn  Glo  bottle  cap. 

The  company  has  selected  this  ^  concentrated  thret^-week 
method  of  introducing  the  new  tionwide  pre-Christmas  ad  « 
product  to  the  Cleveland  market.  (via  Fuller  &  Smith 

Follow-up  ads  for  26  weeks  in  Ross)  for  Waring  Prod, 
the  same  15  papers  w’ill  also  be  Corp.’s  blender  and  drink  m: 

will  be  launched  in  late  Novi 

^  r.  ber.  Campaign  will  include  i 

Company  figures  it  s  an  ex-  ,  ,,  c<  j  i 

.  ^  r  u  11  +  full-page  Sunday  supplemi 

pensive  way  to  say  hello  to  the  ,  *1,  ”  ■  oo  i  ■ 

1  ir  vT  .^u  u  4.  ads,  the  first  in  32  key  mark 

iKHii)  e  of  Northei-n  Ohio,  but  ’  a  ■  nn  -tu  j 
'  '  u  u  the  second  in  27,  with  de; 

our  experience  has  shown  us  ,  i  j  i  • 

that  once  we  get  Yam  Glo  into  listings;  local  dealer  tie-in  nr 
a  woman’s  hands,  she  is  a  cus-  paper  ads  in  more  than  30  e,t 

tomer  for  life.  We  feel  that  it  .  ,  rn.  • 

.  ..  A  strong  Christmas  nr 

is  worth  our  while  to  practically  ®  .  /  nr 

..  014*  nnn  e  papei'  Campaign  (via  We> 

give  it  to  816,000  women,  if  we  *  ^  -ii  .r  , 

..  i  >»  Associates)  will  feature  13 

create  816,000  new  customers. 

'  ImA  nric  irt  I  1  Ft  nctwcnonArc 


Salada  Brews  New 
Newspaper  Campaign 


ments  and  $43,101.01  in  ROP 
newspaper  insertions. 


11  ‘YARN  GLO’  COUPONS  through  825-line 
es.  OFFERED  IN  15  PAPERS  Readers  of  the 
•f  Coupons  w'orth  $816,961  ai*e  World-Telegram  & 
being  offered  to  readers  of  15  suburban  papers  w 
"  leading  newspapers  in  Northern  same  campaign. 

Ohio.  (Coupons,  incorporated  into  The  campaign,  us 
ads  (via  Gordon  Best  Co.,  Chi-  headlines  and  story 
:  a  cago)  for  Yam  Glo,  a  liquid,  dialogue,  demonstra 
lie-  cold  w'ater  soap  for  woolens,  are  coverage  of  light  ani 


Decanter,”  is  the  headline  for 
1,500-line  newspaper  advertis- 
ment  (via  Erwin  Wasey,  Ruth- 
rauff  &  Ryan)  scheduled  : 
papers  in  major  pi-emium  B  . 
bon  markets  at  the  end  of  N 
vember.  Some  two  dozen  ne 
papers  are  scheduled. 


A  one-in-a-mIllion  test  market  . .  .  one  n 

\  I 

...and  cr|mHlion  and  more  prospects! 


You  get  the  best! 

The  Providence,  R.I.,  city-state 
area  is  the  Number  One  test  mar¬ 
ket  in  New  England.  And  it’s  one 
of  the  top  three  nationally.  Why 
are  so  many  test  campaigns  run 
here?  Because  Providence  offers 
you  a  representative  cosmopolitan 
population  ideally  balanced  between 
urban  and  -  suburban,  and  well  iso¬ 
lated  from  other  major  markets. 
It  is  also  one  of  the  few  scheduled 
markets  completely  dominated  by 
one  medium — The  Providence  Jour¬ 
nal-Bulletin. 


You  get  a  million-plus  market! 

The  Providence  Journal-Bulletin 
offers  you  effective  coverage  in  cities 
and  towns  in  Rhode  Island  and 
nearby  Massachusetts.  It  is  the 
one  strong  selling  force  throughout 
this  million-plus  population  center — 
New  England’s  second  largest  mar¬ 
ket.  Daily  circulation,  more  than 
200,000;  Providence  Sunday  Journal, 
over  185,000. 


You  get  BIG  buying  power! 

The  1959  Sales  Management  Sur¬ 
vey  shows  buying  power  in  the 
Providence  Journal-Bulletin  mar¬ 
ket  area  up  in  classification  after 
classification.  Check  Providence 
sales  now. 


Contact  Frank  S.  Rook,  Manager, 
General  Advertising,  Providence 
Journal-Bulletin,  Providence  2,  R,I< 
or  your  nearest  Ward-Criffith  office. 

PROVIDENCE  journal-bulletin 

Ward-Griffith  Co..  Inc.,  New  York,  Boston,  Detroit, 

Chicago,  Philadelphia,  San  Francisco,  Atlanta,  Miami, 

Charlotte.  N.C.  and  Portland,  Oregon 
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What  makes  a  newspaper  great? 


THE  GHOST  of  the 
old-time  pitchman 
has  long  faded  from 
the  advertising  col¬ 
umns  of  the  modem 
newspaper,  but  some 
^^^of  his  descendants 
'  still  seek  to  sell  their 
wares  in  print. 

Alert  advertising  people  are  mak¬ 
ing  it  increasingly  tougher  for  slicker 
to  Ix'guile  sucker  in  the  public  press. 
Res{X)nsible  advertisers,  agencies 
and  publishers  are  working  together 
to  maintain  the  integrity  of  adver¬ 
tising.  But  the  big  job  of  day-to-day 
polic  ing  of  display  and  classified 
pages  is  ultimately  a  newspaper  re¬ 
sponsibility  and  a  newspaper 
advert  ising  man’s  job. 

Eac.  h  year  the  Minneapolis  Star 
®nd  ’IVibune  turn  down  more  than 
three  -quarters  of  a  million  dollars’ 
Worth  of  advertising  that  fails  to 
jneet  these  newspapers’  standards  of 
truth. tulness  and  good  taste. 

editor  a;  PUBLISHER  for  November 


Galahad  complex?  No.  Just  good 
sense  and  good  business  for  news¬ 
papers,  advertisers  and  readers  alike. 

Good  newspapers  are  known  for 
their  reliable  and  authoritative  cov¬ 
erage  of  the  news.  Advertising,  too, 
must  be  trustworthy  so  that  readers 
can  rely  with  confidence  on  the  in¬ 
formation  they  find  in  both  the 
news  and  the  advertising  columns. 

Minneapolis  Star  and  Tribune 
staff  men  work  with  a  broad  knowl¬ 
edge  of  advertising  standards 
formulated  by  medical  societies. 
Better  Business  Bureaus,  federal 
agencies  and  other  organizations 
charged  with  protecting  the  public 
health  and  interest. 


These  newspapers  regard  high 
standards  of  taste  and  truthfulness 
in  advertising  as  so  important  that 
their  staffs  are  provided  with  a 
35-page  guide  book  of  advertising  ac¬ 
ceptability  standards  which  are  con¬ 
stantly  being  amended  and  clarified. 

Knowledgeable  staffers  focus  an 
analytical  eye  on  every  line  of  ad¬ 
vertising  submitted,  and  strive  every 
day  to  keep  honest  advertisers  in 
the  company  of  their  peers  so  that 
advertising  in  these  newspapers  can 
share  the  respect  and  leadership  the 
Minneapolis  Star  and  Tribune  have 
earned  throughout  the  333  state 
Upper  Midwest. 

Copr.,  1959,  The  Minnea|K>li8  Star  and  Tribune  Co. 


Minneapolis  Star  an  Tribune 

J  IVININO  MORNING  aarf  MNDAT 

650,000  SUNDAY  •  515,000  DAILY 

JOHN  COWLES,  President 

21,  1959 
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indirect,  old-fashioned,  self-in¬ 
terested,  and  fails  to  ask  for  the 
order.  But  it  is  beautifully 
written,  reeks  of  sincerity,  and 
has  a  built-in  appeal  to  business¬ 
men,  potential  source  of  much 
quantity  gift  business  at  Christ¬ 
mastime,  when  this  ad  ran. 
Secondly,  the  tone  of  this  ad¬ 
vertisement  re-positions  Zippo 
as  a  quality,  rather  than  a  vol¬ 
ume  and  price,  item.  This,  I 
imagine,  is  a  vital  consideratior. 
if  the  product  is  to  be  offered 
for  gift  use.  Result:  tremendoui 
increase  in  mail  following  thh 
insertion  in  the  New  Yorbr 
both  from  retailers  wanting  to 
take  on  the  line  and  companies 
wanting  the  product  for  promo¬ 
tions  and  for  gifts. 


was  the  its  many  fine  points  of  differ- 
Ad  does  ence.  Almost  overnight,  the  ad 
eader  to  changed  the  Rolls  Royce  from  a 
n  of  bet-  status  symbol  into  a  name  for  a 
the  text  mechanical  maiwel. 

1.  Result:  Results:  fiom  one  insertion 

135%  in  in  the  Chicago  Tribune  alone, 
was  the  over  $350,000  in  sales.  Na- 
of  any  tionally,  sales  tripled  in  the  fol¬ 
lowing  nine  months.  Not  bad. 
f  product  Of  course,  the  base  was  not  the 
ers  from  same  as  Chevrolet’s, 
j  name  is  Adorn  was  and  is  purely  and 
simply  an  advertising  success. 
mm  There  is  little  product  difference 
among  hair  sprays  and  even 
BEhliB  their  basic  advertising  story  is 
lil^  distressingly  similar.  It  is  that 

no  one  of  them  (.just  all  the 
others)  harden  hair  into  place, 
leaving  it  stiff  and  unmanage¬ 
able. 


Cash  Register 

{Continued  from  page  20) 


McGraw-Hill  got  their  seed 
back. 

Of  all  advertising  categories, 
the  public  keeps  its  guard  up 
most  about  cigarette  advertis¬ 
ing.  Claims  have  always  been, 
one,  far-fetched;  two,  high- 
pressure  and,  three,  based  on 
tenuous  and  generally  invisible 
ixrints  of  product  difference. 

Parliament  elected  to  base  its 
claim  on  something  the  smoker 


*Ac  rttilei  jn  hotn  ?Kj? 

iti’W  C'omc«  ItK  1 


styling  tricks  you  can  do  with 


-V  ifi  n  better  known  than  the  car.  And  '  j  | 

p  in  this  country  it  has  always  t 

|,  {p  stood  more  for  ostentation  and  H^^PPPPPPPPpmiEl X.  ■ 

F  exti'avagance  than  for  a  su- 

perbly  crafted  car.  This  ad  told 

can  see,  draws  his  attention  to  people,  for*  the  first  time,  why  I 

it,  and  lets  him,  in  part,  form  the  Rolls  cost  so  much  and  made  ,  F  w  ,  am 

Ins  own  conclusions  about  its  a  highly  inter-esting  story  out  of  obliquely. 

It  used  ser-vice  advertising  to 
n  /O  Of]  00  make  the  point  that  a  gird 

Jh.  Dumm  fJoaoJL  :Si;r'“rhe“"-w"s;£ 

tricks  you  can  do  with  Adorn.” 
IHIIH  This  that  Adoi'n 

^B^B  ^BA  offer 

S^^^B  ^B  H^B  H  H^B  at  bottom  to  be 

H  H  H  Hjjl  H  ^^^B  less  than 

^B^B  ^^^B  H  ■  ^B  H  H  booklet  attached  to  the  package, 

m  ■m  to  the 

_ Result:  Adorn  became  a 

^  \  IB  jm  BB  flMTHIHHB  standout  number  one  in  its  cate- 

^ ^B  ^^B  gory  the  first  and  without 


NO  GANDER 


This  El  A1  Isi*ael  Airlines 
newspaper  ad,  I  believe,  was 
the  best  series  —  if  it  was  a 
series  —  of  the  past  year  or  so. 
I  stumble  over  the  word, 
“series,”  because  each  ad  stands 
alone.  The  only  common  denomi¬ 
nator  is  the  logotype  and  a  con¬ 
sistent  brilliance  of  execution. 
Without  the  latter,  of  course, 
this  could  have  been  a  disma. 
flop,  because,  as  a  campaign,  it 
left  no  single  message. 

Ads  as  interrupting  a-s 
“Stai'ting  Dec.  23  the  .\tlantic 
Ocean  will  be  20'^  r  smaller,^ 
and,  “No  goose  ...  no  gander, 
(the  latter  to  tell  the  .story  ® 
no  stopovers  at  Goose  Bay  anc 
Gander),  made  their  points  wift 
great  impact.  Result  of  th:-* 
modest  ( financially  speaking' 
series:  business  tripled  withit 
one  year. 


woaciSTia 


I  *  1  intensive  coverage  by 

the  Telegram-Goxette 

158,215  Daily-*  —  102,957  Sunday’ 

■fE.B.l.  —  Sales  Management  Survey  of  Buying  Power  May  1959 
•Sales  Management  Survey  of  Buying  Power  May  1959 

••Member  Audit  December  31,  1958 

The  Worcester  B. 

TELEGRAM  AND  GAZETTE  peffl S  ^  ^  «  ii  IS 

WORCESTER,  MASSACHUSETTS  !■ 

pnuflie  R  R  R  lii^B 

uninucv  Dtciu  t  ccuuitt  i..  . 


FA  Moves  Offiee 

W.VSHINCW^ 
The  Washington  staff  of  thj 
Advertising  Federation® 
America  last  week  moved  i®|5 
the  Association  Building,  P 
19th  Street,  N.W.,  according » 
This  Zippo  ad  violates  a  lot  Donald  J.  Wilkins,  viccpresi^ 
of  rules.  An  essay  about  the  and  manager  of  the  .^F.\  u®®' 
integrity  of  the  maker,  it  is  here. 
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MILLION  MARKET 
NEWSPAPERS,  INC. 

AN  IMPROVED  SERVICE  TO  NATIONAL 
ADVERTISERS  AND  ADVERTISING  AGENCIES 


i\.fter  thorough  we  five  newspapers 

fielieve  we  have  found  ways  and  means  to 
jlive  hetter  newspaper  service  to  national 
advertisers  and  to  advertising  agencies  in 
the  fields  of: 

1.  Research 

2.  Marketing 

3.  Merchandising 

4.  Promotion 

5.  Market  data 

\^c  agreed  that  l)y  pooling  our  resources 
in  one  organization,  we  could  offer  national 
advertisers  and  advertising  agencies  hetter 
service,  more  pertinent  marketing  infor¬ 
mation,  and  finer  research. 

In  the  past,  our  newspapers  have  either 
had  their  own  representative  organizations 
or  have  used  outstanding  indepen<lent  news¬ 


paper  representatives.  Each  of  these  op¬ 
erations  has  provided  exceptional  service. 
However,  we  now  seek  new  ways  to  reorient 
our  comhined  facilities  toward  modern 
marketing  concepts,  and  to  explore  the  full 
potential  of  major  market  newspaper 
advertising. 

Until  January  1,  1960,  these  same  fine 
organizations  that  have  represente<l  us  for 
many  years  will  continue  to  work  in  your 
hehalf  and  ours.  Shortly,  you  will  read  de¬ 
tails  of  the  organization  we  are  now  putting 
together  and  an  outline  of  the  services  we 
will  offer  national  advertisers  ami  adver¬ 
tising  agencies. 

^’e  are  confident  Million  Market  News¬ 
papers,  Inc.  will  give  you  even  hetter  serv¬ 
ice,  greater  marketing  information  and 
finer  research. 


Offices:  New  York:  529  Fifth  Avenue  Chicago:  333  N.  Michigan  Boulevard 

Detroit  Los  Angeles  San  Francisco 

BOSTON  GLOBE  •  MILWAUKEE  JOURNAL  •  PHILADELPHIA  BULLETIN 
ST.  LOUIS  POST- DISPATCH  •  WASHINGTON  STAR 


editor 
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Tourist  Ads 

{Continued  from  page  19) 

In  New  Hampshire,  the  State 
spent  $42,000  for  advertising 
and  $14,000  for  publicity  while 
the  Hampton  Beach  Chamber  of 
Commerce  ranked  second  of  the 
ten  agencies  reporting  with  $15,- 
000  for  advertising  and  10% 
additional  for  publicity. 

Top  Town 

Atlantic  City,  New  Jersey, 
proved  to  be  the  top  town  for 
promotion.  This  famed  resort 
spent  $303,000  for  advertising 
and  $40,000  for  publicity.  Ex¬ 
penditures  of  the  other  agencies 
reporting,  two  of  them  also  rep¬ 
resenting  resort  towns,  brought 
the  state’s  reported  promotional 
spending  to  well  over  half  a  mil¬ 
lion  dollars.  The  State  Promo¬ 
tion  Section  at  Trenton  was 
second  with  $50,000  and  $35,000 


merce  led  the  list  for  expendi¬ 
tures  w'ith  $206,000  for  adver¬ 
tising.  No  publicity  allotment 
was  stated.  The  Adirondack  At¬ 
tractions  Association,  Inc.,  fol¬ 
lowed  with  $41,500  for  adver¬ 
tising  and  $1,500  for  publicity. 
New  York  City  allowed  $7,100 
for  its  advertising,  according  to 
the  Newr  York  Convention  and 
Visitors  Bureau,  but  spent  $50,- 
000  for  publicity. 

North  Carolina  reported  over 
$350,000  spent,  with  the  State 
Advertising  Division  topping 
the  list  with  $225,000  for  ads 
and  $30,000  for  publicity  and 
Pinehurst,  Inc.,  second  wdth 
$22,000  and  $8,000  respectively. 

The  Oklahoma  State  Chamber 
of  Commerce  reported  a  $100,- 
000  allotment  for  advertising 
alone  while  the  Oklahoma  Plan¬ 
ning  and  Resources  Board  spent 
$10,000  solely  for  publicity. 

The  major  expenditure  of  five 
reporting  Oregon  organizations 
was  the  Travel  Information  Di¬ 


Vacation  Bureau  at  Strouds¬ 
burg  second  with  total  expendi¬ 
tures  of  over  $22,000,  mostly 
for  advertising. 

One  agency,  the  Narragansett 
Chamber  of  Commerce,  reported 
from  Rhode  Island.  Its  expendi¬ 
ture  was  $1,185,  all  for  adver¬ 
tising. 

Eight  South  Dakota  towns 
spent  over  a  quarter  of  a  mil¬ 
lion  dollars,  the  most  impressive 
sum  being  $160,000  for  adver¬ 
tising  and  $11,000  for  publicity 
allotted  by  the  Publicity  Division 
of  the  State  Department  of 
Highways  at  Pierre. 

The  Division  of  Information 
of  the  State  of  Tennessee  spent 
$110,000,  all  for  advertising,  and 
six  Texas  organizations  spent 
$125,000,  the  Civic  Advertising 
Department  of  San  Antonio 
leading  with  an  expenditure  of 
$53,401,  solely  for  advertising. 
'The  El  Paso  Board  of  Develop¬ 
ment  was  next  with  $36,500  for 
advertising  and  $4,500  for  pub- 


British  Columbia 
Readies  Ad  Drive 

VANCOUVEHi,  B.  C. 

Launching  of  a  more  extensive 
advertising  campaign  to  pi  omote 
tourist  traffic  in  British  Colum¬ 
bia  is  proposed  by  the  Provin¬ 
cial  Govemment.  Preliminarj- 
work  is  now  under  way. 

Recreation  Minister  Earle 
Westwood  said  J.  K.  Melville  of 
West  V  a  n  c 0  u  V e  r,  advertising 
and  promotion  manager  for 
Home  Oil  Company,  has  been 
named  dial i  man  of  the  board 
of  directors  of  the  B.  C.  Tourist 
Council,  and  W.  Fred  Evans, 
president  and  general  manager 
of  the  Devonshire  Hotel,  Van¬ 
couver,  vice-chainnan. 

In  tuiTi,  a  committee  has  been 
named  to  co-ordinate  govern¬ 
ment  and  industrial  inomotions 
to  attract  more  tourists. 

It  will  be  headed  by  E.  C. 
Macpherson,  CPR  press  rela¬ 
tions  officer. 


and  the  Department  of  Public  \ 
Relations  at  Wildwood-By-The-  i 
Sea  followed  with  $60,000  for  S 
advertising  and  $7,500  for  pub-  : 
licity. 

The  State  Touri.st  Bureau  of 
the  New  Mexico  Chamber  of 
Commerce  spent  $150,000  plus  ' 
$5,000.  1 

Agencies  from  13  towns  and  i 
cities  reported  fi’om  New  York.  1 
The  State  Department  of  Com-  I 

VAiere’s 

fharli^ 


vision  of  the  Oregon  State  High¬ 
way  Department  at  Salem  with 
$266,000  spent  for  advertising 
and  $5,000  for  publicity. 

Pennsylvania’s  Bid 

The  Vacation  and  Travel  De¬ 
velopment  Bureau  at  Harris¬ 
burg,  Pa.  was  tops  in  travel  pro¬ 
motion  spending  in  the  Keystone 
State  with  $120,000  plus  $25,- 
000  with  the  Pocono  Mountains 


*  Charlis  Bottinelli  / 

Senior  Partner,  JT 

BottineJIi-Kimball,  Inc.  r 

This  fine  gentleman  is  omnipresent  in  good  mar¬ 
ket  circles!  .  .  . 

Charlie,  or  his  associates  are  continually  at  hand 
whenever  active  and  important  newspaper  space  is 
purchased.  He  represents  all  of  the  integrity  that  is 
yours  when  you  wish  to  put  your  message  in  the 
"TOTAL  SELLING  MEDIUM". 

We  feel  it  is  time  for  us  to  say  in  this  public 
way  .  .  .  Thank  You,  Charlie,  for  bringing  to  us  and 
the  other  fine  newspapers  in  your  care  the  trust  that 
comes  with  your  fine  name  ...  in  circles  whero  it 
counts. 


licity.  The  program  has  been  given 

The  Utah  Tourist  and  Pub-  the  title;  “Rescue  Operation 
licity  Council  allowed  $48,000  I960.” 

and  $5,000  respectively  and  the  That  doesn’t  mean  that  the 
Salt  Lake  City  Chamber  of  Com-  tourist  business  has  to  be  res- 
merce  w'as  next  with  $7,500  for  cued,  said  an  official.  It  just 
advertising  and  $3,000  for  pub-  means  that  there  is  going  to  be 
licity.  a  greater  effort  to  attract  tour- 

The  Montpelier  Development  ists. 

Commission  of  Vennont  spent  • 

$30,000  for  advertising  alone.  »r.  .  t  i  j  * 

Virginia’s  allotment  for  travel  Virgin  Islands  Gel 
promotion  was  over  $600,000,  the  First  PR  Company 
largest  from  the  Virginia  'Travel  g,..  Thomas,  Virgin  Islands 
Council,  $410,000.  Colonial  Wil-  ^^at  is  believed  to  be  the 

first  advertising  and  public  re 
nmw  ■  ^f.^::®^tising  and  j^^ions  firm  in  the  Virgin  Is- 
$37,000  for  publicity  organized  he«. 

In  the  State  of  Washington,  ^ame  of  the  fii-m  is  Plantz- 
the  Department  of  Commerce  n-p™,.  Associates 
and  Economic  Development  re-  j/ by  Donald  J. 
ported  $21o,000  and  $12,o00  re-  pj^ntz,  formerly  associated  with 
spectively  and  Seattle  was  sec-  virginis  Ridgway  Public  Re 
Toi  lations  in  Corpus  Christi,  Texas, 

V-  •  •  T  A  f  •  1  and  the  PR  department  of  Cen- 
The  West  Virginia  Industrial  ^,.^1  Lij,ht  Co.  in 

L  T  Texas,  and  Jerome  Dreyer. 

$16  000  and  $4,000  and  the  R^-  fp^p,.,v  on  the  New  York  Tms 
reation  Publicity  Section  of  the  paitorial  staff,  an  editor  at  Kinf 
Wisconsin  Conservation  Depart-  Features  Syndicate  and,  until 
allotments  of  ..ppp^tw,  associate  editor  of  the 
$  23,617  for  advertising  and  $9,-  Vcir.,. 

600  for  publicity.  The  Wiscon-  , 

sin  Dells  Chamber  of  Commerce  a  i  i 

reported  $40,000  plus  $9,000  and  Dad’s  Day  Ad  Sluoy 
the  Wyoming  Travel  Commis-  Conducted  by 
sion  at  Cheyenne  split  $60,000 

evenly  for  the  two  services.  ^  study  of  600  retail  newv 

paper  ads  for  Father’s  Day 
has  found  that  80%  of  all  ret^ 
Branham  Co.  Names  newspaper  advertising  geared 

As  VieenresidMifs  directly  to  Father’s  Day  was  on 

P  men’s  wear  merchandise,  accord- 


Branham  Co.  Names  newspaper  advertising  geared 

.3  As  VieenresidMifs  directly  to  Father’s  Day  was  on 

P  "  men’s  wear  merchandise,  aewrd- 

The  Branham  Co.  this  week  ing  to  a  study  by  the  National 
appointed  three  vicepresidents.  Retail  Merchants  Association. 

■They  are  Bertram  C.  Finch,  Institutional  ads,  referring  w 
sales  manager  of  Branham’s  Father’s  Day  but  listing  a*’ 

Charlotte,  N.  C.,  office;  Charles  specific  items  or  gift  certificates. 

E.  Branham,  a  member  of  the  were  few.  Of  these,  departmen 
firm’s  Atlanta,  Ga.,  office;  and  stores  accounted  for  OSCf  aao 
Albert  J.  Engelhardt,  a  member  men’s  specialty  stores  for  tne 
of  Branham’s  Chicago  office.  remaining  35%. 
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Metropolitan  Dallas’  sales 
are  *1,479,071 ,000! 


^t>ITOR 


MARKET  DALLAS’  sales 
are  *4,208,783,000! 


In  the  three  counties  recently  added  to  the  Dallas  Stand¬ 
ard  Metropolitan  Area  The  Dallas  News  has  60,1%  larger  circulation  than 
Dallas’  other  newspaper! 

In  the  Market  Dallas  counties  surrounding  Metropolitan  Dallas 
The  News’  circulation  exceeds  the  other  paper’s  by  357.7%! 

Of  Metropolitan  Dallas’  retail  sales,  21.5%  are  traceable  to  customers 
from  the  surrounding  market  area  who  look  to  Dallas  as  their  big  city  — 
and  The  News  as  their  big  newspaper. 

Only  through  The  News’  larger  circulation  does  advertising  accom¬ 
plish  its  full  potential  in  both  Metropolitan  Dallas  and  larger,  richer 
Market  Dallas! 

SM.  Mar  10.  1959 


THE  DALLAS  MORNING 

NEWS 

CRE8MER  A  WOODWARD,  INC.  *  National  Representative  •  New  York  •  Chicago 
Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco 
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Maryland  Papers 
Curb  Movie  Ads 

Cl’MBERLAND,  Md. 

The  Times  and  Alleganian 
Co.,  publisher  of  Cumberland’s 
three  newspapers,  announced 
this  week  it  will  refuse  to  carry 
motion  picture  advertising  that 
it  considers  indecent  or  unwhole¬ 
some. 

In  an  editorial  in  the  Cumber¬ 
land  Sundnii  Times,  the  com¬ 
pany  said: 

“It  is  not  the  intention  of  the 
Times  and  .\lleganian  Co.  to 
assume  the  functions  of  a  board 
of  censors.  There  is  an  obliga¬ 
tion  on  newspapers,  however,  to 
exercise  care  in  what  is  carried 
into  the  home  through  adver¬ 
tising  and  news  facilities.  Mis¬ 
representation  and  ovei-empha- 
sis  on  conduct  generally  immoral 
or  contrary  to  established  stand¬ 
ards  must  be  carefully  controlled 
before  such  elements  get  out 
of  hand.” 


Me«Iia  Chief  Named 

Mary  A.  Burak,  formerly  with 
The  Rockmore  Co.,  has  been 
named  media  director  of  S.  R. 
Leon  Co.,  Inc.,  New  York  ad 
agency. 


Guilfl,  Baseoni  Named 
To  Handle  Democrats 

Guild,  Bascom  &  Bonfigli, 
Inc.,  San  Francisco,  has  been 
named  to  handle  the  1960 
Presidential  campaign  for  the 
Democratic  party.  "The  search 
for  an  agency  had  been  on 
since  last  July  and  was  con¬ 
ducted  by  Paul  Butler,  chaii’- 
man  of  the  Democratic  Na¬ 
tional  Committee. 

Norman,  Ciaig  &  Kummel, 
Inc.,  had  the  Democratic  party 
account  in  1956. 

The  main  agency  for  the 
Republicans  in  their  national 
campaigns  in  recent  yeai’S  has 
been  Batten,  Barton,  Durstine 
&  Osborn,  Inc.  It  is  likely  that 
the  agency  will  continue  in 
this  role. 


Corrertioii 

“The  Other  Media”  appearing 
in  E&P  of  Oct.  31,  page  24,  in¬ 
advertently  reported  that  a  Red- 
hook  magazine  survey  found : 
“76 of  public,  if  faced  with 
choice  of  advertised  or  un-ad- 
vertised  product  that  cost  same, 
would  choose  latter.”  Obviously 
the  line  should  have  read,  “76^^ 
of  the  public,  if  faced  with  choice 
of  advertised  or  unadvertised 
product  that  cost  same,  would 
choose  the  advertised  product.” 


If  you  don’t  want  to  miss 
the  big  ones  while 
you  sell  the  smaller  ones,  ' 
remember: 

Everywhere, 

men  who  authorize  big  national 
advertising  appropriations 
read  The  Wall  Street  Journal 


publiiht^J  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DALLAS 
SAN  FRANCISCO 


THE  WALL  STREET  JOl'RNAL 


mm 

The  Other  Media 


’.59  TV  REVENUES  UP  12^f — TV  revenues  in  ’,59  will  top  $1.5. 
billion,  an  increase  of  12%  over  ’58,  Norman  E.  Cash,  iiresident. 
Television  Bureau  of  Advertising,  said  this  week.  In  special  report 
reviewing  industry’s  growth  since  founding  of  TvB  five  years  ago. 
Mr.  Cash  said  network  hillings  will  total  some  $773-million  in  ’59 
and  national  and  regional  spot  TV  expenditures  will  hit  S4f)4-milli»n 
(net  time  and  talent). 

*  *  * 

RADIO  COMMERCIAL  BANK  FORMED— A  revolutionary  nn 

kind  of  bank— a  bank  for  radio  commercials — ^has  been  founded  bv 
Radio  Advertising  Bureau,  Inc.  It  will  give  advertisers  centralizd 
source  from  which  they  can  learn  radio  commercial  approach^ 
used  hv  others  in  their  field. 

*  *  * 

BROADCAST  RATING  INCONSISTENCIES  EXPOSE— Mutua! 
Broadcasting  System  President  Robert  F.  Hurleigh  told  W  ashingtor. 
Sales  Executive  Club  this  week  that  projected  Senate  subcommitte 
probe  will  expose  broadcast  rating  inconsistencies.  “There  may  be 
exposures  which,  though  not  of  the  sensational  nature  of  the  recent 
cjuiz  probes,  will  have  a  tremendous  effect  within  the  (broadcasting! 
industry,”  he  said.  Mr.  Hurleigh  said  he  expected  a  subcommittee 
of  the  Senate  Interstate  Commerce  Committee  would  initiate  it- 
jirohe  “before  year’s  end.”  Committee  is  headed  by  Sen.  Warren 
Magniison  (D)  of  Washington. 

*  *  * 

MEDIA  PROMOTIONS  HIT — Media  promotion  campaigns  ton 
often  are  aimed  at  a  particular  competitor  and  not  directed  at 
attracting  larger  share  of  advertising  dollar,  James  T.  Quirk,  pub 
lisher.  TV  Guide,  told  Broadcasters’  Promotion  .Association  conven¬ 
tion.  Insufficient  time  and  effort,  he  said,  is  devoted  to  proper 
promotion  aim  in  communications  media.  “Media  promotion  ma 
terial  should  have  a  character  and  quality  about  it  reflecting  the 
aim  of  the  station,  newspaper  or  magazine,”  he  said. 

*  *  * 

MUSICAL  AD  SURVEY  COMPLETED— Industry-wide  survey  on 
creative  musical  production  which  Barnahy  and  Associates  vva- 
commissioned  to  conduct  for  Phil  Davis  Musical  Enterprises,  Inc- 
(E&P.  Oct.  17,  page  20)  is  now  complete.  In  development  of  musical 
material.  19'^r  of  agencies  create  all  musical  ideas,  compose  original 
music;  6.6%  of  agencies  leave  it  up  to  film  firm  or  recording  studin: 
82.6*^^  emjvlov  specialized  services  of  professional  producers. 

*  *  * 

NEW  HARLEM  MEDIA  SET— A  new  Harlem  (NYCl  media 
for  advertising  will  he  published  beginning  Thursday.  Dec.  3.  ac 
cording  to  John  Young  &  Associates.  New  York.  The  new  weeki' 
publication — a  five-column  tabloid  to  he  known  as  the  Sew  )oA 
Hulletin  &  Shopper's  Guide — will  he  distributed  via  mail  to  18  ke' 
Harlem  housing  projects  with  estimated  population  of  88.000.  Ne»" 
stands,  jviiblic  buildings  and  hotels  in  area  will  als(»  he  covered 
The  free  subscription  ])uhlication  will  offer  gratis  “reasonable  PH 
consultations,  including  advice  on  marketing  and  merchandisin: 
the  Harlem  area,  to  13-week  contract  advertisers. 

*  -R 

AUTO  BUYINC;  PLANS  UP  20%— Auto  buying  plans  are  up 
20%  in  third  quarter  of  ’.59  over  same  period  '.58.  Seusu  eek  maga 
zine  rejvorts.  Plans  to  |)urchase  used  autos  are  almost  lO'f  high« 
and  all  auto  buying  plans,  whether  for  new  or  used  cars,  are  up 

1.5%. 

*  *  * 

‘(;OOD  HOUSEKEEPINfi’  OFFERS  NEW  SER\  IGE-A  ne* 
nationwide  service,  installation  of  a  continuing  series  of  color-anii 
motion  displays  of  advertised  housewares  in  key  hardware  store 
is  announced  by  Good  Housekeeping  magazine.  Effective  Februan 
'60.  merchandising  displays  will  be  set  up  on  rotating  basis,  w 
groupings  of  brands  advertised  in  GH  occupying  complete  windo»> 
New  service  is  result  of  Hearst  Magazines  acquisition  of  Wind'** 
Displays,  Inc.,  Evanston,  Ill. 

*  *  * 

MAGAZINE  ROUNDUP— .Sports  Illustrated,  claiming  a  tie 
ninth  place  among  all  magazines  in  total  ad  pages  during  first 
months  ’.59.  will  round  out  year  with  21%  page  increu'C  over  j 
.  .  .  Saturday  Evening  Post  announces  new  circuation  rate  base* 
6.2.50.000,  effective  with  issue  of  July  16.  ’60.  .  .  .  Mrt.iill's  circuU 
tion  guarantee  of  6.000,000  becomes  effective  with  Mav  60  issue. 
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Dollar  Sales 


-m  » 


from  Daily  NewMper 
Advertising  ll 


The  daily  newspaper  is  not  a  dual  personality. 

In  the  retail  field  in  Canada,  daily  newspapers  are  accepted  as  the  first  medium 
of  advertising.  Why?  Because  the  fact  of  profitable  use  ...  by  the  retailer  . . .  the  ULTIMATE 
CONTACT  with  the  public  ...  is  established  each  one  day  of  the  year  ...  in  the  ringing  of  the 
cash  register. 

^  ^ 

It  is  equally  factual  that  MANUFACTURERS’  advertising  ...  in  the  same  medium  ...  is 
pulling  phenomenally  for  retailers.  Ask  any  Canadian  retailer. 


editor 


It  is  logical  that  any  manufacturer  will  buy  advertising  provided  the  fact  of  profit 
con  be  established. 

CDNPA  research  has  ended  many  manufacturers’  SPECULATION  as  to  results  from  advertising. 
The  hooker  technique*  provides  proof  of  dollar  sales  . . .  vouched  for  by  the  retailer  ...  in  docu¬ 
mented  case  histories . . .  the  research  which  Canadian  advertisers  have  said  "supersedes  all  research." 


A  ♦  A  ♦ 


Here  are  seven  typicol  instances  of  proof 
of  "direct  traceable  dollar  sales” — at  the 
retail  level — at  the  manufacturer  level 

. . .  the  only  sensible  iustificatlon  for 
buying  advertising. 


Typical  Individual  Retailers' 

Multiplied  by  Thousands 

Sales  Per  Dollar  Spent  on  a 

of  similar  instances  across  Canada, 

Hooker 

Manufacturer's  Comments  were: 

Shirts  (Forsyth) 

$  82.00 

"Results  phenomenal . . .  stores  sold  out  in  hours'* 

Cameras  (Polaroid) 

179.00 

"Sales  up  40% . . .  newspapers  ideal" 

Shoes  (Kaufman) 

*  73.00 

"Results  evident  in  REPEAT  sales” 

Sewing  Machines  (Necchi) 

240.00 

"Sales  skyrocketed" 

Air  Lines  (BOAC) 

571.00 

"Soles  doubled  in  *58" 

Paint  (Roxatone) 

88.00 

"Dealer  outlets  doubled” 

Outboard  Motors  (Evinrude) 

1 370.00 

"Bonus  equivalent  to  57  full  pages  hooker  space 

in  six  months.  Sales  increased.” 

Canadian  Daily  Newspaper  Publishers  Association 


55  University  Avenue,  Toronto  1,  Ontario 

*Details  on  request 


/.  H.  Macdonald,  General  Manager 
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Sheaffer  Pen  Writes 
Supplement  Schedule 

W.  A.  Sheaffer  Pen  Co.’s 
PFM  (Pen  For  Men)  will  be 
featured  in  newspaper  supple¬ 
ments  reaching  360  major  mar¬ 
kets. 

It  will  be  spotlighted  in  full- 
page  catalog-type  ads  in  full 
color  that  will  appear  Dec.  6 
in  Parade,  This  Week,  Family 
Weekly  and  Sunday  supplements 
of  the  New  York  News,  Chi¬ 
cago  Tribune,  Philadelphia  In¬ 
quirer,  Louisville  Courier-Jour¬ 
nal,  Atlanta  Journal-Constitu¬ 
tion  and  Seattle  Times. 

Nine  national  magazines  are 
also  scheduled. 


Bill  Power  Retiring 
As  Chewy  Ad  Chief 

Detroit 

W.  G.  “Bill”  Power  will  re¬ 
tire  as  national  advertising  man¬ 
ager  of  the  Chevrolet  Motor 
Division  of  General  Motors 
Corp.  Jan.  1. 

Mr.  Power  will  be  succeeded 
by  Jack  Izard,  currently  zone 
manager  for  the  company  at 
Peoria,  Ill.  Mr.  Power  has  been 
with  Chevrolet  for  31  years. 

• 

Bennett  Quits  Gardner 

C.  Ralph  Bennett,  executive 
vicepresident  and  director,  Fred 
Gardner  Co.,  Inc.,  New  York  ad 
agency,  has  resigned. 


advertisement 

To  Editors  in  search  of  .  .  .  Something  better  .  .  .  Different 
.  .  .  Stimulating  .  .  .  Off-beat  .  .  .  Inspirational  .  .  .  Amusing 
.  .  .  Important  .  .  .  Light  .  .  .  Heavy  .  .  .  Newsworthy  ...  or  | 
often  o  combination  of  these  qualities.  ' 

Try  this  one  by  Norbert  Muhlen,  author  of  “The  Incredible 
Krupps.”  It’s  titl^  —  I 

Juvenile  Delinquency  Not  Confined  To  the  U.S.A. 

While  New  York  fights  its  Battle  of  the  Westside  teiToristic 
teen-age  toughs,  big  cities  elsewhere  in  the  world  are  beset  by 
the  same  enemy.  .  .  .  Whether  they  call  themselves  teddy-boys 
in  England,  Halbstarke  in  Germany  or  stylagyi  in  Russia,  they 
all  look  and  behave  —  or  rather,  misbehave  —  alike.  .  .  .  They 
all  demonstrate  the  same  snarling  hatred  for  law  and  order.  .  .  . 

Even  the  numerical  ratio  of  these  dangerous  youngsters  in 
relation  to  the  other,  law-abiding  youths  seems  almost  the  same 
from  one  place  to  the  next  .  .  .  approximately  three  per  cent 
of  the  total  age  group;  about  one  per  cent  formed  the  hard  core. 

What  has  caused  these  small  minorities  among  big-city  youths 
to  band  together  for  crime  was  answered  in  very  different  ways 
by  experts  of  the  different  countries  whom  I  asked  this  ques¬ 
tion.  In  fact,  their  answers  often  seemed  to  cancel  out  each 
other.  Take  for  instance,  the  explanation  in  this  country  that 
the  young  offenders  come  from  “underprivileged  groups.”.  .  .  But 
I  was  assured  by  Stockholm’s  authorities  that  their  offenders 
stem  from  secure,  solid  and  often  affluent  families.  As  they  see 
it,  young  Swedes  take  to  crime  because  they  are  “over-privileged” 
by  their  welfare  state  which  guarantees  them  a  living  from  the 
cradle  to  the  grave.  .  .  . 

Another  theory  —  prevalent  in  Germany,  France,  England  — 
has  it  that  the  memories  of  the  war  and  post-war  chaos  have 
twisted  the  young  minds  and  conditioned  them  to  a  liking  for 
lawlessness.  But  in  turn,  Swiss  and  Swedish  educators  submit 
that  the  lasting  peace  of  their  countries  leads  a  section  of  their 
youth  to  “release  their  aggressive  tendencies,”  on  their  own, 
by  warring  on  their  society. 

.  .  .  Some  American  experts  have  claimed  that  the  new  wave 
of  “permissive”  education  in  this  country  opened  the  dams  of 
youthful  misbehavior.  Yet,  a  short  while  ago  in  Zurich,  Swiss 
juvenile  delinquents  explained  that  it  was  the  stem  discipline 
still  prevailing  in  their  nation  that  led  them  to  rebel.  In  Com¬ 
munist  countries  it  is,  of  course,  the  alleged  influence  of  America 
with  its  rock  ’n  roll,  crime  comics,  gangster  movies,  on  which 
the  propa^ndists  blame  juvenile  delinquency;  but  not  even  the 
propagandists  themselves  take  their  theory  seriously. 

From  a  comparison  of  all  the  varying  reasons  given  for  the 
delinquency  of  the  world-wide  “rebels  without  a  cause,”  it  would 
seem  that  we  just  do  not  know  the  cause  for  which  they  rebel 
against  civiliz^  society.  Therefore,  most  foreign  experts  do  not 
believe  that  any  one  remedy  could  overcome  this  disease  of  present¬ 
time  life.  Short  of  a  cure-all,  old  fashioned  methods  such  as  strict 
law  enforcement  and  punishment  still  seem  to  them  the  safest 
way  to  protect  society  from  the  new  International  of  juvenile 
transgressors.  ©  COPYRIGHT  1959 

This  item  first  appeared  in  September  1959  as  part  of  “For 
The  Record”  a  3  times  a  week  column  by  100  experts  and  authors. 

SPADEA  SYNDICATE,  Inc.  120  W.  31st  St.  New  York  City 
Stirling  Spadea,  Sales  Manager.  LOngacre  5-0478 


Space  Buyer.  ..F.Y.  I. 

GROCERY  DISTRIBUTION  STUDY  which  shows  the  extent  to 
which  food  store  merchandise  is  distributed  among  leading  reuil 
food  outlets  has  just  been  completed  by  the  publishers  of  the  £wwij. 
ville  (Ind.)  Courier  and  Press. 

A  total  of  66  classifications  of  grocery  merchandise  is  include! 
in  the  study.  Among  other  things,  a  report  preceding  the  tabula 
tions  shows  that  an  estimated  74  percent  of  the  retail  food  volumf 
in  the  city  of  Evansville  is  done  by  13.9  percent  of  the  food  stores. 

Ten  food  companies,  with  a  total  of  31  outlets,  were  suneyel 
in  the  study.  A  representative  store  for  each  firm  having  more  thu 
one  outlet  was  covered. 

The  study  shows,  for  instance,  that  a  certain  oatmeal  cereal  has 
distribution  in  outlets  that  do  an  estimated  41  percent  of  the  food 
volume  in  Evansville. 

The  48-page  booklet  can  be  had  at  no  charge  by  contacting  J«i 
L.  Collier,  national  advertising  manager,  Evansville  Printing  Corp 

«  *  * 

READERSHIP  SURVEY — Daniel  Starch  and  Associates  of  Nt* 
York  have  just  released  a  readership  survey  of  San  Antonio.  Tht 
1,000  in-home  interviews  developed  a  complete  analysis  of  news¬ 
paper  coverage  and  duplication.  Copies  of  the  Starch  findings  will 
be  delivered  upon  request  at  Hearst  Advertising  Service  or  the 
San  Antonio  Light. 

*  *  * 

STORE  OPENER — A  10-page  section  of  the  Pampa  (Tex.)  Ddj 
I  News  on  Nov.  11  carried  13,776  lines  of  ads  on  the  opening  of  i 
high  style  women’s  wear  store.  The  occasion  was  the  Behrmai’s 
25th  anniversary-  in  business  in  Pampa  and  the  opening  of  thdi 
,  new  $40,000  store. 

Pampa  is  a  community  of  an  estimated  27,000.  Five  years  afo 
'  the  population  was  less  than  21,000. 

-»  -w-  -w- 

SECTION  CHANGED— The  Portland  (Me.)  Sunday  Telegm 
has  changed  its  feature  section  into  a  home  and  family  section, 
with  emphasis  on  that  pvart  of  the  Maine  scene. 

!  The  section  has  been  made  Section  C  in  Maine’s  only  Sunda' 
paper  printed  in  the  state.  And  the  Sunday  society  section  has  betn 
j  dropped  from  C  to  D. 

!  “We  found  that  advertisers  had  begun  to  avoid  our  feature  sec 
j  tion  because  it  was  the  last  one  in  the  Sunday  paper,”  explain: 
Richard  H.  Woodbury,  assistant  managing  editor  in  charge  of  the 
Telegram.  “We  moved  it  up  therefore  and  moved  back  the  socieP 
I  section  which,  we’ve  found,  the  advertisers  will  still  use  just  i* 

1  much  as  they  ever  did.  The  new  system  is  working  very  well  fn® 

'  the  advertising  point  of  view.” 

MARKET  PICTURE— More  than  150  Quad-City  area  whok 
.  salers.  brokers  and  national  manufacturers’  salesmen  were  guest" 

I  of  the  Moline  Dispatch  and  Rock  Island  Argus  at  a  luncheon  in 
I  Moline,  Nov.  5.  Purpose  of  the  meeting  was  to  introduce  the  newl' 
j  published  1959-60,  16-page  tabloid  “Marketing  Edition”  of  tk 
:  Quad-Cities  (Rock  Island-Moline-East  Moline,  Ill.,  and  Davenport' 
Presentation  of  the  material  included  in  the  3rd  annual  maiketui| 
edition  was  made  by  Harold  E.  Swanson,  manager  of  general  w 
vertising  of  the  two  newspapers. 

The  edition,  printed  in  three  colors,  is  prepared  in  tabloid  stylf 
and  contains  a  complete  analysis  of  the  major  classifications « 
business,  statistics  regarding  sales,  income,  employment,  payrolL' 
newspaper  coverage  of  the  Argus  and  Dispatch  and  Quad-Gty  airt 
rankings  among  the  first  100  markets  of  the  country.  Copies  of  tk 
edition  are  now  available  on  request  to  Mr.  Swanson  at  either*'" 
newspaper  dffices  of  the  Rock  Island  Argus  and  Moline  Dispatch. 

SOUTHLAND — A  complete  Southern  California  business  revi^ 
and  forecast  will  headline  the  Southland  and  Pictorial  edition 
the  Los  Angeles  Evening  Mirror  News  Monday,  Jan.  4.  1960. 

Financial  Editor  David  Rees  and  his  staff  wUl  chart  the  couJ^ 
of  the  Southland’s  explosive  growth  in  the  new  decade  ahead,  ha- 
on  its  tremendous  expansion  in  the  past  10  years  and  the  fan**' 
behind  it. 

Other  features  of  this  special  issue  will  include  new.-^  and  p*c 
coverage  of  New  Year’s  Day  festivities,  the  annual 
of  Roses  Parade  and  the  Rose  Bowl  game,  with  four  pages  of 
color  photographs. 
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from  the  September  13th  issue  of  The  American  Weekly 


rpms  EXPLOSIVE  response  of  over  three-quarters 
of  a  million  entries  from  men,  women  and 
children,  to  the  one,  single,  September  13th  issue 
of  The  American  Weekly  proves  three  decisive 
points  no  advertiser  can  afford  to  ignore: 

1-  The  American  Weekly  and  only  The  American 
Weekly  moves  people  to  such  immediate  and  con¬ 
tinuing  action  .  .  .  produces  tangible  results  not 
only  in  days. ..but  also,  for  weeks  after  publication. 

2.  Tile  American  Weekly  has  a  unique,  demonstra¬ 


ble  ritality  that  gets  total  family  action  because  it 
is  editorially  exciting  to  men,  women  and  children. 

3.  The  American  Weekly  has  the  circulation 
muscle  to  do  the  big  jobs  in  a  big  way. 

Product  advertisers  derive  these  same  benefits  from 
The  American  Weekly’s  proved  capacity  to  build 
immediate  and  continuing  family  action  at  point 
of  sale,  in  the  key  markets  of  America.  For  com¬ 
plete  contest  details,  ask  your  American  Weekly 
representative  to  tell  you  all  about  it. 


The  biggest  build-up  of  family  action  ever 

Weekly 

Cumulative 

Total 

Total 

1st  week  (5  mail  days) 

111.275 

111,275 

2nd  week  (10  mail  days) 

261,286 

372,561 

3rd  week  (15  mail  days) 

102,349 

474,910 

4th  week  (20  mail  days) 

107,153 

582,063 

*5th  week  (25  mail  days) 

156,403 

738,466 

*6th  week  (28  mail  days) 

51,296 

789.762 

*The  contest  period  covered  just  4  weeks.  Only  the 

entries  dated  Octobar  12th  or  earlier  are  counted. 

SELLS  THE  MOST... FOR  THE  LEAST.. .WHERE  THE  MOST  IS  SOLD 


The  Ar  >erican  Weekly  is  distributed  by  these  fine  newspapers:  Albany  Times-Union  •  Baltimore  American  •  Boston  Advertiser  •  Buffalo  Courter- Ex  press  *  Chicago’s  American  •  Charlotte  News 
Cinc  nn.4ti  Enquirer  •  Cleveland  Ptam  Dealer  •  Columbia.  S.  C.,  State  *  Corpus  Christi  Caller- Tirries  •  Dallas  Trmes  Herald  *  Denver  Rocky  Mountain  News  *  Detroit  Times  •  El  Paso  Times 
^ort  L.i .  lerdale  News  •  Houston  Chronicle  •  Huntington,  W.  Va..  Herald  Advertiser  •  Los  Angeles  Examiner  •  Milwaukee  Sentinel  •  New  Orleans  Times  Picayune  •  New  York  Journal  American 
Pslrri  heach  Post-Times  •  Philadelphia  Bulletin  •  Pittsburgh  Sun-Telegraph  •  Portland  Oregon  an  •  St.  Louis  Globe-Democrat  •  St.  Pjui  Pioneer  Press  •  San  Antonio  Light  •  San  Diego  Tribune 
San  Francisco  Examiner  •  Seattle  Post  Intelhgertcer  •  Syracuse  Herald  American  •  Washington  Po»i  •  V».c.Tta  Beacon 
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CL.\SSIF1ED  CLENIC 


is  going  to  make  as  much  out  Science  Writers 


Good  Rate  Card  Builds 
Volume  and  Results 


By  Daniel  L.  Lionel 

(LAM,  New  York  Herald  Tribune 


“Crux  of  the  whole  picture 
seems  to  me  to  be  ...  do  we  let 
the  advertiser  buy  his  space  to 
fit  his  sales  cuiwes  (and  do  it 
economically)  or  do  we  sell  him 
on  the  fact  that  smaller  space 
used  every  day  will  do  a  better 
job?  If  he  objects  and  insists  on 
being  his  own  boss  in  selecting 
units  of  space  and  frequency  of 
insertion,  then  he  pays  a  piem- 
ium  rate.” 

Thus  ponders  a  CAM  who  has 
been  in  classified  a  short  time 
on  a  fairly  large  mid-westem 
newspaper.  Faced  with  the  pos¬ 
sibility  of  a  completely  new  ap¬ 
proach  to  classified  rates,  he 
wrote  to  this  department  with 
the  thought  of  gathering  addi¬ 
tional  opinions  on  what  is  un¬ 
doubtedly  a  key  classified  prob¬ 
lem  .  .  .  rates. 

At  present  this  newspaper  of¬ 
fers  its  lowest  contract  rates 
to  any  advertiser  who  runs  a  3 
line  ad  on  a  365  time  basis.  By 
way  of  background,  he  notes, 
“.  .  .  we  are  fortunate  in  having 
a  good,  solid  advertising  minded 
community,  both  retail  and  clas¬ 
sified.  Retail  was  built  on  the 
theory  that  the  smallest  account 
should  be  able  to  compete  on  an 
equal  basis  with  the  large  de¬ 
partment  stores,  just  by  using 
the  minimum  amount  of  space 
each  week.  Classified  inherited 
this  stnicture.  Real  estate  and 
automotive  accounts  buy  space 
when  they  think  they  can  do  the 
most  with  it,  (earaing  minimum 
rate  by  keeping  a  3-line  ad  in 
paper  daily). 

“Real  Estate  firms  run  a  lot 


of  open  house  ads,  some  of  them 
midweek  or  Friday  or  Sunday. 
Heavy  automotive  promotion  is 
on  Friday  and  Sunday.  If  we 
were  to  go  to  Smith  type  card,  it 
would  mean  disi-upting  a  pat- 
tem  of  years  standing  and  I 
wonder  if  the  result  would  be 
sufficient  increase  in  net  to  war¬ 
rant.” 

Consecutive  Insertion 

The  alternative  to  which  this 
CAM  is  alluding  is  the  consecu¬ 
tive  insertion  incentive  which  a 
growing  number  of  newspapers 
offer  to  contract  advertisers. 
This  system  offers  the  advertiser 
who  already  has  a  low  contract 
rate  additional  rate  advantages 
if  he  uses  larger  copy  consecu¬ 
tively.  The  rate  drops  with  each 
consecutive  insertion.  The  larger 
the  ad,  the  greater  is  the  rate 
drop.  Thus,  for  example,  a  50 
line  ad  might  cost  a  contract  ad¬ 
vertiser  40c  per  line  for  a  single 
insertion.  On  a  7-time  basis, 
however,  the  advertiser  would 
be  charged  say  25c  per  line.  If 
the  ad  were  100  lines,  the  orig¬ 
inal  insertion  might  be  35c  per 
line  and  drop  to  20c  per  line  for 
7  consecutive  insertions.  On  the 
other  hand,  if  this  were  a  tran¬ 
sient  ad,  the  initial  cost  might 
be  50%  higher  with  correspond¬ 
ing  reductions  for  consecutive 
insertions. 

What  concerns  our  CAM  re¬ 
lative  to  the  consecutive  inser¬ 
tion  incentive  rate  for  contract 
advertisers  is  the  feeling  that  it 
is  “based  exclusively  on  job 
printing  principle  .  .  .  the  paper 


of  a  line  of  type  as  possible,  i  oi 

without  regard  to  advertiser’s  Briefed  oil  Physios 
desires  or  fluctuations  in  .sales  An  experiment  in  specializes 
demands  through  the  year.  Free-  scientific  education  for  newspa- 
dom  of  choice  was  taken  out  of  permen  was  conducted  recently 
buyer’s  hands  and  placed  in  by  the  .American  Institute  of 
seller’s.  Or  you  say  to  account  Physics. 

‘you  don’t  know  how'  to  adver-  'The  Institute,  in  cooperation 
tise,  we  are  going  to  force  you  with  the  National  Association  of 
to  i-un  evei-y  day  (to  get  a  good  Science  Writers,  sponsored  i 
rate)  whether  you  wish  or  not’.”  day-long  seminar  on  solid  state 
In  this  writer’s  opinion,  clas-  physics, 
sified  is  in  the  happy  position  Moderated  by  Dr.  Conyers 
where  it  can  honestly  say  to  the  Herring,  theoretical  physick 
advertiser  that  his  best  inter-  for  Bell  Telephone  Lalxnatories. 
ests  are  seiwed  by  consecutive  the  symposium  attracted  nwre 
insertions  of  big  selling  copy  than  50  science  w’riters  and  tech- 
and  he  can  say  to  his  business  nical  editors, 
office,  at  the  same  time,  “this  is  “Briefing  officers,”  in  additior. 
the  best  way  to  show  a  profit  to  Dr.  Herring,  were  Dr.  Jok 


The  Institute,  in  cooperation 


day-long  seminar  on  solid  state 
physics. 

Moderated  by  Dr.  Conyers 


HALF  PRICE 


Everything  in  Baltimore 
revolves  around 


on  your  classified  operation.”  C.  Fisher  of  the  General  Electric 
John  Lund,  in  his  book  “News-  Research  Laboratory;  Dr.  Wal- 
paper  Advertising”  has  said  it  ter  Kohn,  Carnegie  Institute  of 
requiies  an  average  of  five  in-  'Technology';  Dr.  Jacob  E.  (Jold- 
sections  for  classified  adver-  man.  Ford  Motor  Co.,  and  Dr. 
tising  to  achieve  results.  Studies  Frank  Herman,  Radio  Corp.  of 
such  as  that  of  the  California  America  Laboratories. 

Real  Estate  Board’s  a  few  years  • 

ago,  unanimous  in  concluding  „  ,  w  i  i 

that  people  seeking  homes  read  Teaclipr  ^  orkshops 
the  classifieds  every  day  until  Run  for  6  Weeks 
their  quest  is  finished.  The  .same 

is  ti-ue  of  job  seekers,  apart-  .  .  ,  .  WASHINGTON 

ment  renters  and  the  fellow  senes  of  six  weekly  semm- 

looking  for  a  particular  year  or 

model  of  a  used  car.  Classroom”  for  Washington  area 

*  *  *  teachers  is  being  conducted 

HALF  PRICF  under  sponsorship  of  the  H'lwii- 

ington  Post  and  the  District  of 

Employees  of  the  Atlanta  Columbia  Teachers  College. 
(Ga.)  New'spapers  may  place  Designed  to  acquaint  teachers 
want  ads  at  half  the  cash  price  with  the  functions  and  opera- 
of  the  Family  Want  Ad  Rate  tions  of  the  newspaper,  each  of 
schedule.  The  conditions  are:  the  workshops  is  held  in  a  loca. 

(1)  The  classified  ad  must  be  high  school  auditorium, 
paid  cash  in  advance  at  the  fi-ont  School  superintendents  preside 
counter,  (2)  The  classified  ad  over  the  workshops  and  intro- 
must  be  used  to  sell  property  of  duce  the  guest  speaker,  a  Post 
the  employee,  his  wife  or  de-  executive.  A  half-hour  question 
pendent  children,  to  buy  for  the  period  follows  each  of  the  pre¬ 
employee,  his  wife  or  dependent  sentations. 
children,  and/or  to  advertise  for  Nearly  150  public  school 
seiwices;  (3)  the  classified  ad  teachers  are  taking  the  course 
cannot  be  of  a  commercial  na-  for  advancement  credit.  They 
ture;  i.e.,  that  is,  specifically  pay  a  $5  fee.  Students  enrolled 
buying  and  selling  for  profit.  in  education  and  journalisir. 

Here’s  an  example  of  how  the  courses  also  are  attending. 
ANIer  saves:  A  classified  ad  of 
20  words,  which  runs  10  days  in  * 

both  papers.  Daily  or  Sunday  c-  i  ir-  i  i  r 

costs  the  general  public  $16.62,  ^PCOtul  H  eekly  Loitiei 
cash  in  advance:  but  an  ANIer  To  Town  of  600 
would  pay  only  $8.31  cash  in  \Vis. 

advance.  .  .  .  , 


Nearly'  150  public  school 


Out  of  Broa(1castiii|£ 


Second  W  eekly  Comes 
To  Town  of  600 

Boyd,  Vu‘. 

This  west  central  Wisconsin 
community'  of  619  (at  the  Is^^ 
census)  now  has  two  newspa- 


THE 


SUN 


Morning 


•  Bwftnina  *  Sunciay_ 


I.  IPPRUR  IConquered  Oiven  Twice 


Washington  The  Boyd  Bee,  a  weekly 
Rich  Publishing  House,  Inc.,  lished  in  Cadott,  Wis.,  by  Walk- 
publishers  of  the  Midland,  Brovald,  will  compete  with  tht 
(Mich.)  Xeu's  and  licensee  of  Boyd  Trutiscript,  here  sink 
radio  .station  WMDN,  has  re-  1905.  For  the  past  30 
ceived  Federal  Communications  Transcript  has  been  published 
Commission  authority  to  assign  by  H.  W.  Brochtrup. 
the  radio  license  to  Midland  Mr.  Brovald,  editor  and  pa^ 
Broadcasting  Co.,  for  a  con-  lisher  of  the  Cadott  Sentinel- 
sideration  of  $100,000.  Rich  .said  announced  in  Vol.  1,  No.  1  oi^ 
it  preferred  to  devote  full  time  Bee  that  it  will  be  printed  wee* 
to  its  newspaper  interests.  ly  in  the  Sentinel  plant. 
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Open  the  Door. 

Mr.  Editor . . . 


Invite  tomorrow's  readers  in  ... 

Give  them  something  of  their  own  — 
tested  and  proved  resoundingly 
popular  with  today's  teen-agers  .  .  . 


COOL  CAT 

by  Jack  O'Brien 

DAILY  COMIC  PANEL— 2  COLUMNS 


oA 


Practically  everybody’s  playing  it  cool  these  days  .  .  .  like,  say,  the  Nashville  Tennessean, 
the  Chicago  Sun-Times,  the  Oakand  Tribune,  the  New  York  Herald  Tribune  .  .  .  like,  say, 
the  Rochester  Democrat-Chronicle,  the  Honolulu  Star-Bulletin  (aloha,  you  cats!),  the  Wil¬ 
mington  News-Journal  and  dozens  more  .  .  . 

Like,  wire,  phone  or  write  to  pin  down  exclvsive  rights 
in  your  area,  if  available. 


Lloyd  D.  Hogan,  Director 

n 


\  '  b 


I  jyndicate 


230  West  41  Street,  New  York  36,  N.  Y. 
PEnnsylvonio  6-4000  fl 
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Public  Opinion  Drive  on  Inflation  Mapped 


Washington  Society  of  Newspaper  Editors,  attend,  he  said. 

A  new  drive  aj^ainst  inflation  and  Erwin  D.  Canham,  editor,  gy  January  Mr.  Palmer  hopes 
was  launched  here  recently  Christian  Science  Monitor,  and  ^;he  council  will  be  ready  to  start 

when  President  Eisenhower  president  of  the  Chamber  of  work  on  a  campaign  to  get  10 

joined  with  a  citizens  group  in  Commerce  of  the  United  States,  to  15  million  signatures  on 

efToi*ts  to  marshal  public  opinion  Mr.  Bryan  said  he  has  worked  pledge  cards  through  which  in- 

on  the  subject.  with  Mr.  Palmer  toward  forma-  dividuals  would  promise; 

D.  Tennant  Bryan,  publi.sher  tion  of  a  “citizen’s  council”  that 
of  the  Richmond  (Va.)  News-  will  continue  the  anti-inflation  Points  in  Campaign 

papers,  attended  the  breakfast  cnisade  during  1960.  ^  work  actively  for  “sound 

meeting  with  the  President  Nov.  Mr.  Palmer  announced  the  flgcal  policies”  at  all  levels  of 
2.  He  said  he  was  acting  as  a  council  would  seek  to  create  goveiTiment. 

private  citizen  and  not  as  presi-  a  “forum”  at  which  groups  ,, 

j  .  , . .  .  XT  XU  iu  e  -  a  •To  save  more  money  than 

dent  of  the  American  Newspaper  which  are  the  sources  of  infla-  ...  ^  j  i  u 

„  ui-  u  A  •  4.-  4.-  A  j  'n  the  past  and  make  purchases 

Publishers  Association.  tionary  pressures  can  sit  down  .  4.  i  » 

Also  at  the  same  meeting,  ar-  and  talk  out  their  differences.  isciimina  y. 

ranged  by  H.  Bruce  Palmer,  Problems  brought  out  by  this  •  “increase  their  produc- 
president  of  the  Mutual  Benefit  forum  would  then  be  simplified  fixity  as  an  individual”  in 
Life  Insurance  Co.,  Newark,  in  a  form  the  public  can  under-  other  words  to  work  harder. 

N.  J.,  were  J.  Russell  Wiggins,  stand,  he  said.  Forty-eight  dif-  Mr.  Bryan  was  asked  if  the 
executive  editor,  Washington  ferent  groups  attended  the  second  point  might  be  inter- 
(D.  C.)  Post  and  Times  Herald,  Washington  meeting.  Labor  preted  as  an  anti-.spending  move 
and  president  of  the  American  unions  were  invited  but  did  not  that  would  work  to  the  detri- 


Announcing  U-M’s  new  DURA-FILM 


Pool  for  Children 
Sports  Editor’s  Idea 

Toronto 

A  three-year  dream  has  come 
true  for  Jim  Vipond,  sports  edi¬ 
tor  of  the  Toronto  Globe  and 
Mail.  Work  was  begun  recently 
on  the  first  swimming  pool  for 
retarded  children  in  Canada. 
The  pool,  6.5  feet  long  by  35 
feet  wide,  is  on  the  grounds 
of  the  Metropolitan  Toronto 
As.sociation  for  Retarded  Chil¬ 
dren’s  School. 

In  December  of  19.56,  Mr.  Vi¬ 
pond,  through  his  sports  col¬ 
umn,  urged  readers  of  the  Globe 
and  Mail  to  suppoi't  a  drive  to 
initiate  a  fund  for  a  swimming 
pool  for  retarded  children.  The 
objective  was  set  at  $100,000. 

Contributions  large  and  small, 
from  big  and  little  people,  adults 
and  children,  came  pouring  in. 
The  Globe  and  Mail  also  gave 
generously  to  help  push  the 
fund  toward  Vipond’s  objective. 


6  times  more  scratch  and  wear  resistant 


T/je  first  improvement  in  microfilm  production  in  more  than 
a  decade  has  now  been  achieved  by  University  Microfilm  research 
engineers! 

Called  DURA-FILM  to  emphasize  its  durability  this  new 
film  provides  you  with  the  same  clear  images  plus  a  surface 
that  is  6  times  more  scratch  and  wear  resistant! 

Microfilm  critics  have  always  mentioned  the  danger  of 
viewing  machine  scratches.  Now  all  doubts  of  film  surface 
hardness  are  ended  by  this  new  development  available  only 
from  University  Microfilms  at  no  additional  cost. 

See  for  yourself.  Send  for  sample.  See  why,  more  than 
ever,  it  pays  to  specify  U-M  Microfilm  for  lasting  viewing 
clarity. 


Free  Cookbook 

Louisville,  Ky 
“Cissy  Gregg’s  Cookbook’ 
was  included  free  in  the 
Courier-Journal  of  .Sunday. 
Nov.  1.  The  68-page  book,  named 
for  the  C-J  home  consultant, 
contained  more  than  160  rf" 
gional  and  southern  recipes. 


Make  a  scratch 
comparison 

When  you  gel  some  of  this 
new  film  make  the  coin 
scratch  comparison  shown 
above,  on  leader  film  of  both 
kinds.  The  extra  surface  hard¬ 
ness  of  Dura-Film  is  truly 
amazing. 


Seafood  Recipes 

Goldsb<iro,  N.  C- 
A  collection  of  North  Carolina 
seafood  recipes  edited  by  Editor 
Heniy  Belk  of  the  Goldnboi^ 
News- Argus  will  be  publish^ 
and  distributed  by  the  N.^ 
Board  of  Conservatinn  and  D*" 
velopment. 
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WESTERN  UNION  FINDS  BETTER  WAYS  TO  SPEED  IT  IN  WRITING 


He  ** sees’*  Seattle  weather 

under  Jacksonville  skies 


Weather  maps,  so  critical  to  modem  day  high¬ 
speed  aviation,  can  now  be  transmitted  at  the 
speed  of  light  from  coast  to  coast  by  means  of 
facsimile  systems  supplied  by  Western  Union. 
To  the  flier,  this  exact  and  complete  “picture” 
means  safety  and  the  sure  completion  of  global 


missions.  One  more  unknown  has  been  elimi¬ 
nated  from  aviation. 

And  this  is  just  one  of  the  many  ways  that 
Western  Union  helps  record  communications 
keep  pace  with  the  ever-growing,  ever-speeding 
world  of  tomorrow. 
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Telegraph  Services 
Private  Wire  Systems 
1  Facsimile 
^  Microwave 
Data  Processing 
Special  Services 


Impact ! 


. . .  That’s  What  Parade  Editoibs 


Jess  Gorkin's  nose  for  news  is  an  important  reason  why  Parade  is  the 
Sunday  reading  habit  in  ten  million  American  homes 
Sensing  when  and  where  a  big  story  will  break . . .  when  and  where  the  next  flash,  bulletin  or 
"95”  will  be  datelined  is  an  editor’s  most  cherished  gift.  Jess  developed  his  to  an  uncanny  degree 
Jess  not  only  keeps  his  staff  moving,  he  ranges  far  and  wide  on  his  own.  For  example,  he  just 
returned  from  his  third  trip  in  4  years  behind  the  Iron  Curtain,  bringing  back  an  important 
news  beat— what  the  Russian  man-in-the-street  thinks  of  Ike.  His  roving  re  porter- photo 
teams  are  equally  active.  In  the  past  two  years.  Parade  news  gatherers  spent  48  months  of 
man  hours  outside  the  country— a  record  for  syndicated  Sunday  magazines!  With  the  help 
of  full  time  Washington  and  West  Coast  Bureaus,  Parade  covers  the  national 

and  domestic  scenes  with  equal  alertness. 
Jess  Gorkin’s  timing  coupled  with  his  penetrating  interpretations  of  the  news  adds  pace,  punch 

and  editorial  vitality  to  Parade.  And  readers  respond! 
The  measure  of  that  response  is  found  in  Parade’s  spectacular  growth.  Circulation  more  than 
doubled  in  ten  years . . .  the  number  of  newspapers  distributing  it,  tripled! 
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See  the  November  29  issue  for  a  report  on  Siberia— Russia’s  wild  and  wooUy 
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ss  Gorkin  Adds  to  a  Sunday  Newspaper 


41)  ^Ur 

Parade 


(America’s  leading  news  editors  praise  Jess  Gorkin's  latest 
on-the-spot  Russian  story.)  (What  Russians  Think 
of  Ike,  Parade,  October  18,  19S9.) 


Jets  QorMn  being  congralulmted  by  Vice  President  Mixon  after  receiving  the 
Veterans  of  Foreign  Wars  Medal  for  outstanding  contributions  to  Journalism. 


"I  liked  Gorkin’s  piece.”  J.  R.  Wiggins, 

Exec.  Editor,  Washington  Post. 

'"A  pleasure  to  be  given  the  meat  Jess  dishes  out 
without  the  lettuce  and  radishes.”  Robert  B.  Beith, 
VP-Gen.  Mgr.,  Guy  Gannett  Publishing  Co. 

".  .  .  Excellent .  . .  need  more  of  this  kind  of  reporting.” 
Robert  C.  Notson,  Man.  Editor,  The  Oregonian. 

“Wish  I  had  thought  of  Jess’s  technique  first.” 

James  R.  Doran,  Editor,  Harrisburg  Patriot. 

“Timely  and  interesting.”  Shields  Johnson, 

VP-Gen.  Mgr.,  Roanoke  Times. 

“Excellent  and  most  timely.”  Walter  P.  Jones, 

Editor,  Sacramento  Bee. 


I’srade  paces  the  news  with  timely,  provocative  stories  behind  the  news  news  and  feature  arm  for  the  newspapers  distributing  it.  Parade, 

01  politics,  health,  education,  sport— every  topic  uppermost  in  the  literally,  covers  the  world  ...  and  with  the  same  zeal  and  thoroughness 

Hinds  of  Americans.  Yet  Parade  never  duplicates  the  news.  Stressing  as  the  police  reporter  on  his  local  beat.  That’s  why  most  folks  consider 

Poople  and  services,  it  broadens  and  interprets  it . . .  serves  as  an  added  Parade  an  important  part  of  their  favorite  Sunday  newspaper. 


Parade 
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The  Sunday  Magazine 
section  of  strong  newspapers 
coast  to  coast,  reaching 
10  million  homes  every  week. 


‘Car  Gyps’  Exposed  By  D.C.  Star 


Washington 
A  six-day  series  by  a  Wash¬ 
ington  E veiling  Star  reporter, 
Miriam  Ottenberg,  on  the  “used 
car  racket”  has  touched  off  a 
wave  of  possible  corrective  meas¬ 
ures. 

Her  stories,  which  the  paper 
said  were  documented,  averaged 
1,500-2,000  words  a  day  detail¬ 
ing  with  malpractices  as  well  as 


“official  indifference”  because  it 
was  all  “perfectly  legal.” 

Among  the  points  she  ham¬ 
mered  away  at  were: 

“Dollar  down”  ads  which 
trapped  the  unwary. 

Questionable  contracts  bear¬ 
ing  extortionate  carrying 
charges,  which  were  often  signed 
in  blank,  and  occasionally  in¬ 
cluded  a  first  mortgage  on  a 


buyer’s  home. 

The  fact  the  District  of  Co¬ 
lumbia  had  no  laws  regulating 
“carrying  charges”  because  they 
were  not,  according  to  D.  C. 
law,  interest  charges,  and  were 
not  subject  to  prosecution  for 
usury. 

The  series  sent  a  number  of 
Washington  regulatoi’y  agencies 
into  action. 


Miriam  Ottenberg 


District  Commission  Chair¬ 
man  Robert  E.  McLaughlin 
ordered  a  crash  program  to  curb 
abuses  in  the  business,  and  re¬ 
quested  the  Corporation  Coun¬ 
sel’s  office  to  recommend  checks 
on  shady  operations. 

The  Automotive  Trade  Asso¬ 
ciation  contacted  the  Board  of 
Commissioners  to  initiate  action 
for  the  regnilation  of  finance 
companies  involved  in  used  car 
sales. 

The  D.  C.  License  Enforce¬ 
ment  Branch  drew  up  recom¬ 
mendations  for  new'  law's  and 
regulations  to  protect  the  public. 
(This  agency  had  received  much 
of  the  fire  from  persons  claim¬ 
ing  they  were  “taken  in”  by  used 
car  dealers.) 

Complaints  from  buyers  also 
poured  into  the  offices  of  the 
Commissioner,  the  Star,  and 
House  and  Senate  District  Com¬ 
mittees  of  Congress. 

Miss  Ottenberg  has  partici¬ 
pated  in  a  number  of  crusades 
for  the  Star,  dealing  w'ith  juv¬ 
enile  deliquency,  waste  in  pub¬ 
lic  welfare  operations,  slum 
clearance,  and  a  larger  police 
force. 


PERFECTION® 

PERFORATOR  TAPE 

FOR  TYPESETTING 


The  dependable  quality 
and  performance  of 
Perfection  merits  your 
Confidence.  Constant 
Scientific  Laboratory 
Control  mokes  for  Top 
Performance,  always. 


Here  is  the  tape,  developed  through  years  of  scientific 
research,  that  meets  the  need  for  dependable,  uniform 
performance  under  the  exacting  conditions  of  modern 
communications  systems.  It  is  used  by  leaders  of  industry  and 
business  throughout  the  world  because  there  is  none  better. 


Write  for  booklet  of  information  and  samples 


W*  or*  proud  of  fho  Confidonco  demonstralod 
by  tho  acceptance  of  Perfection  Products  among 
our  many  customers  throughout  the  wodd. 


(TIP 


RUBBISH  COLLECTION 
STORIES  GET  ACTION 

Los  Anceles 

A  series  of  articles  on  rubbish 
collection  led  to  action  by  the 
Los  Angeles  City  Council  and 
County  Board  of  Supei'\'isors. 

The  series  in  the  Los  Angeles 
Times  by  Carlton  Williams 
pointed  out  the  conflicting 
methods  of  trash  and  garbage 
collection,  the  rising  costs  of 
disposal,  the  increasing  volumt 
of  combustible  rubbish  since 
smog-emitting  backyard  inciner¬ 
ators  were  banned  in  1957  and 
the  decreasing  number  of  du®P 
I  sites  in  Los  Angeles  County. 

Mr.  Williams’  four-part  series 
told  how  collection  charges 
varied  from  city  to  city;  how* 
refuse  salvage  operation  is  work¬ 
ing  in  Norman,  Okla.;  how  trash 
trocks  are  crisscrossing  the  city 
I  at  a  cost  to  taxpayers  of  25 
I  cents  a  ton-mile. 
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New  England  Prosperity 

...  a  9  months  ’  report  to  advertising  and 
marketing  men 


The  fign  res  are  rolling  in  right  now  for  the  first  three  quarters 
of  an  excellent  1^59.  In  fact,  we’d  say  that  most  factors 
look  so  good,  conditions  are  most  favorable  for  late  fall 
and  winter  New  England  newspaper  campaigns.  Here,  for 
example,  are  just  a  few: 

Shoe  Production  .  .  .  running  16%  over  a  year  ago.  New 
England  has  increased  its  margin  as  the  nation’s  No.  1  shoe¬ 
maker,  now  does  34.6%  of  the  total. 

Automobile  Registrations  .  .  .  have  been  riding  at  18% 
above  the  same  1958  period. 

Eipployment  .  .  ,  job  trends  continued  up,  with  September 
steadily  on  the  rise.  In  July,  the  last  month  for  which  com¬ 
plete  figures  are  available.  New  England  employment  reached 
3.578,7(1(1,  a  gain  of  93,900  over  July  a  year  ago. 

Textile  Boom  .  .  .  orders  are  at  their  highest  peak  in  eight 
years.  The  area’s  127,000  textile  working  force  was  swollen 
5-1%  over  1958.  Hourly  earnings  up  8%  in  cotton  and 
synthetics;  6%  for  woolens.  Over-all  production  up  14% 
over  last  \ear. 

N*w  Road  Building  .  .  .  New  England  opened  up  its  first 
three-level  traffic  Interchange  in  September,  with  arteries  fin- 
i^ed  in  and  around  the  Boston  area.  New  Hampshire  broke 
the  ribbfin  on  its  new  Kancamagus  Highway,  and  a  new  link 
ttom  the  Daniel  Webster  Highway  to  Franconia  Highw'ay. 
-■knd  a  new  $2.3  million  divided  highway  through  the  heart 
of  North  .\dams,  (Mass.)  was  also  put  into  operation. 
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Boston  Harbor  .  .  .  now  undergoing  a  $1 3-million  channel 
improvement  operation. 

Home  Loans  ...  for  first  6-months’  figures,  more  home  loans 
were  made  and  repaid  than  during  any  half-year  in  New 
F'ngland’s  history. 

With  New  England’s  newspapers  at  top  vitality,  with  local 
industry  on  all  fronts  busy,  with  payrolls  fat  and  consumers 
with  spending  money  in  their  purses  .  .  .  what  more  opportune 
time  to  launch  that  New  England  newspaper  campaign  than 
right  now? 

This  campaign  sponsored  by  those  newspaper  leaders: 

MAINE — Bangor  Daily  News  (M). 

VERMONT— Barre  Times  (E),  Bennington  Banner  (E),  Burlington  Free  Press  (M), 
Rutland  Herald  (M). 

MASSACHUSETTS — Boston  Globe  (M&E).  Boston  Globe  (S).  Brockton  Enterprise 
&  Times  (E),  Fall  River  Herald  News  <E),  Fitchburg  Sentinel  (E).  Gardner  News 
(E),  Lawrence  Eagle-Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham  News  Tribune  (E). 
NEW  HAMPSHIRE— Concord  Monitor-Patriot  (E),  Manchester  Union  Luder  and 
New  Hampshire  Sunday  News  (M,  E&S). 

RHODE  ISLAND— West  Warwick  Pawtuxet  Valley  Daily  Times  (E),  Providence  Bul¬ 
letin  (E).  Providence  Journal  (M),  Providence  Journal  (S),  Woonsocket  Call  (E). 
CONNECTICUT— Ansonia  Sentinel  (E).  Bridgeport  Post  (S),  Bridgeport  Post- 
Telegram  (M&E),  Bristol  Press  (E),  Hartford  Courant  (M).  Hartford  Courant  (S). 
Hartford  Times  (E),  Meridan  Record-Journal  (M&E),  New  BriUin  Herald  (E),  New 
Haven  Journal-Courier  (M).  New  Haven  Register  (E&S),  Norwich  Bulletin  and 
Record  (M&E),  Torrington  Register  (E),  Waterbury  Republican  &  American  (M&E), 
Waterbury  Republican  (M&S). 
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FAIRCHILD 

news 


Earl  Lifshey,  at  one  time  manag¬ 
ing  tnlitor  and  columnist  for 
HOME  FURNISHINGS  DAILY 
(formerly  RETAILING  DAILY) 
will  resume  writing  a  daily  column 
for  the  paper  starting  Nov.  30.  His 
column  will  appear  on  a  new 
special  feature  page  in  the  house- 
wares,  major  appliance  and  radio- 
TV  sections  of  HOME  Fl^RNISH- 
INGS  DAILY.  For  the  past  3Vj 
years  Mr.  Lifshey  has  been  Direc¬ 
tor  of  Public  Relations  for  the 
Electrolux  Corp. 

The  Paris  Haute  Couture’s  Bronze 
Medallion  for  “service  to  French 
Fashion”  was  awarded  Mme.  Mar¬ 
guerite  Duguet  de  la  Prade,  who 
recently  retired  as  Paris  Fashion 
Editor  of  WOMEN’S  WEAR 
D.AILY.  Presentation  was  made  by 
Jacques  Heim,  president  of  the 
Chamhre  Syndicale  de  la  Couture 
Parisienne,  who  spoke  of  the  close 
tie  between  the  Fairchild  organiza¬ 
tion  as  one  family  and  the  French 
couture  as  the  other. 

Suzan  Sandman  has  joined  the 
news  staff  of  Fairchild’s  Boston 
bureau.  She  will  handle  general 
assignments  for  all  the  Fairchild 
publications. 

Several  new  reporters  have  been 
added  to  the  editorial  staff  of 
DAILY  NEWS  RECORD.  They 
are:  Arthur  Wordsman,  associated 
with  modern  production  section; 
Michael  L.  Lipman.  in  the  textile 
merchandising  section;  Milton  A. 
Schulman.  in  the  court  and  credit 
news  division;  and  Elliott  Bern¬ 
stein  on  the  men’s  apparel  report¬ 
ing  staff. 

During  the  past  week  William 
Pyle.  editor  of  FOOTWEAR 
NEWS,  was  in  Dallas.  Texas, 
where  he  joined  Fairchild’s  local 
staff  in  covering  the  Southwestern 
Shoe  Travelers  Show  which  opened 
on  Nov.  1.5. 


Editor  Appointe<l 
For  Business  News 

Cleveland 

Wright  Bryan,  editor  of  the 
Cleveland  Plain  Dealer,  has  an¬ 
nounced  expanded  coverage  of 
business  and  financial  news. 

Peter  B.  Greenough,  who  has 
been  associate  editor,  has  been 
named  general  business  editor. 
He  has  been  w’riting  editorials 
for  the  paper  since  1952. 

In  the  department  will  be 
1  John  E.  Bryan,  financial  editor; 
Homer  Hendrickson,  marine  edi¬ 
tor;  Harry  G.  Linge,  automo¬ 
tive  editor;  Adin  Rider,  real 
estate  editor,  and  John  G.  Met- 
I  calf,  financial  desk. 

!  • 

Lee  Ester,  city  editor,  Idaho 
,  State  Journal — to  managing  edi¬ 
tor,  succeeding  Stewart  R. 
Thorbahn,  who  resigned  to  ac- 
!  cept  position  with  Camden 
(N.  J.)  Courier-Post,  Bill  Hall 
I  — to  city  editor  of  Idaho  State 
Journal. 

*  #  ♦ 

J.  Hyde  Sweet,  publisher, 
Xehraska  City  (Neb.)  News- 
■■  Press — awarded  1959  Kiwanis 
i  medal  for  distinguished  seiwice. 

*  *  t 

Clyde  Walthall,  Coffeyville 
(Kas.)  Journal — named  presi¬ 
dent,  Third  District  of  Kansas 
Press  Association,  succeeding 
F.  D.  Krueger,  Baxter  Sprinys 
•  (Kas.)  Citizen. 

*  *  * 

j  Dick  Rasmu.ssen,  Clinton, 
Mo.,  newspaper  advertising  man 
for  10  years — now  with  Pendle- 
I  ton  (Ore.)  East  Oregonian  ad- 
'  vertising  staff.  Also  new  to  that 
,  department — Robert  De  Cecco, 
I  foi-merly  with  the  Oregon  News 
Company,  Pendleton. 


persona 


Ed  Gold,  fur  editor  of  WOMEN’S 
^'E.\R  D.AILY,  has  been  re¬ 
quested  this  year  to  contribute  the 
definitive  fur  article  for  the  World 
Book  Encyclopedia.  This  is  in 
addition  to  his  regular  article  on 
the  fur  industry  which  he  prepares 
each  year  for  the  Encyclopedia 
Britannica. 


Daniel  De  Palma  has  been  ap¬ 
pointed  to  the  (“ditorial  department 
of  MEN'S  WE.AR  Magazine  as 
assistant  to  the  managing  editor. 


FAIRCHILD 
Publications,  Inc. 

7  East  13th  St.,  New  York,  N.  Y. 


Daily  N«ws  Record,  Supermarket  Newt, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Weor,  Footweor  News.  Books. 


AP  Sends  Pearce 
To  Budapest  Bureau 

A.  C.  “Tony”  Pearce,  of  the 
Associated  Press  London  staff, 
has  been  appointed  AP  corre¬ 
spondent  at  Budapest.  He  fills 
the  post  left  recently  by  John 
Bausman  w'ho  was  named  corre¬ 
spondent  at  Warsaw. 

Mr.  Pearce,  a  Briton,  joined 
AP  in  1949  at  London,  after 
five  years  as  newsman  and  edi¬ 
tor  with  Reuthers.  For  the  past 
year  he  has  been  supervisor  of 
London’s  control  desk. 

• 

Bill  Kreger,  to  reporting 
staff,  Coos  Bay  (Ore.)  World. 

♦  *  ♦ 

Allen  Cooke,  formerly  with 
newspapers  in  Washington,  New 
York,  Colorado  and  New  Mexico 
— new  display  advertising  sales¬ 
man,  Pendleton  (Ore.)  East 
Oregon  ian. 

it  *  * 

John  R.  Parrott,  to  the 
Seattle,  Wash.,  office  of  Pacific 
Slope  Newspapers,  Inc.  —  re¬ 
placing  Dave  Harlowe,  who 
moved  to  Los  Angeles. 

#  *  * 

Earl  Me  Cartnetv,  Pittsburgh 
(Pa.)  Sun-Telegraph  photogra¬ 
pher  —  elected  president.  Press 
Photographers  Association  of 
Pittsburgh. 

*  ♦  * 

Don  Christensen,  courthouse 
reporter,  Oregon  City  (Ore.) 
Enterprise-Courier  —  promoted 
to  city  editor. 


Clarence  J.  Webster,  named 
city  editor,  Canandaigut 
(N.  Y.)  Daily  Messenger,  He 
was  formerly  co-owner  and  edi¬ 
tor,  Ontario  County  (N.  Y.) 
T  iin  es-Jou  mal. 

.  *  * 

John  Robson,  reporter. 
Marion  (Ohio)  Star — to  staff, 
Cleveland  (Ohio)  Plain  Dealer 

*  «  « 

Joan  Metzner — from  genera, 
assignment  reporter  to  fashior 
editor  on  the  Charlotte  (N.  C.) 
Observer. 

♦  ♦  * 

Vic  Lindsey  —  from  CarlsM 
(N.  M.)  Current-Argus  to  i4I6«- 
querque  (N.  M.)  Journal  as 
reporter. 

*  •  « 

Frank  Garcia — to  photogra¬ 
phy  staff,  Albuquerque  (N.  M.) 
Journal — succeeding  Ray  Man- 


J.  G.  Yates — to  copy  desk. 
Albuquerque  (N.  M.)  Journal. 

*  *  * 

Mrs.  C.  W.  C<k)K — to  news 
.staff,  Lovington  (N.  M.)  Leader. 
replacing  Mrs.  Steve  Tread¬ 
way. 

«  *  * 

Bob  Lemme  —  writing  Arts 
column  for  Santa  Fe  (N.  M.) 
Neir  Mexican. 

... 

Robin  Tibbets  —  from  desk- 
man,  Carlsbad  (N.  M.)  Current- 
Argus,  to  Colorado  Springe 
(Colo.)  Free  Press. 

... 

Raymond  Brooks,  Austin 
(Tex.)  new'sman  —  proino^ 
noon  retirement  to  brevet-brig¬ 
adier  general,  Texas  State 
Guard  Reserv'e  Corps.  Since 
1922  Mr.  Brooks  has  been  a 
political  writer  for  the  .iusth 
(Tex.)  American-Statesman  and 
affiliated  papers. 


Part-Time  Reporters 
Receive  Scholarships 

Alumni  .scholar.ships  have  been 
awarded  to  two  students  at 
Columbia  University  Graduate 
School  of  Joumalism. 

George  H.  Watson  Jr.,  * 
Harvard  graduate  and  summer¬ 
time  reporter  for  the 
(Ala.)  News,  received  the  tSw 

DEDICATED  SERVICE  to  the  community  by  the  Guy  Gannett  News-  p!!rta-,.,^^Adame 

papers  of  Maine  was  proclaimed  in  a  civic  tribute  at  Portland.  Left  to  P;,  W- 

riqht — Bernard  L.  Cratty  of  the  American  Legion,  Mrs.  Jean  Gannett  Central  College,  foi 
Williams,  president  and  publisher;  and  Gov.  Clinton  A  Clauson,  who  time  reporter  for  the 
said:  "Your  newspapers  always  have  a  strong,  forthright  attitude.  It  may  (Mo.)  Ledger,  receive<l  thef( 
not  always  be  popular,  but  if  you  are  right  that  is  what  must  be  done."  Maxwell  Geffen  Scholarship- 
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Farlev  Heads  AFA  Meet  E.  Rcssell,  Ci„rin- 

•  nuti  (Ohio)  Enquirer  sports 

James  A.  Farley,  chaimnan  of  cartoonist  for  45  years — retired, 
the  Coca-Cola  Export  Corp.,  Mj..  Russell  created  “Danny 
New  York,  and  former  Post-  Dumm”.  He  will  continue  to 
master  General  of  the  United  Ji-aw  a  Sunday  sixirts  cartoon 
States,  has  been  named  general 
chaiiTnan  of  the  56th  Annual 
(Convention  of  the  Advertising 
Federation  of  America.  The  1960 
.4FA  metding  is  scheduled  for 
June  5-9  at  the  Hotel  Astor  in 
New  York. 


Claude  R.  Watkins,  news  edi¬ 
tor,  Cottage  Grove  (Ore.)  Sen¬ 
tinel  and  Mrs.  Orlena  Roles, 
Sentinel  bookkeeper  and  daugh¬ 
ter  of  the  publisher — married, 
recently. 


William  Stewart,  formerly 
account  executive  of  Communi¬ 
cations  Counselors,  Inc — to  di- 
i-ector  of  public  relations  for 
Metroixilitan  Broadcasting  Cor¬ 
poration.  Mr.  Stewart  is  a 
fomer  United  Press  staffer. 


Robert  H.  Thomas,  city  edi¬ 
tor,  New  Kensington  (Pa.) 
Daily  Dispatch — to  copy  desk, 
Pittsburgh  (Pa.)  Press.  He  was 
formerly  with  the  Bethlehem 
(Pa.)  Globe-Times  as  a  re¬ 
porter-photographer. 


LET  'EM  EAT  CAKE  was  a  royal  idea  back  in  the  days  when  the 
Hartford  (Conn.)  Courant  was  a  baby.  (First  issue,  Oct.  29,  1764). 
The  present  publisher,  John  R.  Reitemeyer,  thought  it  a  good  idea  on 
the  paper's  195th  anniversary  when  some  of  the  540  employes  paused 
to  celebrate  the  event;  also  the  new  high  in  circulation  (112,107  daily 
and  151,979  Sunday).  First  circulation  report  in  1799  showed  4,950. 
Helping  Col.  Reitemeyer  with  the  slicing  are  Editor  Herbert  Brucker 
and  Mrs.  Isola  Adams. 

Russell  Olin,  reporter, 
Pueblo  (Colo.)  Star  Journal  and 
Chieftain — to  alumni  magazine 
editor.  University  of  Colorado. 


Ed  Castillo,  “About  Town” 
columnist,  San  Antonio  (Tex.) 
Sews — to  La  Prensa,  San  An¬ 
tonio  tabloid. 


Frank  Macomber,  Wa.shing- 
ton  bureau,  Copley  Press,  for 
14  years — to  editorial  staff,  San 
Diego  (Calif.)  Union  following 
recuperation  from  recent  illness.  Kenneth  Hudso.n,  reporter, 
*  *  •  Pueblo  (Colo.)  Star-Journal  and 

Chieftain  —  to  news  staff, 
Phoenix  (Ariz.)  Republic. 


Bill  Reddell,  editorial  page 
director  of  the  San  Antonio 
(Tex.)  Express  and  News  — 
named  trustee  of  Baylor  Uni¬ 
versity. 


Dennis  Lowery,  managing 
wlitor.  Grand  Junction  (Colo.) 
Morning  Sun — to  general  man¬ 
ager,  Glenwond  Springs  (Colo.) 
Sage,  a  weekly  to  begin  publi¬ 
cation  soon. 


Frank  Johnson,  education 
editor.  Garden  City  (N.  Y.) 

Sewsday — to  assistant  to  co-  _  ^  . 

owner  Harry  F.  Guggenheim.  ,  Janette  OviATT-new  classi¬ 
fied  advertising  salesman,  Kla- 
*  *  *  math  Falls  (Ore.)  Herald  and 

Earl  Keiaev,  formerly  wdth  Xews. 
tbe  Charlotte  (N.  C.)  News  and 
Concord  (N.  C.)  Tribune — to 
director  of  public  relations, 

Charlotte  Motor  Sjieedway,  Inc. 


John  Nolen,  sports  reporter, 
Klamath  Falls  (Ore.)  Herald 
and  News — resigned  to  attend 
Southern  Oregon  College,  Ash¬ 
land.  New  to  the  reporting  staff 
— Dr.  Carl  Lambert,  retired 
Eugene,  Ore.,  physician. 


vd  llM 


Otis  C.  Williams,  founder  of 
Teen-Age^  a  monthly  paper  in 
Maine  and  fonnerly  wdth  the 
Portland  (Me.)  Press  Herald — 
named  executive  director  of  the  Robert  Faiss,  fonnerly  city 
•Maine  CIO-AFL  Committee  on  editor.  Las  Vegas  (Nev.)  Sun 
Political  Education.  — appointed  public  information 

*  «  «  officer,  Nevada  Employment  Se- 

c...  r.  -  .  curity  Department. 

SID  Bust — from  general  beat  *  *  * 

leporter  to  a.ssistant  citv  editor, 

^yinston-Salem  (N.  C.)  Sentinel.  Charles  G.  Dederick,  adver¬ 
tising  salesman,  Albany  (N.  Y.) 
*  Knickerbocker  News — to  classi- 

OiAiMO,  Cleveland  fied  advertising  manager,  suc- 

(Ohio)  Press  reporter — to  ex-  ceeding  William  Graves. 

wutive  a.ssi.stant  to  the  Cuya-  *  *  * 

hoga  (Ohio)  auditor. 

*  *  ,  III  1 1  Liuigua^es 

Jack  Kuxiczak,  Cleveland  Clevemnd 

(Ohio)  Plnin  Dealer  reporter— 

living  -taff  to  finish  a  novel,  ^ood,”  by  Editor  Louis  B. 


NEW 

PLANTS 


OCKWOOD 

GREENE 


EXTENSIONS 


ENGINEERS-ARCHITECTS 

Nm  York  17,  N.  Y..  41  EoV  43nd  $>•««• 
(os«»n  16,  Mom.,  316  Siuod  Sxeti 
Sportonburg,  S.  C.  8-69 

8<ochure  on  itqueO 


Sally  Ryan,  summertime  re¬ 
placement,  Portland  (Ore.)  As¬ 
sociated  Press  bureau  for  past 
two  years  and  recently  on  Port¬ 
land  Oregonian  —  to  regular 
nightside  duty  at  Seattle  AP 
office. 

«  «  « 

Raymond  G.  Doyle,  formerly 
assistant  circulation  manager, 
Marion  (Ind.)  Chronicle  —  to 
c.m.,  New  Albany  (Ind.)  Trib- 


Jack  Scott,  former  man¬ 
aging  editor,  Vancouver  (B.  C.) 
Sun — returned  to  paper  as  col¬ 
umnist;  resigned  executive  post 
early  this  year  to  spend  several 
months  in  Europe  as  Sun's  spe¬ 
cial  reporter. 

«  *  ♦ 

Jack  Rooney,  secretary-treas¬ 
urer,  Sun  Publishing  Co.,  Van¬ 
couver,  B.  C. — elected  president, 
board  of  goveniors.  Certified 
General  Accountants,  B.  C. 

♦  *  * 

Makvin  Wall,  city  editor, 
Columbus  (Ga.)  Evening  Ledg¬ 
er — to  Southern  Education  Re¬ 
porting  Service,  Nashville, 
Tenn.,  as  assistant  to  executive 
director. 

♦  ♦  ♦ 

Lenoir  Chambers,  editor, 
Norfolk  (Va.)  Virginian-Pilot — 
completed  12-year  project:  biog¬ 
raphy  of  Stonewall  Jackson, 
Confederate  general. 


John  Cowden,  named  vice- 
president,  Information  Service, 
Columbia  Broadcasting  System 
— replaces  Charles  S.  Stein¬ 
berg,  named  vice  president.  Pub¬ 
lic  Infonnation. 

*  *  * 

Coy  Carpenter  Jr.,  formerly 
on  public  relations  staff.  Bow¬ 
man  Gray  School  of  Medicine, 
Wake  Forest  College,  Winston- 
Salem,  N.  C. — to  city  desk  staff, 
W inston-Salein  (N.  C.)  Sentinel. 
*  *  * 

Al  Perry,  editorial  staff, 
Winston-Salem  (N.  C.)  Journal 
and  Sentinel  —  named  news¬ 
papers’  Washington  correspond¬ 
ent  for  1960  Congressional  ses- 


Annie  Lee  Singletary, 
w'omen’s  staff,  Winston-Salem 
(N.  C.)  Journal  and  Sentinel — 
named  fashion  editor. 

*  «  * 

Nancy  Suttle,  city  desk  as¬ 
sistant,  Winston-Salem  (N.  C.) 
Sentinel — resigned. 

♦  ♦  ♦ 

Arthur  S.  Beauchamp — from 
assistant  city  editor,  St.  Peters¬ 
burg  (Fla.)  Independent,  to 
makeup  editor,  St.  Petersburg 
(Fla.)  Times.  Formerly  sports 

editor,  Newport  News  (Va.) 

Daily  Press;  city  editor,  Flor¬ 
ence  (S.  C.)  Morning  News; 
telegraph  editor.  Charleston 
(S.  C.)  News  and  Courier. 


The  Big  "W 


Robert  E.  L.  Baker,  Virginia  James  T.  Vanikiotis.  newn- 
and  southern  affairs  reporter  porter,  Gresham  (Ore.)  Outlod 
for  the  Washington  (T>.  C.)  Post  replacing  Richard  Fishback- 
— to  London  Jan.  1  as  head  of  moving  to  staff  of  the  Poseburj 
the  Post’s  European  news  office.  (Ore.)  News-Review. 

Murray  Marder — -to  retum  here  *  *  ♦ 

as  State  Department  writer.  Mrs.  Ferne  Westover, 

*  *  *  cently  co-publisher,  Calink 

Paul  Lawson,  foimer  editor  (Nev.)  Herald — named  women) 

and  publisher  of  the  Wayne  editor.  Seaside  (Ore.)  Sigwi 
(Ohio)  Observer  .Advocate — to  replacing  SliARON  Landrete 
city  editor  of  the  St.  Louis  Park  who  resigned  to  be  married. 
(Minn.)  Dispatch.  He  was  ♦  ♦  * 

formerly  with  the  St.  Paul  Robert  Leedom — named  man- 
(Minn.)  Pioneer  Press  and  the  aging  editor,  Coos  Bay  (Orei 

Duluth  (Minn.)  Herald  and  World  for  Forest  Amsden,  ot 

News-Tribune.  year’s  leave  of  absence  for 

*  *  *  fellowship  in  Washington,  D,  C 

Gene  Newhall,  government  *  *  * 

affairs  rejrorter  for  the  Minne-  Terry  Me  Atee,  circulatk 
apolis  (Minn.)  Star  and  Trib-  department,  Portland  Oregn 
line  to  political  writer  for  the  ian,  and  previously  with  Tin 
St.  Paul  (Minn.)  Dispatch  and  Dalles  (Ore.)  Chronicle — namsl 
Pioneer  Press.  He  replaces  Fred  circulation  manager.  Bake 
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B  One  of  a  series  g 


Neumeier,  retired. 


(Ore.)  Democrat-Herald. 


Who,  what,  when,  where  and  why  still  belong 
somewhere  in  the  news  story.  And  who  still 
leads  the  list. 

Your  theater  columnists  don’t  review  plays 
without  naming  the  actors.  Your  book  reviewer 
names  the  author.  Your  whole  staff  is  aware  that 
names  still  make  news. 

Too  often,  engineering  news  events  are  re¬ 
ported  as  if  they  somehow,  miraculously,  got  done, 
happened,  evolved. 

A  bridge  is  built.  A  mine  is  opened.  A  process 
is  developed.  A  product  is  perfected. 

People,  engineers,  do  all  these  things;  they 
don’t  just  happen.  Engineers  with  names  are 
the  creative  minds  behind  every  engineered  prod¬ 
uct  and  project  you  report.  Use  their  names  and 
make  all  those  passive  verbs  active. 


Engineers  Joint  Council  | 
29  West  39th  St..  N.  Y.  1 8.  N.  Y.  | 

For  information,  call  Pennsylvania  6-9220  S 


Frank  H.  Adams — from  as-  _ r  i 

...  .  ,  1  Kennetth  Miller,  fonnerly a 

sistant  suburban  circulation  g  Washington  for 

manager.  New  York  Times,  to  ypi,  WoH  Street  Journal-^ 
suburban  circulation  manager,  ’  .  .  ,  # 

replacing  William  M.  Pike,  re-  ^rrepondent-representat.vefor 
j  „  ,  .  .  ,  Middle  East  bureau,  Rom  i 

signed.  Replacing  Mr.  Adams  /t*  i  \  i 
-Thomas  A.  rLmond.  American. 

«  *  9^  j 

Ernest  W.  p'ete’rson,  church 

j-x  i?  iu  n  Ri  j  advertising  department,  Pitts- 

editor  of  the  Portland  Oregon  «  Press-U>  ^atiod 

Joumaf--retiring  after  46  years  adverting  department,  Miam 
on  the  staff.^  ^  ^  ^ 

Klink  W  Cook  —  succeeds  to  Herald  department-STEPHD 
n  f  1  •  Wyman,  from  Moloney,  Regai 

®  &  Schmitt,  newspaper  represeo- 

ager  for  UPIs  Raleigh,  N.  C., 

bureau  Mr.  Gately  goes  to  recent  University  of  Floridi 
Charlotte,  N.  C.,  as  bureau  man-  ,  .  j  ^  i  .  ...irt 

I  ^  I  graduate  and  formerly  will 

ager.  Mr.  Cook  was  formerly  ^  l  a  •  r.- 
“  .  ..  ,  j  Graham  Aviation, 

sports  writer,  reporter  and  copy 

desk  editor  of  the  Montgomery  . 

(Ala.)  Advertiser,  and  has  Ep  Walthall,  formerly  ad- 
work^  on  UPI  bureaus  in  At-  vertising  solicitor.  Grand  Isla 


M  lanta  and  Greensboro,  N.  C.  (Neb.)  Daily  Independent  ajv 
*  *  *  pointed  advertising  director  M 

rv  T  n/Tccor.  .l  A  A  the  Denton  (Tex.)  Recod- 

O.  L.  Moore,  editor  and  owner  , 

i.1. _  T _ t _  /XT  \  ChTonxclCt 


of  the  Laurinburg  (N.  C.)  Ex- 

c/mn^e  for  more  than  50  years  Pcttit.  75. 

-Distinguished^Citizens  Award. 

gonian,  and  statehouse  reporter 

A.  C.  Snow,  reporter-column-  _ resigned. 

ist,  Raleigh  (N.  C.)  Times —  *  *  * 

promoted  to  city  editor,  sue-  David  G.  Bronson,  reporter, 
ceeding  Tom  Wood,  who  resigned  Forest  Grove  (Ore.) 
to  join  the  publications  staff  at  Times  —  on  military  leave  for 
North  Carolina  State  College.  months  duty  as  second  lieo' 

*  *  *  tenant,  U.  S.  Ai-my  reserve,  in 

Don  Hall,  editor,  Roanoke  Georgia. 


David  G.  Bronson,  reporter, 


Rapids  (N.  C.)  Herald — presi¬ 
dent  of  Eastern  Carolina  Press  William  E.  Shay,  circula- 
Association.  tion  district  manager,  Alboni 

*  *  *  (N.  Y.)  Knickerbocker  Neics- 

James  N.  Matthews,  re-  to  circulation  supervisor  for 

porter,  Buffalo  (N.  Y.)  Courier-  newspaper’s  Saratoga  edition  in 
Express — president  of  the  Fron-  Saratoga  Springs,  N.  Y.,  area- 
tier  Press  Club.  *  ♦  ♦ 

*  *  *  John  Melton,  advertisiii? 

Alfred  D.  Stedman,  associate  manager,  Searcy,  (Ark.) 

editor  of  the  St.  Paul  (Minn.)  and  Weekly  Citizen — to  genera- 
Dispatch  and  Pioneer  Press —  manager.  Citizen  Publishing  to- 
honored  by  the  Minnesota  As-  Also,  Jim  Lewis,  of  the  Safj 
sociation  of  Cooperatives  for  20  way  Company — to  Citizen  ad' 
years  of  reporting  farm  new’s.  vertising  manager. 
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The  Keyboard 


The  Composer 


i  The  Photographic  Unit 


The  Corrector 


WHY  LINOFILM 

the  world’s  only  photocomposition  system,  is  also 
the  most  useful  and  economical  method 


These  four  individual  units  make  up  the  only  photo¬ 
composition  system  in  the  world  — Linofilm  — that  sets 
the  simplest  or  most  complex  matter— even  full-page 
foodstore  ads  — in  finished  form,  ready  for  the  plate- 
maker’s  camera.  The  unique  Linofilm  system  means 
savings  in  time,  labor  and  money  to  every  user  of  type. 

Separate  Keyboard  and  Photographic  Units . . . 

It  just  doesn’t  make  sense  to  limit  photo  unit  produc¬ 
tivity  to  one  operator  at  one  keyboard.  So  Linofilm  has 
a  completely  independent  and  fully  automatic  Photo¬ 
graphic  Unit,  capable  of  handling  output  of  up  to  five 
keyboards.  These  produce  tape  which  carry  all  infor¬ 
mation  needed  to  produce  crisp,  black  type  on  photo¬ 
graphic  paper  or  film.  In  lines  up  to  42  picas,  photog¬ 
raphy  is  at  the  rate  of  720  characters  per  minute,  from 
6-  through  36-point! 

Linofilm  Keyboard  tops  all  others . . . 

At  the  operator’s  fingertips  are  18  different,  readily 
changeable  fonts  of  type,  each  in  six  different  sizes. 
Centering,  quadding,  justifying,  letterspacing,  even 
kerning,  are  touch-button  functions.  The  operator  al¬ 
ways  sees  his  work  as  typescript  for  proofing  or  copy¬ 
fitting;  he  can  erase  any  line  immediately.  To  handle 
last-minute  alterations,  finished  tape  can  be  spliced 
before  feeding  into  the  Photo  Unit. 

Even  makeup  is  automatic  on  the  Composer . . . 

Although  “fascinating”  is  most  often  used  to  describe 
the  Linofilm  Composer,  “economical”  or  “simple”  or 
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“fast”  are  as  accurate.  It  performs  all  functions  of  a 
makeup  department!  Type  is  placed  precisely— even 
at  angles  up  to  90°— as  the  layout  indicates.  Minute 
size  variations,  from  4-  to  216-point,  are  produced  in¬ 
stantly.  All  this  up  to  full  newspaper-page  sizes!  Be¬ 
cause  the  operator  works  right  on  the  original  layout, 
the  job  is  right— and  ready  for  the  camera— when  it 
leaves  the  Composer. 

Exclusive  Linofilm  unit  makes  corrections  easy . . . 

All  the  tedious,  laborious,  inaccurate  chores  that 
other  methods  require  to  alter  and  correct  film  have 
been  eliminated  by  the  Linofilm  Corrector.  Automatic¬ 
ally,  the  Corrector  replaces  revised  or  corrected  lines  or 
paragraphs.  Welding  creates  a  bond  stronger  than  the 
film  itself,  and  no  opaquing  is  needed. 

Only  Linofilm  offers  all  these  features . . . 

No  other  coldtype  method  even  includes  equipment 
remotely  comparable  to  Linofilm’s  Composer  or  Cor¬ 
rector.  And  no  other  method  approaches  the  savings  in 
initial  investment  and  hourly  operations  that  are  Lino- 
film’s.  All  this  . . .  plus  superior  typography  and  utmost 
flexibility  in  combining  units  to  meet  your  specific 
needs. 

With  all  these  advantages,  can  you  afford  not  to  in¬ 
vestigate  Linofilm  thoroughly?  Contact  your  Linotype 
Production  Engineer  today, 
or  write  to  Mergenthaler 
Linotype  Company ,  29  Ryer- 
son  Street,  Brooklyn  5,  N.  Y. 


PROMOTION 

Everyone  for  Tennis; 


That’s  the 

By  T.  S.  Irvin 

You  may  add  to  the  already 
too  numerous  to  mention  pub¬ 
lic  service  ventures  of  U.  S. 
daily  newspapei’s  the  current 
campaign  of  the  Los  Angeles 
(Calif.)  Examiner  to  make  its 
city  the  tennis  center  of  the 
world. 

Los  Angeles  prides  itself  as 
being  the  most  spoi’ts-minded 
city  in  the  world.  Now  it  seeks 
to  bring  to  itself  the  Davis  Cup 
matches,  the  National  Tennis 
Championships,  etc. 

The  Examiner,  a  leader  in  the 
campaign  to  bring  major  league 
baseball  to  Los  Angeles,  is 
spearheading  the  drive  to  es¬ 
tablish  a  Los  Angeles  Tennis 
Center.  The  paper’s  drive  is  be¬ 
ing  conducted  through  its  news 
and  editorial  columns.  A  reprint 
of  its  pieces  in  behalf  of  the 
tennis  center  is  being  widely 
mailed. 

In  the  biggest,  broadest  scale 
of  things,  this  may  not  sound 
like  an  earth-shattering  public 


Net  of  It 


service.  Yet  it  is  public  service 
of  this  kind  which  endears  a 
newspaper  to  its  readers  and  to 
its  community  because  it  is  pub¬ 
lic  service  of  this  kind  that  en¬ 
riches  the  life  of  the  community. 

And  more  and  more,  promo¬ 
tion  managers  are  coming  to 
feel  that  newspapers  can  best 
accomplish  the  improved  public 
relations  they  need  and  seek 
through  greater  leadership  in 
community  public  seiwice. 

*  *  * 

MAGIC  VALLEY  BITLD.S 

Frank  E.  Shaffer,  promotion 
manager  of  the  Charleston 
(West  Va.)  Daily  Mail  and  Ga¬ 
zette,  is  embarked  on  a  mail 
campaign  to  keep  advertisers 
alert  to  the  fact  that  the  papers’ 
new  building,  now  under  way, 
is  going  to  mean  a  lot  to  them. 

The  other  day,  for  instance, 
he  mailed  a  folder  telling  about 
digging  the  excavation  for  the 
new  building,  and  sent  with  it  a 


ONE  DAY 

in  the  World’s  Press 

FOl  KTEEN  GRE  AT  NEW.SPAPERS  ON  A  DAY  OF  CRISIS 
Edited,  U'ith  an  Introduction  and  Commentary  hy 

WILBUR  SCHRAMM 

Translations  of  com[)lete  newspapers  in  their  original  for¬ 
mats  with  headlines,  local  news,  and  advertisements,  for 
one  day  during  the  Hungarian  and  Suez  crises.  This  ex¬ 
citing  book  furnishes  a  unique  picture  of  the  prestige  press 
of  the  world,  tells  how'  the  fourteen  papers  selected  are 
controlled,  what  kind  of  news  is  printed  and  what  is  not. 
Papers  from  Moscow,  Peking,  Warsaw,  Prague,  Paris, 
Frankfurt,  Stockholm.  Cairo,  Belgrade,  Tokyo,  Buenos 
Aires,  London.  Delhi,  New'  York.  Illustrated  with  facsimile 
reproductions.  Large  atlas  size,  .S6.95 

Order  from  your  bookstore  Stanford  University  Press 


phial  containing  some  of  the 
earth  from  the  hole.  Real,  down 
to  earth  promotion,  this! 

“Most  of  our  major  advertis¬ 
ers,’’  Frank  writes,  know  that 
we  consolidated  to  save  money. 
But  I  want  to  stress  to  them 
that  the  new  building  will  be  of 
major  importance  to  them  and 
their  profits.  Our  new  building 
will  enable  us  to  stabilize  our 
production  costs,  give  them  bet¬ 
ter  seiwice  and  expand  our  color 
flexibility.’’ 

So  Frank  intends  to  follow  up 
his  dirt  mailing  with  others  at 
30-day  intervals.  The  second  will 
concern  itself  with  building  the 
framework  for  greater  sales  — 
and  w’ill  carry  w’ith  it  a  tiny 
piece  of  architectural  steel.  The 
third  will  do  with  wiring;  the 
fourth  wdth  bricks;  the  fifth 
with  roofing. 

Frank  hopes  to  stretch  the 
campaign  into  a  full  year. 

♦  «  ♦ 

MAT  SERVICES 

Lee  Smith,  retired  now  after 
50  years  in  newspaper  advertis¬ 
ing  and  promotion,  refuses  to 
bask  idly  in  the  California  .sun. 
He  keeps  his  hand  in  by  writing 
occasionally  critiques  of  promo¬ 
tion.  One  at  hand  concerns  the 
mat  services. 

Everywhere,  Mr.  Smith  w’rites, 
one  encounters  reference  these 
days  to  “the  necessity  of  prac¬ 
ticing  greater  and  greater  econ¬ 
omy  in  the  newspaper  publish¬ 
ing  business.  There  is  one  item 
of  colossal  w'aste,  however,  which 
does  not  seem  to  be  getting  the 


JOINT  EFFORT  of  Circulation  Di- 
rector  Ed  Anderson,  left,  and  Pro¬ 
motion  Manager  Richard  Johnson, 
right,  shows  in  the  bronze  plaque 
awarded  to  the  Houston  Chronicle 
by  Teias  Circulation  Managers' 
Association  for  outstanding  circu¬ 
lation  promotion  among  large-city 
newspapers. 


managerial  attention  it  desenes. 

“I  refer  to  the  limited  use 
of  the  linage-building  material 
presented  in  the  ad  mat  sen’- 
ices  every  newspaper  advertis¬ 
ing  staff  has  available.’’ 

Mr.  Smith  deplores  the  waste 
of  talent  and  material  that  goes 
into  these  services  when  they 
are  not  used  to  provide  local 
advertisers  with  more  effective 
and  more  attractive  advertising. 
• 

Bijjgest  One 

Newark,  N.  J. 

The  96-page  edition  of  the 
Xi  wark  Xeirs  on  Tuesday,  Nov. 
10,  was  the  largest  weekday 
i.ssue  in  the  paper’s  hi.story.  It 
carried  170,825  lines  of  display 
and  22,670  lines  of  classified  ads. 


PROMOTION  WORKSHOP  group  at  Harrisburg  recenfiy  Inelud^ 
(seated)  Ira  Sapozinic  of  Rochester  (N.Y.)  Times-Union  and  VIrgini* 
Wilton  of  Camden  (N.J.)  Courier-Post;  (standing)  William  Lunsford’ 
Harrisburg  Patriot  and  News;  and  Gordon  Clapp,  Bangor  (M«-) 
Daily  News. 
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SHERIIDAlSr 
PRODUCTS 
for  Ne-wspapers, 
Printers  and. 
Pnlolisliers 


FOR  NEWSPAPER  PRINTERS 

Stuffing  Machines 
Inserters 

Automated  Mailroom  Equipment 

SHERIDAN-MAGNACRAFT  MACHINES 

Tipping  Machines 
Inserting  and  Mailing  Machines 
Combination  Folding  and 
Flat  Magazine  Wrappers 
Mailing  Machines 
Labelling  Heads 
Newspaper  Feeders 


"■  J 


SIITCH!  1  S  3  S 
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SC.B.  SKRItMHCB. 


220  CHURCH  STREET  -  NEW  YORK  13,  N.  Y. 


PLANTS: 

Champlain.  N.  Y.  Easton.  Penn 

BRANCHES: 

Chicago.  III.  Boston.  Mass. 

Torrance.  Calif.  London.  England 
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PHOTOGRAPHY 

New  Super  Graphic 
Has  ‘Fastest’  Shutter 


By  Janies  L.  Collings 

Photographers  and  photo¬ 
graphic  executives  had  a  view 
several  weeks  ago  of  the  new 
Super  Speed  Graphic  and  its 
revolutionary  1000  shutter,  of¬ 
ficially  introduced  this  month. 
Top  speed  for  the  shutter  is 
1 '1000  of  a  second  at  its  full 
one-inch  aperture. 

Graflex,  a  subsidiaiy  of  Gen¬ 
eral  Precision  Equipment  Coi*p., 
claims  the  product  as  “the  fast¬ 
est,  most  accurate,  between-the- 
lens  shutter  ever  developed”  and 
says  it  took  a  decade  to  engineer 
and  produce. 

It  was  evident  at  the  press 
demonstration  that  the  Giaflex 
1000  pennits  high-speed  i)ictures 
to  be  made  that  have  complete 
uniformity  of  exposure.  There 
are  none  of  the  limitations  usu¬ 
ally  associated  with  focal-plane 
shutters. 

Some  Innovations 

The  company,  which  pre-tested 
the  shutter  months  ago  among 
news  photographers  across  the 
country,  explains  that  instead  of 
the  start-stop-reverse  of  the 
conventional  shutter  leaf  the 
movement  of  the  shutter  leaves 
of  the  1000  describe  a  unique 
oi'bital  action,  assuring  a  smooth 
start  -  open  -  sweep  around  the 
bend  return  and  thus  eliminat¬ 
ing  jarring,  shock  and  bounce. 

Graflex  adds  that  the  shutter 
automatically  provides  optimum 
synchronization  at  all  speeds 
through  750  of  a  second  for  M- 
type  flash-bulbs  and  at  all  speeds 


BUILD  MORE 


SL  LINAGE 


with  METRO 
NEWSPAPER  SERVICE 


Including  Metro's  idea 
packed  PLUS  BUSINESS, 
which  comes  with  every  edi¬ 
tion.  Write  us  or  ask  our 
representative  to  show  you 
these  other  proven  linage 
building  services: 

•  Metro  Deportment  Store  Service 

•  Fashion  Review  Service 

•  Creoter  Soles  Service 

•  Metro's  Speciol  Sections 

•  Motro's  Book  of  Heodings 

.  .  .  And  many  other  supple¬ 
mentary  services  that  mean 
PIUS  BUSINESS  for  your 
Newspaperl 


METRO 

80  Madison  Ave.,  New  York  16,  N.  Y. 


through  1000  of  a  second  for 
strobe  units. 

“Another  innovation,”  the 
company  points  out,  “is  that  of 
the  press  focus  lever  which  opens 
and  closes  both  shutter  and  dia¬ 
phragm  leaves  in  one  operation 
with  the  shutter  in  either  cocked 
or  released  position  without  dis¬ 
turbing  prior  diaphragm  or 
shutter  settings. 

“The  location  of  the  dia¬ 
phragm  control  lever  greatly  re¬ 
duces  the  danger  of  accidentally 
changing  the  diaphragm  open¬ 
ing  while  making  shutter  ad¬ 
justments. 

“All  controls  are  man-sized 
and  easily  accessible  for  opera¬ 
tion  under  the  most  trying  con¬ 
ditions,  such  as  during  cold 
weather  or  night  operation.  The 
shutter  is  cocked  by  means  of 
tuming  the  non-reciprocating, 
integral  lens  shade — filter  holder 
instead  of  by  the  reciprocating 
cocking  lever  usually  protrod- 
ing  from  the  rim  of  the  shutter. 
This  eliminates  exteiTial  moving 
parts  that  often  interfere  with 
shutter  operation.” 

Graflex  said  the  shutter  em¬ 
ploys  a  new  concept  of  shutter 
operation.  Each  of  the  four 
shutter  leaves  is  mounted  separ¬ 
ately  and  guided  by  an  eccen¬ 
tric  and  a  stud  operating  in  a 
slot. 

The  resulting  blade  motion,  it 
was  explained,  is  eliptical.  Con¬ 
sequently  the  blades  don’t  have 
to  stop  abruptly  and  reverse 
direction  during  the  exposure. 

“This  eliptical  movement,” 
Graflex  says,  “allows  the  shutter 
mechanism  to  accelerate  to  top 
speed  before  the  shutter  blades 


AROUND  THE  WORLD 

AROUND  THE  CLOCK 


open,  and,  following  the  con- 
ti’olled  open  time,  the  close  yet 
continue  to  move  in  a  final  gentle 
bi'aking  action,  thereby  mini¬ 
mizing  shutter  vibration  and 
subsequent  damage  to  compon¬ 
ents.” 

Stopping  Ability 

The  close  relationship  of  the 
effective  time  and  the  total  time 
of  operation  accounts  for  the 
efficiency  of  the  shutter,  the 
company  says,  explaining: 

“In  other  words,  in  the  Gra¬ 
flex  1000  shutter  the  total  time 
exceeds  the  effective  time  by  so 
little  that  superior  motion  in 
stopping  ability  is  obtained.  This 
high  efficiency,  in  addition  to 
superior  motion  arresting,  also 
means  that  shutter  speed  ratings 
are  substantially  unaffected  by 
changes  in  lens  aperture.” 

Other  features  of  the  camera 
itself : 

1.  A  combination  dial  footage 
indicator  and  automatic  flash 
calculator  located  on  top  of 
camera  for  easy  reading. 

2.  A  revolving  Graflex  back 
to  make  it  easy  for  left-handers 
and  facilitate  vertical-horizontal 
foimat  change  without  the 
necessity  of  removing  the  camera 
from  its  tripod. 

3.  Presslok  tripod  mount  ac¬ 
cessory,  providing  instant  at¬ 
tachment  and  removal  of  camera 
without  use  of  thumbscrew. 

4.  Drop-bed  for  extreme  wide- 
angle  lenses. 

5.  Click  stops  in  “neutral” 
positions  for  swings,  tilts  and 
shifts. 

6.  Electric  shutter  and  flash 
tripping  can  also  be  triggered 
from  the  Graflite  battei-y  case. 

*  *  o 

COURTROOM  DRAMA 

Another  chapter  to  be  added 
to  the  record  in  favor  of  cameras 
at  important  court  proceedings 
is  offei'ed  by  William  B.  Treml, 
police  reporter  for  the  Ann 
Arbor  (Mich.)  News.  He  re¬ 
counts  a  recent  experience  at 
the  examination  of  Alvin  W. 
Knight,  ex-convict,  on  a  charge 
of  shooting  down  Michigan  State 
Police  Trooper  Albert  W. 
Souden : 

“The  arraignment  was  spec¬ 
tacular,  history-making  and 
packed  with  drama.  It  was  held 
I  in  the  village  of  Brighton,  Mich., 
20  miles  north  of  Ann  Arbor. 

'  Feeling  against  Knight  was  at 
fever-pitch  and  he  was  brought 
before  Justice  of  the  Peace  G. 
Eric  Singer  under  heavy  police 
guard. 

“The  examination  was  covered 
by  the  three  Detroit  papers,  the 
Flint  Journal,  the  Lansing  State 
Journal,  several  radio  .stations 
I  and  WJRT,  a  television  station 
1  in  Flint. 
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“Justice  Singer,  who  is  not  an 
attoi-ney  but  operates  a  printing 
company,  called  a  meeting  of  all 
news  media  before  the  examina¬ 
tion  began  and  set  out  the 
ground  rules  for  his  courtroom: 

“Pictures  of  the  prisoner,  the 
attorneys,  the  witnesses  could 
be  taken  at  any  and  all  times, 
from  any  angle  as  long  as  flash 
cameras  were  not  used. 

“The  television  station,  was 
permitted  to  set  up  cameras 
directly  in  front  of  the  tables 
where  the  witness  chair  was 
placed  and  a  microphone  was  in¬ 
stalled  in  front  of  Justice  Singer. 

“Reporters  sat  at  a  press 
table  only  feet  from  Knight  and 
his  counsel.  There  were  10  days 
of  testimony  over  a  three-weA 
period,  and  the  small  court¬ 
room  was  jammed  to  capacity 
every  day. 

“A  photographer  did  not  once 
cause  a  disturbance,  create  any 
type  of  distracting  noise  or  have 
a  complaint  lodged  against  him 
by  anyone  at  the  examination. 

“At  the  conclusion  of  the  ex¬ 
amination  when  Knight  was 
bound  to  circuit  court.  Justice 
Singer  congratulated  newsmen 
and  photographer's  for  excellent 
conduct.  It  was  the  first  time  in 
the  history  of  Michigan,  photog¬ 
raphers  and  TV  cameramen 
were  permitted  in  a  courtroom 
during  a  murder  hearing. 

“Even  though  Justice  Singer 
was  criticized  by  an  editorial  in 
the  Detroit  News  as  ‘an  ama¬ 
teur  judge’  he  continued  his 
policy  of  press  fr'eedom  in  the 
courdioom.” 


Pliotogs  in  Picture 
Of  Children’s  Aid 

Los  Angeles 

The  Los  Angeles  Press  Pho¬ 
tographers  Association  recently 
made  its  annual  charity  con¬ 
tribution  to  the  Cripple  Chil¬ 
dren’s  Guild  of  the  Orthopaedic 
Hospital. 

A  check  for  $1,000  was  pre¬ 
sented  by  the  photographers  to 
Mrs.  Franklin  Payne,  board 
member  of  the  charity  group 
and  wife  of  the  publisher  of  the 
Los  Angeles  Examiner. 

The  photographers  raise  their 
money  by  publication  of  a  photo 
annual,  “Just  One  More,”  and 
by  running  a  banquet. 


West  Point  Story 

West  Point,  N.  Y. 

For  a  four-cent  stamp — the 
cost  of  sending  a  letter  —a  news¬ 
paper  may  obtain  material  for 
a  page  text-and-picturo  feature 
about  the  United  States  Mil'" 
tary  Academy.  Local  cadets  are 
featured  in  the  copy  which  Sgt 
Thomas  F.  Forster  of  the  News 
Media  Section  prepare.-?. 
ISHER  for  November  21, 
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('IR(',l  LATIOIN  28,000  >EVt  Sl’BS  ary  called  Mercury  Express,  Int 

- ^ I  which  operates  21  vehicles,  thm 

,  T-fc  •  T-fc  •  The  Toronto  (Aobe  and  Mail  34.foot  trailen 

i-c  recently  concluded  a  contest  m-  tractors.  The  other  units 

L  1  ICt;  IVctl&C  131  liiCiLo  volving  2,800  carriers  in  Metro-  ^.yp^  trucks.  The» 

politan  Toronto  and  thioup^hout  1958,  covered  in  ex- 

scholarship  Program  ”  c^iw  -Beat  ,Ke  n, .he  riihle^f^pLi’^s 

Jr^  v5  contest  was  undei  the  supei*\i  parent  company,  made  i 

sion  of  John  LaidlaW',  director  mnfit  nn  the  ii. 

A  carrier  scholarship  program  cepted  and  consecutive  service  ^  circulation.  During  the  seven  * 

. _ ; _ ; _ _  _ _ r.,..  «ino  .  ...  ,  vestment. 


Price  Raise  Brings 
Scholarship  Program 


Ontario. 

Called  “Beat  the  Drum, 


and  a  subscription  price  increase  to  compete  for  the  $100  scholar-  period,  from  September 

are  linked  in  a  novel  develop-  ship  award.  After  12  months  November  2nd  the  car- 

ment  which  the  Oklahoma  City  service  the  boy  will  have  re-  j.jg,.g  turned  in  a  grand  total 
(Okla.)  Oklahoman  and  Times  ceived  a  total  of  $12.5  in  scholar-  nf  nvpi- 9S  non  «iib«ri-intmn<5 
will  inaugurate  next  month,  ship  funds.  ^ith  a  home 


More  than  1,000  boys  are  in¬ 
volved. 

The  key  to  the  unique  ar- 


“This  program  w-ill  cost  the  nearly  25,000 


‘FREEl)OM\S  TEXTBC  KIRS' 

This  year’s  National  News¬ 
paper  Week  slogan:  “Year 


company  $125,000  the  first  year. 
The  average  Oklahoman  and 


The  prospective  subscribers  Newspaper  --  Fre^lom’s  Te«. 

-  i^i'  proved  to  be  just  that 


rangemeiit  is  that  one  cent  of  Times  carrier  will  be  accruing 
the  carrier’s  increased  profit  on  a  reseiwe  of  approximately  $10 


a  5c-a-week  boost  will  be  held  i)er  month  or  $125  per  year, 
in  resti  ve  to  pay  for  the  scholai’-  Many  metropolitan  newspapers 


“Etft-ctive  December  1st,  we  could  earn  a  scholarship. 


me  average  UKianoman  ana  were  offerer!  the  opiiortunity  of 

Times  carrier  will  be  accruing  ,eceiving  regular  six-day  home  fifth  and  sixth  graders 

:v  reseiwe  of  approximately  $10  the  Globe  and  Mail  >n  Winnebago  County  s  Elmw^ 

per  month  or  $125  per  year.  ^  ^o-week  period  at  a  spe-  School  where  for  one  week^ 
Many  metropolitan  newspapers  introductoiy  rate.  The  in-  replaced  their  extboks 

ship  program.  offer  their  carriers  a  few  schol-  ggntive  for  the  carriers  was  a  Rockford  (Ill.)  Mon- 

Circulation  Director  Ilelge  arship  awards  each  year  on  a  fo,.  each  verified  "'f/Nfor 

Holm  gave  the  details  of  the  competitive  basis.  This  will  be  a  gj.jjg,.  ^^d  a  chance  to  par-  Except  for  a  dictionary,  flit 

plan  as  follows:  program  whereby  every  carrier  ticipate  in'a  luckv  draw  for  $10  -  26  pupils  relied  .solely  ujion  daily 

'■  could  earn  a  scholarship.  non new.spaper  editions  to  guide  then; 


000  worth  of  merchandise  prizes. 


are  entering  into  a  scholarship  “A  comprehensive  set  of  rec-  Among  the  top,  in  the  list  of  35  f^'’ough  .social  studies,  English. 


program  that  will  appeal  to  orris  will  be  kept  in  the  office,  pj-j^gs^  were  a'  summer  cottage  science  and  arithmetic, 
every  parent  in  the  organiza-  recording  all  of  this  vital  infor-  a  waterfront  lot;  a  16-foot  In  all  of  this,  the  students  had 
tion.  One  thousand  city  carriers  mation.  After  Januaiy  1st,  we  txiat  with  25  h.p.  outtoard  motor  the  help  of  their  teacher,  Mrs. 
may  become  eligible  for  an  an-  will  furnish  all  parents  a  month-  trailer;  five  draws  for  port-  Winnifred  Synder,  who  started 
ual  scholai  ship  award.  Ij  record  indicating  the  effi-  j»hle  television  sets*  an  8  m  m  her  career*  more  than  20  years 


program  that  will  appeal  to  orris  will  be  kept  in  the  office,  pj-izes,  were  a  summer  cottage 
every  parent  in  the  organiza-  recording  all  of  this  vital  infor-  waterfi*ont  lot*  a  16-foot 

tion.  One  thousand  city  carriers  mation.  After*  January  1st,  we  ixrat  with  25  h.p.  outl»ai*d  motor 


Srli«>lar«li!p  ('.lieck 

ter*  an  Oklahoman 


ly  record  indicating  the  effi-  able  television  sets;  an  8  m.m.  her  career*  more  than  20  yesrs 
ciency  of  every  phase  of  the  j^^gvig  camer*a  and  projector*  and  without  enough  textbooks 


boy’s  operatioir 


35  m.m.  camera  with  auto-  to  go  around  and  filled  the  short- 


Since  we  have  not  had  a  r*ate  ,yiatic  range  finder  and  fla.sh  at-  w*ith  newspapers  froir. 


Times  carrier*  successfully  com-  adjustment  on  the  Oklahoman  tachments. 

pletes  six  nronths  of  satisfactory  ^"d  Trmes  for  appr*oximately  p  orders  turned  in 

service  on  his  r*oute,  he  will  be  the  carrier  not  onlv  received  5 

entitlerl  to  r  eceive  a  $25  scholar-  puce  on  the  Daily  Oklaho-  -i  fioll-irs  but  also  had  his 
ship  check.  This  check  will  be  »ian  and  Times  effective  Janu-  ^ut  in  t^^LuX’  Drum* 

pi’esented  on  or  about  May  15th,  ary  1st.  At  this  time  the  carrier  ,  ^  ,  .  -  .  ’ 


name  put  in  the  Lucky  Drum; 
once  for  five  orders,  twice  for 


Janesville,  Wis. 


V()(;.\BIL\RY  I.I.ST 

F rom  the  news  columns,  stu¬ 
dents  compilerl  a  list  of  20  words 


1960.  After  the  boy  completes  "  '1'  also  receive  a  generous  in-  orders*  three  times  for  15  they  wanted  to  add  to  their  vo- 
12  months  of  satisfactory  ser*\*-  crease  in  his  weekly  and  month-  cabularies  and  went  to  their 

ice,  he  will  receive  an  additional  'X  Profits.  ’  *  »  *  dictionaries  for  definitions  of 


$100  scholarship  check. 

“All  boys  are  being  encour¬ 
aged  to  deposit  these  amounts 
in  their  .savings  accounts  for 
future  college  use. 

“The  qualifications  are  liberal 


\( .( .1  DENT  I N SI  R A\f ;E 

\  newspaper  carrier  is  with- 


PROFIT  IN  TRICKS 


dictionaries  for  definitions  of 
negotiation,  facsimile,  contribu¬ 
tion,  and  tract — among  others. 
In  the  field  of  science,  girls 


A  newspaper  carrier  is  with-  Some  thoughts  aliout  trans-  the  field  of  science,  gin> 
in  the  scope  of  the  Nevada  In-  jKu  tation  of  newspapers  were  proverl  them.selves  non-special- 
dustrial  Act  and  is  entitled  to  given  by  D.  R.  Wood,  circula-  ■•''ts,  but  the  boys,  being  “i-ocket 
its  benefits  if  injured  while  de-  tion  director  of  the  Birminyham  and  missile-minder!,’’  chose  ac- 
livering  paiiers,  according  to  the  ( Ala.)  .\V«*K-/’o.sf //cmW,  at  the  counts  of  launching  pads,  test 


a*'  service,  payment  livering  paiiers,  according  to  the  (Ala.)  \ewit-Post  Herald,  at  the  counts  of  launching  pads,  test 
ruling  by  Washoe  District  Judge  recent  Southern  circulators’  firings,  and  space  explorations 


new*  Oklahoman  and  Times  or¬ 
ders.  A  carrier  must  complete 
a  minimum  of  six  months  satis¬ 
factory  service  to  particijiate  in 
the  .$25  scholarship  award,  and 
a  minimum  of  12  months  of  ac- 


Clel  Georgetta,  Reno.  meeting.  He  said:  For  arithmetic,  Mrs.  Synoer 

The  ruling  came  on  a  suit  “Not  every  newspaper  is  in  found  so  many  wondeiful  con 
brought  by  Forrest  M.  Bibb  as  the  position  of  being  able  to  repts  that  you  can  get  from 
a  guardian  of  his  son,  John  own  and  operate  its  own  fleet  newspaper,  e.specially  from 

Stejihen.  Defendants  were  Mari-  of  trucks.  But,  if  it  is  not,  the  advertising  columns, 

lyn  Wright,  Reno  Newspajicrs,  next  be.st  alternative  would  be 

Inc.,  the  Nevada  Industrial  Com-  to  hire  some  individual  to  carry  • 

mission  and  the  New  York  Life  the  newspapers  to  their  destina-  ^ 

I  Insurance  Co.  tion  even  though  this  charge  !  •  - 

John  Bibb,  16,  was  struck  and  "ould  lie  in  excess  of  imblic 

in iured  bv  an  automobile  driven  transjKn-tation  charges.  In  this 

by  Miss  Wright  in  October,  1957,  connection,  I  urge  you  not  to 

according  to  tbe  charges.  The  hire  the  cheapest  man  you  can  , 

boy  was  a  contract  carrier  col-  find.  •'  ^ 

lecting  for  the  Xevada  State  “It  will  prove  cheaper  in  the 
Journal  on  a  home  delivery  end  to  hire  a  man  and  give  a 

route.  rea.sonably  generous  amount  of  - 

Judge  Georgetta  dismis.sed  money  so  that  he  can  keep  his  ^  ; 

the  suit  against  the  insurance  equipment  in  good  shape  and 

comiiany,  holding  that  although  have  a  satisfactory  return  for 

the  elder  Bibb  has  a  policy  with  time  and  trans|X)rtation  in-  i 


For  arithmetic,  Mrs.  Sjudfr 
found  “so  many  wonderful  con- 


that  comjiany  covering  members  vested. 


of  his  family,  the  policy  was  not 


‘All  of  the  foregoing  brought 


effective  in  cases  where  the  in-  about  in  the  case  of  the  Birming- 


sured  were  covered  under 
.state  insurance  act. 


ham  Newspapers  the  creation  in 
1941  of  a  wholly-owned  subsidi- 


TEXTBOOK— Sixth  grader  Ptift 
Ruffner  opens  school  door  beenn? 
invitation,  "Come  In!  We 
ing  Freedom's  Tex’book,  “ 
Rockford  (III.)  Morning  StW- 
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More  Profit  from 
the  Press  Room 

thru  more  satisfied  users 
of  full-page  color 


The  hair-line  r€*gi»tere<l,  aeeurate  image  in  news¬ 
paper  eolor  advertising  is  a  delight  to  the  elient 
...  a  powerful  selling  medium  to  the  reader  .  .  . 
and  a  profit-  an<l  prestige-huilder  for  the  newspaper 
publisher. 

Hairline  register  .  .  .  high  fidelity  of  product 
and  ropy  image  .  .  .  with  all  the  power  and  heauty 
of  preeision-plared  eolor  ...  is  assureil  hy  the 
new  Certified  Blue  Rihhon  C.C  Mat. 

Faster  .  .  .  better  .  .  .  safer 

You  eliminate  the  need  for  time-eonsuming.  risky 
double  stereotyping.  You  east  only  once.  (’.ertifie<l 
Blue  Kihbon  mats  are  molde<l  hy  direct  pressure 
and  hake<l  on  the  form.  They  go  directly  into  the 
newspaper  easting  box  for  final  curved  easts,  as 
many  as  desirf^l.  (As  many  as  2i>  easts  have  been 
made  from  a  Blue  Ribbon  specially-formulated  face 
without  impairment.) 

No  hazards  of  mat  shrinkage  .  .  .  no  blurry 
**ih»uhle-image”  eolor  reproductions  .  .  .  no  fuss¬ 
ing  and  fuming  from  the  advertiser.  His  product 
sells  .  .  .  he's  satisfieil  ...  he  repeats. 

f'ertified  Blue  Ribbon  (!(]  Mats  can  he  produced 
through  your  own  direct  pressure  facilities  or 
through  your  established  ami  reliahle  mat  source. 


Certified  Dry  Mat  Corporation 

555  Fifth  Avenue,  Dept.  P,  New  York  17,  N.  Y. 
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Blue  Ribbon  UC  Mat 

Sensitive  base  and  coating  tough  enough  to 
withstand  pull  of  undercut  halftone  dots 
render  this  mat  a  good  choice  for  general 
newspaper  campaign  purposes.  Can  be  used 
for  vacuum  casting  of  curved  newspaper 
plates. 

Blue  Ribbon  CC  Mat 

Primarily  for  curved  page  casts.  Strong  base 
and  coating  fit  this  mat  for  multiple  cast¬ 
ing  in  autoplate.  As  many  as  25  casts  have 
been  made  without  impairment. 

Blue  Ribbon  Regular  Mat 

Sensitive  base  and  coating  adapt  this  mat 
to  utmost  fidelity  in  reproducing  copper, 
zinc  or  plastic  plates. 

Blue  Ribbon  BC  Mats 

Soft  base  with  stronger  facing  to  combat 
undercut  halftone  dots. 


Blue  Ribbon  UCR  Mats 

Specially  developed  for  conditions  where  un¬ 
dercutting  is  frequent. 

Certified  Silvertone  Mats 

Highest  quality  for  magazine  and  book  work. 


^j£xlL 


BLUE  R  I  ON  MATS 


PUBUC  RELATIOS 


Activity  High  at  CCI 
Handling  Client  News 


Communications  Counselors 
Inc.  (CCI)  lushed  headlong  this 
week  into  a  period  of  high 
activity. 

Murray  Martin,  executive 
vicepresident  and  chief  execu¬ 
tive  officer  since  Howard  Chase 
resigned  as  president  last 
March,  was  awakened  at  3:25 
a.m.  Monday  at  his  New  York 
home  to  handle  news  of  a  miss¬ 
ing  National  Airlines  plane. 

Steve  Richards,  in  charge  of 
special  projects  for  CCI,  called 
Mr.  Martin  from  Miami  as 
Robert  Demme,  Miami  manager, 
Nvent  to  New  Orleans  to  handle 
new  queries,  and  staff  man  John 
Engel  went  to  Mobile,  Ala. 

Ih  New  York,  seiwing  news¬ 
men  were  Mr.  Martin  and 
William  S.  Lampe,  vicepresident 
and  director  of  communications 
sei-vices  of  the  McCann-Erick- 
son  PR  subsidiary.  Both  were 
in  the  office  by  6  a.m.  Mr.  Lampe 
is  a  fonner  Hearst  editor.  Also 
on  the  job  was  Robert  Matell, 
foiTuerly  of  the  Long  Island 
Daily  Press. 

Mr.  Martin,  who  once  worked 
for  Steve  Hannagan,  would  have 
preferred  to  talk  on  the  kind  of 
public  relations  counseling  in 
which  CCI  specializes.  But  it 
seemed  this  week  that  publicity 
was  getting  the  most  action 
throughout  all  offices. 


Staff  of  100 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industria: 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 


To  keep  In  touch  with  marketing, 
odvfrtiilng,  publithing  and  graphic 
•III  in  Auitrali*  read 


msPAPERNm 


cording  to  Mr.  Martin.  Revenue 
from  fees  is  running  at  approxi¬ 
mately  $2,000,000  a  year,  he 
said.  They  range  from  small 
spot  jobs  amounting  to  a  few 
thousand  dollars  to  $200,000  an¬ 
nually. 

For  National  Airlines  a  spe¬ 
cial  program  honoring  its  25th 
Silver  Anniversary  was  in  work 
when  disaster  struck. 

The  Hollywood  office  on  Tues¬ 
day  threw  a  “splash  of  Bourbon” 
party  to  introduce  the  “newest, 
most  sparkling  holiday  fashion 
color”  for  the  Bourbon  Institute, 
a  client  whose  account  execu¬ 
tive,  Robert  McElwraine,  was 
touring  Europe  with  Admiral 
William  J.  Marshall,  U.S.N. 
(Retired),  the  Institute’s  presi¬ 
dent.  They  were  reported  having 
success  in  getting  restrictions 
lowered  on  bourbon  shipments 
into  France  and  other  countries. 


Total  Program 


The  firm  that  started  Jan.  1, 
1956  with  10  employees  and 
three  accounts,  now  has  over 
100  on  its  staff  and  40  accounts, 
roughly  half  agency  clients  and 
half  exclusively  its  own,  ac- 


Margaret  Ettinger,  vicepresi¬ 
dent  and  manager  in  Hollyw’od, 
was  hostess  for  the  party  there. 
Lida  Livingston,  manager  of 
creative  planning  and  program¬ 
ming,  was  handling  the  New 
York  end.  The  “bourbon  brown” 
promotion  is  tied  up  with  Jerry 
Parnis,  dress  designer,  and 
Vogue  magazine.  The  magazine 
prepared  a  full  page  ad  that 
called  for  ROP  color,  where 
available,  which  it  was  hoped 
225  department  stores  would 
place  in  newspapers. 

The  Bourbon  Institute  is  re¬ 
ceiving  what  McC-E  and  CCI 
calls  its  “total  communications 
program.”  In  other  words,  all 
the  agency’s  subsidiary  units  are 
j  l>eing  employed  in  its  behalf — 
I  CCI,  Sales  Communications,  Inc. 
'  (SCI)  and  Market  Planning 


fmUUktd 

Anaiu)  SubtcNption  to  U.  S.  |8 

IS  HMoWoa  St.,  Sydoay,  Aattrali* 


where  better 
presses  are 
always  being 
designed  and  built 


Corporation  (MPC).  the  same  year.  Mr.  Chase  hij 

In  New  York  at  the  Bronx  come  from  the  PR  firm  of  Sdi 
Zoo  a  farewell  party  was  stage<l  age  and  Lee.  Mr.  Martin 
Wednesday  for  the  “Tyrex  operated  a  company  under  la 
Tiger,”  purchased  some  time  ago  own  name  that  was  merged  iiA 
for  $1,000.  The  tiger  was  sym-  the  McC-E  organization, 
bolizing  the  strength  of  Tyrex  When  he  left  CCI  last  Mari 
cord  tires  introduced  in  1958  by  to  open  his  own  office,  Mr.  Ch« 
the  Tire  Cord  Manufacturers  took  with  him  the  accounted 
Association,  a  client.  It  had  been  the  Corn  Products  Refini^ 
bought  first  as  a  possible  prize  Company  and  the  Georg* 
in  a  dealer  sales  contest.  That  Pacific  Corporation, 
idea  proved  impracticable,  but  CCI  today  offers  a  multiplidlf 
CCI  gaiTiered  columns  of  news  of  services, 
space  on  the  plea  that  “Tirex  In  addition  to  the  radio 
Tiger  Wants  a  Home.”  Thous-  TV  show  publicity  deiiartmri 
ands  of  letters  were  received  a  radio  and  TV  continuity  sen 
offering  shelter.  The  Columbus,  ice  is  offered  that  sends 
Ohio  zoo  won  out.  pared  pixKluct  plugs  to  coma* 

Mark  Foster,  manager  of  tators  on  250  TV  and  7.50  rai 
CCI’s  exploitation  department,  .stations.  Clients  are  chargd 
had  Manhattan  College  students  $450  a  month  per  script,  indi 
at  the  Bronx  Zoo  waving  bye-  sive  of  processing  and  maili^ 
bye.  costs. 

On  Thursday,  the  Committee  Another  service  is  calW 
to  Strengthen  the  Frontiers  of  “Famous  Name.s.”  Clients  m 
Freedom,  another  CCI  client,  furnished  with  testimonials  fun 
had  a  luncheon  at  the  Overseas  celebrities.  Mr.  Martin  empl* 
Press  Club  in  New  York.  The  sized  that  in  each  case  CQ 
committee  has  been  put  together  makes  certain  that  the  pers» 

to  educate  the  public  on  the  ality  involved  uses  the  prodwl 

importance  of  foreign  aid.  News-  endorsed, 
bleaker  was  William  H.  Draper,  Others  on  CCI’s  staff  arePitl 
chairman  of  the  President’s  g  Menneg,  vicepresident  i  | 
Committee  to  Study  the  U.  S.  charge  of  client  seiwices;  Ma 
Military  Assistance  Program.  Jq,.  Frank  Allen,  USA  (it- 
Meanwhile,  CCI  was  continu-  tired),  vicepresident  and  mar- 
ing  to  go  full  blast  on  TV  show  ager  of  the  Washington  office 
publicity.  CCI  had  a  big  open-  Frank  Hedge,  vicepresident  aic 
ing  for  Ernest  Hemingway’s  Detroit  manager;  Robert  Ziic 
“The  Killers”  on  “Buick’s  Elec-  mennan,  Chicago  manager, 
tia  Playhouse  on  Thursday.  In-  Howard  Bailey  manages  the 
gemar  Johannson,  Swedish  news  bureau  in  nW  York;  Steve 
heavyw^eight  champion,  playing  heads  the  TV  depar 

a  part,  was  made  available  for  nient;  Lady  Morgan,  continuity 
news  inteiwiews.  scripts;  Joseph  O’Connor,  indu.- 

Formed  in  1956  publicity;  Virginia  b- 

Count,  business  manager;  aii'. 
Kirby  Grant,  star  of  Sky  Don  Wiener,  administrative  d;- 
King,  Nabisco’s  TV  show,  flew  rector, 
to  New  York  from  Hollywood, 
and  on  Monday  was  giving  four  • 

newspaper  TV  columnists  tele-  „  r-  t 
phone  inteiwiews,  and  was  guest  *t‘PSS  L,€tnfprpnCP 
at  a  press  luncheon  Thursday.  Tips  from  PR  Man 
CCI  also  gets  publicity  for  Philadelphu 

Desilu’s  Westinghou.se  TV  show  ^Vhen  holding  a  press  confer- 
and  foi  the  Buick  Bob  Hope  en(.0  “make  it  as  convenient  i-' 

possible  for  editors  to  atteul 
From  the  presses  ready  for  .  .  .  give  them  a  good  reasc'- 
distribution  this  week  came  a  for  holding  the  conference.. 
definitive  booklet  for  Diamond  provide  adequate,  but  not  neccr- 
Walnuts,  published  in  color  sarily  lavish,  food  and  drink., 
under  the  direction  of  C.  Roxie  and  show  them  what  you  havetj 
Hewlett,  who  handles  home  econ-  talk  about  without  being  cute 
omics  for  CCI  with  Suzanne  These  were -some  of  the  poW' 
AiTOstrong.  gj.g  offeered  by  Robert  Van  Bip*. 

In  the  San  Francisco  office  at  the  Eastern  Indu.st rial  Adv«r- 

the  staff  was  busy  preparing  to  tisers’  clinic  Nov.  5. 
help  the  John  Hancock  Mutual  jyjr  Van  Riper,,  who  is  super- 
Life  In.surance  Company  open  visor  of  the  Public  Relations  !>«■ 
its  western  home  office  Dec.  1,  partment,  N.  W.  Aver  4  Sot- 
2,  3  and  4.  In  on  this  one,  too,  advertising  agency,  said  trau-'- 
was  CCI  s  Boston  office.  portation  for  out-of-towTi 

CCI  was  organized  for  McC-E  may  or  may  not  be  jirovided,  w 
by  Howard  Chase.  He  became  that  arrangements  .should  ** 
as.sociated  with  the  agency  as  its  ways  be  made  for  transportati® 
PR  director  in  Febraary  1955.  between  points  of  arrival 
Mr.  Martin  joined  him  in  July  the  plant  or  office  site. 
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ANOTHER  WAY  RCA 
SERVES  BUSINESS 
THROUGH 
ELECTRONICS 


Princeton,  N.  J:  Today  the  oreo  around  this  historic  educotionol  center  is  one  of  the  country's  foremost  communities  of  scientific  research. 


RCA  Electronics  helps  build  a  new  capital  of  science 

at  Princeton,  N.  J. 


Explorers  once  looked  for  new  opportunities  bevond 
the  mountains  and  the  oceans.  Today,  oiir  frontiers 
are  somewhere  out  in  space  or  deep  inside  the 
atom.  The  modern  explorer  is  the  research  scientist. 
1  le  seeks  new  iileas,  new  knowledge. 

Researcii  has  been  an  important  actixitv  at  RCA 
ever  since  it  was  founded  in  1919.  .-Xnd  eighteen 
years  ago  many  scattered  operations  were  united 
in  the  RC.\  David  Sarnolf  Research  Center,  which 
set  the  pattern  for  a  iu*w  capital  of  industrial  re¬ 
search  at  Princeton,  N.  J.  Here,  RC.\  provided 
gifted  men  with  fine  facilities--and  created  a  cli¬ 


mate  in  which  research  thrives.  Since  then,  many 
other  institutions  iledicated  to  research  in  a  variety 
of  fields  have  been  erected  in  the  area. 

From  RC.\’s  \ision  has  grown  a  reservoir  of 
scientists  and  research  men  whose  achievements 
put  electronics  into  service  on  an  ever-broadening 
front,  and  with  such  success  that  RCA  means  elec¬ 
tronics— whether  related  to  international  communi¬ 
cations,  to  the  clearest  performance  of  television  in 
color  or  black-and-white,  radio  and  stereophonic 
music  or  to  national  defense  and  the  electronic 
conejuests  in  space. 


RADIO  CORPORATION  OF  AMERICA 


The  RCA  David  Sornoff  Reseorch  Center,  dedicated  in  1942,  was  one 
of  the  first  industrial  laboratories  established  in  the  Princeton  area 


Boom  Area  Dailies  Plan  Million-Dollar  Home 


for  the  business  to  the  days 
when,  as  a  young  man  in  the 
mid-west  in  1928,  he  was  comp¬ 
troller  of  the  Meredith  Pub¬ 
lishing  Co.,  a  magazine  publish¬ 
ing  fii-m. 

“When  I  returned  to  account¬ 
ing,  it  seems  as  though  my  firm 
handed  me  all  of  our  newspaper 
accounts  and  we  had  a  lot  of 
them — over  50  in  the  Philadel¬ 
phia  area,  so  I  guess  I  became 
a  newspaper  expert,”  he  related. 

When  it  became  known  a  half 
a  dozen  years  ago  that  Senator 
Joseph  Grundy’s  Bucks  County 
newspaper  chain  was  on  the 
market,  Stanley  W.  Calkins, 
publisher  of  the  Uniontomi 
(Pa.)  Standard  and  Herald  and 
the  Bearer  (Pa.)  Beaver  Valley 
Times,  approached  Mr.  Hotch¬ 
kiss  as  to  a  partnership.  The 
new  partners  became  the  suc¬ 
cessful  one  of  five  bidders  on 
the  propei'ties.  At  the  time,  be¬ 
sides  the  Bristol  Courier,  the 
partners  acquired  the  Doyles- 
toirn  (Pa.)  Daily  Intelligencer 
and  the  Newtown  (Pa.)  semi¬ 
weekly  Enterprise. 

The  latter  two  newspapers 
serve  a  different  section  of 
Bucks  County  and  are  published 
in  Doylestown. 

The  Bristol  Couriei',  serving 
an  industrial  and  residential  sec¬ 
tion  of  lower  Bucks  County  to 
the  Philadelphia  City  line,  10 
miles  .south,  goes  inland  a  dozen 
miles  from  the  rivei*.  Its  circu¬ 
lation  of  15,536  is  50%  higher 
than  what  it  was  the  day  the 
paper  changed  hands. 

Began  as  Throwaway 

The  Levittown  Times  was  a 
throwaway  tabloid  weekly  when 
purchased  by  Hotchkiss  and 
Calkins  in  August,  1954.  Two 
days  later  the  partners  started 
it  as  a  standard-sized,  paid  cir¬ 
culation  daily.  It  has  grown  to 
19,098. 

The  Levittown  Times,  seiwing 
mushrooming  Burlington  Coun¬ 
ty,  was  first  published  Oct.  6, 

1958  and  today  has  a  circula¬ 
tion  of  7,111. 

Although  Bristol  and  Levit¬ 
town  are  but  a  few  miles  apart, 
there  is  no  duplication  of  circu¬ 
lation,  just  as  there  is  no  dupli¬ 
cation  of  local  news,  Mr.  Hotch¬ 
kiss  said: 

“I  discovered  very  quickly  that 
there  was  a  great  demand  for 
local  news  here,”  he  explained. 

“You  can’t  sell  a  Bristol  resi¬ 
dent  a  Levittown  newspaper  and 
vice-versa,  and  the  New  Jersey¬ 
ites  are  little  interested  in  the 
doings  of  the  other  two  towns. 

So  here  we  accent  local  news.” 

That  a  large  population 
growth  alone  is  not  enough  to 
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By  illiam  J.  Storm 


Levittown,  Pa.  Levittown  Times  of  Burlington 
Ground  will  be  broken  within  County,  New'  Jei’sey. 
the  next  few  weeks  for  the  erec-  Across  the  Delaware  River 
tion  of  the  new'  plant  of  the  just  a  few'  miles  from  here,  the 
Bristol  Courier  and  Levittown  Burlington  County  new'spaper  is, 
Times  in  Low’er  Bucks  County,  like  the  others,  a  separate  oper- 
north  of  Philadelphia.  ation.  The  New'  Jersey  news- 

The  one-story  brick,  glass  and  paper  has  its  own  news,  circu- 
aluminum  building,  modern  in  lation,  advertising  and  business 
every  detail,  will  cost  an  esti-  staffs,  quartered  in  the  New 
mat^  $1,100,000,  according  to  Jersey  town,  w’hile  the  Pennsyl- 
Murray  C.  Hotchkiss,  co-pub-  vania  new'spapers  have  the  same 
lisher  and  executive  vicepresi-  staff.  All  three  are  printed  at 
dent  of  the  Bristol  Printing  Co.  Levittown. 

With  an  area  of  67,000  square  The  Bristol  Courier  is  the 
feet,  the  building  w'ill  be  nearly  patriarch  of  the  group.  It  w'as 
eight  times  larger  than  the  pres-  founded  over  half  a  century  ago. 
ent  plant  on  Rt.  13  here.  It  will  Mr.  Hotchkiss,  the  guiding 
be  located  more  than  a  third  of  hand  of  the  enterprise,  was, 
a  mile  north  of  the  present  until  six  years  ago,  an  executive 
leased  building  and  mark  the  of  an  accounting  finn. 
second  expansion  under  the  pres-  “I  always  thought  I’d  like  to 
ent  management.  get  a  small  newspaper  and  take 

The  quoted  cost  of  the  build-  it  easy,”  he  grinned,  with  a  nod 
ing  does  not  include  the  equip-  toward  the  crowded,  bustling 
ment,  including  six  Headliner  offices  and  newsroom.  “I’m 
presses  with  decks  to  allow  for  busier  now  than  I  ever  was.” 
color  printing. 

Construction  of  the  building  l^ovmer  Acco..nlanl 

W'ill  highlight  the  dramatic  “I  spent  28  yeai’s  in  account- 
groTvth  of  three  allied  ABC  ing,  but  I  guess  I  have  printer’s 
dailies  in  a  rapidly  expanding  ink  in  my  blood,”  he  said.  He 
area.  The  third  new'spaper  is  the  credits  the  beginning  of  his  love 


Murray  C.  Hotchkiss 


guarantee  a  successful  news¬ 
paper  is  evidenced  in  the  failure 
of  a  competitor  w'ho  began  pub¬ 
lication  a  few  w’eeks  after  the 
partners  acquired  the  Levittown 
Times. 

Bristol  Printing  Co.,  of  which 
Mr.  Calkins  is  president-pub¬ 
lisher,  purchased  their  equip¬ 
ment  and  leased  their  former 
headquarters. 

Circulation  of  all  of  the  news¬ 
papers  is  principally  home- 
delivery,  with  a  high  of  almost 
99 '^r  for  the  Levittown  Times. 
The  Pennsylvania  papers  sell 
for  6c  delivered.  The  New  Jersey 
paper  is  a  penny  cheaper. 

A  staff  of  delivery  Iwys,  503 
for  the  Pennsylvania  news¬ 
papers  and  127  for  the  New 
Jersey  paper,  is  under  the 
guidance  of  Don  Hayman,  cir¬ 
culation  manager  formerly  of 
the  Unionville  newspapers. 


Floor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 
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COMMANDER  JEAN  DAGNAUX 
LINKS  PARIS,  TANANARIVE  -/pl 
Tananarive,  Madagascar, 

Feb.  10,  1927  —  Commander  ■ 

Jean  Dagnaux,  famous  World  ^  llflHEHrl 
War  flying  ace,  arrived  here  “**"•“* 

today  after  a  daring  series  of  flights  from 
Paris.  He  piloted  his  Breguet  19  through 
Spain,  over  the  Mediterranean,  across  the 
Sahara,  and  down  the  length  of  Africa  to  real¬ 
ize  his  lifelong  ambition  —  the  completion  of 
•'->  overland  air  route  counpct;--' 


FIRST  IN  INTERNATIONAL  AIR  TRAVEL!  The  exploits  of  brave  French  airmen  like 
Bleriot,  Bossoutrot,  Nogufes,  Mermoz  and  Dagnaux  have  made  aviation  history  since  the  very 
beginning  of  international  flight.  Air  France  still  follows  this  great  French  tradition  of 
leadership  in  aviation.  Today  Air  France  offers  the  most  non-stop  flights  between  New  York 
and  Paris  and  the  fastest  jet  service  in  Europe  and  the  Middle  East  aboard  sleek,  swift  Cara- 
velle  Jets.  Next  year  Air  France  plans  to  cover  the  world’s  most  extensive  route  network  with 
one  of  the  world’s  largest  pure-jet  fleets,  featuring  the  world’s  largest,  fastest,  most  luxurious 
airliner— Air  France  707  Intercontinental  Jet. 


WORLD’S  LARGEST  AIRLINE/ WORLD’S  FIRST  INTERNATIONAL  AIR  SERVICE 
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Sports  Ed  Takes  to  Pulpit,  Wins  Debate  on  Sunday  Fun 


Winnipeg  This  was  done.  Mr.  Matheson  congregation,  “but  today  it  is  not  support  laws  against  Sunday 
A  sports  editor  trading  his  spent  a  week  as  the  minister’s  unworkable,  unmanageable  and  sport,  the  Rev.  Mr.  Clai’k  said 

job  for  the  pulpit  and  a  minister  assistant  at  Hamiota  and  de-  unenforceable.”  the  real  question  is  do  the  ma- 

becoming  a  sports  w'riter  over  livered  the  Sunday  sermon,  Mr.  Matheson  continued:  “Is  jority  of  Canadian  people  want 

the  subject  of  commercialized  giving  his  views  in  favor  of  it  a  wrong  for  a  person  who  business  as  usual  on  Sunday?" 

Sunday  sport,  served  to  grip  Sunday  sport.  In  the  following  genuinely  needs  relaxation  on  a  He  said  that  this  is  the  shame- 
the  imagination  of  people  across  week,  the  Rev.  Mr.  Clark  worked  Sunday  to  watch  sports?  The  ful  aspect  that  none  of  us  want 
Canada  recently.  in  the  Tribune  sports  office  and  man  who  has  just  worked  a  to  work  on  Sunday  ourselves, 

The  affair  stai*ted  w’hen  Jack  wrate  a  daily  column,  giving  his  rough  40  hours,  the  man  w'ho  but  demand  that  someone  else 

Matheson,  sports  editor  of  the  views  on  sport  generally  and  has  to  play  nursemaid  to  a  ma-  work  to  provide  us  with  enter- 

Winnipeg  Tribune,  wrote  a  col-  winding  up  on  the  Saturday  chine  from  midnight  to  8  a.m.  tainment. 

umn  favoring  Sunday  sport.  It  with  a  column  opposing  com-  has  a  perfectly  good  reason  for  r  H  V 

was  at  a  time  when  the  profes-  mercialized  Sunday  sport.  wanting  and  needing  this  kind  Headers  Vote 

sional  Winnipeg  Goldeyes  of  the  „  .L  i  ii,  I-  diversion  on  Sundays.”  The  minister  said  it  w’as  fool- 

Northem  Baseball  League  had  c  o  e  ssue  Rev.  Mr.  Clark  said  that  ish  to  maintain  that  the  holding 

defied  the  Sunday  Blue  Laws  in  At  no  time  did  Mr.  Matheson  while  the  church  helped  labor  of  oi’ganized  sporting  events  on 
Winnipeg  and  played  a  league  or  the  Rev.  Mr.  Clarke  lose  sight  to  see  that  the  legislation  in  the  Sunday  does  not  interfere  wifii 

game  before  a  large  crowd,  of  the  original  issue.  While  they  Lord’s  Day  Act  became  law,  to-  worship.  He  added  that  in  the 

Minor  football  was  doing  the  had  struck  up  a  feeling  of  warm  day  labor  refuses  to  take  a  preparation  to  attend  the  after¬ 
same  thing.  friendship  through  the  issue  that  stand  for  the  Lord’s  Day.  noon  spoils  event,  the  morning 

A  letter  by  the  Rev.  Ralph  brought  them  together,  there  “Labor,  in  man’s  usual  selfish  worship  is  forgotten. 

Clark,  of  the  United  Church,  at  was  no  doubt  about  w'here  each  way,  has  deserted  the  field  to  On  the  last  day  of  the  debate, 

Hamiota,  Manitoba,  some  200  stood.  follow  its  own  devices  and  de-  the  Tribune  carried  a  ballot  on 

miles  west  of  Winnipeg,  casti-  Three  hundred  people  braved  sires,”  he  said.  its  front  page  inviting  readers 

gated  Mr.  Matheson  for  his  a  blizzard  to  hear  Mr.  Mathe-  Business  as  Usu  il?  ^  indicate  whether  or  not  they 

views  and  challenged  the  sports  son’s  “sermon.”  opposed  to  commercialized 

editor  to  exchange  jobs  for  a  “Fifty  years  ago,  the  Lord’s  In  answer  to  a  claim  that  the  Sunday  sport.  Result:  474  for 
week.  Day  Act  was  fitting,”  he  told  the  majority  of  Canadian  people  do  Matheson,  372  for  Clark. 


progress  of  Monday  editions, 
missed  that  Sunday.  When  the 
shock  of  the  story  had  worn  off 
and  he  had  enjoyed  reading 
what  he  called  “a  fine  piece," 
he  said,  “It  was  a  good  day  for 
me  to  miss,  because  if  ap¬ 
proached  on  such  an  idea,  1 
would  have  had  to  say  ‘no.’" 

A  companion  on  the  trip  was 
Obseiwer  Photographer  Bruce 
Roberts.  Roberts  wasn’t  to  jump. 
His  pretended  mission  was  an 
assignment  to  get  art  to  ac¬ 
company  the  story.  He  was 
really  there  to  get  proof  for  the 
Observer  staff  back  at  the  office 
that  Ottley  did  jump. 

The  next  Sunday  was  another 
day,  another  assignment.  Ottley 
covered  a  murder. 

No,  no,  you’re  wrong.  He  got 
all  of  his  backffround  from  the 
police  blotter  and  inteiwiews, 
this  time. 


Give  Him  an  Assignment 
And  He’ll  Jump  at  it 


Charlotte,  N.  C.  intact  too. 

Editors  cuss  daily  at  report-  A  postscript  to  the  stoiy  drew 
ers  who  have  carried  a  story  reader  interest:  “One  of  the 
“out  the  window.”  more  interested  readers  of  this 

But  no  one’s  ire  seemed  stirred  story  this  morning  is  expected 
when  John  Ottley  of  the  Char-  to  be  Mrs.  John  Ottley,  whose 
lotte  Observer  carried  an  assign-  last  remark  to  John  as  he  left 
ment  out  an  airplane  door.  home  Sunday  morning  was,  ‘Re- 

Charlotte  has  a  Skydivers  member  now,  don’t  you  jump. 
Club — veteran  parachutists  who  John  doesn’t  plan  to 

jump  on  Sundays  for  the  fun  of  anything  about  it,  let- 

ting  her  discover  it  herself  when 

Ottlev  was  told  to  cover  one  she  picks  up  the  paper.  Wouldn’t 
of  the  jumps  and  do  a  story  for 

the  Monday  papers.  He  did.  He  a  Picture  hanging  on  the 

donned  a  ’chute  and  joined  the  ""t? 

divers  from  2,700  feet  up.  .  ^  .  , ,  , 

And  that  picture  would  have 
I  was  only  scared  for  a  something  to  see  too.  Mrs. 
while  frc^m  the  time  they  said  ottley  was  seated  at  the  break- 
I  could  jump  until  the  orange-  table  when  she  began  read- 

and-white  striped  chute  opened  the  Observer.  Ottley  fidgeted 
some  year-long  seconds  later,”  as  she  read  through  the  first  sec- 
Ottley  wrote.  tion.  When  she  flipped  to  the 

It’s  .Sorta  Like  .  .  .  front  of  the  second  section  — 

where  the  parachute  story  ap- 
“It  is  hard  to  describe  what  peared  —  she  screamed  “You 
you  feel.  It’s  sorta  like  being  really  didn’t  do  it?”  There 
on  the  top  floor  of  a  tall  build-  seemed  to  be  more  horror  than 
ing  and  taking  a  glass  elevator  doubt  in  the  question, 
down.  But  you  don’t  feel  as  if 

you’re  really  going  down.  It’s  .Surprise  for  M.E. 

more  like  just  hanging  in  the  Mrs.  Ottley  wasn’t  the  only 
quiet  peaceful  shocked  Observer  reader.  Man- 
aging  Editor  Tom  Fesperman, 
But  Ottley  didn’t  “hang”  for-  who  usually  drops  in  on  Sun- 
ever.  He  landed — with  all  bones  days — his  day  off — to  check  the 


John  Oftley  looks  .  .  .  ( 
before  he  leaps. 


PARC  to  Hold  ’60 

The  46th  annual  meeting  ol 
the  Audit  Bureau  of  Circula¬ 
tions  \vill  take  place  at  the  Bilt- 

19-21  next  year,  it  was  an- 
nounced  by  James  N.  Shryock, 
ABC  managing  director. 

This  will  mark  the  first  tiro* 
in  ABC  history  that  the  annual 
meeting  has  been  outside  of 
Chicago.  Robert  W.  Boggs,  Un- 
K  Ottley.  His  wife  didn’t  Carbide  Co.,  has  been  named 
)ut  it  until  she  read  the  I960  convention  program  cnair 
paper.  nicin. 
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Univac^  is  spelled  with  a  capital  U 


So  when  you  mention  our  Univac  Compu¬ 
ters  in  print,  won’t  you  please  use  the  word 
“Univac”  as  an  adjective,  not  a  noun? 


Yes  . .  .  the  news  is  getting  around  that  the 
word  “Univac”  is  a  registered  trademark, 
used  to  designate  the  world-famous  elec¬ 
tronic  data-processing  systems  made  only  by 
Remington  Rand. 


And  please . . .  with  a  capital  U.  Thanks. 


DIVISION  OF  SPERRY  RAND  CORPORATION 

The  FIRST  Name  in  Electronic  Data  Processing 
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Rule  on  Ads 

{Contitnted  from  page  18) 


regulating  “the  prostitution  or 
corruption  of  the  legislative 
process.”  He  said  Congress 
never  has  made  laws  against 
“legitimate  efforts  to  rally  pub¬ 
lic  support.” 

Clarence  D.  Laylin,  speaking 
for  the  Council  of  State  Cham¬ 
bers  of  Commerce,  urged  that 
all  communications  between  a 
trade  association  and  its  mem¬ 
bers  l>e  exempt  “even  though 
this  material  might  contain  ex¬ 
pressions  of  opinion  on  pending 
legislation.” 

He  ;idded: 

“T  don’t  say  that  our  Cham¬ 
bers  of  Commerce  would  not  sur¬ 
vive  but  it  would  be  a  matter 
of  very  serious  consequence 
(if  the  regulation  were  put  into 
effect).” 

Klunt  learning 

Stephen  S.  Simmerman,  rep¬ 
resenting  the  National  Automo¬ 
bile  Dealers  Association,  made 
a  much  more  blunt  warning. 
Noting  that  the  average  annual 
dues  to  his  Association  are  only 
$25.  he  said: 

“If  this  thing  goes  into  effect, 
it  will  i-uin  smaller  Associa¬ 
tions.” 

Douglas  K.  Fuller,  speaking 
for  the  Cincinnati  Chamber  of 
Commerce,  echoed  the  same 
thought.  He  said: 

“If  you  make  individuals 
prove  whether  or  not  they  were 
engage<l  in  lobbying  activities 
(via  a  trade  association)  they’ll 
just  quit.  They  won’t  run  the 
risk  of  having  tax  agents 
de.scend  on  them.” 

Several  spokesmen  for  labor 
unions  were  as  vociferous  in  op¬ 
position  as  were  representatives 
of  business.  In  fact,  both  union 
and  business  spokesmen  repeat¬ 
edly  ix)inted  out  how  much  each 
agreed  with  the  other,  although 
the  business  people  warned  that 
the  new  regulation  would  hurt 
them  relatively  more.  Reason: 
with  large  memljerships,  only  a 
small  amount  of  money  was  in¬ 
volved  for  each  union  member. 

Union  Haras<inient 

Perhaps  the  most  outspoken 
of  the  union  spokesmen  was 
Joseph  L.  Rauh  Jr.,  United 
Automobile  Workers  counsel.  He 
classified  the  proposed  regula¬ 
tions  as  “unauthorized,  uncon¬ 
stitutional,  unwise  and  unwork¬ 
able,”  adding: 

“It’ll  cost  the  Revenue  Seiwice 
more  (to  enforce  it  for  indi¬ 
vidual  union  members)  than  it 
could  possibly  take  in. 

“The  only  i-eason  we  can  see 
for  attacking  the  deductibility 

56 


of  union  dues  is  one  of  harass¬ 
ment.” 

David  E.  Feller,  United  Steel¬ 
workers,  pointed  out  that  some 
paid;  of  each  of  his  union  mem¬ 
ber’s  dues  goes  for  promoting 
union  activities  abroad  and 
asked: 

“Is  it  all  right  to  pay  for  po¬ 
litical  activity  in  Afghanistan 
but  all  wi-ong  to  do  it  in  the 
U.  S.?” 

Putting  the  shoe  right  on  the 
foot  of  government  employees, 
perhaps  including  the  IRS  panel, 
he  said: 

“Government  employees  now 
can  deduct  their  dues  to  a  union 
yet  this  union  lobbies  directly 
with  Congress  for  better  work¬ 
ing  conditions,  higher  wages  and 
shorter  hours.” 

Sees  Nuisance  Value 

William  R.  Cloud,  speaking 
for  International  Typographical 
Union,  observed: 

“So  far  as  labor  unions  are 
concerned,  this  would  have  only 
a  nuisance  value  and  could  not 
be  used  to  raise  revenue.” 

Speaking  for  the  AFL-CIO, 
Robert  C.  Mayer  argued: 

“When  a  member  of  a  union 
pays  his  dues  he  does  so  to  sup¬ 
port  not  only  collective  bargain¬ 
ing,  welfare,  pension  and  other 
benevolent  activities  but  also 
legislative  and  political  activi¬ 
ties  as  well.  The  cost  of  the  one 
type  of  activity  is  as  much  a 
necessary  and  appropriate  oper¬ 
ating  expense  as  the  other. 

“Even  a  Certified  Public  Ac¬ 
countant  would  find  it  difficult 
to  ‘clearly  establish’  what  por¬ 
tion  of  a  local  union’s  expendi¬ 
tures  are  for  political  pui^poses.” 

A  witness  for  the  District  of 
Columbia  Bar  Association,  Jules 
G.  Korner,  wanted  it  made  very 
clear  that  legal  fees  should  be 
deductible  “when  a  lawyer  is 
perfonning  legal  seiwices”  for 
a  client”  before  a  legislature.” 

Similarly,  Ralf  H.  Owen,  U.  S. 
Brewers  Association,  wanted  it 
made  clear  that  “local  option” 
fights  are  “not  legislation.”  He 
said  his  industry  wants  to  be 
left  “free  to  fight  local  option” — 
which  he  described  as  “merely 
an  administrative  regulation  by 
the  people.” 

Finally,  it  fell  to  Joseph  T. 
McDonnell,  speaking  for  the 
National  Association  of  Electric 
Companies,  to  defend  lobbying. 
He  contended: 

“Lobbying  is  not  a  snake  or 
something  to  be  hid  under  the 
rug.  Lobbying  is  the  providing 
of  infomiation  to  the  legislature 
in  behalf  of  the  people. 

“In  ninety-nine  percent  of  the 
approaches  (to  members  of  a 
legislature)  there  is  no  attempt 
at  corniption.” 


FOUNDERS  of  Sigma  Delta  Chi  pose  lor  a  picture  with  distinguistiw 
guest  speaker:  Left  to  right — William  Glenn,  Orlando  (Fla.)  Sentiw! 
Star;  Eugene  C.  Pulliam,  Indianapolis  Star  and  News;  Vice  Preside^ 
Richard  M.  Nixon,  and  Paul  Riddick,  LaGrange  (Ind.)  Standard  aix 
News. 


Sigma  Delta  Chi 

{Continued  from  page  15) 


casting  System,  Washington; 
Ralph  Sewell,  assistant  manag¬ 
ing  editor,  Oklahoma  City 
(Okla.)  Oklahoman  and  Times; 
and  Frank  Angelo,  managing 
editor,  Detroit  (Mich.)  Free 
Press.  Victor  E.  Bluedorn  was 
reappointed  SDX  executive  di¬ 
rector. 

Frank  Starzel,  general  man¬ 
ager  of  the  Associated  Press, 
was  named  honorary  president, 
succeeding  Eugene  C.  Pulliam, 
publisher  of  the  Indianapolis 
(Ind.)  Star  and  News  and  one 
of  the  four  living  founders  of 
SDX. 

Bernard  Kilgore,  president. 
Wall  Street  Journal,  New  York, 
was  awarded  the  Wells  Memo¬ 
rial  Key  for  distinguished  serv¬ 
ice  to  the  fratemity. 

Keith  Master,  Chicago  attor¬ 
ney,  was  elected  a  trustee  of  the 
Quill  Endowment  Fund,  succeed¬ 
ing  the  late  Ward  Neff. 

The  Chicago  Professional 


Chapter  took  first  honors  fo: 
its  professional  accomplish¬ 
ments.  Iowa  State  Chapter  wor 
the  Beckman  trophy  for  under 
graduate  chapter  efficiency;  ami 
North  Dakota  University  Chap 
ter  won  the  Hogate  achievemer.: 
contest. 

Four  50th  Anniversary  golder 
keys  were  awarded  to  the  liv¬ 
ing  founders,  including  Eugem 
Pulliam,  Paul  Riddick,  retired 
editor  and  publisher  of  the  Ln- 
Grange  (Ind.)  Standard  and 
News;  William  Glenn,  Orlani" 
(Fla.)  Sentinel-Star;  and  Adi; 
Hutchens,  retired  English  teach 
er,  Richland  Center,  Wis.,  who 
was  unable  to  attend  the  conven¬ 
tion. 

Named  as  SDX  Fellows  were 
Byron  Price,  formerly  of  the 
Associated  Press  and  wartime 
director  of  censorship;  Ha 
O’Flaherty,  retired  managinf 
editor  of  the  Chicago  Daih 
News  and  onetime  director  of 
the  Daily  News  Foreign  New; 
Seiwice;  and  Houston  Waring 
Littleton  (Colo.)  Independn' 
publisher  and  founder  of  the 
University  of  Denver  depart¬ 
ment  of  journalism. 


PAPER  WORK— Mrs.  Nina  (Eugene)  Pulliam,  left,  of  Indianapolis 
ines  a  copy  of  fhe  Manchester  (Eng.)  Evening  News  with  Laursiw* 
Scott  and  Mrs.  Scott,  of  Manchester  at  SDX  convention.  The  ^**|!^* 
companion  of  the  Guardian,  of  which  Mr.  Scott  is  managing  dir**™’ 
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/  STRANGE, 
ISN’T  IT? 

JUST  A  LITTLE 
TWIST... 


And,  vnila!  A  plain  piece  of  wire  l>econies  a 
practical  paper  clip.  Life  is?  full  of  seeniinirly  insignificant,  strikingly  important  little 
twists  like  that,  ^^^h^specially  in  the  buying  and  selling  of  newspaper  space.  You’re 
after  the  XYZ  Com^^O  paiiy’s  space.  Then,  suddenly,  something  happens!  Y<»u’re  on 
the  list,  get  the  schedule.  Something  happened?  What?  Wdien?  Where?  IT  /io.^  A  VP  in 
charge  of  this  or  that?  The  president  or  chairman  of  the  board?  You’ll  never  know. 
Could  he  the  publisher  of  another  newspaper,  one  of  his  executives,  any  of  a  dozen 
“influences”  who  don't  know  all  they  should  know  about  your  newspaper  to  speak  up 


.  .  .  positively. 


This  is  a  hidden  hazard  you  can  hardly  afford.  Kspe<-ially  when 


in  «)ne  single  spot.  this  spot  .  .  .  Kuitor  &  Pi:blishek  .  .  .  and  with  one  single 

series  of  advertisements,  you  can  keep  other  important  people  at  other  important 
newspapers  enthusiastically  informed.  Newspapers  need  many  friends  at  court  these 
media-lutt  comptaitive  days! 


I  EDITOR  &  PUBLISHER  •  Times  Tower  •  1475  Broadway  •  New  York  36,  N.  Y. 
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SYNDICATES 


After  my  dischaip, 


worked  as  a  freelancer  illm. 
trating  commercial  comic  boob 
and  several  adventure  strips. 

“While  not  at  the  drawitj 
board  I  manage  to  spend  a  fe» 
days  at  my  favorite  spor. 
racing.  A  wonderful  therapy  fo 
a  wom-out  brain,  it’s  .strictly  i 
family  affair  and  we  really  hat* 
a  blast. 

“And  while  horses  win  or  lost 
I  dream  up  gags  (my  ti> 
supplies  some  also)  as  the  dram 
of  human  misery  unfolds  befon 
me.” 

Mr.  Roy,  who  speaks  fiveki- 
guages  and  relaxes  as  a  bwt 
and-arix)w  hunter,  says  he  pki 
to  service  two  more  yianels  l» 
sides  the  horse  one:  a  takes' 
on  commuting  and  “a  pact 
strictly  devoted  for  those  ak 
like  to  read  signs,  whether  the; 
make  sense  or  not.” 


Ficklen  on  Space 
Weaver  Speaking 


By  Janies  L.  Collin^s 


while  Jack  (Here)  Ficklen  soars  middle,  of  the  night  while  at-  ^ 

into  outer  space  this  week.  tending  to  the  youngest  astro- 

naut  (there  are  two  astronauts, 

one  space  chick  and  a  wife  in  ||^  A' 

Here’s  family) . 

S  ■  “These  events  and  the  daily 

scanning  of  newspapei's  filled  I 

.i  with  space  stories  have  con- 

vinced  me  that  the  space  age  is  part  of  TV  as  i 
here  for  good  or  bad  and  that  But  what  you  r 
most  of  us  are  either  in  or  out  about  him  is  this 
of  orbit  as  the  case  may  be.  been  in  show  bus 

“1  feel  that  if  people,  dogs,  and  he  says  he 
monkeys  and  other  animals  are  little  boy”  who  1 
Weaver  Ficiclen  involved  in  space  adventures  “a  wild  old  man. 

surely  there  is  room  for  a  little  More:  He  can  ] 
This  state  of  affairs  was  ere-  ‘Out  of  Orbit’  humor  these  every  instrument 
ated  by  Columbia  Features,  days.”  owns  a  museum 

which  on  Nov.  30  releases  the  ~ 

homespun  words  of  Mr.  Weaver, 
otherwise  known  as  Cliff  Ar- 


CHRISTMAS  SERIES 
United  Feature  Syndicate  hi' 
for  Dec.  20  release  a  five-parte: 
described  as  “one  of  the  mos 
remarkable  and  certainly 
most  unusual  Christmas  v«i 
series  we’ve  ever  handled.”  It'i 
“My  Christmases  in  Soviet  Pri¬ 
on”  by  John  Noble,  America: 
who  spent  9 'a  years  in  cob- 
munist  jails  as  a  politic! 
prisoner. 


nma 
cepti 
ticipi 
at  th 
store 
year 


The  nickname  Here,  he  says.  Pa.,  which  displays  wooden 
was  applied  in  his  early  youth-  models  of  soldiei-s  he  car^'ed 
hood  because  he  had  the  ability  himself,  he’s  an  author  (those 
quette,  TV’s  Will  Rogers,  and  to  destroy  sandpile  castles.  He  letters  from  mama), 
by  Consolidated  News  Features,  got  his  start  with  the  Dallas  What’s  equally  impoi-tant  here 
which  handles  Mr.  Ficklen’s  (Tex.)  Xews  in  1928  as  a  copy-  is  that  Cliff  is  coming  out  Nov. 

“Out  of  Orbit.”  boy.  Eleven  years  later  he  30  with  a  daily  column,  “Charley 

Here’s  OoO  presents  no  space  landed  in  the  art  department.  Weaver  Says.”  This  is  250  words 
problem  to  editors.  It’s  a  de-  “Mastering  the  ai't  of  lay-  of  a  handful  of  earth,  a  shuck 
lightful,  one-column  drop-in  car-  outs  and  photo  retouching,  along  of  com. 

toon  that  fits  anywhere.  Heads  with  some  sports  cartooning,”  Or,  in  Columbia’s  words:  “A 
and  captions  are  in  the  panel,  he  says,  “I  soon  sold  myself  to  column  for  the  entire  family. 

The  humor’s  just  as  quick.  the  editorial  page.”  Except  for  Charley’s  daily  recipe  includes 

“Inspiration  for  the  feature,”  five  years  out  for  war  seiwice,  a  sprinkling  of  anecdotes,  some 

he  says,  “came  along  about  the  he  and  the  editorial  page  have  good  ol’  comball  humor  and  _  _ 

time  Sputnik  1  w’as  launched,  gone  steady  ever  since.  .some  penetrating  and  astute  on  Nov.  23.  He  has  been  gw- 

coupled  with  the  incident  of  the  Charley  Weaver’s  as  much  a  folksy  observations  on  contem-  eral  manager  of  the  JoAfo* 

events  and  everyday  (Miss.)  State  Times  for  the  pi' 
few  years. 

*  *  *  Appointment  of  Mr.  West wt' 

NEW  SYNDIC.4TE 

Canadian-bom  Mike  Roy  re-  jnc.  of  St. 
ports  he’s  opening  a  new  syn- 
dicate  —  Royal  Features,  919 
18th  St.,  N.  W.,  Washington, 

D.  C. — and  is  offering  a  horse 
gag  panel  as  his  first  feature. 

“It’s  called  ‘Hoss  Laffs’,”  he 
writes,  “and  it’s  drawn  by  yours 
tnily.  This  panel  should  ring  a 
bell  with  the  vast  sports  audi¬ 
ences — especially  followers  of 
the  turf  page. 

“It’s  a  takeoff  on  the  every¬ 
day  happenings  around  the 
tracks  all  over  the  U.  S.  I  be¬ 
lieve  it’ll  talk  the  constant  loser 
(addict)  out  of  a  bum  selection 
because  it’s  bound  to  make  him 
realize  what  he  really  is.  The 
one-column  panel  will  be  six  a 
week,  with  a  tentative  release 
date  set  for  Dec.  14. 

“As  for  background.  I’ve  been 
in  the  art  game  as  long  as  I’ve 
been  able  to  swing  a  brush, 
which  goes  back  to  1936.  Did  a 
stint  in  the  army  the  hard  way, 
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announced  by  Loyal  Phillips 
the  Independei- 
--  Petersburg,  Fli 

’hich  bought  the  Iveader-Cal 
recently.  The  Florida  corpora¬ 
tion  is  affiliated  with  Thom*' 
Newspapers  of  Canada. 

Mr.  West  has  been  an  cx^’ 
tive  on  newspapers  in  Nashvilfe 
Kingsport,  Kansas  City,  Raleif- 
and  Augusta.  He  will  be  in  hi- 
charge  of  the  paper  here,  H- 
Phillips  said.  ’Thomas  M.  Gik 
bons,  publisher,  and  his 
Harriet,  editor,  are  retiring. 


Pattern  of  Guilt 


ingrown  English  village,  one  child 
after  another  is  murdered.  The  actions  of  Nora’s 
r  I  husband  form  a  pattern  of  guilt— he  lies  about  his 

whereabouts  at  the  murder  hour  ...  his  car  was 
^  ’’^observed  near  the  crime  scene,  and  contained  a 

waxed  cord  and  bloodstained  handkerchief ...  and  he  had  been 
blacking  out  from  a  war  injury.  Only  Nora  believed  him  innocent. 
Readers  will  be  on  chair’s  edge  at  the  unexpected  denouement 
in  this  new  serial  by  Gavin  Holt,  starting  Sunday,  Deceml>er  13... 

Blue  Kibbfiii  Serials 

are  first-run  newspaper  fiction... edited  for  suspense,  to  get  and 
hold  readers.  CT-N\N  serials  contribute  to  the  success  of  the 
largest  newspaper  in  America  and  the  largest  standard  size  paper 
...will  help  your  paper  gain  better  circulation!  For  synopses, 
starting  dates,  prices  — phone,  w  ire,  or  write  Mollie  Slott.  Manager, 

Chic€Effn  Vrihune^Xew 

Mmmm*  Buliainti,  York 

mnCrn  Trtbun0‘ Toir»r,  CMeava 
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Politicos  Invoke 
.  ,  ‘Yellotv  Line’ 

Associatnl  Press  staffers  were  Providence  (R.  I.)  Journal  and  “Therefore,  if  the  AP  does 

iminded  this  week  of  “funda-  Bulletin  said  in  an  editorial  they  continue  Mr.  Boyle  as  a  feature  CoRAOPOLIS,  I 

ental  policies  and  practices”  would  no  longer  use  feature  columnist,  his  column  no  longer  The  “yellow  line”  treatmf 
J  the  news-gathering  organiza-  columns  written  by  Mr.  Boyle,  will  appear  in  the  Jounial-Bul-  was  handed  Editor  William 
on.  Referring  to  the  AP  state-  l^tin.”  Likins  of  the  Coraopolis  Recc 

A  reaffirmation  of  rules  gov-  ,„ent  that  Mr.  Boyle  “had  ad-  The  fundamental  AP  policies  the  day  after  his  weekly  help 
ming  actitvities  which  in  any  mitted  a  mistake  in  judgment,”  were  stated  several  years  ago  by  emocra  ic  s  ror 

espect  might  reflect  on  the  in-  the  newspapers’  editorial  said:  General  Manager  Frank  J.  Star-  hold  in  the  ssow  6  munici] 
MTity  of  .AP  services  or  in  any  “Apparently  the  AP  proposes  to  zel.  In  a  reference  to  the  fact  elections. 

continue  Mr.  Boyle  as  a  feature  that  it  would  be  improper  for  ^  u 

writer.  a  staff  member  to  accept  favors  ended  borough  street  ere 

“We  do  not  These  newsnaners  from  news  sources,  he  said:  yanked  out  a  wo-^ace  par 

we  no  noi.  inese  newspapers  meter  in  front  of  the  newspa’ 

have  been  .strongly  and,  we  “(1)  It  is  not  enough  for  us  painted  a  yellow, 

think,  properly  critical  of  vari-  to  know,  individually  and  col-  p^^king  line  along  the  curb, 
ous  practices  and  tendencies  re-  lectively,  that  the  integrity  and  threw  the  wei] 

cently  exposed  in  the  television  objectivity  of  the  Associated  newspaper  behind  the 

field.  Press  would  not  be  affected  by  pubUcan  candidates  because 

“W'hen  dubious  practices  are  acceptance  of  such  favors;  but  *>fgd  yp  with 

revealed  in  the  newspaper  field  (2)  we  have  a  deep-seated  obli-  Democratic  rule.”  It  was 
—  even  though  they  may  involve  gation  to  the  members  and  to  ^j.g^.  j2  years  that 

nothing  more  than  indiscretions  each  other  that  we  do  not  create  j^pcord  had  taken  a  stand  in 

or  ‘mistakes  in  judgment’  —  we  any  situation  or  circumstance  election. 

are  not  wdlling  to  close  our  eyes  which  would  give  the  public  any  Democrats  slapped  b 

to  them.  reason  to  doubt  our  devotion  to  ^jjg  editor  in  speeches 

“As  the  AP  itself  says,  it  is  fRi^"  impartial  reporting.  leaflets, 

imperative  that  newspapers  and  At  AP  offices  it  was  learned  When  the  smoke  cleared, 

newspapermen  avoid  all  activi-  that  numerous  letters  from  Democratic  majority  in  boro 
ties  which  might  be  interpreted  newspaper  executives  approved  council  gave  way  to  seven 
as  reflecting  upon  their  integ-  the  action  in  the  Boyle  case,  publicans  who  were  swept 
rity.  None  were  critical  and  nearly  office. 

“Mr.  Boyle  seriously  trans-  all  expressed  confidence  in  the  The  “yellow  line”  treatn 
gressed  that  standard.  integrity  cf  the  news  sei-vice.  followed,  but  it  didn’t  faze 


Junkets  Out,  AP  Staffers  Are  Warned 


The  statement  included  a  spe¬ 
cific  dii'ective  against  participa¬ 
tion  by  any  member  of  the  AP 
staff  in  organized  trips,  includ¬ 
ing  so-called  junkets,  except 
when  they  are  considered  suffi¬ 
ciently  newsworthy  by  the  AP 
to  justify  a  staffer’s  assignment 
and  payment  by  the  AP  of  his 
expenses. 

The  advisory  followed  the  rep¬ 
rimanding  of  Hal  Boyle  for  ac¬ 
cepting  a  $1,000  gift  for  par¬ 
ticipating  in  a  promotion  event 


Editor  Replies  To  Critic  of  Sordid  ^Comic^ 

Louisville,  Ky.  .strip  in  your  newspaper.  I  refer  ply  to  please  himself.  None  of 
A  mother’s  letter  requesting  to  that  sordid  ‘Dick  Tracy’  fea-  us  is  interested  in  running  a 
that  the  “sordid  Dick  Tracy  ture.  One  of  the  current  ‘stars’  paper  by  poll,  but  there  is  such 
feature”  lie  removed  from  the  is  a  filthy,  fly-bedecked  murderer  a  thing  as  giving  the  readers  the 
comic  pages  of  the  Louisville  aptly  called  ‘Flyface.’  things  they  want  in  features. 

Times  got  a  play.  “We  have  seen  rat-faces,  dope  There  is  a  good  deal  of  material 

Managing  Editor  Norman  E.  fiends  and  zombies  in  this  strip  in  the  Louisville  Times  each  day 
Isaacs  printed  the  letter  and  an  —  dedicated  to  the  instruc-  that  I  don’t  care  for.  We  are 
explanatory  letter  of  his  own  °ur  children  in  every  compelled  to  publish  news  stories 

in  the  news  columns.  Mr.  Isaacs  conceivable  type  of  murder,  tor-  that  occasionally  offend  me.  I 
said  “there  are  many  satisfac-  crime.  ...  I  pray  that  don’t  like  to  read  about  rape  and 

lions  in  editing  a  newspaper,  ‘D'ck  Tracy’  is  removed  from  pillage,  either,  hut  it  is  a  pri- 
hut  there  is  precious  little  grati-  ‘funnies’  before  my  four-  mary  part  of  our  function  to 
fication  when  it  comes  to  picking  ycac-old  son  is  old  enough  to  report  what  happens.  There  are 
and  choosing  the  so-called ‘comic’  af’sorh  this  filth.”  persons  in  public  life  who  make 

strips.”  His  own  youngsters  went  statements  that  are  pure  non- 

While  noting  that  the  Times  through  a  stage  of  reading  sense  and  yet  what  they  say 
has  tried  more  and  more  to  in-  thunder”  comic  strips  makes  news, 

troduce  more  tioilv  “comic”  and  comic  books,  despite  his  pro-  • 

strips,  Mr  Isaacs  said  some  at-  Mr.  Isaacs  said.  He  noted  Reporters  ill  Prizes 

tention  must  be  paid  to  readers’  yoanRsters  “s^m  to  have  Murder  Stories 

preferences  in  features  Dick  ® 

Tracy  has  consistently  rim  sec-  wrong  and  Philadelphia 

ond  in  pi  lls  made  by  the  Times  "  sound  good  sense.  The  1959  Awards  of  the  Phila- 

he  said.  ’  “I  agree  that  we  ought  to  delphia  Press  Association  have 

Mr  Tb'  •  -  -IK  j  »  present  matters  as  gracefully  been  won  by  Harold  Hadley  of 

such  let*/.. we  don  t  take  jj,g  Philadelphia  Daily  News 

He  said  I. ‘'Pintly.  analysis,  the  young  ones  will  and  James  P.  McFadden  of  the 
letters  av  V  t  similar  what  kind  of  a  world  Philadelphia  Inquirer. 

dicate  in'  i  H  anyway,  and  we  can  only  Henry  W.  Messaros,  president 

that  the  ‘  i*'?  j  hope  that  education  and  environ-  of  the  newspapermen’s  group, 

from  timi.  as  complained  ment  will  give  them  some  sound  .said  Mr.  Hadley  was  selected 

comic  stri’^.s*  about  various  gg^ge  of  values,”  Mr.  Isaacs  for  honors  in  the  writing  cate- 
* wrote.  Jfory  on  the  basis  of  pre-trial 

Obj,  .  Is  lo  ‘FIvface’  point,  Mr.  Isaacs  gave  stories  on  the  Kravitz  murder 

J,  ■  a  short  summary  about  editing  case, 

said  «  f  ^t^ngel’s  letter  a  newspaper:  Mr.  McFadden  won  honors  on 

thin'  time  that  some-  “It  would  be  a  poor  editor  in-  the  basis  of  his  coverage  of  the 

g  be  done  about  a  ‘comic’  deed  who  ran  a  newspaper  sim-  trial  of  Mrs.  Kravitz. 
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nO"1o  Of  TWE  SALES  OF 
ONE  GIANT  COMPANY  THAT 
HAS  BEEN  IN  BUSINESS  A 
GREAT  MANY  YEARS. 

ARE  OF  PRODUCTS 
CREATED  SINCE  l<94^. 

I' 


HERE  S  JUST  ONE  MAY 
TO  JUDGE  whether  A 
COMPANY  IS  ON  ITS  TOCS 
AND  PORMADO*  LOOKING. 


New  daily  panel. 
Phone  or  write 
for  details 


Press  Uplift 

(Continued  from  page  16) 

pointed  out  that  editors  are  in¬ 
clined  to  put  the  most  and  best 
men  on  sensational  but  not  vital 
news.  He  cited  at  a  subsequent 
discussion  group  a  recent  inci¬ 
dent  on  his  newspaper  as  an  ex¬ 
ample  of  misuse  of  manpower. 

22  Men  on  a  .Siorv 

Two  arrested  16-year-olds 
broke  out  of  the  police  van  and 
escaped.  Police  acted  foolishly. 
They  had  blood  hounds  and  a 
helicopter  on  their  trail.  The 
Journal  and  Bulletin  put  22  men 
on  the  story,  listing  their  names 
in  a  box  with  the  front  page 
spread. 

“That  was  more  reporters  than 
you  had  covering  World  War 
IP’,  a  fi’iend  commented  to  Mr. 
Brown. 

“You’re  right”,  he  replied. 

^Ir.  Browm  was  also  critical  of 
customary  newspaper  handling 
of  police  news  in  the  pre-trial 
stage. 

“Vii’tually  all  American  news¬ 
papers — definitely  including  my 
own  —  are,  I  think,  habitually 
and  grossly  careless  of  the  right 
of  the  suspected  or  accused  to 
a  fair  trial,”  he  said.  In  a  recent 
Rhode  Island  murder  case,  with¬ 
in  48  hours  the  Journal-Bulletin 
had  named  the  man  who  did  the 
job,  detailed  his  procedures,  ex¬ 
plained  his  motives,  reported  the 
satisfaction  of  the  cops  and  the 
D.A.  with  the  evidence  they  had 
collected  against  him,  and  even 
suggested  a  line  of  defense  by 
discovering  and  printing  the 
fact  he  had  been  a  mental  pa¬ 
tient. 

“Why  do  we  act  this  way?” 
Mr.  Brown  asked.  “We  do  it  be¬ 
cause  we  can  get  away  with  it 
and  know  it.  .  .  .  Here  is  one 
area,  at  least,  in  which  I  think 
the  American  press  generally  is 
failing  to  meet  its  responsibili¬ 
ties,  and  may  be  jeopardizing  its 
freedom.” 

\ol  Newspaper  Fiiiiclion 

At  a  discussion  period,  when 
the  question  of  “news  for  the 
purpose  of  moral  uplift”  was  the 
topic  Mr.  Brown  was  adamant 
in  declaring  that  “moral  uplift 
was  not  the  function  of  a  news¬ 
paper.”  Specifically  under  dis¬ 
cussion  was  the  printing  of  re¬ 
ligious  news. 

“We  do  not  print  sermons  or 
Christian  Science  lectures”,  ]\Ir. 
Brown  said.  The  paper,  he  ex¬ 
plained,  waits  to  get  into  the 
act  only  when  “church  doctrine 
impinges  on  public  interest”,  as 
in  the  case  of  Roman  Catholic 
doctrine  against  birth  control  or 
when  the  Christian  Scientists 


fought  fluoridation  of  the  city’s 
water  supply. 

Billy  Graham’s  sermons  were 


Mr.  Brown  said  the  New  Eng¬ 
land  Society  of  Newspaper  Edi- 


Illinois,  struck  sparks  by  repe. 
ing  the  story  of  the  York  (Pii 


not  reported  in  full  when  he  pilot  test  of  impartiality.  reporter  and  the  que.stions  rais; 

visited  Providence.  The  revival  Spreading  false  news  because  when  he  felt  he  must  photngra 
was  covered  as  a  straight  news  of  the  prominence  of  people  the  Ixidies  of  four  brothers  r 
event.  The  papers  also  stay  quoted  came  up  for  hard  ci’iti-  drowned.  (E  &  P,  Aug.  15,  pa: 
away  from  Christmas  and  Eas-  cism  by  the  schoolmen,  who  kept  1.1).  He  persisted  in  doing  s 
ter  features.  mentioning  the  “McCarthy  era.”  job.  although  badgered  by  po!; 

Louis  Cassels,  who  writes  a  Playing  up  the  late  Senator’s  and  firemen  and  all  but  niol/i 
weekly  religious  news  dispatch  “wild  statements”  was  justified  by  a  crowd  sympathetic  to  t 


tors  had  tentatively  planned  a  Gazette  and  Daily  photograph^l 


ter  features.  mentioning  the  “McCarthy  era.”  job.  although  badgered  by  po! 

Louis  Cassels,  who  writes  a  Playing  up  the  late  Senator’s  and  firemen  and  all  but  mol. 

weekly  religious  news  dispatch  “wild  statements”  was  justified  by  a  crowd  sympathetic  to  ' 

for  United  Press  International,  by  some  editors  as  necessary  for  mother  present  at  the  scene. 


argued  that  newspapers  publish  his  final  exposure,  although  it  The  fact  that  the  reporter; 
political  and  economic  beliefs  be-  was  generally  agreed  such  false  alized  the  ethical  questions  i 
cause  such  beliefs  influence  hu-  statements  could  be  best  han-  volved  and  wrote  an  artic) 
man  society,  so  why  not  report  died  by  inserting  corrective  about  it  was  applauded  by  & 
on  religious  beliefs,  which  also  statements  from  other  sources  educator.  He  cited  the  story  i 
play  a  part  in  peoples’  activi-  in  the  same  news  stories,  or  by  jm  illustration  of  the  emergenc 
ties?  editorial  comment,  moved,  if  of  the  U.S.  pre.ss  from  an  en 

“We  believe  that  by  holding  necessary,  from  the  editorial  to  of  libertarian  theory  of  freedc: 
aloof  from  statements  of  differ-  the  front  page.  to  the  period  of  social  respoiu 

bility.  The  old  concejjt  of  me 
as  a  reasoning  animal  capabi* 
of  making  good  decisions  i 
given  the  facts  has  given  awaj 
to  the  modern  idea  that  the  ma.'- 
of  people  are  incapable  of  rea 
soning  and  must  be  guided  m 
helped  to  understand  what  is  go¬ 
ing  on  about  them,  he  said. 

Some  editors  still  felt  thati! 
given  facts  by  newspapers  peo¬ 
ple  were  able  to  make  their  ow: 
decisions. 

Views  regarding  the  York  pic¬ 
ture  incident  varied  sharply, 
clear-cut  invasion  of  pr- 

-  vacy,”  declared  Robert  Moly 

COMMUNICATING  their  ideas  at  press  forum:  Louis  Cassels,  left,  of  neaux,  assistant  managing  edi- 
United  Press  International,  and  Quinton  E.  Beauge,  executive  editor  of  tor,  Pittsburgh  Press.  “H* 
the  Williamsport  (Pa.)  Sun-Gaiette.  should  not  have  shot  the  rac¬ 


ing  doctrine  we  can  do  a  more  Standards  of  “good  taste”  “You  can’t  keep  four  drew: 
effective  job”,  Mr.  Brown  said,  commanded  considerable  atten-  ings  in  one  day  from  one  family 
“No  one  can  accuse  us  of  carry-  tion.  The  editors  maintained  private;  he  was  right  to  take  the 
ing  the  banner  for  any  one  that  taste  varied  from  commun-  pictures”,  said  Harry  Smyth 
creed.”  ity  to  community,  and  that  the  publisher  of  the  Dover  Delamn 

For  that  reason  he  eschews  local  editor  knows  his  own  com-  State  News.  “Our  obligation t' 
publication  of  any  Bible  texts  munity  liest.  When  one  pro-  editors  is  to  our  readers.  .1 
or  prayers  or  articles  by  local  fessor  objected  to  giving  inti-  dangerous  spot  in  the  river  «•' 
clergymen.  To  cover  all,  you’d  mate  details  on  clothing  etc.,  of  pinpointed.  The  assignment 
have  to  include  room  for  athe-  a  woman  found  murdered,  an  to  picture  the  dangers  as  dn- 
ists,  he  argued.  editor  ejaculated:  “I’d  fire  you  matically  as  possible.” 


tor,  Pittsburgh  Press.  “H» 
should  not  have  shot  the  jw- 
ture.” 

“You  can’t  keep  four  drew: 


have  to  include  room  for  athe 
ists,  he  argued. 


Other  editors  present  differed  as  a  reporter.” 


Editors  called  upon  the  pw- 
fessors  for  specific  critici® 


Impartiality 


educators 


from  this  view.  “What  is  a  newspaper?”,  fessors  for  specific  criticise 

asked  Frank  Hawkins,  Pitts-  They  were  told  there  was  i 
Pre^s  Impartiality  burgh  Post-Gazette.  “It  must  he  .sameness  in  papers  out.sideNe* 

The  educators  seemed  in-  things  to  all  people.  Pack-  York,  that  you  felt  in  most  citi<> 
dined  to  indict  newspapers  for  aged  to  appeal  to  a  diverse  audi-  “cut  off  from  the  world”.  'n>«I 
not  being  strictly  impartial  in  ^ace,  a  newspaper  must  be  a  cited  the  New  York  Times  sse 
news  columns,  particularly  in  Rreat  big  grab  bag.  What  may  example  to  other  papers.  Sraw 
political  and  labor  news  report-  aot  seem  in  good  taste  to  some  frankly  replied  they  did  not  lib 
ing.  "’''1  expected  and  demanded  the  Times;  almost  all  werei»! 

“Why  did  newspapers  snow  others.  Our  first  function  is  inclined  to  have  their  papers 

under  Sigma  Delta  Chi’s  plan  to  hook  the  reader,  to  get  him  come  miniatures  of  it. 

test  press  impartiality  during  to  put  dowm  his  money  for  our  i  .  .«-  • 

the  last  Presidential  campaign?”  paper.  It  may  be  for  a  tip  on  In  (.ommuniiy  \llair« 

they  wanted  to  know.  “And  why  the  races,  for  the  crossvyord  ^  majority  of  editors 
do  editors  and  publishers  resent  puzzle,  for  the  stock  prices,  editors  should  participate 
efforts  at  organized  press  criti-  After  you  get  him  you  hope  he  tively  in  community  affairs, 
cism  such  as  proposed  by  Robert  tind  information  also  that  “j  believe  in  it  ileeply”, 

Maynai-d  Hutehins  and  the  Com-  "''*1  uplift  and  educate  him  as  Seymour,  of  Worcester,  declai^^ 
mission  on  the  Press?”  well  as  entertain.  If  you  haven’t  <‘4  newspaperman  cannot  s® 

The  editors  in  general  pointed  customers,  you  haven’t  got  a  should  not  remove  himself  fP'® 
out  newspapers  were  the  most  newspaper.”  jjfp  y,jg  community. 

criticised  of  all  institutions  since  .Social  Responsibility  should,  however,  take  office  « 

they  come  under  daily  scrutiny  ‘  -  y  organizations  only  on  a  polief' 

of  their  readers.  If  newspapers  Dr.  Theodore  Peterson,  dean  not  publicity  level.  If  he  diffe® 
fail  to  do  the  kind  of  job  people  of  the  College  of  Journalism  and  on  policy,  he  should  say  so  ai" 
want  they  fail.  Communications,  University  of  offer  to  resign.” 
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want  they  fail. 


In  Community  Affairs 

.-A  majority  of  editors 
editors  should  participate 


ciitci  lain.  II  I  newspaperman  cannoi 

it  customers,  you  haven’t  got  a  should  not  remove  himself  fP® 
wspaper.  jjfp  j^jg  community. 

.Social  Responsibility  ^^ould,  however  take  of^  ® 

organizations  only  on  a  pw‘.' 
Dr.  Theodore  Peterson,  dean  not  publicity  level.  If  he  diffc® 


RESS  ARDS 

?'irst  Corum 
rize  Goes 
o  Colleague 

The  first  Bill  Corum  Memorial 
Kward  goes  to  Pat  Lynch,  turf- 
liitor  of  the  New  York  Joumal- 
inerican. 

The  Thoroughbred  Racing  As- 
jriatioiis  will  make  the  award 
It  its  18th  annual  meeting  in 
Kew  Orleans  on  Dec.  10. 

“It  is  happily  appropriate 
that  the  first  award  made  in  the 
time  of  the  late  Bill  Corum 
ihould  go  to  one  of  Bill’s  cohorts 
tn  the  Journal- American,”  Spen- 
i»er  J.  Drayton,  executive  secre- 
itar\-  of  TRA,  said. 

The  Bill  Corum  Memorial 
i  vard  is  made  for  the  outstand- 
iiik'  column  or  feature  storj’  on 
ficing  submitted  during  the 
J''ar.  Mr.  Lynch’s  winning  col¬ 
umn  appeared  June  16  and  was 
a  retrospective  view  of  the  dra- 
f  atic  running  of  the  1959  Bel- 
f  .ont  Stakes  and  the  near  tragic 
arrident  in  which  King  Ranch’s 
T  ack  Hills  fell  wdth  Eddie  Ar- 
(  II 0  at  the  head  of  the  stretch. 

Award  to  Column  i^l 

Oscar  Otis,  columnist  for  the 
Racin<f  Form  and  New 
Qorfc  Morning  Telegraph,  was 
:  nouncfd  as  the  winner  of  the 
TRA  award  for  the  best  news 
on  Thoroughbred  racing 
in  1959.  His  award  winning  en- 
*  y  was  an  inteiwiew  with  J. 

T  Ipar  Hoover  at  Del  Mar  race 
tiack  last  August. 

Speedy  leflexes  proved  to  be 
nc  difference  between  a  routine 
I'hotogiaph  of  a  finish  of  a  race 
in  1  a  prize  w-inning  photogi'aph 
T'>  Arthur  Furley,  publicity 
nstnan  at  Narragansett  Park 
.lie  track.  Poised  to  snap  the 
finish  of  a  race  on  July  17, 
hotnfri  apber  Furley  saw  un- 
ithoildx  motion  out  of  the  cor¬ 
ner  of  his  eye,  .swung  his  camei’a 
und  caught  Jockey  Norman  Mer- 
hanging  by  the  reins  in 
front  of  the  horse. 

The  resulting  widely  used 

'  off)  provcsl  to  be  the  winner 

the  TRa  News  Photo  award. 

*  *  * 

BK<T  STORIE.'k 

Mark  VII  Ltd.,  Jack  Webb’s 
_o  ion  picture  and  television 
^loduction  company,  has  launch- 
a  contest  to  find  the  most  in- 
cresting  -  lo—  in  a  newspa¬ 
perman’s  life. 

^  prize 

♦1.500,  is  open  to  all  news- 
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Success  of  Novel  Causes 
Drury  to  Change  His  Job 


FIRST  WINNER  of  the  public 
service  award  (a  plaque  and 
$500)  established  by  the  National 
Association  of  Independent  In¬ 
surers,  Chicaqo,  is  Verne  Williams, 
right,  of  the  Miami  (Fla.)  Daily 
News  for  stories  exposing  a  per¬ 
sonal  injury  claim  racket.  Making 
the  presentation  is  Preston  Estep, 
left,  NAII  president. 

papennen  in  the  United  State.s 
and  Canada.  The  second  prize 
is  $750,  the  third,  $300  and  five 
additional  prizes  of  $50. 

They  will  be  awarded  to  the 
newspapemien  who  write,  in  600 
words  or  less,  the  best  stories 
in  which  participants  were  in¬ 
volved  as  reporters  or  editors 
or  actual  incidents  in  their  lives. 


Playwright  Wins 
Caiiatlian  Contest 

Toronto 

The  $2,.500  first  prize  in  a 
play-writing  competition  spon¬ 
sored  jointly  by  the  Toronto 
Globe  and  Mail  and  Stratford 
Shakespearean  Festival  Founda¬ 
tion,  has  been  won  by  Donald 
Jack,  35-year  old  professional 
playwright  of  Oakville,  Ont.  Mr. 
Jack’s  prize-winning  play  is  a 
satirical  comedy  with  a  Quebec 
and  Ontario  setting  entitled  “To 
the  Canvas  Barricade.” 

The  contest,  with  $4,250  in 
cash  prizes,  was  open  to  all  Ca¬ 
nadians  living  in  Canada  or 
abroad.  It  attracted  185  scripts. 
Out  of  the  total,  10  were  chosen 
for  final  consideration. 


Washington 

Allen  Drury,  author  of  the 
l)est-seller  novel  of  Washington 
politics,  “Advise  and  Consent,” 
resigned  from  the  Netv  York 
Timeii  staff  here  this  week.  He 
will  become  one  of  five  Wash¬ 
ington  correspondents  for  Read¬ 
er’s  Digest  on  Jan.  1.  In  the 
meantime  he  is  taking  a  vaca¬ 
tion. 

Mr.  Drury  said  the  new  job 
will  leave  him  time  to  work  on 
novels  and  look  after  the  stage 
and  screen  pi’oductions  of  “Ad¬ 
vise  and  Consent.” 

Mr.  Druiy,  a  41-year-old  Cali¬ 
fornian,  has  been  on  the  local 
scene  since  1943  as  a  reporter 
for  United  Press,  Pathfinder 
magazine,  the  Washington  Eve¬ 
ning  Star  and — since  1954 — the 
New  York  Times. 

What  happens  to  a  reporter 
when  his  first  novel  hits  the 
top  of  the  best-seller  list?  For 
one  thing,  Mr.  Druiy  said,  he  is 
swamped  by  speaking  engage¬ 
ments.  For  another,  he  experi¬ 
ences  a  “considerable  financial 
change.” 

“.Advise  and  Consent,”  which 


deals  with  the  machinations  re¬ 
volving  around  Senate  confiroia- 
tion  of  a  new  Secretary  of  State, 
has  sold  almost  110,000  copies 
in  addition  to  155,000  distributed 
by  the  Boo)c-of-the-Month  Club. 

Mr.  Drury  is  consultant  for 
a  stage  vei*sion  w'hich  will  prob¬ 
ably  have  its  premiere  in  Wash¬ 
ington  next  fall.  He  will  be  tech¬ 
nical  consultant  for  a  film  to 
be  produced  by  Otto  Preminger 
and  photographed,  for  the  most 
part,  in  the  Capital. 

In  his  bachelor  house  in  South¬ 
east  Washington  Mr.  Drur>'  is 
at  work  on  his  second  novel, 
scheduled  for  completion  next 
summer.  It  will  be  nonpolitical 
and  set  in  California. 


Joins  AP  ill  Tokyo 

Associated  Press  has  added 
Day  Inoshita,  Japanese  news¬ 
man,  to  its  Tokyo  .staff.  Cali- 
fornia-lK)rn,  he  is  43,  and  a 
graduate  of  the  University  of 
California  (Los  Angeles).  He 
once  worked  for  the  Domei  News 
Service  and  the  former  Japan 
Advertiser. 


REAL  GOOD— James  M.  Udall, 
left,  president  of  the  National  As¬ 
sociation  of  Real  Estate  Boards, 
hands  a  first  prize  certificate  to 
David  Bollinger,  right,  of  the  Pitts¬ 
burgh  (Pa.)  Press,  noting  he  wrote 
the  best  series  on  real  estate  in 
the  past  year.  It  described  sales 
of  home  sites  in  Florida  on  install¬ 
ment  plans. 
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TV  Newsmen  Toss 
Roek  and  Roll  Away 


Los  Angeles 

The  iiinning  feud  between 
local  newspaper  reporters  and 
newsmen  and  technicians  from 
radio  and  TV  broke  out  anew 
here  last  w'eek  during  the  visit 
of  New  Yoi’k’s  Governor  Nelson 
Rockefeller, 

When  Govemor  Rockefeller’s 
press  assistant,  Richard  Amper, 
refused  to  alter  announced  plans 
for  separate  news  conferences 
for  print  and  electronic  media, 
the  radio-TV’  men  picked  up 
their  gear  and  walked  out  after 
having  taped  the  argument  wdth 
the  Governor  and  his  staff. 

The  radio-TV’  boycott  of  the 
press  conference  w^as  organ¬ 
ized  by  the  Radio  and  Television 
News  Club  of  Southern  Cali¬ 
fornia  under  the  urging  of  John 
Thompson,  local  NBC  new’s  di¬ 
rector. 

Organized  Boycott 

Mr.  Thompson  explained  that 
when  he  received  Governor 
Rockefeller’s  schedule  Nov.  6  he 
protested  the  “separate  but 
equal  treatment’’  but  got  no 
agreement  from  the  Governor’s 
staff.  So,  he  said,  he  got  on  the 
telephone  and  got  the  boycott 
started. 

Spokesmen  for  the  radio-TV 
men  at  the  press  conference 
were  Grant  Holcomb  of  CBS 
and  Clete  Roberts  of  KTLA, 
representing  the  six  TV  and 
newsreel  crews  and  four  radio 
crews  present. 

Mr.  Holcomb  argued  with  the 
Govemor  that  answers  to  ques¬ 
tions  at  a  second  press  confer¬ 
ence  tend  to  look  rehearsed. 

“I’m  not  rehearsed,’’  the  Gov¬ 
ernor  said.  “I  answ'er  questions 
on  my  own.  I  want  to  handle  it 
effectively  for  each  medium.  I 
want  to  do  each  well  and  some¬ 
times  I  can’t  when  they  are  both 
together.  This  is  the  policy  I 
have  followed  since  I  entered 
political  life  11  months  ago.’’ 

Mr.  Thompson  said  that  NBC 
feels  that  any  time  a  press  con¬ 
ference  looks  hot  enough  to  cre¬ 
ate  news  in  itself  the  netAvork 
has  the  right  and  the  responsi¬ 
bility  to  record  the  news  as  it 
happens. 

“We  plan  to  try  to  cover  the 
actual  press  conferences  of  evei'y 
active  or  highly  potential  presi¬ 
dential  candidate  during  the 
coming  campaign.  We  feel  it  is 
our  duty,’’  he  said. 

NBC  also  boycotted  Mr. 
Rockefeller’s  San  Francisco  con¬ 
ference,  he  said,  although  local 


stations  filmed  a  meeting  after 
the  regular  press  conference. 

Involuntary  Actors 

Los  Angeles  papers  cheered 
Governor  ^ckefeller’s  stand. 

“Los  Angeles  newspapers  do 
not  particularly  care  to  have 
their  reporters  involuntarily 
cast  as  actors  for  another  new's 
medium  which  has  its  own  re¬ 
porters,’’  said  the  Examiner. 

“A  printed  coverage  of  a 
personality  or  issue  is  almost 
categorically  different  from  see¬ 
ing  or  hearing  a  person  on  the 
air,’’  said  the  Times.  “This  is 
due  primarily  to  human  nature. 
A  person  will  converse  easily, 
informally,  and  even  more 

lucidly  in  a  conversation.  But 
when  he  knows  he  is  being  taped 
or  filmed,  he  tends  to  freeze  into 
foi-mality  and  innocuousness.’’ 

Although  they  participated  in 
the  pi’ess  conference  boycott,  tw’o 
local  television  stations  aired 
interviews  with  the  Govemor 

which  had  been  set  up  inde¬ 

pendent  of  the  mass  interview. 

Bill  Stout  of  CBS’s  KNXT 
taped  a  special  inteiwiew  about 
an  hour  after  the  press  con¬ 
ference  and  aired  it  later  that 
day  and  Paul  Coates  of  the 
Times’  KTTV  conducted  a  sim¬ 
ilar  private  inteiwiew  in  the 
afternoon  for  airing  that  night. 
*  *  * 

Custom  at  Capitol 

Albany,  N.  Y. 

Govemor  Rockefeller’s  insist¬ 
ence  on  two  press  conferences 
— one  for  newspaper  reporters, 
the  other  for  radio  and  tele¬ 
vision  men — follows  his  practice 
at  the  Capitol  here,  and  has 
largely  come  from  insistence  of 
reporters. 

It  springs  from  the  fact  that 
in  the  Capitol  there  are  10  full¬ 
time  reporters,  no  full-time  tele¬ 
vision  newsmen  and  only  one 
part-time  radio  reporter. 

Newspapei-men  in  Albany  con¬ 
tend  that  they  spend  their  time 
and  their  newspapers  pay  their 
salaries,  so  that  they  can  be 
acquainted  wdth  the  state  gov¬ 
ernment.  One  payoff  for  this 
outlay  of  time  and  money  is  at 
a  news  conference,  where  news¬ 
papermen  can  draw  on  their 
backgrounds  to  frame  questions. 

If  a  radio  or  TV  station  could 
send  a  crew  to  film  or  record 
the  entire  press  conference,the 
Albany  newspapermen  contend, 
the  electronics  media  would  cash 
in  on  the  newspapers’  invest- 


City  Council 
Cheers  Press 
After  Melee 


Al  R0RA,I1 

N ewspaper  photographers  aa 
reporters  worked  with  comp!. 
BOUNCED  —  Chicago  Tribune  freedom  and  received  a  fiien 
photographer  Harold  Norman  lies  reception  at  the  Aurora  ciS 
prone  after  tumbling  down  six  council  meeting  Nov.  16. 
or  seven  steps  on  a  stairway  lead-  When  the  photographers  wall 
mg  to  the  rear  entrance  of  coun-  ,  y„.„olested  into  the  couwi 
cil  chambers  at  Aurora,  III.  City  ,  ,  ,,  i  i  •  , 

Hall.  Police  barred  all  newsmen  chamber  the  crowd  which  near 
from  a  turbulent  meeting  of  the  filled  the  room,  clapiied  an 
council.  Mr.  Norman  said  he  was  cheered.  The  still  photographei 
shoved  by  a  cop.  used  flashbulbs  at  will  durr; 

-  the  meeting,  and  a  televisi". 

ment.  In  this  way  they  could  camera  ground  away  witho:: 
dodge  the  need  to  employ  a  full-  use  of  artificial  lighting, 
time  reporter,  or  even  one  to  This  was  in  contrast  wiii 
attend  the  news  conference.  The  the  council  meeting  a  wea 
questioners  who  w'ould  be  seen  earlier  when  photographers  an: 
or  heard  would  be  newspaper  some  reporters  vv'ere  banned, 
reporters.  The  four  Aurora  commi- 

Governor  Rockefeller’s  press  sioners,  meeting  without  Mavf: 
conferences  in  the  Capitol  are  p^ul  Egan,  who  is  in  Florida 
neither  filmed  nor  recorded,  shelved  a  proiio.sed  ordinary 
Television  or  radio  reporters  to  ban  photographeivs’  artifiri 
may  sit  in  and  a.sk  questions,  lighting  and  all  televising  equif 
however.  ment.  The  commissioners  forgr: 

Later,  before  their  own  micro-  about  telegrams  they  sent  oC 
phones  or  cameras,  they  may  ask  Saturday  announcing  that  oni^ 
the  Govemor  some  of  the  same  one  photographer  would  be  ad- 
questions  asked  at  the  confer-  niitted  to  represent  all  neirr 
ence.  The  difference  is  that  papers  and  press  seiwices. 
newspapermen  aren’t  doing  the 

questioning  for  them.  Suit  Is  File<l 

*  “They  [the  commissioners'l 

Fflltorial  Riirike  shaking  in  their  booh,' 

EillllUridi  Donald  Curran  of  Auror. 

A  T>  police  told  a  reporter.  “I  told 

i^Olirt  X  1C  Ijdll  them  to  back  off.  This  has  al- 

Tulsa  Okla  ffotten  me  involved  in  a 

The  Tulsa  World  said’  in  an  $200,000  suit.  So  I  told  them « 
editorial  the  other  day  it  didn’t  ® 

agree  with  those  who  contend  < 

that  Canon  35 — no  pictures  in  constitutional  ri^t  o 

the  courtroom — is  a  foiTn  of  press  to  record  the 
censorship.  of  any  public  governing 

Oklahoma  media  groups  are  raised  in  a  $210,000 
asking  the  state’s  supreme  court  suit  filed  against  four  Auw 
to  peimit  photographers  in  officials  by  Chicauo  T  •' 
coui'ts.  photographer  Harold  Nonna. 

The  World  said;  “We  feel  a  ^od  reiiorter  David  Alter, 
judge  would  be  derelict  if  he  did  The  suit,  filed  in  Fede^ 
not  resti’ain  the  behavior  of  Court,  arose  from  a  melee 
principals  and  spectators  in  his  marked  efforts  of  reirorterea-' 
coui’ti’oom.  Attorneys  ai*e  con-  cameraman  to  enter  a  turbuf- 
sidered  officers  of  the  court  and  meeting  of  the  city  ®ounc^ 
behave  accordingly.  And,  in  a  Mr.  Noirnan  was  injured*® 
broad  sense,  so  are  reporters  tumbling  down  a  stairway  aftf 
covering  trials.  being  .shoved  by  city  police®®- 

“The  Protestants  who  have  Mr.  Alter  was  carried  a*®- 
challenged  the  right  of  the  court  from  the  door  to  the  counc 
to  impose  Canon  35  contend  this  chambers  by  two  policemen, 
is  a  foi-m  of  censorship.  We  can-  As  plaintiffs,  Noiman  a® 
not  disagree  more.  Some  of  the  Alter  accused  the  four 
pleadings  have  all  the  earmarks  officials  of  an  “unconstitutiona 
of  an  exercise  in  semantics,  attempt  to  censor  the  press’ 
Canon  35  is  not  an  infringe-  deprive  them  of  their  const.^ 
ment  on  freedom  of  infonnation.  tutional  rights  of  freedom  ^ 
A  reporter,  with  pencil  in  hand,  speech  and  press  through 
can  continue  to  do  a  thorough  “malicious’’  and  “ovil”  u*® 
and  honest  job.’’  police  powder. 


lue  to  do  a  thorough  “malicious”  and  “<  vil”  u*® 
t  job.”  police  pow'er. 
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Mel  Lazarus 

(Miss  Peach) 

This  tall,  handsome  gentleman  had 
one  of  the  most  unusual  pre-cartoon- 
ing  occupations:  glass-blowing,  in  his 
father's  shop  in  Coney  Island.  This 
led  him  into  the  carnival  business.  He 
end  his  partner  made  glass  figurines 
end  took  turns  being  pitchman  and 
shill.  He  says  he  became  honest 
when  he  became  a  cartoonist. 


Before  Fame  and  Fortune . . . 


.  .  .  many  newspaper  cartoonists  had  jobs  as  far  removed  from  the  drawing 
board  as  Cape  Canaveral  is  from  the  moon.  Bill  Knowiton,  for  instance, 
was  a  football  coach.  Here's  a  glance  at  the  early  days  of  some  New  York 
Herald  Tribune  Syndicate  talent.  This  is  how  each  artist  sees  himself  in 
those  good,  poor  ol'  times.  (No.  6  in  a  series.)  Produced  by  James  L. 
Collings. 


7  # 
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Charlie  Pearson 
(Notes  on  the  News) 
wmer  drummer  in  a  cavalry  band, 
Charlie  now  raises  Holstein  cows  on 
•  farm  not  far  from  Manhattan.  A 
friend's  description  of  him:  "He's 
<i*lish.  He  blinks  slowly,  speaks  slowly, 
moves  slowly  and  is  slowly  losing  his 
hair." 


\  0 


Johnny  Hart 

(B.C.) 

Quiet,  crewcut  Johnny  explains:  "My 
formative  years  were  spent  construct¬ 
ing  pyramids  of  expended  beer  cans. 
Once  worked  in  the  art  department 
of  a  General  Electric  plant. 


-Sri*!* 

KjjeWiJvH 


Bill  Knowiton 
(Grimrose  Grammar) 

And,  as  we  said,  the  ex-football  coach, 
ruggedly-built  Bill,  who  shows  him¬ 
self  here  as  Mr.  Puddlecup,  a  char¬ 
acter  in  GG.  Cartooning's  not  his 
only  job — he's  also  an  elementary- 
school  principal  in  Waterloo,  Iowa. 


Arnold  Roth 

(Poor  Arnold's  Almanac) 

In  the  late  1940s.  short,  slender,  story¬ 
telling  Arnold  was  a  saxophonist  with 
several  name  jazz  bands.  The  applause 
he  received,  he  says,  was  loud  enough 
to  drown  out  his  playing  and  keep 
everyone  happy. 


I  P  ^  Allan  Jaffee 

^  ^  (Tall  Tales) 

— ^ ^  This  is  Al's  way  of  saying  he's  never 

held  down  any  other  job  than  as  an 

_ artist.  "I've  been  getting  slapped 

^ \  around  for  my  drawing  right  from  the 

/  ^  \  beginning,"  he  says.  Moon-faced  and 

'  7  L,,,,.  ^ jolly,  he  was  publisher  of  Humbug, 

'  '  defunct  satire  magazine. 
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World  News  Prizes 
For  Campus  Papers 

The  Overseas  Press  Club’s 
second  annual  National  College 
Editors’  Conference  has  been 
scheduled  for  Feb.  19-21  in  New 
York  City.  Conference  chair¬ 
man  is  Ruth  Hagy. 

For  the  first  time,  College 
Press  Awards  will  be  presented 
to  two  campus  newspapers  — 
one  a  weekly,  the  other  a  daily 
— for  the  best  coverage  of  world 
news  and  United  States  foreign 
policy  appearing  in  a  college 
newspaper. 


News  Dearth 
In  Papers  Hit 
By  Lindstrom 

Detroit 

Carl  E.  Lindstrom,  professor 
of  JouiTialism  at  the  University 
of  Michigan,  would  have  news¬ 
papers  print  more  news — and 
more  texts  of  speeches  by  im¬ 
portant  people.  He  thinks  there 
has  been  “an  alanning  decline” 
of  real  news  in  today’s  news¬ 
papers. 

In  a  Journalism  Day  debate  at 
Wayne  State  University  here 
Nov.  10,  the  former  executive 
editor  of  the  Hartford  (Conn.) 
Times  said  most  newspapers 
have  only  35  percent  of  their 
space  devoted  to  non-advertising 
matter  “and  much  of  that  is 
not  news,  but  cartoons,  puzzles 
and  so  forth.” 

The  reasons  are  not  hard  to 
find,  he  added. 

“The  most  shopwom  dictum 
in  American  jouimalism  today  is 
that  a  non-competitive  news¬ 
paper  is  somehow  better  than  a 
competitive  one,”  he  said. 

“Publishers  who  know  all  the 
answers  and  editors  who  know 
only  the  .same  answers  that  pub- 
li.shers  know,  will  tell  you  that 
you  can’t  have  two  separately 
owned  newspapers  in  a  city  with 
a  population  of  180,000.  In  Hart¬ 
ford  we  never  went  in  for  such 
rigged  answers.” 

Cxitical  of  AP 

In  speaking  alx)ut  the  As.soci- 
ated  Press,  Prof.  Lindstrom 
said:  “If  the  AP  is  not  supply¬ 
ing  enough  news,  it  is  because 
water  cannot  rise  above  its 
source  and  a  co-operative  can¬ 
not  be  any  better  than  the  level 
of  its  members. 

“If  any  news  reixirt  is  ever 
found  lacking,  the  As.sociated 
Press’  .stock  reply  is:  ‘Well,  you 
saw  only  what  went  into  .some 
newspaper;  you  didn’t  see  what 
the  AP  .sent  out.’  AP  executives 
are  so  thoroughly  schooled  and 
disciplined  in  this  maneuver  of 
closing  ranks  that  nothing  like 
it  has  been  seen  since  the  Mace¬ 
donian  Phalanx.” 

As  for  the  value  of  full  texts, 
he  stated:  “Most  member 
papers  .  .  .  are  quite  confident 
that  there  is  no  readership  for 
texts  of  presidential  addresses. 
That  is  hardly  the  issue.  In  a 
democratic  country  .  .  .  the  need 
of  the  people  and  their  right  to 
know  is  paramount.  The  words 
the  President  speaks  should  be 
available  to  whoever  wants  to 
read  them — no  matter  how  few 
they  be.” 


Boston  Typos 
Settle  with 
Arbitration 


Boston 

The  printers’  strike  which 
shut  down  all  Boston  dailies  ex¬ 
cept  the  Christian  Science  Moni¬ 
tor  on  Nov.  5  ended  for  some 
with  e<Iitions  on  Saturday,  Nov. 
14,  and  for  others  on  Sunday. 

At  a  meeting  arranged  by 
metliatoi's,  the  members  of  the 
typographical  union  reversed 
their  position  against  going  to 
arbitration  on  two  issues  of  pay 
and  fringe  benefits.  The  new 
vote  was  644  to  543.  The  vote 
against  arbitration  which  pre¬ 
cipitated  the  walkout  was  561 
to  511. 

An  arbitrator  will  be  asked 
to  determine  whether  the  print¬ 
ers  are  to  receive  “anything 
above  and  beyond’’  the  manage¬ 
ment  offers  which  were  .said  to 
be  equal  to  what  10  other  craft 
unions  had  accepted. 

According  to  some  union  ob- 
sei-vers,  an  important  element 
in  swinging  the  group  to  accept¬ 
ance  of  arbitration  was  the  vote 
by  union  members  who  are  em¬ 
ployed  in  the  open  shop  of  the 
Christian  Science  Monitor.  They 
did  not  participate  in  the  first 
balloting  on  the  question  but 
this  time  they  tumed  out  in  a 
bloc.  Also  voting  were  pen¬ 
sioners. 

Orderly  Meeting 

The  meeting  was  orderly,  in 
contrast  with  the  previous  meet¬ 
ing  which  was  described  as 
noisy.  .John  D.  Craig,  president 
of  Local  13,  ITU,  spoke  for  45 
minutes  before  the  balloting. 

There  are  about  1,100  mem¬ 
bers  of  the  union  working  on 
Boston  newspapers.  The  entire 
memliership  of  2,200  was  eligible 
to  vote.  The  vote  to  strike  was 
898  to  90. 

The  new  two-year  contract 
calls  for  a  nine  cent  an  hour 
wage  increase,  retioactive  to 
Jan.  1;  and  an  additional  7% 
cents  an  hour  effective  next  Jan. 
1.  In  addition,  the  publishers 
will  contribute  15  cents  per  .shift 
to  the  welfare  and  retiiement 
funds  and  an  additional  five 
cents  beginning  next  Jan.  1. 
Printers  now  receive  $119.40 
weekly,  plus  $4.75  in  pension 
and  welfare  benefits. 

Subject  to  arbitration  will  be 
a  propo.sal  that  union  members 
receive  three  days  off  with  pay 
in  the  event  of  a  death  in  the 
immediate  family. 

John  D.  Craig,  president  of 
the  printers’  union  in  an  address 


to  leaders  of  other  newspaper 
unions,  said: 

“While  you  may  think  the 
strike  has  not  contributed  a  use¬ 
ful  purpose,  it  has.  In  the  past 
20  or  30  years,  the  publishers 
have  not  only  taken  the  ITU,  but 
all  the  unions  for  granted.  This 
puts  the  publishei's  on  notice  we 
cannot  taken  for  grunted. 
Believe  me,  we  will  be  in  a  better 
position  from  now  on.” 

Eugene  P.  Barnes,  represent¬ 
ing  the  publishers,  said  the  pub¬ 
lishers’  proposal  called  for 
settlement  of  the  dispute  by  “a 
competent  and  impartial  ar¬ 
biter.”  He  added  that  the  pub¬ 
lishers  offered  arbitration  before 
the  strike  starte<l. 

Approximately  5,000  news- 
pai>er  employees  were  fur¬ 
loughed  from  i)ayrolls  during  the 
shutdown.  The  Globe  and  the 
Traveler  resumed  publication 
Saturday  morning  but  the  Her¬ 
ald  and  evening  Globe  dropped 
Saturday  afternoon  editions. 
The  Hearst  papers  resumed  with 
the  Snndan  Advertiser. 


Hall  Advises; 
Raise  to  10c. 
Cut  Editions 

Cmci# 

Metropolitan  newspapers  mi' 
change  their  methods  if  thf 
are  to  continue  to  prosper  ant 
broaden  their  sphere  of  inlh- 
ence,  Arthur  E.  Hall,  Chietfi 
Haily  News  general  manage 
told  the  Mid-America  Periodia 
distributors’  meeting  here  tb 
week. 

Mr.  Hall  said  metropolis 
papers  must  raise  their  dai; 
l)rice  to  10  cents;  must  getmos 
money  for  their  advertisiif: 

lougned  trom  i)ayroiis  during  tne  publish  fewer  editions;  andpr^ 

shutdown.  The  Globe  and  the  TRAINER — Mrs.  Laurette  G.  Hup-  duce  their  product  more  eft 

Traveler  resumed  publication  appointed  to  direct  ciently. 

Saturday  morning  but  the  Her-  '’®,*  e"’P'°vee$  of  the  ..j  believe  that  in  the  yea.il 

aid  and  evening  Globe  dropped  a  meml^°of  the  AmericVn  Soclet*  metropolitan  newspape.'! 

Saturday  afternoon  editions.  oriTaining  Dkee"torT*and°‘"ha$  ''’ill  print  no  more  than  two er 

The  Hearst  papers  resumed  with  worked  with  governmental  and  pri-  three  editions  a  day,”  he  said 

the  Sunday  Advertiser.  vate  organiaations  in  Washington.  “Today,  we  are  literal); 

knocking  ourselves  out,  in  Ct 
cago  at  least,  by  unnecessa.'; 
overlapping  of  morning  and  aft 

Tl*a  iOi  •  T  1  ernoon  editions. 

Indictiiient  atones  Involve  its  confusing  and  cost; 

when  the  first  edition  of  today's 
morning  paper,  which  w 

2  Papers  in  Contempt  Test 

same  news  that  was  treated  ii 
Clevelanu  the  law  that  forbids  advance  depth  by  the  final  edition  d 
The  C/cre/and  Press  and  Plain  publication  of  indictments  of  yesterday’s  afternoon  papfi 
Dealer  have  been  cited  for  con-  persons  not  in  custody  or  under  which  was  fresh  off  the  pi» 
tempt  of  court  on  charges  that  bail.  The  judge  then  ordered  at  5  p.m. 
they  disclosed  and  published  proceedings  against  the  two  pa-  “When  we  operate  over  a  12- 
stories  telling  of  two  Grand  pers  and  any  wire  seiwices  or  hour  span,  we  require  eitk 
Jury  indictments  before  they  radio-TV  stations  that  carried  two  complete  crews  of  workers 
were  filed  and  the  cases  docketed,  the  advance  news.  Mr.  Corrigan  or  we  have  a  lot  of  overtiw 
An  information  was  filed  by  said  there  was  no  evidence  avail-  or  both, 
the  Cuyahoga  County  prosecu-  able  that  wire  seiwices  and  ra-  “Three  editions  of  a  momint 
tor,  John  T.  Cori'igan,  and  four  dio  stations  were  at  fault.  paper  can  be  produced  >• 

attorneys,  representing  the  Sheldon  Clark,  one  of  the  at-  straight  time  between  9  pJt 
Cleveland  Bar  Association.  torneys  on  the  committee,  said  and  4  a.m.  The  same  number 
The  publishers  w'ere  asked  to  TV  and  radio  stations  were  not  of  editions  of  an  afternoc: 
show  cause  why  they  should  not  cited  “because  we  felt  they  were  newspaper  can  be  printed  >: 
be  punished.  The  papers  will  mere  subscribers  to  a  news  serv-  straight  time  between  10  aJt 
fight  the  charges.  >ce;  they  would  hardly  be  in  a  and  5  p.m. 

’TV...  _ position  to  know  the  circum-  “Fewer  editions  would  mal' 

1  he  indictments  were  returned  v  ,  .  •  .  ^  ■  m.  ..  itil 

locf  stances  under  which  the  news  sense  to  readers.  They 

Icist  Julv  ill  mitomoDil^  titlG  .,  j  »♦  t¥  ■  i  xu  1 1  i.  •  »>«« 

*  was  gathered.  He  said  the  would  have  a  choice  among  P* 

■  .  committee  eliminated  the  news  iiers.  I  believe  they  still  won® 

On  July  ^4,  the  indictments  ggi-yices  for  the  same  reason.  buy  as  many  new.spapers  as  tin; 
were  given  to  Common  Pleas  Ezra  K.  Biyan,  attorney  for  do  now — and  I  know  theywonli 
Court  William  K.  ^be  Press,  said  the  newspaper  get  better  produces.” 

Thoma^  He  filed  and  docketed  ^ad  fulfilled  its  obligation  to  re-  Selling  more  papei'S  does' 
^em.  That  morning  the  Plain  port  the  news  to  the  public  when  by  it.self  produce  more  pW“'" 
Dealer  reported  that  the  indict-  b-  printed  its  story  on  July  23,  Mr.  Hall  said.  The  Chicap 

ment  papers  had  been  prepared  saying  the  jury  had  voted  in-  Dailv  News  sells  for  seven  cents 
against  the  two  men  in  the  case,  dictments.  but  the  publi.sher  gets  a 

It  pointed  out  that  the  indict-  “Contempt  of  court  charges  over  four  cents  of  that, 
nients  would  not  go  into  exist-  niust  be  ba.sed  on  action  in  the  “That  four  cents,”  he  saio- 
ence  until  they  were  officially  courtroom,”  he  said,  “or  failure  “pays  for  just  43*i>  pages  o 
returned  to  the  judge.  The  Press,  comply  with  a  direct  order  of  newsprint — and  nothing  nwi*- 
me  day  before,  had  reported  the  ^^e  court  to  that  person.  There  “On  240  publishing  days  '*■‘1 
Grand  Jury  s  voting  of  the  in-  direct  order  in  this  in-  year — out  of  307 — we 

dictments.  stance.  This  charge  is  simply  an  more  pages  than  that — and 

Judge  Thomas  convened  a  effort  to  create  some  kind  of  out-of-pocket  cash,  on  newsff* 
committee  of  lawyers,  which  told  censorship,  for  the  purposes  that  alone,  on  every  single  paper** 
him  that  news  media  fell  within  are  obscure.”  sold.” 
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Indictment  Stories  Involve 
2  Papers  in  Contempt  Test 


On  July  24,  the  indictments 
were  given  to  Common  Pleas 


Combined  Paper 
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Knight  Laments  Death  Sentence 
On  High-Principled  Newspapers 


ossible,”  said  one  management 
pokesmaii. 

Several  editors  had  been  de¬ 
tailed  to  composing  room  duty, 

however. 

The  strike  call  came  just  as 
both  newspapers  were  readying 
plans  for  the  biggest  advertising 
rut  iwu  ring  of  the  year.  Port¬ 
land  stores  had  planned  to 
aunrh  all-out  pre-Christmas 
ampaipnis  during  the  week  of 
Nov.  15,  rather  than  wait  until 
he  Thank.sgiving  weekend  as  in 
past  shopping  seasons. 

At  a  Guild  meeting,  a  motion 
■to  invite  management  represen¬ 
tatives  to  tell  the  newspapers’ 
side  was  defeated  by  a  margin 
of  7  to  4.  A  Guild  representa¬ 
tive  said  the  motion  was  turned 
iown  because  it  might  “indicate 
a  weakening”  on  the  part  of  the 
■(iuild. 

A  meeting  Tuesday  between 
neprotiators  made  no  real  prog¬ 
ress  toward  a  settlement  of  the 
strike,  according  to  Elmer 
I'illiams,  federal  mediator. 

Slalement  of  Issues 

I  The  publishers  had  said  the 
I  real  issues  were: 

“1.  Whether  a  regular  full- 
|time  employee  may  lay  off  for 
tiisown  convenience,  forcing  the 
company  to  hire  a  time-and-a- 
half  employee  for  his  replace¬ 
ment. 

“2.  A  union  demand,  clearly 
illegal  under  federal  labor  law, 
to  force  the  employers  to  compel 
^reotype  department  foremen 
to  he  members  of  the  union. 

“3.  A  union  demand  that  the 
publishers  agree  to  the  employ- 
■uent  of  a  four-man  crew  to 
operate  a  new  stereotyping  ma¬ 
chine  designed  to  be  operated 
oy  one  man.  This  would  mean 
hiring  on  each  of  two  daily 
shifts  of  three  men  for  whom 
there  would  be  no  work.” 

Union  .Stand  Told 

Harley  F'le.svig,  president  of 
e  stereotypers’  union,  made 
this  statement: 

1.  Two  foremen  .say  they  prc*- 
®r  to  remain  under  contract 
^tection.  This  condition  has 

in  effect  for  32  years. 

2.  The  union  consistently  has 
^  ered  to  negotiate  manning  on 

®  unseet;  machine  whenever 
6  company  brings  it  in.  Our 
understanding  is  that  the  ma¬ 
th '"r  ^  ordered  yet  from 
®  ^tTnan  manufacturer. 

3.  The  union  offers  to  settle 

^•‘'1'  of  the  stereo  con- 
■  .  Seattle  which  is  an 
•  ^  living  and  working 
nns  m  the  Pacific  North we.st.” 

^I^ITOR  ac  PUBLISHER 


Akron,  Ohio 

Nearly  50  centuries  of  hard¬ 
bitten  newspaper  experience 
turned  soft  because  of  a  pat  on 
the  back  here. 

Beacon  Journal  employees, 
active  and  retired,  with  25  or 
more  years  of  service  were 
honored  at  a  dinner  given  by 
the  boss,  John  S.  Knight. 

Mr.  Knight  is  president  and 
editor  of  the  Beacon  Joumal, 
the  mother  paper  of  Knight 
Newspapers. 

It  was  a  night  of  warmth  and 
satisfaction,  of  orchids  and  car¬ 
nations,  of  cocktails,  wine,  steak 
and  dinner  music,  of  remember¬ 
ing  and  story  telling. 

The  quailer  century  honor 
rolls  includes  119  Beacon  Jour¬ 
nal  employees  and  35  on  the 
retired  li.st.  All  but  a  few  were 
able  to  attend. 

Service  of  the  active  employ¬ 
ee's  totals  3,688  years  and  that 
of  the  retired  1,227  years.  Each 
of  the  honored  guests  was  given 
a  watch. 

Mr.  Knight  himself  began  his 
service  on  the  Beacon  Journal 
in  1914  and  he  called  his  guests 
“the  .sturdy  survdvors  of  wars, 
depressions  and  the  ‘sock  ’em, 
rock  ’em  new'spaper  competition 
of  another  era.” 


Not  Easy  Days 

“These  are  not  ea.sy  days  for 
the  newspaper  business,”  he 
.said.  “In  city  after  city,  the 
trend  toward  .sales  and  mergers 
moves  on  relentles.sly. 

“Labor  and  newsprint  costs 
keep  rising  faster  than  adver¬ 
tising  and  circulation  revenues. 
The  days  when  a  man  could 
start  a  new'spaper  with  a  ‘shirt- 
tail  full  of  type’  have  disap¬ 
peared  for  ever. 

“I  will  not  trouble  you  with 
statistics  to  prove  this  is  so — 
for  you  know  it  is  so  and  you 
can  see  the  death  sentence  being 
pronounced  over  many  a  news¬ 
paper  with  high  principles  and 
honorable  tradition. 

“In  Akron,  with  your  help, 
we  have  managed  to  maintain  a 
mutuality  of  interest.  There  is 
no  future,  either  for  you  or  for 
me,  in  a  new.spaper  whose  costs 
of  production  are  balanced  pre¬ 
cariously  with  revenues. 

“Becau.se  we  have  the  only 
newspaper  in  this  city,  I  have 
felt  that  we  shou-ld  conduct  the 
affairs  of  the  Beacon  Journal 
with  le.straint. 

“We  do  not  believe  in  charging 
either  the  reader  or  the  adver¬ 
tiser  all  that  the  ti*affic  will  bear. 

“And  in  our  news  columns  we 
endeavor  to  be  scrupulously  fair 
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to  all  sides  while  keeping  edi¬ 
torial  expression  of  opinion 
forthright  and  infonned.” 

James  L.  Knight,  brother  of 
John  S.  Knight  and  executive 
vicepresident  of  Knight  News¬ 
papers,  added  his  congratula¬ 
tions.  Other  guests  included: 
Mrs.  Nell  Barry,  widow  of  J.  H. 
Bari’y,  long  time  business  man¬ 
ager  of  the  Beacon  Joumal; 
Robert  Wheeler,  former  classi¬ 
fied  advertising  manager  and 
now  advertising  director  of  the 
Detroit  Free  Prei^s;  Mrs.  Joseph 
Aylward  Sr.,  whose  late  hus¬ 
band  was  circulation  manager 
of  the  Beacon  Joumal;  and 
Landon  Knight,  .son  of  John  S. 
Knight  and  a  member  of  the 
Beacon  Journal’s  staff. 


Job’ 

By  Southern  Presto 

Cleveijvm* 
Ainold  Forster,  general  coun¬ 
sel  of  the  .Anti-Defamation 
League  of  B’Nai  B’rith.  .said 
here  last  week  that  the  Jewi.sh 
organization  suiweyed  Southern 
newspapers  and  discovere<l  that 
they  had  done  a  “magnificient 
job”  in  fighting  segregation. 

The  Press  of  the  South  did  a 
magnificent  job  in  making 
clear  to  the  people  that  if  they 
abandoned  law  and  order,  every¬ 
one  would  lose,”  Mr.  Forster 
said  in  an  address. 

“We  suiweyed  several  hund¬ 
red  newspapers  in  the  South,’ 
he  added,  “even  in  the  deepest 
South,  and  we  found  this  to  be 
tme,  no  matter  how  those  news¬ 
papers  felt  about  integration. 
It  was  a  great  example  of  the 
press  fighting  for  law  and 
order.” 


Janies  G.  Srripp^’ 
Willow  Dies  at  73 

San  Luis  RjTi’,  Calif. 

Mrs.  Josephine  Stedem 
Scripps,  73,  widow  of  James  G. 
Scripps  of  the  newspaper  fam¬ 
ily,  died  Nov.  15  at  the  home  of 
a  daughter.  Miss  Josephine  L. 
Scripps. 

Her  husband  was  the  eldest 
.son  of  the  late  E.  W.  Scripps, 
founder  of  the  new.spaper  group. 
Two  of  their  sons,  E.  W. 
Scripps,  Hillsborough,  Calif., 
and  J.  G.  Scripps,  Seattle,  are 
board  chairman  and  trea.surer  of 
the  Scripps  League  of  news¬ 
paper.  Another  daughter,  Mrs. 
E.  C.  Davis,  lives  at  Miiamar, 
Calif. 


Journalists’ 
Union  Starts 
In  Rnssia 

Soviet  journalists  were  stirred 
into  action  this  week  by  three 
developments,  all  of  which  may 
greatly  influence  future  actions 
of  their  press. 

Chief  among  them  was  the 
fonnation  of  the  first  nation¬ 
wide  union  of  Soviet  Journalists. 
The  union  session  was  aimed  at 
adopting  a  code  for  reporters 
and  was  attended  by  751  dele¬ 
gates,  representing  the  country’s 
60,000  newsmen. 

Two  days  after  the  confer¬ 
ence  opened  A.  A.  Fomichev, 
editor  of  Moscow’s  popular  eve¬ 
ning  paper,  Vechemaya  Moskva, 
was  fir^  for  ignoring  a  Lunik 
story. 

The  third  development  was  in 
the  fomi  of  an  edict  from  the 
Central  Committee  of  the  Com¬ 
munist  Party  calling  for  all 
magazines  and  newspapers  to  do 
away  with  their  circulation  prob¬ 
lems  and  stop  piling  up  waste 
paper. 

Soviet  officials,  including  Pre¬ 
mier  Nikita  S.  Khrushchev,  at¬ 
tended  the  session  at  which 
Pavel  A.  Satyukov,  editor  of 
Prai'da,  was  named  to  head 
the  newly-formed  union.  Pre¬ 
viously,  soviet  newsmen  had 
Ix'en  organized  on  a  regional 
basis,  one  union  to  each  repub¬ 
lic. 

Mr.  Satyukov  said  there  are 
7,637  newspapers  and  3,828 
magazines  in  Russia. 

Among  the  speakers  were 
those  identified  with  “progres¬ 
sive”  trends.  They  want  to  en¬ 
liven  the  papers. 

Their  cause  was  dealt  a 
severe  blow  by  the  firing  of  Mr. 
Fomichev,  a  “popular”  editor 
who  preferred  lively  features 
about  city  life  to  other  news. 
His  blunder  was  ignoring  the 
mid-September  launching  of 
Lunik  11.  He  tried  to  rectify  it 
two  days  later  when  the  rocket 
hit  the  moon  but  it  was  too  late. 
Mr.  Fomichev  was  charged  with 
committing  a  “serious  political 
mistake”  which  was  not  “acci¬ 
dental.” 


Red  Book  Out 

APME  Red  Book  went  into 
the  mails  this  week  to  editors 
and  publishers  of  AP  papers. 
The  book,  edited  by  Administra¬ 
tive  Assistant  Victor  Hackler, 
contains  the  reports  of  continu¬ 
ing  study  conunittees  and  an  ac¬ 
count  of  the  APME  convention. 


Red  China 

Passports 

Modified 


Middletown 

(Continued  from  page  13) 


Washington 
The  State  Department  is 
changing  some  of  the  wording 
in  passports  held  by  newsmen 
waiting  to  go  into  Red  China. 
Officials  hope  the  change  may 
encourage  the  Red  Chinese  to 
admit  American  reporters  soon. 

For  nearly  two  years,  31 
newsmen  have  held  passports 
with  U.  S.  authorization  for 
travel  in  Chinese  Communist 
territory,  but  Peiping  has  not 
agreed  to  admit  them. 

The  passports  have  contained 
two  endorsements.  One  specifies 
that  they  are  not  valid  for 
travel  in  “Albania,  those  por¬ 
tions  of  China,  Korea  and  Viet 
Nam  under  Communist  control.” 

The  second  endorsement  speci¬ 
fies  that  the  travel  restrictions 
are  suspended  “insofar  as  they 
relate  to  travel  to  or  in  those 
iwrtions  of  China  under  Com¬ 
munist  control  .  .  .  until  May  22, 
1960.” 


have  taken  the  most  thoughtful 
action  we  could  with  our  em¬ 
ployes  in  mind.” 

Senator  Crane  stressed  that 
the  Journal  itself  is  not  in  finan¬ 
cial  jeopardy  because  surplus 
was  ploughed  back  into  new  ma¬ 
chinery  and  buildings  to  insure 
continued  income  and  employ¬ 
ment. 

“In  the  end,”  he  said,  “we  find 
this  is  the  gift  of  security  we 
could  give  to  you,  but  not  keep 
for  ourselves.” 

Senator  Crane,  a  Republican, 
was  re-elected  to  the  New  Jersey 
Legislature  recently  by  a  close 
margin  of  votes.  In  a  statement 
to  readers  on  the  sale  of  the 
Joumal  he  declared  it  was  not 
a  sudden  move  with  political  or 
other  connotations. 

He  added: 

“There  will  be  no  apparent 
change  in  the  paper,  for  we  are 
transferring  it  to  well  skilled 
hands,  and  to  a  person  who  can 
guarantee  its  continued  inde¬ 
pendence.” 


South  Pole 
Point  of  Call 
For  Newsmen 


McLemore,  Mi  am 


A  Dozen  Investors 


Newsmen  suggested  to  the 
State  Department  that  the  ref¬ 
erence  to  “portions  of  China 
under  Communist  control”  might 
be  considered  “insulting”  by  the 
Chinese  government  that  con¬ 
siders  itself  the  constituted  gov¬ 
ernment  of  all  China. 

Accordingly  the  State  Depart¬ 
ment  agreed  to  remove  from  the 
passports  held  by  the  newsmen 
all  reference  to  portions  of 
China  under  Communist  control. 
The  passports  will  retain  the 
restrictions  on  Albania,  Korea 
and  Viet  Nam. 


Most  of  the  newsmen  assigned 
to  Red  China  are  based  in  Hong 
Kong.  Instructions  were  sent  to 
the  U.  S.  consulate  general  there 
to  make  the  passport  modifica¬ 
tion. 


JR. 


NEWSPAPER  SALES, 
PURCHASES,  LEASES 


FINANCIAL  CONSULTANT 
Appraitali 


YOUR  CONFIDENCE 
RESPECTED 


TEmple  3-3018 


RALEIGH,  N.  C. 

1807  McDonald  lane 


NATION-WIDE  PERSONAL  SERVICE 


Mr.  Ingersoll  said  Mid-Atlan 
tic  Newspapers  represents  i 
group  of  a  dozen  or  so  inde¬ 
pendent  investors.  His  function 
on  the  Joui'nal,  he  said,  will  be 
exclusively  executive,  and  no 
changes  in  staff  or  policy  are 
contemplated. 

In  a  statement  to  E&P  on  his 
double  transactions,  Mr.  Inger¬ 
soll  said: 

“One  of  my  principal  reasons 
for  selling  the  Middletown  Times 
Herald  and  the  Union-Gazette 
of  Port  Jervis  was  to  free  my¬ 
self  for  the  responsibilities 
which  the  acquisition  of  the 
Elizabeth  Journal  will  entail. 
The  other  reason  was  my  con¬ 
fidence  that  Jim  Ottaway,  to 
whom  I  sold,  believes  in  the 
same  kind  of  locally  independent 
newspapering  that  I  do. 

“The  Elizabeth  Journal  is  a 
newspaper  published  in  the  very 
best  of  the  American  tradition. 

I  am  proud  to  be  associated  with 
it,  and  with  the  Crane  family 
who  have  kept  it  a  great  paper 
for  three  generations. 

“I  have  long  felt  that  such 
independent  medium-size  news¬ 
papers  such  as  the  Elizabeth 
Joumal  and  the  Pawtucket 
Times  (with  which  I  am  also 
associated  through  New  Eng¬ 
land  Newspapei’s)  are,  in  jour¬ 
nalism,  the  true  keepers  of  the 
faith.  They  are  not  too  big  to 
lose  their  individuality  and  their 
human  touch  and  yet  they  are 
big  enough  to  be  able  to  defend 
independence  of  thought  and 
action  with  financial  strength.” 


•  Washington 
Newspaper  readers  have  been 
learning  a  lot  about  the  South 
Pole  recently. 

The  reason  for  this  spate  of 
stories  is  “Operation  Deep 
Freeze,”  a  Navy  project  to  take 
reporters  to  the  U.  S.  base  in 
Antarctica  and  fly  them  over  the 
pole  in  Globemasters. 

Five  junkets  have  been  car¬ 
ried  out  and  more  may  be  sched¬ 
uled  in  January  and  February. 

All  told,  27  newsmen  visited 
the  land  of  snow  and  ice  on  all- 
Navy  flights  that  left  the  States 
on  October  15,  22  and  30  and 
November  6  and  12.  The  flights 
also  had  a  quota  of  Members 
of  Congress  and  other  officials. 
The  list  of  chilled  newsmen: 
Louis  Klewer,  Toledo  Blade. 
Charles  Schultz,  San  Fran¬ 
cisco  Chronicle. 

Jack  Waugh,  San  Francisco 
buieau,  Christian  Science  Moni¬ 
tor. 

Ben  H.  Bagdikian,  Providence 
Joumal. 

Richard  Lewis,  Chicago  Sun- 
T  imes. 

Jack  Jones,  Dayton  Daily 
News. 

William  Haskell,  Science  mag¬ 
azine. 

Edward  Roy  Ray,  Hartford 
Courant. 

Luigi  Romersa,  II  Tempo, 
Rome,  Italy. 

Guidio  Vittori,  II  Tempo, 
Rome,  Italy. 

Robert  H.  Williams,  Hartford 
Times. 

Daniel  Hoik,  Washington 
Daily  News. 

Robert  McCave,  New  York 
Daily  Mirror. 

Lawrence  Bei-rill.  station 
KVIG,  Hollywood.  Calif. 

Luther  Meyer,  San  Francisco 
News-Call  Bulletin. 

Vincent  Johnson,  Pittsburgh 
Post-Gazette. 

Julian  Hartt,  Los  Angeles 
Examiner. 

Robert  Branson,  Federated 
Publications,  Michigan  and  In¬ 
diana. 

Ed  Koterba,  United  Features 
syndicate. 

Everett  D.  Newcomer,  Ari¬ 
zona  Republic. 

Edward  G.  McGrath,  Boston 
Globe. 

Gordon  White,  Chicago  Amer¬ 
ican. 


Morris 
News. 

Paul  Luttig,  Pittsburgh  Pni' 

Harry  P  i  c  k  n  e  1 1,  Fairch > 
Publications. 

The  New  York  Times’  rov!:; 
correspondent,  C.  L.  Sulzberg 
usually  stationed  in  Paris,  hi;, 
pened  to  be  in  the  Far  East  a:, 
dropped  in  at  the  jump-off 
of  Christchurch,  New  Zeala:.^ 
Room  was  found  for  him  on 
flight  to  the  Antarctica  ba.si 
from  which  he  too  reached  tk 
pole. 


Poland  Ousts 
Reporter  Who 
Probed  Deepty 
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A.  M.  Rosenthal,  New  yM 
Times  Warsaw  corre-sponder.: 
moved  on  to  Vienna  this  we« 
to  await  reassignment,  folloi- 
ing  his  expulsion  from  Polan' 

Mr.  Rosenthal  was  ordered# 
leave  by  the  Polish  Ministry ol 
Foreign  Affairs  because 
“probed  too  deeply”  in  his  le 
porting  of  political  and  econom 
troubles  concerning  the  Unitec 
Workers  (Communist)  party 
When  Mr.  Rosenthal  questiowc 
the  Ministi-y  on  whether  it  be¬ 
lieved  he  reported  false  inform 
tion,  he  was  told: 

“The  question  of  falseness  oe 
otherwise  does  not  enter  it# 
the  question.  You  have  writtei 
very  deeply  and  in  detail  abort 
the  internal  situation,  party 
matters  and  leadership  matters, 
and  the  Polish  Government  car- 
not  tolerate  such  probing  re¬ 
porting.” 
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The  ouster  was  protested  by 
United  States  Ambassador  Jacob 
D.  Beam  who  called  it  “very 
harmful  for  United  States-W- 
ish  relations.” 

Mr.  Rosenthal  was  Warsa* 
correspondent  since  June, 
Prior  to  that  he  spent  foo- 
years  in  India. 
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UPI  to  Establieili 
Bureau  at  Farjro 

CHICAO! 

Expansion  of  UPI  state 
and  newspicture  operations  * 
North  Dakota  is  announced  W 
R.  W.  Beaton,  Central  Divis«t 
manager. 

Effective  December  1,  ^ 
will  open  a  bureau  in  Fargo® 
assume  and  expand  coverap 
now  handled  by  the  bureau  ® 
will  CO”' 


Bismarck.  Bismarck 
Arthur  Beaumont,  free-lance  tinue  as  state  headq  i aiders,  £0"^ 
combat  artist,  San  Francisco.  centrating  on  state  govern^" 
James  A.  Allen,  Long  Beach  news  ancl  gathering 
(Calif.)  Independent,  Press  western  and  central  North 
Telegram.  kota. 

EDITOR  &  PUBLISHER  for  Woven  I'er  21.  I’’’ 
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lames  F.  Mann  Sr. 

K  Georgia  Daily  Dies 


stepfather,  the  late  B.  H. 
Mooney  Sr.,  acquired  sole  owner¬ 
ship  of  the  News-Tribune  in 


Rome,  Ga.  1943,  Mr.  Mann  came  to  Rome 
James  Fai  rell  Mann  Sr.,  51,  as  chief  executive  of  the  paper. 


ANNOUNCEMENTS 

Publication*  for  Sale 

FOR  SALE;  Top-notch  Wisconsin 
Weekly.  $60,000  Class.  All  figures 


ANNOUNCEMENTS 
Publication*  IPanted 
WEEKLY  NEWSPAPER 


esident  and  general  man-  His  major  civic  promotion  was  ;  available.  Len  FeiKhner  Axency,  Box!  by  civic  minded  small  city  executive 
.....  1  _i.  _ij!*  j _ 1 _ ? _ Ai_  _  (  Mt-  PlM^innt  Mi^hicenn  1  with  raIm  nromotiofn.  Public  RelfttioilA. 


iper  of  the  Rome  Netvs-Tribune, 
lied  Nov.  15.  He  had  been  ill 


He  was  born  in  Mobile,  Ala., 
an.  6,  1908,  a  son  of  the  late 


Rome  News-Tribune,  in  behalf  of  developing  the  j ‘92.  Mt.  He«.san^Miehiaan.  _  _  '  a'SltnS” 

Nov.  15  He  had  been  ill  Coosa-Alabama  watemay  sys- '  72-year^ld  ;  3* “ 

everal  months,  but  remained  tern  and  institution  of  a  com-  weekly  newspaper  about  40  miles  from  l  gyivania,  Maryland  and  OhicaKo  Metro- 
Ctive  in  newspaper  and  com-  munity  and  area  planning  pro-  Madi.son,  sUte  capitol.  Owner  died  l  poUtan  area  preferred.  Replies  held 

cine  in  aim  cuiii  •>'  f  ^  ^  cently  and  f^ily  wishes  to  sell  to  I  eonfidentinl.  from  principles  or  brokers, 

[lunity  affairs  until  entering  the  gram.  competent  party.  Excellent  community  Box  4733  Editor  A  Publisher. 

■f-il  Knv  7  •  supiKirt  from  villatre  of  about  1,000.  ’ 

‘"newasboVn  in  Mobile,  Ala.,  v  Bu*ine**  Opportunitie* 

A  1on«  O  con  of  tho  Into  ^  ‘  i  b“ldfnt  "3rn"’ 3-*^®r^m'” u,Sll?re  l^GAZINE  PUBLISHER 


Busine**  Opportunities 

FLORIDA  MAGAZINE  PUBLISHER 


uuiiuiiiK*  iimuern  o-uetiruum  upBi&irs  i  .  .  •  :  ^ 

Inhn  G.  Mann  and  Jane  Farrell  Philadelphia  aparunent.  completely  furnished,  steam  .aui 

Mann  Mooney.  He  attended  Au-  The  Philadelphia  Evening  *■’ l*‘  Hwa^!'^‘'^y8 ^Mills*^  I  manager.  Willing  to  guarantee  reaults 

[lurn  University  before  joining  Bulletin  published  the  largest  consin.  ’  |  ..i..  .no  uiiw 

the  advertising  staff  of  the  edition  in  its  history  on  Tues-  „  saif  Idaho  « 

(Ala.)  Times.  day,  Nov.  10.  It  was  a  regular  ^  ®^ee™y  $2?.oo^: 

Mr.  Mann  and  Cecil  Hornady  edition  containing  108  pages,  net  over  $7,ooo.  price  $25,000.  $9,500 
t'tablishefl  the  weekly  T’o/Zadei/a  all  standard-size,  and  213,196  biri."’B<« '396.^  SaUnat^Kan^.'*^  *^™*'' 

(Ala.)  News  in  1942.  When  his  lines  of  advertising.  1  -  - 

IN  MISSOURI :  80-year-oId  county-seat 

^  —  ■  I  weekly  unopitoned  in  stable  1500  town. 


AT _  in  Tx  ILLNESS  FORCES  SALE  IDAHO  ex¬ 

day,  Nov.  10.  It  was  a  regulai  cellent  weekly  grossing  over  $25,000. 


in  increased  advertising  sales  and  sales 
organization  development.  Salary  open, 
will  sell  interest  to  right  individual. 
Box  4714,  Editor  &  Publisher. 

NEWSPAPER  SERVICES 

Correspondents 

VETERAN  U.  S.  Foreign  Correspond- 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


No.  14  Linotype.  Heidelberg,  etc.,  etc.  ent.  25  years  wire  service,  currently 
Prictd  at  gross  $23,000,  including  brick  based  Europe,  will  write  dispatches  ex¬ 
building  :  about  $10,000  down.  Sound  elusive  for  your  circulation  area  on 


ANNOUNCEMENTS 

Newspaper  Brokers 

WESTERN  NEWSPAPERS 


ANNOUNCEMENTS 

Publications  for  Sale 

Western  weeklies  and  dailies  every- 


Joseph  A.  Snyder,  2234  I^st  Romneya  where.  JACK  L.  STOLL  A  ASSOCI- 
Drive,  Anaheim,  Calif.  Day  or  Nite.  ATES,  Suite  600-601,  6381  ^Hollywood 


Ptione:  KEystone  3-1361. 


Blvd.,  Los  Angeles  28,  California. 


THE  DIAL  AGENCY 

i  “America’s  No.  1  Newspaper  Broker”  EAST 
15  Waverly,  Detroit,  Mich.  'TO.  5-5864  g.E. 

I  MAY  BROTHERS.  Binghamton,  N.  Y.  gA^' 
Established  1914.  Newspapers  bought  FLA. 

I  and  sold  without  publicity  g.E. ' 


Nat’l.  Trade  Journal  $  11,000* 
Small  Weekly  A  Job  55,000* 

Small  Weekly  30,000* 

Medium  Weekly  50,000* 

Medium  Weekly  14,000* 


Med.  6  weeklies  A  job  425,000*  |  Publisher. 
Met-Suburban  Weekly  8,000*  1  Tpanc.  t 


buy !  DIAL,  15  Waverly,  Detroit  3, 
Michigan.  j 

OTHER  INTERE.STS  NECESSITATE 
sale  of  long-established,  small,  national, 
bi-monthly  literary  review  magazine. 
Can  be  one  man  operation  or  part  of  ‘ 
:  multi-publication  schedule.  $5,000  total 
price.  Bo;i  4810.  Editor  A  Publisher. 

I-  I  WEEKLY,  Chart  Area  2.  Priced  under 
I  jToaB.  with  $15,000  cash.  Will  pay  1 
I  living  salary  and  balance  in  5  years. 
~erv.  Publishers  Service,  P.  O.  Box  3132, 
SSOCT-  Greensboro.  N.  C.  | 

llywood  ^  Publications  Wanted 

I  GOING  UNOPPOSED  Weekly  in  New 
11,000*  Jefey.  New  York  or  New  i^gland.  j 
55.000*  j  in  proven  net  with  potential.  I 

30  000*  Owner  wishing  to  retire  or  relinquish 
50  000*  Kradual  control  ideal.  Financial  refer-  I 
14  000*  on  request.  Box  4736,  Editor  A 


Eisenhower  visit  Spain  and  other  coun¬ 
tries  for  nominal  fee.  Box  4837,  Editor 
A  Publisher. 

Features  Wanted 

WRITERS  WANTED 
For  Special  Articles 
Box  4801,  Editor  A  Publisher 


MOUNTAIN  STATES  and  Southwest  TENN.  Met-Suburban  Weekly  28,000*  ,  TRADE  JOURNAL,  or  other  non-daily 
Diilies  and  Weeklies.  Experienced,  con-  n  w  '  Small  Dailv  125  000*  ^VPe  publication  for  office  in  Midwest 

Mential  brokers.  RAY  E.  MOHLER  A  •Terms  $6,000  annually. 

ASSOCIA’TES  Suite  305,  828  Seven-  4640,  ^itor  A  I^blisher. 


Dulles  and  Weeklies.  Experienced,  con-  N.W.  Small  Daily  125,000* 

Mential  brokers.  RAY  E.  MOHLEIR  A  *Terms 
associates  Suite  305,  828  Seven¬ 
teenth  St.,  Denver  2,  Colorado.  PAUL  H. 

SAL^PURGHASES  handled  with  CHAPMAN  COMPANY 

discretion.  P.  T.  Hines.  Publishers  INCORPORATED 

Serviw,  Box  3132,  Greensboro,  N.  C.  MEDIA  BROKERS 


Press  Engineers 

UPECO.  INC. 

Move — Erect — Anywhere  .  .  . 

Sl>ecializing  in  Newspaper  Presses. 
Duplex  and  Goss  P7atbeds 
Rotaries— Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-69  Frankfort  Street 
New  York  38.  N.  Y. 

BArclay  7-9'776 


dimretion.  P.  T.  Hines,  Publishers 
Serviw,  Box  3132,  Greensboro,  N.  C. 

reo  -  Atlanta 

11  s  NOT  the  down  payment  that  Chicago 
"uyt  the  newspaper — it’s  the  person-  New  York 
•lity  and  ability  of  the  buyer.  This  Francisco 

'^•ny  we  insist  on  personal  contact _ _ 

JIrnfeighne^ag^cYmi^^  I^ve 


Clip  and  mail! 


Please  address: 
1182  W.  Peachtree 
Atlanta  9,  Ga. 


LFV  FTTiPHMiro  iPinupv  FIVE  CALIFORNIA  papers,  small 

Box  199  FEIGHNiro  AGENCY  daily,  semi-weeklies,  weekly,  vhiat  do 

“OX  192  Mt.  Pleasant,  Mich.  want? 

WP.  Hinmi  P  I  Vernon  V.  Paine,  with  L.  H.  Paine, 

MZg*^m^"'Xe.rrrZn‘^  ?rf>ker.  P.  O.  Box  265,  Upland.  Cali- 


2923  Virginia  St.,  Sioux  City,  Iowa. 

information  f?^i5i!’^Y^^S’Breker”‘^.‘c! 

w.  vXu^k”  Calif.  N.  Mills  St.,  Orlando.  Fla. 


CALIFORNIA  EXCLUSIVE  weekly. 


Editor  &  Publisher; 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for - 

insertions. 

CLASSIFICATION: _ 

COPY: _ 


5,  California  ” Romneya  Dr.,  Anaheim.  California. 

IF  YfllT  _  ui  1  c  •  ,7”  DAILY.  Chart  Area  2.  Semi  competi- 

*l)le  WP  u  '■  ^  financially  ^ve  and  not  a  boom  area.  $30,000  down. 

Arii’on*  npu  “California  or  Qrotw  near  $100,000.  Earning  record 

•ill  be  heth  '  I*'!  property  where  you  justifies  higher  price  but  owner  inter- 
•'andle  both  !‘’'****^V  DaPPy-  ested  in  larger  property  and  will  sarii- 

linKlon  Avi  ij- qualificationA  and  financial  status  for 
tnon^,  Hivprside.  California.  immolate  reply.  Box  4826,  Editor  & 

AI‘!I:aISALS.  Management 


'  i,i\i.->i\i.,a.  .vianagemeni 
lOTsulUnt-s.  .Newspaper  Serxice  Co. 
GrorSa  Bldg.,  Atlanta 


nl  u ''oil  '  daily  CHART  AREA  12.  Circulation 

•Tf  Bank  Bldg.,  Atlanta,  i  ^ver  10,000,  best  plant,  top  rewards  to 

_  top  publisher,  mod^t  down.  Please 

_  ,  .  qualify  self  financially.  Joe.  A.  Snyder, 

‘setcspnper  Appraisers  \  Broker.  2234  East  Romneya  Dr.,  Ana- 

1  heim,  California. 

N’  200  VALUATIONS  ,  - 

IS.  subsidiaries,  televi-  I  EXCELLENT  OPPORTUNITY  to  own 
nd  syndicates  to  date  I  your  own  weekly  newspaper  grossing 
■ther  purposes.  By  mail  j  $30,000  with  no  back  shop  worries, 
on  receipt  or  required  ,  We’ll  do  the  printing  for  you.  Ideally 
ehensive  reports  sub-  |  located  in  growing  Ohio  town  of  4500 
I'fied  court  witness.  i  i>opulation.  Priced  at  $5,000  for  quick 
\N  BENTHUYSEN  sale  due  to  illness.  Box  4S35.  Editor 


UoDn  '  neim,  (..aiiiornia. 

MURE  TH  \\  200  VALUATIONS  ,  - 

"*»»Pi»l  ei3’  subsidiaries,  televi-  I  EXCELLENT  OPPORTUl 
fi»i  04  syndicates  to  date  I  your  own  weekly  newspi 

if  itw  other  purposes.  By  mail  I  $30,000  with  no  back  t 

dsu  PI  on  receipt  or  required  ,  We’ll  do  the  printing  foi 
ehensive  reports  sub-  i  located  in  growing  Ohio 
N*“‘  s'J  il'fied  court  witness.  i  i>opulation.  Priced  at  $5,i 
121  BENTHUYSEN  sale  due  to  illness.  Box 

I  •Oftb  Av.  tiue  New  Rochelle,  N.  Y.  I  *  PublLsher. 

Editor  ac  publisher  for  November  21,  1959 


I  [  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME.^ _ 

ADDRESS _ 

CITY,  STATE - - - - 

Authorized  BY - 

(For  Sihistions  Wanted  Adt,  Kindly  enclote  remittance  with  order — 
tee  Cleuified  Advertising  Rate  Box) 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Complete  Plants 


FOR  SALE:  Complete  printinR  plant, 
weekly  newspaper  and  job  work  profit¬ 
able  for  owner  operator  at  20%  of 
replacement  value.  Terms.  Write  D.  J. 
MassoKlia.  Calumet.  Michiean. 

Composing  Room 

THE  NATION  S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspairer 
Turtles — $84.50  to  $97.50:  fob  Hkin.  ' 
Write  for  literature.  L.  &  B.  Sales  i 
Company.  11:5  West  Market  Street. 
Elkin.  North  Carolina. 

Newsprint 

NEWSPRINT  —  All  Sizes 
BEHRENS  PULP  &  PAPER  CO. 

70  E.  46  St..  N.  Y.,  N.  Y.— MU  6-5675 

Press  Room 


HOE  5  UNIT  PRESS 
ROP  COLOR 

5 — 16  Page  Units 

Roller  Bearings.  Steel  Cylinders 

1 — Double  Color  Couple 

1 — Double  Folder  22%  Cutoff 
Balloon  Former 
Substructure  £  Reels 
150  HP  AC  motor 

JOHN  GRIFFITHS  CO.  INC. 

415  LeNington  Ave.,  New  York  17.  N.Y. 


24  PAGE  GOSS  ACME  Press.  Metal  j 
Pot.  Casting  Box  Tail  Cutter  Router 
Rib  Shaver.  Need  space,  must  move.  ^ 
Make  offer.  Sun-Tattler.  Hollywood.  i 
Florida.  i 

PKESS  MOTOR  DRIVES  of  25,  40 
BO,  60.  76,  100,  150  H.P.  AC.  George 
G.  Oxford,  Box  903,  Boise.  Idaho. 

4-Unit,  64-Page  Goss  Highspeed  Press.  \ 
23-9/16*  cut  off.  double  folder,  all  ■ 
controls.  75  H.P.  Motor  and  drive,  \ 
conv'^or,  2  ton  pot.  Pony  Autoplate 
and  ink  tank,  now  in  daily  production.  | 
Contact  V.  L.  DeBolt  or  R.  M.  Cole.  I 
The  Odessa  American,  Odessa,  Texas.  \ 


Advertising  Rates 

CLASSIFIED 

Line  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  55c  per  line  each 
insertion;  3  times  @  70c;  2  ®  80c; 
1  ®  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  8c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.00  per  line  each  insertion; 
3  times  @  $1.15;  2  times  ®  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum. 
Add  25c  for  Box  Service. 

•  1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  VVndnasday,  4  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Pubiisher  reserves  the  right  to  edit  all 
eopy. 

DISPLAY  RATES 
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13 

26 
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Linn 
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$405 

$370 
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290 

240 
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140 

128 

123 

110 

70 
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95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Times  Tower  N.  Y.  34,  N.  Y. 
Phone  BRyont  9-3052 


Press  Room 


COLOR  ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan- 
ooast  Color  Couples — Double  Folder 
— 22%* — on  Substructure  with 
Reels  and  Pasters  —  AC  Drive — 
Available  immediately. 

LIQUIDATION 

Complete  Mechanical  Plant 
equipment  of  the 

CHARLOTTE  NEWS 

7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets — Remelt  Pot 
with  Molds — Turtles — (Thases — Flat 
Stereo. 

5  Unit  Duplex  Metropolitan  Press. 
22%*  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  (Conveyor 
Portable  color  fountain. 

DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
6  Units  with  color  humps 
6  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 

SCOTT  PRESSES 

5  Identical  Octuple  Presses 

Each  Press  consists  of  4  Steel 
Cylinder,  Roller  Bearing  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  (7-H  Conveyors, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

Trackage  and  Turntable.  Steel 
Floor  Decking.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available :  Immediately. 


HOE  PRESS.  23  9/16" 

6  Units — Double  Folder — C-H  (3on- 
veyors — AC  Motors — Portable  Color 
Fountains — Reels.  Complete  Stereo. 

Located:  TRENTON  "nMES 
Available :  Immediately 

DUPLEX  TUBULAR 
PRESSES 

24  Page — Delivered  new  1948-1953 
— Full  Color  Flexibility — (^mplete 
Stereo— AC  Solonoid  Drive — Avail¬ 
able  Now 

24  Page — 1  to  1 — Quarter  Folder 
— AC  Drive — Stereo  —  Available 
Now 

16  Page — 2  to  1 — Located  San 
Diego — AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960 


8  PAGE  FLATBEDS 

DUPLEX  A — Missouri 
DUPLEX  AB — N.  Carolina — Utah 
DUPLEX  E — S.  Carolina 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 


Press  Room 


GOSS  tubular,  24-page,  2  to  1  model. 
No.  707,  60  H.P.  AC,  C-W  drive,  color  i 
fountains,  complete  stereotype.  Avail¬ 
able  December  1959.  l 

DUPLEX  tubular,  16-page,  2  to  1  ' 
model.  No.  359,  40  H.P.  AC,  C-W 
drive,  color  fountains,  complete  stereo¬ 
type.  Available  April  1960. 

GOSS  3-unit,  arch  type.  No.  1341,  I 
double  folder,  22%*  cut-off,  color  hump,  ' 
reverse  cylinder,  end  fe^.  75  H.P. 
AC,  C-W  drive,  two  CAPCO  foun¬ 
tains.  Available  March  1960. 

GOSS  4-unit,  arch  type  press,  double 
folder,  22%*  cut-off.  color  hump,  re-  i 
verse  cylinder,  end  feed.  100  H.P.  AC, 
C-W  drive,  four  CAP(X)  color  foun-  ' 
tains.  Available  March  1960.  ; 

LOYAL  S.  DIXON  CO.  ! 

11164  Saticoy  St.  Sun  Valley,  Calif.  I 


Goss  4  and  5  unit  presses,  roll  arms 
each  end  of  press.  22%*  cut-off.  Two 
color  cylinders. 

Duplex  Tubular  2  to  1  model,  used 
now  as  twin,  can  furnish  all  stereotype 
if  wanted. 

Hoe  24-Page,  all  stereotype,  prints  all 
page  combinations. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


M:ikc  Offer  —  All  or  Part 

MULTI-COLOR  SCOTT  PRESS 
Available  Immediately 

.\ni;le  bar  newspaper  press  with  22-14 
inch  cut-off.  Operates  up  to  40,000 
copies  i«'r  hour.  5  arch  type  units,  2 
folders,  2  color  cylinders,  portable  color 
fountains.  Press  recently  overhauled. 
Complete  stereotype  equipment.  Double- 
truck  casting  box.  ExflELLENT  OP¬ 
ERATING  CONDITION. 

S:in  Francisco  Shopping  News 
851  Howard  Street 
San  Francisco,  California 


I  24-PAGE  SCOTT  DECKER  PRESS. 

!  single  width,  complete  with  stereo 
!  equipment  and  milling  machines.  Also 
'  ten  chases,  for  22%*  cutoff.  Immedi¬ 
ately  available.  Ran  through  October 
I  18th.  Two  men  can  operate  easily  and 
,  do  all  stereo  work.  Priced  to  sell. 
W.  J.  Missett.  Suffolk  News-Herald. 
Suffolk.  Virginia. 

!  TWO  CLINE  PAPER  RIJELS.  D  C 
’  motors  with  Generator  set.  Complete. 
,  George  Oxford,  Box  903.  Boise,  Idaho. 

EIGHT  PAGE  Duplex  flatbed,  every¬ 
thing  included,  $8..'ino  cash.  Available 
now.  Hie  Herald-News,  Fontana,  Calif. 


QUALITY  NEWSPAPER 
PRESSES 

16  Page  Duplex  Standard  Tube 
24  Page  Duplex  Standard  Tube 
24  Page  Goss  Single  Width  Straightline 
32  Page  Goss  Single  Width  Straightline 
3  Unit  Goss,  double  folder,  22%* 
32-48-64  Page  Goss  Units,  double  folders  ' 
Will  split  to  your  specifications.  Com¬ 
plete  stereotype  equipment  included. 
Model  A  Duplex  Flat  Bed  Web 
Model  AB  Duplex  Flat  Bed  Web 
Model  E  Duplex  Flat  Bed  Web 
No.  1  Miehle  Cylinder  Press 

Write  for  Details 
INLAND  NEWSPAPER 
SUPPLY  CO. 

422  West  8th  St.,  Kansas  City,  Mo. 

EDITOR  &  PUBL 


Press  Room 


COLOR  HUMP  UNITS 


for  Goss  or  Hoe  unit-type  prew 
22%*  page  cutoff. 

GOSS  and  HOE 

DOUBLE  POLDERS 
warehoused  in  East,  22%*  iioge  cuUl 
Good  Units. 

4  CLINE  REELS 

Warehous»d  in  the  East. 

Newspaper  Equipment  Services.  Ik 
Jerome  Feldman,  President 
Installers,  Engineers,  Press  Stla 
305  Cupertino  Way  San  Mateo,  CiB. 


TYPE  FI  5  EDWTILL  Parker  EleRit 
Roll  Lift  Truck.  180°  Rotating  Chw 
Good  Mechanical  condition.  Richudos 
Sovde  Co..  Inc.,  700  South  Fourths. 
Minneajxilis  15,  Minnesota. 
,5-1115. 


NEW  COLE 
QUARTERFOLDER 

PORTABLE.  Adaptable  all  types  nULT 
presses.  Time  and  Money  saver. 

OKLAHOMA  CITY 
MACHINE  WORKS 

163.1  West  Main.  Okla.  City,  0kl«. 
Ce  6-8841 

3  UNIT  HOE  PRESS  from  Phis/ 
phia  Bulletin,  22%",  double  folder,  a> 
inking,  roll  arms,  drive,  control  pud 
Same  Bulletin  units  installed  thronrl- 
out  country.  Save  thousan<B  beaa 
price  includes  crating.  AvailsWe  t" 
in  Philadelphia.  Sun.  Walnut  Cnd. 
Californin. 


Stereotype 

8  TON  STEREO  POT  with  new  on 
crucible.  Wood  Jr.  Auto  piste  W 
Auto  Shaver.  Good  condition.  Biritt 
V.  L.  DeBolt  or  R.  M.  Cole.  IV 
Odessa  American,  Odessa,  Texts. 

STERFXITYPE  CHASES.  21'4' rej* 
for  handc.'isting  equipment.  Only  C'.* 
each.  Stanley  Ross,  c/o  El  Ditrio.  Is 
Duane  Strwt,  New  York  13,  New  loa 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-1* 

Linotypes — Intertypes — Lw^JSSw 
PRINTCRAFT  REPRESENTA™ 

^  277  Broadway  New  York  7,  N- 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIP*®’ 
LudlowB — Elrods — Mat  Bojw* 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  Sth  Kansat  City 

WANTED :  S-page  Duplex  W  Go<J^ 
bed.  Advise  serial  no.  and  wnt*  jj, 
able.  Northern  Machine  Wort*, 

N.  4th  St.,  Phila.  6.  Pa.  _ 

WANTED :  High  -  speed 

pres.s,  4  or  6  units,  double  *>«»•_ 
ble  folders,  arch  typ< .  ball  "•"T 
21*/6"  cutoff,  on  Bubslruct^ 
arate  AC  motor  drives,  with  w  ^ 
equipment.  Submit  Pr'<’t; 
number,  etc.  Box  4609,  Editor  • 
lisher.  _ _ 

WANTED— Intertype  04-4  Sm-  ^ 
full  information,  serial,  port- 
4707,  Plditor  &  Publi-her. 

LISHER  for  November  21. 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields 
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all-around 

BACKGROUND 

newsp«|>erinK.  for  publisher  rchi- 
s  ules  and  service  with  one  of 
•ijor  national  trravure  magazines, 
eninent  is  ex|)erience  in  advertising. 
Tculation,  editorial,  promotion,  gen- 
iJ  management.  Must  be  able  to 
■avel  45-50  weeks  yearly.  Age  30-50. 
mbined  salary  and  living  exi>enses 
Lbove  115,000  year  to  start.  Interviews 
fliicaKo  or  New  York.  Box  4800,  Editor 
Publisher. 


fcL'SIN’ES.S  MANAGER  with  extensive 
T^rience  and  knowledge  in  the  circu¬ 
it^  and  advertising  area  for  new, 
Itoiorful,  religious  magazine.  Excellent 
siliry.  Box  4807.  Editor  &  Publisher. 


CENER.M,  MANAGER  also  act  as  Ad- 
nlsing  Manager  16  page.  Tull  sized 
1150  i)cr  week.  Southwestci-n 
^.rhigan.  Box  4$19,  Editor  &  Pub- 

'her. 


NEWSPAPER  EXECUTIVE 
Pditor-publishi  r  offers  challenging  op- 
;urtunity  to  successful  sales  manager 
participate  in  organization  of  sub- 
rban  daily  in  East,  As  Number  2 
■an,  he  will  direct  advertising  and 
rrulation  departments.  Must  be  able 
)  lell  good  product  in  competition  and 
ler,  grounded  in  consumer  and  retail 
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Adminiulratire 


Clasnified  Advertising 

CLASSIFIED  MANAGER— Want  man 
or  woman  with  newspaper  classified 
experience  and  outside  selling  ability. 
Excellent  opportunity.  Fine  working 
conditions.  Give  age,  experience  and 
all  other  information,  including  start¬ 
ing  salary  expected.  Circulation  7,270. 
Population  13.000.  Contact  John  Clif¬ 
ford.  Publisher,  Daily  Times,  Water- 
town,  Wisconsin. 

TELEPHONE  ROOM 
SUPERVISOR 


Mrkeling.  Newspaper  experience  is  not 

_ ^  awntial.  Investment  is  possible.  Your 

b(fi3(fc«|Mence  will  be  respected.  Box  4834, 
ble  KTpiditor  t  Publisher. 

Orel 


To  $6500 


dopendinf?  on  experience.  Midwet^t.  Your 
reply  will  bo  held  in  strict  confidence. 
Please  outline  your  exi>erience  in  de¬ 
tail.  Box  4842,  Editor  &  Publisher. 


Display  Advertising 


Circulation 


- JnRa'LATION  MANAGER  —  Leading 

m  Ci^munity  Newspaper.  Give 

“iBw.  experience  and  salary  desire<l. 
■arteldian  Publications,  3935  Wash- 
“ifton,  Ohicago,  Illinois. 


InRCULATION  MANAGE  with  abili- 
wd  experience  to  cope  with  com¬ 
plex  Northern  California  boom  area. 

priie  winning  five  day  evening 
•#«  with  terrific  potential.  Salary 
»  match  ability,  experience,  perform- 
“>M.  Commission  on  gains.  Apply 
illy  with  references.  Box  4730.  Edi- 
W  *  Publisher. 


Classified  Advertising 


Are  you  a 

CLASSIFIED 
AD  MANAGER 

who  loves 

tough  competition 
hard  work 

GOOD  MONEY 
CHALLENGE  OF 

jj^fast  jrrowinjf  newspaper? 
J^t  apply  unless  you’re  a 
’^fisted  Ko•^ret  who  would  «ro 
JUJJ*  »n  an  easy  job.  The 
re<Hnrnition  and  future 
the^  for  somebody  who 
wows  how  to  run  a  depart- 
good  and  tijrht,  and  can 
how  to  sell  jfood 

Kibiid;:?;  * 


ASSISTANT  GENERAL/NATIONAL 
Advertising  Manager  for  Metropolitan 
newspaper.  Chart  Area  9.  Must  be 
thoroughly  experienced  with  demon¬ 
strated  ability  to  supervise  activities 
of  staff  and  carry  through  sales  pro¬ 
grams.  Opportunity  for  advancement  to 
a  producer.  Excellent  salary  and  bonus 
arrangement,  plus  Insurance  and  hos¬ 
pitalization  bmeflts.  Please  complete 
resume  in  letter  of  application.  Box 
4614,  Editor  &  Publisher. 

WANTED  —  Experienced  newspaper 
display  advertising  salesman.  Top  i 
scale,  fringe  benefits.  Opportunity  to 
advance  to  chain  organization.  Per¬ 
manent  position.  Regular  training  in-  i 
eluding  Operation  Step-Up  and  Bureau 
of  Advertising  program.  Three  major 
I  mat  services.  Complete  management  | 
cooperation.  Chart  Area  6.  In  reply, 
state  age.  experience,  and  educational  I 
background.  Interview  arranged.  Ad¬ 
dress  Box  4628,  Editor  &  Publisher. 

:  ADVERTISING  MANAGER  for  ag-  , 
1  gressive  7,200  A.B.C.  daily  newspaper.  ' 
j  County  seat  town  of  10,000.  Staff  of 
I  three.  Must  be  able  to  take  full  charge 
of  department  and  train  and  supervise  j 
I  staff  while  handling  list  of  accounts.  , 
I  Will  consider  man  who  has  pot  had  i 
'  previous  experience  as  manager,  but  : 
I  has  the  ability  and  advertising  experi-  ■ 
’  ence  to  do  a  first  rate  job.  New  plant 
I  with  good  equipment.  This  is  not  a 
!  job  to  retire  on.  Write  Harry  Case, 

'  Kenton  Times,  Kenton,  Ohio. 

ADVERTISING  MANAGER,  old  estab¬ 
lished  tri-weekly.  Chart  Area  4.  Must 
be  strong  on  organization,  sales,  lay- 
‘  outs  and  service.  Give  complete  in- 
I  formation  first  letter — experience,  age, 
education,  references  and  salary  ex- 
‘  l>ected.  Write  Box  4703,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALESMEN:  Immedi¬ 
ate  openings  on  expanding  staff  of  fast¬ 
est  growing  newspaper  in  Alaska.  Chal¬ 
lenging  opportunities  for  aggressive 
salesmen  with  ideas  and  lay-out  back¬ 
ground.  Submit  experience  and  refer¬ 
ences  AIR  MAIL  to  Rod  Franck,  An¬ 
chorage  ^ily  News,  Bo.x  1660,  An¬ 
chorage,  Alaska. 
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r'tf*  dlant  J"  competitive  field.  Ex- 
small  daily  in 
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EXPERIENCED  Advertising  Man  for 
,  Retail  Manager  poet  on  11,000-circula¬ 
tion  afternoon  daily:  Write  details 
:  background,  experience,  salary  range 
to  J.  D.  Jordan,  Xenia.  Ohio.  Daily 
j  Gazette. 

'  FLORIDA  DAILY  desires  experienced 
I  Display  Salesman.  Must  have  knowl¬ 
edge  of  copy  layout.  Salary,  bonus. 

1  Write  Advertising  Manager.  P.  O. 

I  Box  2832,  Hollywood,  ’Florida. 

AD  MAN  for  daily  in  small,  fast-grow¬ 
ing  city.  Tremendous  powibilities.  Sal¬ 
ary  dependent  on  experience  and 
ability.  Also — ad  woman  who  can  do 
most  everything,  including  letter  writ¬ 
ing.  od  layouts  and  selling.  Give  refer¬ 
ence  and  complete  resume.  ’Riis  is  a 
permanent  job  opportunity  for  each. 
Dwight  Hinshaw,  East  Oregonian. 
Pendleton,  Oregon. 


Display  Advertising 


AD  SALESMAN  with  more  than  5 
years  experience,  under  35.  capable  of 
selling,  servicing  and  developing  ac¬ 
counts.  Daily  paper,  20,0b0  circula¬ 
tion.  Write:  Ad  Manager.  Monroe  Eve¬ 
ning  News,  Monroe.  Michigan. 


CALITORNIA  DAILY.  Number  2  posi¬ 
tion  open  for  aggressive  display  ad 
salesman.  Interviews  confidential,  but 
careful  investigation  required.  Write 
full  particulars  to  V.  J.  Miller,  Busi¬ 
ness  Manager,  Tulare  Advance-Reg¬ 
ister,  Tulare.  California. 


COMBINATION  ADVERTISING  DI¬ 
RECTOR  and  Assistant  to  Publisher. 
Hbcperience  in  competitive  markets 
would  be  helpful.  Circulation  bracket 
'20  to  30  thousand.  Good  salary  plus 
:ittractive  incentive  plan.  Pension  and 
all  fringe  benefits.  Give  all  details  and 
references  in  first  letter  to  Box  4824, 
Editor  &  Publisher. 


IMMEDIATE  OPENING  for  sea-soned  | 
display  salesman  on  fast-growing  sub-  j 
urban  daily.  We  need  a  top  sales  per-  : 
sonality  strong  on  iileas,  copy  and 
layout.  Background  carefully  invest!-  ! 
gated.  Write  H.  Schonix-rger,  Palo  Alto 
(California)  Times. 


Editorial 


AVAILABLE  IMMEDIATELY,  man¬ 
aging  editorship  of  two  trade  maga¬ 
zines.  Excellent  opportunity,  good 
starting  salary  for  man  w^th  magazine 
writing  and  production  experience. 
Send  resume  in  complete  confidence  to 
Box  4639,  Editor  A  Publisher. 

BEGINNING  REPOR’^ERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St..  Chicago  2,  Illinois. 
CE  6-6670. 


STATE  EDITOR  for  aggressive  26,000 
Ohio  p.m.  who  can  direct  a  staff  of  6 
plus  30  COT  respondents.  The  man  ws 
want  will  probably  have  had  about  four 
years  experience  as  reporter  and/or 
editor,  he’ll  love  hard  work  and  he’ll 
be  a  leader.  Box  4616.  Editor  and 
Publisher. 


COPYREiADER,  experienced;  top  pay 
midwest  afternoon  metroimlitan;  pen¬ 
sion  and  other  benefits.  Box  4601, 
Edtior  &  Publisher. 

MIDWEST  DAILY.  40.000  class  has 
openings  for  men  with  one  to  two 
years’  experience  for  editorial  depart¬ 
ment  positions.  Good  pay  scale,  high 
standards.  Our  staff  knows  of  this  ad. 
Box  4642,  Editor  &  Publisher. 

COVER  INDIAN  RESERVA’nONS. 
Gallup  (New  Mexico)  Independent 
wants  fully  qualified  male  reporter 
with  ability  to  produce  Indian  news, 
to  head  up  coverage  of  Navajo,  Hop! 
and  Zuni  reservations,  totaling  area 
larger  than  West  Virginia  and  100. nOO 
people.  Area  never  before  staffed.  $110 
and  full  expenses  to  start.  Write  Lin¬ 
coln  O’Brien. 

ABLE  WOMAN’S  PAGE  aaaisUnt  edi¬ 
tor  who  can  run  a  department  on  news¬ 
paper  which  emphasizes  women’s 
NEWS,  not  just  society.  Should  know 
pictures,  page  layout,  and  have  ideas. 
Chart  Area  6.  Box  4610,  Editor  & 
Publisher. 


COPY  EDITOR  who  knows  how  to 
tailor  copy,  write  lively  heads,  and 
who  insists  upon  good  English  usage 
and  style.  Night  shift,  journeyman. 
Write  Neal  Bintz,  Managing  Editor, 
Utica  (New  York)  Daily  Press. 


TELEGRAPH  EDITOR  by  three  edi¬ 
tion  afternoon  daily  in  Southern  city. 
No  Sunday.  Need  man  fast  on  heads, 
go<^  on  layouts.  Write  experience,  edu¬ 
cation,  salary.  Box  4616,  Editor  & 
Publisher. 


J 


Editorial 


WAN’TED:  Southern  New  England 
p.m.  daily  of  13,U0U  wants  experienced 
reporter  familiar  with  city  hall  and 
other  municipal  news  sources.  Give 
references,  salary  expected  in  first  let¬ 
ter.  Box  4630,  Editor  and  Publisher. 

/  _ 

YOUNG  MAN  for  ’ITS  wire  desk 
9.000  afternoon  daily  Upper  Peninsula 
of  Michigan.  Give  full  details  experi¬ 
ence,  etc.  Box  4635,  Editor  &  Pub¬ 
lisher. 


ALL-AROUND  reporter  (male)  at 
least  two  years’  daily  experience  for 
Northern  California  interior  daily. 
Robert  T.  Ingram.  The  Union,  Grass 
Valley,  California. 

ASSOCIATE  EDITOR  and/or  AD¬ 
VERTISING  MANAGER  for  progres- 
sive  Florida  weekly  newspaper.  Good 
advancement  for  rigut  man.  Write  Box 
4725.  ^itor  &  Publisher. 


COPY  EDITOR 

Metropolitan  daily  in  South¬ 
ern  New  England  has  opening 
for  experienced  copy  editor 
who  is  ready  to  move  up  from 
smaller  paper. 

There  is  a  real  opportunity  for 
advancement  for  the  right  per¬ 
son.  Familiarity  with  page 
make-up  helpful  but  not  essen¬ 
tial. 

Give  us  full  details  of  your 
background,  salary  expected, 
etc. 

Box  4721.  Eklitor  &  Publisher. 


'  EDITOR  FOR  MIDWEST  7,000  daily. 

Write  complete  details,  salary  bracket. 
I  to  4724,  Editor  &  Publisher. 


EDITORIAL  RESEARCH-WRITER— a 
young  man  in  his  twenties,  alert,  ac¬ 
curate.  high  standards  of  journalism 
and  research.  Preferably  a  tackground 
in  economics,  political  science,  and 
some  news  gathering.  Excellent  work- 
i  ing  conditions  in  top  news-research 
;  agency  in  Washington.  Full  particulars. 
Box  4713.  Editor  A  Publisher. 

EXPERIENCED  REPORTER  for  4- 
man  bureau  in  town  of  30,000.  Con¬ 
necticut  morning  daily.  Pleasant  manu¬ 
facturing-residential  community.  3 
years’  or  more  experience  r^uir^. 
Pull  employment  benefits  including  life 
insurance,  sick  pay  and  liberal  vaca- 
I  tion.  Write  full  details  and  enclose 
samples.  Biox  4704,  Editor  A  Publisher. 

'  HIGH  CLASS  afternoon  daily  in  Chart 
Area  6  needs  a  young  reporter,  journal¬ 
ism  graduate  or  with  two  years  or 
more  of  practical  experience.  Pleasant 
working  conditions  with  congenial 
staff,  high  quality  supervision,  out¬ 
standing  benefits  on  top  of  liberal  sal¬ 
ary.  Modern,  growing  city.  Camera 
ability  helpful,  not  essential.  Write  rec¬ 
ord  of  education  or  experience  and 
references  to  Box  4709,  Editor  A  Pub¬ 
lisher. 


EMPLOYMENT  OPPORTUNITIES 
.  .  .  happen  every  day  in  Editor  A 
Pablisher’t  classified  section.  When 
adding  or  replacing  personnel  find 
the  "Plrst  Liners"  through  an  B  A  P 
Help  Wanted  ad. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED  ! 

HELP  WANTF. 

editorial 

Editorial 

Editorial 

Mechanical 

EDITOR 


personable,  experienced  and 
civic-minded  executive  who 
can  direct  staff  of  six  for 
maximum  efficiency.  Coor¬ 
dination  with  other  depart¬ 
ments.  strict  supervision 
and  intense  interest  in  top 
quality  news  coverane,  and 
treatment  of  news  with  lo¬ 
cal  emphasis  are  qualities 
that  we  are  seeking. 

Permanence,  good  salary 
and  broad  insurance  bene¬ 
fits  for  man  who  can  fur¬ 
nish  evidence  of  ability  and 
sincere  desire  to  enforce 
policy  and  abide  by  estab¬ 
lished  standards.  Newspa¬ 
per  has  9,000  circulation 
daily  except  Sunday  and 
has  been  nationally  recog¬ 
nized  as  being  outstanding 
in  modem  format,  make¬ 
up  and  public  service  ac¬ 
tivities.  It  is  the  only  daily 
in  county. 

Written  application  must 
include  extensive  refer¬ 
ences  on  character  and  per¬ 
formance,  starting  salary 
and  tan^ble  examples  of 
qualifications.  Personal  in¬ 
terviews  granted  on  the 
basis  of  complete  response 
in  first  letter.  Address  ap¬ 
plications  to  R.  M.  Beer, 
President,  Ashland  (Ohio) 
Times  Gazette,  208  Bahama 
Lane,  Palm  Beach,  Flor¬ 
ida. 


NEED  EXPERIEINCED  Copyreader. 
Good  pay.  Contact  Managing  Editor, 
Journal,  Beaumont,  Texas. 

REPORTER-REWRITE  deskman  on 
morning  side.  Wire  collect.  The  Idaho 
Statesman,  Boise,  giving  telephone 
number, 

SOUTHERN  GENTLEMEN  (and  others 
with  energy)  who  want  to  earn  good 
wages  in  return  for  varied,  interest¬ 
ing,  all-around  work  on  awanl-winning 
newspaper  may  want  to  come  to  Penn¬ 
sylvania  to  augment  staff  of  25,000 
6-day  morning  daily.  &x>d  starting 
wage,  lota  of  opportunity  on  high-mor¬ 
ale  staff.  Many  fringe  benefits,  pen¬ 
sion,  etc.  Write  all,  including  salary 
expected  in  first  letter  to  Box  4710, 
Editor  &  Publisher. 

GENERAL  REPORTER  for  morning 
newspai>er  in  Central  Virginia  City 
of  100,000-plus  metropolitan  popula¬ 
tion.  David  W.  Wright,  Managing  Edi¬ 
tor,  The  News,  Lynchburg,  Virginia. 

STATE  EDITOR  for  Indiana  a.m. 
daily.  Experienced  newsman  to  direct 
coverage  of  three-state  area.  Write 
fully  to:  Editor,  The  Evansville  Cour¬ 
ier,  Evansville,  Indiana. 

CITY  EDITOR,  second  in  command. 
Part  time  city  beat,  small  daily  Chart 
Area  6.  Desk  and  supervisory  exi)eri- 
ence  desirable.  State  starting  salary 
expected  and  full  referencee  to  ^x 
4843,  Editor  &  Publisher. 

DESK  MAN — Copy  editor  for  21,000 
circulation  daily  in  pleasant  Southern 
California  community.  Contact  Tom 
Hageman.  Managing  Eklitor,  Daily  Re¬ 
port,  Ontario,  California. 

EDITOR  -  MANAGER.  Outstanding 
weekly  within  150  miles  New  York 
needs  tmsineas-oriented  Editor.  This  is 
a  job  for  a  mature,  seasoned  man — no 
neophites.  Will  consider  energetic, 
imaginative  man-wife  team.  ITiorough 
knowledge  small  town  editor’s  job  in 
aggressiveness,  ethics,  technique,  pub¬ 
lic  relations.  No  production  responsi¬ 
bilities.  County  seat,  attractive  college 
town.  Write  full  details,  background, 
training,  qualifications,  salary  require¬ 
ments  to:  W.  P.  Hastings.  Publisher. 
Union  County  Standard-Journal,  Lewis- 
burg,  Pennsylvania. 


SALESMAN-MANAGER:  Bright  young 
man  who  wants  to  run  his  own  show. 
Must  be  self-starter,  imaginative,  able 
to  handle  responsibility.  Will  be  key 
man  in  young  organization  for  small 
daily  in  Boston  area.  Send  resume, 
samples,  to  Box  4827,  Elditor  &  Pub¬ 
lisher.  Salary  between  $80  end  $100. 

CITY  EDITOR  for  high  standard  after-  ' 
noon  and  Sunday  paper,  fine  residential 
city,  35,000  population.  Chart  Area  9. 
excellent  pay.  chance  to  a<lvance  to 
Managing  Editor.  Give  full  details, 
education,  background,  exi>erience,  ref¬ 
erences.  Box  4832,  Ekiitor  &  Publisher. 

EINERGEriC  REPORTED,  college  grad 
or  some  experience,  for  one  of  Chi¬ 
cago’s  largest  community  newspaper 
groups:  general  assignments;  good  op- 
iwrtunity.  Box  4815,  Eklitor  &  Pub¬ 
lisher. 

I  EXECUTIVE  EDITOR  sixjt  open  for 
I  man  on  the  way  up  who  has  a  news 
I  nose  and  love  for  this  thing  we  call 
newspapers.  Write  Ed  Brown,  General 
Manager,  Okmulgee  Daily  Times, 

I  Okmulgee,  Oklahoma. 

FIVE  AFTERNOON-SUNDAY  A.  M. 
12,000  daily  needs  competent  Court 
House  Reporter,  minimum  2  years  ex¬ 
perience.  Start  $80.  Hospitalization — 
bonus  plan.  Must  be  steady  hard 
worker.  References  will  be  checked, 
j  Apply:  K.  R.  Noble,  Managing  EJditor, 

!  Martinsville  (Virginia)  Bulletin. 

GOOD  ALL  AROXTND  reporter  who  has 
'  sights  set  on  moving  into  management 
,  position  with  Texas  daily.  Above  aver¬ 
age  salary,  other  benefits.  ’This  job  for 
young  man  who  has  two  or  three  years 
experience  and  is  real  pro.  Also  have 
opening  for  desk  man  who  can  qualify 
as  city  editor.  Top  salary.  Prefer  South¬ 
erner  or  Southwesterner  both  jobs.  Per¬ 
sonal  interview  necessary.  Airmail  resu- 
]  me  to  Box  4821.  Eklitor  &  Publisher. 
Replies  confidential. 

LIFE  BEGINS  AT  40.  10,000-20.000 
Midwest  daily  looking  for  two  mature, 
stable,  responsible,  accurate,  productive 
reporters.  'Twenty  years  of  reporting 
experience  —  or  even  half  that  —  is 
neither  expected  nor  necessary,  but  40 
years  of  living  experience  is.  Send 
resume  to  Box  4814,  Eklitor  &  Pub¬ 
lisher. 


WANTED :  IMAGINA’HVE  MAN  for 
Sport  Desk — writing  position  on  staff 
of  Midwestern  afternoon  daily  in  uni¬ 
versity  town  of  140,000.  Should  have 
1-2  years  of  practical  experience  for 
permanent  job  in  fine  sports  town.  Box 
4803,  EMitor  &  Publisher. 

WE’RE  Looking  for  young,  energetic 
staffer  of  experience  on  small  daily 
who  works  hard  under  the  light  of 
someone  else's  bushel  and  who  can 
respond  to  opportunity  to  step  into 
responsible  editorial  Pl«ot.  Apply  H.  K. 
Frear,  Beelford  Daily  Gazette.  Bed¬ 
ford,  Pennsylvania,  with  full  details, 
references,  salary  expected.  No  phone 
calls.  Will  intei-view  eligibles. 

WRITE  if  you  want  to  work.  This  i.s 
no  “snap”  job.  it’s  a  challenge  for 
healthy,  wide  awake  newsjjaperwoman 
who  wants  to  write  women’s  and  so¬ 
ciety  news.  Some  experience,  knowl¬ 
edge  of  makeup  preferred.  .Age  _  no 
factor.  List  qualifications,  education, 
salary  expected  and  enclose  work  sam¬ 
ples  in  first  letter.  Guild  paper.  Chart 
Area  1.  Job  available  a-s  soon  as  you 
can  get  here.  Box  4825,  Elditor  &  Pub¬ 
lisher. 


MIDDLETOWN  DAILY  RECORD: 
Continued  expansion  of  this  morning 
newspaper  creates  3  vacancies.  ’Two 
involve  local  government  beats  for  ex¬ 
perienced  men  willing  to  work  hard. 
’Third  opening  is  for  reporter  with 
minimum  experience — willing  to  learn. 
Contact  A.  N.  Romm,  Managing  Eldi- 
tor,  161  North  Street,  Middletown,  New 
York.  Send  resume  and  cliivpings.  Will 
hire  only  after  personal  interview. 

NON-METTROPOLITAN  daily  in  Wash¬ 
ington  state,  seeks  news  reporter.  Give 
details  in  first  letter.  Box  4817,  Elditor 
&  Publisher. 

REIPORTER,  J-grad  or  experienced, 
Midwesterner  now  living  in  CSiart  Area 
8,  for  Missouri  13,000  daily.  Photog¬ 
raphy  helpful.  List  education,  experi¬ 
ence.  military  status,  salary  experted. 
Box  4805,  Elditor  t  Publisher. 


'TEXAS  DAILY  wants  general  news  re¬ 
porter  with  ability  to  operate  camera. 
Single  man  preferred.  Write  giving  full 
details  and  expected  starting  salary. 
Box  4841,  Elditor  &  Publisher. 

WANTED  a  finished,  seasoned  writer 
or  editor  preferably  familiar  with  in¬ 
dustrial  relations  and  social  economics 
to  assist  in  completion  of  several  proj¬ 
ects,  new  concepts  in  employee  rela¬ 
tions,  communications,  principles  of 
personal  achievement,  inspirational  mes¬ 
sages  on  free  enterprise  and  two  books 
on  labor  management  relations  and  re¬ 
lated  subjects.  Most  work  necessary  to 
be  done  in  Chicago.  Details  only  by 
personal  interview.  Nathan  Shefferman, 
75  E.  Wacker  Drive.  Chicago,  Iliinois, 
CEntral  6-2160. 

WANTED  competent  reporter-photog¬ 
rapher  for  general  city  beat.  Ohio  resi¬ 
dents  preferred.  Write  R.  L.  Dean, 
Ekiitor,  The  News,  Salem,  Ohio. 


Free  Lmce 

EREE  LANCElRSt  Sell  your  photo*  to 
the  huge  house  organ  market.  4.000 
company  magrazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  EVee  information.  Gebbie  Press 
Pictures,  151  W.  48th,  N.Y.C. 

Printing  Consultant 


PRINTING 

CONSULTANT 

For  Technical  De¬ 
partment,  large 
Pulp  and  News¬ 
print  Paper  Manu¬ 
facturer.  Tech¬ 
nical  background 
preferably  in 
printing  field  and 
some  practical  ex¬ 
perience  in  news¬ 
print  press  room 
operation.  Salary 
commensurate 
with  qualifica¬ 
tions.  All  replies 
handled  in  con¬ 
fidence.  Send  de¬ 
tailed  resume  to 
Box  4700,  Editor 
and  Publisher. 


’TELETYPESETTER  perlorator  on- 
ators  $3  per  hour.  Chance  for  nfs 
visory  ixisitions.  Hospitalization,  ns 
tion,  bonus.  Book  work,  open  ^ 
day  or  evening  shift.  Anzcl,  611 
way.  New  York,  New  York.  GR  T-tMl 

EXPERIENCED 
COMPOSING  ROOM 
SUPERINTENDENT 

For  metropolitan  Midwest  daily.  Cs 
Crete  plans  for  conversion  to  tape  id 
new  processes.  Experience  in  tape » 
sential.  Excellent  salary,  liberal  n» 
puny  benefits.  Job  open  now.  Opp*. 
tunity  for  man  running  to  80  ih* 
tiem  shop,  to  move  up  to  larger  » 
ai>onsibilities.  Write  or  wire  Boi  (9$ 
^itor  &  Publisher. 


SALES  MANAGER 

Newspaper 

Automation  Equipment 

Position  requires:  10-15  years  expev 
enoe  including  direct  sales  and  «ia 
management  assignments :  knowleia 
of  operation  and  equi)>ment  used  a 
mail  and  comirosing  rooms;  a  hiSOT 
of  iiersonal  relationshiiw  with  top  a- 
ecutives  in  the  newspaia'r  and  giigt 
arts  industry;  relocation  to  Detito. 
Excellent  salary,  fringe  benefita  ill 
incentive  program.  Send  detailed  n» 
me  and  salary  requirements  to: 

Mr.  Giza 

RADIO  CORPORATION  OF  AMERICA 

Newspai>er  Automation  Eiquipmaii 
fiSd.'i  St.  Antoine 
Detroit  2,  Michigan 

_ INSTRUCTION 

Classified  Advertising 

BOOST  SALES  IN  CLASSIFIE 

380  Newspapers  Have  Eimdled 
Salespeople  and  Executives 

In  Parish  Sales-Training 

Course  in  Classified  AdvertiMI 

Sales  training  provided  by  ^*  5* 
ard  Parish  Course  in  Classified  Adw 
tising  shows  Classified  personnel  le 
to  square  right  up  to.  analyM  W 
solve  sales  problems  they  daily  • 
counter.  Classified  salespeople  ar^ 
i  partly  trained  (at  home;— on  Tow 
I  own  TIME),  developed  to  incpeawW 
individual  sales  production  and  W 
writing  skill  to  get  and  keep  W 
j  business. 

’The  famed  Parish  Course  (<*'7  2 
in  existence)  has  proved  since  ij" 
that  it  quickly,  thoroughly,  and*r 
cessfully  trains  beginners  —  bro^ 
and  refreshes  experienced  personnel. 

Put  the  Parish  Course  to 
you  now  to  slash  turnover,  heiP*? 
job  interest  and  satisfaction  ^ 
velop  professional  pride — all 
helps  you  develop  more  Claieu* 
faster. 

Enroll  as  many  of  your  st^  aff 
want  to  have  these  benenta 
Your  only  investment  in  this  2^1^ 
.sales-boosting  Course  is  $M  eacB^cT 
in  the  names  now  or  write  t<« 
scriptive  brochure. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATTS,  INC'>RP0EATB> 

Classified  Advertising  Dewelo!*^ 

^rvices  for  Newspaiiers  Since  i 

2900  N.W.  79th  St.,  Miami  47,  Fieri* 
Oxford  1-33SI 


Linotype  Srhod 


OHIO  LTNOTYTK  SOTOOL 
LOGAN  4.  OHIO 
Linotype,  Intertyi"  Instro**" 
FSee  Infonsation 

EDITOR  ac  PUBLISHER  for  Notc-iber  21,  I’” 
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SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Adminintratire 


BUSINESS  OR  ADVERTISING  MAN¬ 
AGER.  Capable — Trustworthy — Aggrea- 
liTt.  SO  years  excellent  experience,  all 
jipartments  medium  and  small  dailies. 
Bdoeate.  A«:e  48.  Box  4636,  Editor  & 
Pnblisher. 

IS  THERE  A  PUBUSHEK  who  needs 
I  man  on  his  team  with  a  Kood  me¬ 
chanical  barkt'round.  knowIedKe  of  ad- 
Tertiaing,  experience  in  personnel  work 
ind  labor  relations  ?  Southerner,  eariy 
thirties,  college  degree.  Box  4812,  Eldi- 
tor  t  Publisher, 


TOP  EXECUTIVE 

experienced  as  General  Manager,  Ad- 
rertiaing  Director,  Business  Manager, 
Editor,  Managing  Editor,  on  large  and 
mall  chains  and  independents  ;  seeking 
new  aaaociation  for  economic  reasons. 
Also  experienced  utmost  in  all  unions 
and  handling  personnel.  In  early  40's. 
Box  4822.  ^itor  &  Publisher. 

ArtUta  -  Cartoonists 

CREATIVE  ViniSATILE  ARTIST, 
layout,  art,  copy,  production,  ^x 
<719,  Editor  &  Publisher. 

Circulation 

aRCULATION  MAN 
Top  producer  would  like  to  relocate  on 
mall  daily  or  as  assistant  on  larger 
paper.  Know  A.B.C.  and  little  mer¬ 
chant  plan.  Best  results  with  carrier 
and  mail  promotion.  Very  efficient  and 
coat  conscious.  Also  can  layout  and 
mil  advertising.  Can  take  over  in  two 
vseks.  Box  4727,  Editor  &  Publisher, 

aRCULATION  MANAGER  now  em¬ 
ployed,  desires  change.  Excellent  back- 
tround  with  wide  experience  in  all 
Phaw  of  Circulation.  Proven  record 
of  increase  circulation  and  revenue. 
Home  delivery  and  promotion  special- 
>at.  20  years  experience.  42  years  of 
age,  married.  Box  4813,  Editor  &  Pub- 
liiher. 

aRCULATION  MANAGER  with  10 
years  experience,  ready  to  move  up 
from  10,000  daily.  Ebcperienced  in  coun- 
^  operation  on  large  daily.  Will 
®ange  January  1.  Have  blessing  of 
f^t  publisher.  Box  4829,  Editor  & 
nbliaher. 


merger  VICTIM 

young  aggressive  Circulator,  14 
years  extensive  experience  in  highly 
competitive  market.  Well  versed  mod- 
![”  '‘reflation  methods,  Uttle  Mer- 
1,??  “i'  A.B.C.,  Street  Sales,  etc. 

A^I^Ie  immediately,  all  offers  con- 
Mered.  Box  4828,  Editor  &  Publisher. 

Classified  Advertising 

|W0W  all  cnasifled  phases.  Top  rec- 
u  o®™P«tition.  TVains,  inspires, 
•“le.  builds.  Best  references.  Avail- 
J^now.  Box  4632,  Editor  A  Pub- 

Correspondents _ 

ALASKA  CORRESPONDENT 

J^eoveravre  with  photos  of  features, 
_  .  aad  indostrial  reports  by  experi- 
wjth  A ..^**’°r*-*'''~P*'°Iogy»Pher  familiar 
anrf  newspapers,  magazines 

«aat.l!f*1V‘^,  'leadquartered  at  South- 
Briiin.  Alaska  3  TOmmercial  and  sports 

^>ng  capital.  Will  travel  on  assign¬ 
at  throughout  Alaska,  British  Col- 
Washington.  Write  John 
“■wJop.  Box  1032,  Ketchikan,  Alaska. 

^  f^tpiar  Advertising 

(^■nsiN-.-UuSINESS  MANAGER, 
on  y^Ponsible  position 

-cntious.  80  years  experi- 
Editor  a  o  Write  Box  4802, 


Display  Adtertising 


ADVERTISING  MANAGER 
SALESMAN— AVAILABLE  NOW 
15  years’  metropolitan  daily  suburban 
weekly  experience.  AP  phases.  Married, 
healthy  non  alcoholic,  references.  Will 
relocate.  Prefer  Chart  Area  2.  Present 
setup  lost  vote  for  funds  to  go  daily. 
Reply  Box  4701,  Elditor  £  Publisher. 

ADVERTISING  DIRECTOR  —  Will 
promote,  build,  get  production.  No 
“Yes  Man”  or  “Politician”.  No  interest 
in  being  “Nice  Guy".  Offer  NO  refer¬ 
ences  and  ask  none.  Available  December 
15.  Rougher  the  job  the  better  I  Box 
4840,  Editor  &  Publisher. 

ADVERTISING  SALES,  layout,  copy, 
promotion,  publicity,  management.  11- 
year  background.  Top  professional 
calibre,  unlimited  producer.  Box  4811, 
Editor  A  Publisher. 

RETAIL  SALESMAN.  In  community 
where  the  newspaperman  is  not  re¬ 
garded  as  low  life.  Box  4804,  Elditor 
A  Publisher. 

Editorial 

NEWS  EDITOR.  27.  B.A.,  2  years 
weekly.  Photo,  strong  on  features. 
Seeks  similar  post  semi-,  large  week¬ 
ly  or  small  daily.  (Oiart  Areas  3  and  4. 
Box  4504.  Editor  A  Publisher. 

CHIEF  EDITORIAL  WRITER,  South¬ 
ern  California  daily,  wants  change  af¬ 
ter  10  years  of  smog.  Age  37.  married, 
4  children.  Experience  includes  maga¬ 
zine  writing,  teaching,  publicity.  Need 
6225  week.  Box  4521,  Editor  &  Pub- 

lioKer. 

** EDITORS  &  "reporters** 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

6  E  46  St..  New  York.  OXford  7-6728 


NEWS-WISE  LIBRARIAN 
Box  4612,  Editor  A  Publisher. 


ATTN:  WASHINGTON.  D.  C. 

REPORTER,  woman,  thoroughly  expe¬ 
rienced  in  Washington.  D.  C.  and 
United  Nations  coverage,  seeks  news 
job  in  nation’s  capital.  12  years  of 
writing  experience.  References.  Scrap¬ 
books  available.  Box  4723,  Editor  A 
Publisher. 


SAN  FRANCISeX)  area  job  wanted. 
College  graduate,  29.  seeks  challengring 
work  in  writing,  public  relations,  pro¬ 
motion.  Write  Box  4712,  Editor  A 
Publisher. 

SPORTS  WRITER,  editor,  columnist. 
13  years’  large,  small  dailies.  Now  on 
desk,  makeup,  metropolitan  daily.  Seek 
return  to  forte-writing.  Age  30,  mar¬ 
ried.  Willing  to  do  some  desk,  make¬ 
up.  Bo.x  4726,  Editor  &  Publisher. 

TRAVEL  EDITOR^WRITER  available 
to  head  up  department  being  organized 
or  to  add  stature  to  travel  or  trans¬ 
portation  staff.  Had  thorough  news 
bcuikground  before  specializing.  Box 
4711,  Editor  A  Publisher. 

ACCURATE.  WELUGROUNDED,  ex- 
perienced  newsman,  reporter  wants  city 
room  a.ssignment  South.  West.  Twenty 
years  work  metroixilitan,  suburban, 
community  newspapers  Midwe.st  and 
^uth.  University  trained.  Sigma  Delta 
Chi,  editorial,  feature,  special  page 
work  i>a|>ers  large  and  wholly  local. 
Veteran  with  knack  of  getting  story 
and  writing  it  well  and  interestingly. 
Box  4818,  Editor  &  Publisher.  Thanks¬ 
giving  availability. 

CAPABLE  newswoman,  young,  two 
years  daily  experience.  Municipal,  so¬ 
cial  and  features.  B.A.  degree.  Box 
4833,  Editor  &  Publisher. 

OWNER  of  bright  mind,  27.  producing 
sharp  news  copy,  readable  features, 
seeks  large  daily,  producing  oppor¬ 
tunity.  Box  4823,  Editor  &  I^blisher, 


CHALLENGE  SOUGHT 
TO  PREVENT  GOING 
STALE,  STAGNATING 

Able,  experienced  newspaperman,  40, 
in  static  situation  on  static  paper 
(300,000  class.)  is  eager  to  work  to 
full  capacity.  Will  give  up  virtual  life¬ 
time  tenure  to  grow,  assume  new  re¬ 
sponsibility  in  newspaper  or  public  re¬ 
lations.  Attributes:  Expertness  as 
writer,  broad  knowledge  newsgathering 
in  all  phases,  liberal  education,  wide 
knowledge  public  affairs.  Arts.  Can  af¬ 
ford  to  be  selective.  Box  4809,  Editor 
A  Publisher. 


REPORTER-EDITOR.  26,  single,  vet, 
seeks  job  on  editorial  staff,  good  daily 
newspaper,  L’’.S.  or  abroad.  BA,  4 
years  experience  all  phases  reporting, 
newswriting,  editing.  Currently  Man¬ 
aging  Editor,  2  business  magazines. 
Clippings,  et^.  on  request.  Box  4816, 
Editor  &  Publisher. 

REPORTER,  5  years  on  city,  county, 
federal  beats,  wants  to  go  farther  West. 
Likes  to  do  features.  Now  on  20,000 
Midwest  paper.  Box  4831,  Editor  A 
Pubiisher. 

SPORTS  EDITOR,  10  years  experience, 
camera,  darkroom  know-how,  wants  re¬ 
turn  to  medium  size  California  daily. 
Box  4808,  Iklitor  &  Publisher. 

SUNDAY  EDITOR  -  FBA’TURE 
WRITER-PHOTO  EDITOR.  Now  in 
South.  Box  481)6.  Editor  A  Publisher. 


J-SCHOOL  GRADUATE,  naval  officer. 
2.5,  wants  reporting,  layout  job  on 
small  daily  or  weekly  Chart  Area  2. 
Has  college,  military  experience.  Mar¬ 
ried.  has  car.  Available  in  December. 
Write  D.  J.  Davin,  5  Erie  CTourt,  Hor- 
nell.  New  York. 

MR.  PUBLISHER 

Top-flight  metroix>litan  news  executive 
desires  position  as  managing  editor  of 
medium-rized  daily.  Has  directed  news 
staff  of  65  with  excellent  results.  Cre¬ 
ative  and  cost-conscious.  Thorough 
knowledge  of  mechanical  department 
and  other  phases  of  operation.  Strong 
i.>r  local  news  and  features.  Recog¬ 
nized  expert  on  typography  and  lay¬ 
out.  Age  40.  Your  inquiries  and  my 
replies  in  confidence.  Superior  refer¬ 
ences.  Box  4718,  Editor  A  Publisher. 

REPOR’IER’S  POST  IN  FAIR-SIZED 
TOWN  where  management  deems  good 
work  important  enough  to  reward  it 
monetarily.  'Three  years’  experience 
small  and  medium  dailies.  Veteitin,  25 ; 
have  car.  Box  4705,  Editor  A  Publisb- 


SPORTS  EDITOR 

’Trapped  in  dead  end  staff  job,  seeks 
challenging  job  anywhere  on  metro¬ 
politan  or  medium  daily.  Mature,  ex¬ 
perienced.  enthusiastic.  Tops  on  make¬ 
up.  features,  column.  Best  references, 
resume  on  request.  Box  4722,  Blditor  A 
Piihlisher. 


OLD  1811  DIED  I 

Ohio  State  Journal,  Columbu.s  A.  M., 
expired  November  8.  Mainstay  re-  I 
porter,  top  references,  needs  new  desk.  ' 
Bob  Johnson  2397  Summit  Street. 

SPORTS  EDITOR 

Available  in  December.  Hard  working 
sports  editor  of  5,000  daily.  Five  years 
experience.  Veteran,  single.  Wants  job 
on  larger  paper.  $100.  Box  4820, 
Eklitor  A  Publisher. 


Photography 

Need  a  Photographer? 

’The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONFIDEN¬ 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  Clarke 

4524  Towle  Avenue,  Hammond,  Indiana 
Telephone  WEstmore  1-2906 

PHOTOGRAPHER,  vet.  single.  5  years 
experience  as  free-lancer  and  public 
relations  photographer,  seeks  position 
in  photo  department  on  metropolitan 
daily,  in  or  outside  U.S.A.  Box  48.'59, 
Editor  A  Publisher. 

Promotion'^-Public  Relations 

EXPERIENCED  NEWSMAN.  large 
and  small  dailies.  Want  return  to  pu^ 
lie  relations.  Married  vet,  30,  J-Grad. 
Can  edit,  make-up.  meet  public,  write 
bright  news  and  features.  Government 
travel,  sports  a  specialty.  Box  4524, 
Editor  A  Publisher, 

PUBUC  RELA'nONS— Wo  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
I  on  file.  Send  us  your  job  specs.  We’ll 
I  send  you  resumes  to  match.  Contact: 
I  Bill  McKee.  BIRCTH  PERSONNEL,  67 
I  E.  Madison  St.,  Chicago  2,  Illinois, 
i  CE  6-5670. 


EXPERIENCED  CIRCULATION  MAN¬ 
AGER,  age  40,  wants  to  make  contact 
with  newspaper  supplier  as  salesman. 
Box  4830,  E<litor  A  Publisher. 


Editor  X  publisher  for  November  21,  1959 


Shop  Talk  at  Thirty 


By  RolK*rl  L .  Brown 

In  the  language  of  the  entei’- 
tainment  business,  some  news¬ 
papermen  are  being  suckered 
into  a  apologetic  and  defensive 
position  as  if  newspapers  had 
been  on  trial  in  Washington  in¬ 
stead  of  television  and  radio. 

Believing  that  the  best  de¬ 
fense  is  a  good  offense  many 
broadcasters  are  trying  to  turn 
the  spotlight  of  publicity  away 
from  themselves  and  on  news¬ 
papers.  Their  approach  has 
been:  “If  you  think  we’ve  done 
anything  wrong  you  ought  to 
see  what  the  newspaper  guys 
have  been  doing.”  (See  Editorial 
Page.) 

Unfortunately,  some  editors 
and  columnists  have  fallen  for 
this.  Even  while  the  Van  Doi’en 
testimony  was  being  heard  one 
well-known  radio-TV  columnist 
sympathetically  devoted  an  en¬ 
tire  column  to  mumblings  in  the 
broadcast  business,  to  wit: 
Newspapers  have  tried  to  cru¬ 
cify  the  television  business  by 
giving  too  much  space  and  over¬ 
playing  the  Congressional  hear¬ 
ings;  Newspapermen  are  not 
above  reproach  because  they  go 
on  all-expenses-paid  junkets,  ac¬ 
cept  gifts,  etc. 

On  argrument  number  one,  we 
remember  the  pleas  of  assorted 
broadcasting  bigwigs  for  more 
coverage  in  the  press  (free  log 
listings,  columns,  etc.)  on  the 
theor>'  that  there  was  so  much 
public  interest  in  the  medium 
that  newspapers  should  print 
the  stuff  as  a  public  service. 
Well,  if  TV  was  news  while 
the  great  American  hoax  was 
being  perpetrated  on  the  public, 
according  to  their  theory,  then 
it  was  bigger  news  when  the 
fraud  was  exposed. 

It  should  be  said  that  the 
broadcasting  industry  covered 
its  own  story  in  news  broadcasts. 
In  fact,  if  a  measurement  were 
to  be  made  you  would  find  that 
radio  and  TV  devoted  a  far 
greater  percentage  of  their 
“news  hole”  to  the  TV  scandals 
than  newspapers  did. 

There  just  isn’t  any  substance 
to  the  argument  that  newspa¬ 
pers  overplayed  the  story. 


In  keeping  with  TV’s  counter¬ 
attack  against  newspapers  — 
pointing  to  junkets,  etc.  —  was 
this  statement  by  a  journalism 
professor  at  a  communications 
forum  last  week  (E&P,  Nov.  14, 
page  13) :  We  cannot  be  smug 
about  TV’s  problems.  Newspa¬ 
pers  themselves  are  on  trial.” 

Newspapers  and  newspaper¬ 
men  have  been  “on  trial”  for 
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years  —  there  is  a  never-ending 
appraisal  of  newspaper  per¬ 
formance  by  the  public  ex¬ 
pressed  in  tenns  of  nickels  and 
dimes  at  the  box  office,  and  there 
has  been  in  recent  years  a  never- 
ending  self-appraisal  and  analy¬ 
sis  by  newspapennen. 

To  place  the  “trial”  in  the 
context  of  the  current  TV  ex¬ 
poses  is  to  make  newspapers 
party  to  a  scandal  in  which  they 
played  no  part  and  had  no  re¬ 
sponsibility. 

The  communications  forum 
just  mentioned  is  one  of  many 
that  are  held  every  year  where 
newspapermen  discuss  their  own 
shortcomings.  Every  meeting  of 
the  American  Society  of  News¬ 
paper  Editors,  the  AP  Manag¬ 
ing  Editors,  The  American 
Press  Institute,  and  many  other 
groups,  has  been  marked  by  dis¬ 
cussions  of  what  can  be  done 
to  improve  the  standards  and 
performance  of  newspapers. 
E&P  has  published  page  after 
page  of  new'smen’s  discussion 
on  the  problem  of  junkets  alone. 

Newspapers  must  meet  the 
test  at  the  public’s  box  office 
every  day  and  their  success  at 
that  point  is  the  result  of  con¬ 
stantly  impixjved  perfonnance 
brought  about  through  continual 
self-examination.  The  improve¬ 
ment  may  not  have  been  as 
I’apid  as  some  critics  would  have 
it. 

Nevertheless,  it  has  been  per¬ 
ceptible  or  the  public  would  not 
have  responded  to  the  tune  of 
$1.5  billion  per  year  for  their 
daily  and  Sunday  new'spapers. 
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"The  Cape  Cod  Gazette  wants  to  know  if  you're  having  cranbem« 
with  your  last  turkey  dinner?" 


Some  reputable  authorities 
have  taken  the  view  that  the  TV 
scandal  isn’t  so  much  the  fault 
of  television  but  is  the  natural 
result  of  a  decline  in  national 
morals.  A  quote  (out  of  context) 
from  an  agency  executive  will 
illustrate: 

“Another  point,  for  the  sake 
of  perspective:  it  seems  to  me 
that,  aside  from  the  current 
quiz  scandals,  television  is  in¬ 
evitably  made  the  whipping  boy 
for  the  fatness,  indolence,  and 
even  shoddy  morality  of  which 
I’m  afraid  much  of  the  coun¬ 
try  is  guilty  today.  It  was  a 
pretty  shocking  revelation,  for 
example,  that  100  out  of  150 
quiz  witnesses  lied  to  a  grand 
jury.” 

The  Saturday  Review  an¬ 
swers  that  quite  effectively  in 
an  editorial  this  week: 

“It  is  not  the  quiz  shows  and 
everything  connected  with  them 


that  represent  the  principal 
fraud  of  American  television. 
The  main  fraud  has  to  do  with 
the  predominant  character  of 
American  television  itself.  It  is 
made  to  appear  that  television 
deals  primarily  in  entertain¬ 
ment.  It  does  not.  It  deals  pri¬ 
marily  in  the  exploitation  of 
crime  and  glamorization  of  vio¬ 
lence.  What  is  most  dangerous 
about  this  fraud  is  that  those 
who  are  responsible  for  it  pro¬ 
fess  to  see  no  connection  be¬ 
tween  what  they  are  doing  and 
the  staggering  prevalence  of 
crime  in  America,  especially 
among  young  people.  .  .  . 

“The  normal  pattern  of  be¬ 
havior  in  television  is  anti¬ 
social.  Relationships  between 
people  tend  to  feature  trigger 
tempers  and  callousness  to  hu¬ 
man  hurt.  .  .  .  The  TV  screen 
thus  becomes  an  arena  in  the 
home  for  cheapening  human 
life,  and  an  exercise  in  human 
desensitization. 


“The  men  who  govern  TV 
cannot  have  it  both  ways.  They 
cannot  lay  claim  to  fabute 
powers  in  affecting  the  sale  ol 
merchandise  yet  disclaim  re¬ 
sponsibility  for  affecting  easy 
attitudes  towards  violence.  They 
cannot  obtain  free  from  the 
American  people  a  broadcastint 
franchise  worth  billions  of  dol¬ 
lars  yet  feel  no  special  respor, 
sibility  to  uphold  the  public  it- 
terest.” 

At  least  one  broadcasting  offi¬ 
cial  has  not  tried  to  absolve 
the  television  industry  of  toti 
responsibility.  Harold  E.  Fel¬ 
lows,  president  of  the  Nationa 
Association  of  Broadcasters 
said :  “I  have  bear’d  it  said  that 
the  entire  industry  is  not  re¬ 
sponsible  for  the  quiz  scandals 
No  matter  how  you  may  fee 
about  any  aspect  of  this  de 
plorable  circumstance,  1  sub- 
irrit  the  industry  is  responsible 
by  the  very  terms  of  the  licen.se 
under  which  it  operates." 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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/  high  time 
to  weed  out 

unnecessary  tax  spending? 


Much  in  the  news  today  is  the  inflationary  effect  of 
deficii  spending  by  the  federal  government.  That’s 
why  many  thoughtful  people  sugge.st  cutting  federal 
spen  mg  programs  that  are  clearly  unnece.s.sary. 

(  le  of  the  likeliest  programs  for  cutting  is  federal 
“pul  c  power.”  It  is  very  costly  in  tax  funds.  Already 
abo  .$5,500,000,000  in  general  tax  funds  has  gone 
intc  »vernment-owned  electric  systems. 

T'.ese  billions  have  put  into  the  federal  govern- 
men  hands  about  1  6  of  the  electric  industry’s 
pro(  tion.  And  the  ‘‘public  power”  lobbyi.sts  are 
pres  g  for  Congre.ss  to  spend  $lO,OOO,O0O,OOO  more. 


Yet  this  particular  tax  .sjxmding  is  completely 
initiecessary.  America’s  hundreds  of  independent  elec¬ 
tric  light  and  power  companies  are  ready  and  able  to 
provide  all  the  low-price  electricity  the  nation  will 
need  —  irithoKt  depending  on  taxes. 

These  are  the  companies  that  have  doubled  the 
supply  of  electricity  in  the  past  10  years,  and  will 
double  the  present  supply  in  the  next  10. 

One  of  the  rea.sons  this  ‘‘public  power”  spending 
goes  on  is  that  most  people  don’t  know  about  it.  But 
it  can  be  stopjKHl  by  informed  citizens.  Will  you  help 
spread  the  word? 


A^ 


RICA’S  INDEPENDENT  ELECTRIC  LIGHT  AND  POWER  COMPANIES 


Priht. 


Comttnny  namrg  itn  thit*  mapazine 


L 


I 


Look  who’s  leading  the  train 

Charles  Lucey  pours  his  coffee  only  half  a  cup  at  handout,  pierce  the  smog  of  political  gobbledy- 

a  time— a  habit  born  of  riding  so  many  lurching,  gook.  Governors,  judges,  and  legislators  level  with 

coffee-spilling  campaign  trains,  covering  almost  2  Lucey,  because  they  trust  him. 

decades  of  electing  presidents.  pjg  Raymond  Clapper  Award  for  his 

Charlie  is  Scripps-Howard’s  chief  correspondent  outstanding  reporting  of  the  1952  presidential  con- 

— a  position  earned  by  years  of  inquiring  and  ventions  and  campaigns.  His  analyses  of  world 

digging,  of  suspecting  and  verifying,  of  educated  economics  are  internationally  discussed.  His  mil- 

hunch  and  imaginative  gamble.  He  knows  how  to  lions  of  readers  (and  9  fine  children)  say  “I  love 

duck  the  brushoff,  get  behind  the  mimeographed  Lucey”— and  mean  every  word! 


There's  only  one  LUCEY. . .  and  he’s  strictly 

SCRIPPS-HOWARD 
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